


Since 1888 


LAY MAKER 


Has consistently 


produced a 


complete 


line of fast selling 
profit building padlocks. 
TODAY... 
as always... ui 
there is a 
Slaymaker Padlock 
in every size and grade 


to meet every conceivable need. 





> 


ASK YOUR JOBBER ABOUT 
THE SLAYMAKER LINE—-TODAY 


WOOSTER 


pure bristle 


W-J-ky,/2) 


are back.... 


Many of Wooster’s Famous Pure 
Bristle Brushes are being manufac- 
tured now. Others will follow as 
materials become available. Whether 
the choice is pure bristle or nylon, 
the same high quality you have come 
to expect in Wooster Brushes is built 
into each of these famous painting 
tools. Consult your authorized 
Wooster Distributor for available 


items. 


WOOSTER SYMBOLS OF QUALITY ARE 
KNOWN THE WORLD OVER 


REAR SHASTA 


OOSTE 


FOSS-SET 
NNYALEOIIN 


WoosTER f= BRUSHES 


THE WOOSTER BRUSH CO. © WOOSTER, OHIO 
GRUSH MANUFACTURERS SINCE !85S1 THRU 4 WARS 


















Most Conveaien! 
Sprimgletch Ive: Made 












CAN UMLOCK 
MY DOOR WITH 
On HAND - 






AUTOMATIC 
DEADLATCH - ~ 







Mt Werks Automatically Extre Throw By Knob or Key | 
‘ . 


a ‘s™ 
YALE mo” @ YALE 
Beauty AUXILIARY * Cofvenience 


Protection Quality 





The new “‘One Arm"’ Springlatch Window Display fea- 
tures the most revolutionary advance in lock design in 
recent history — an eye-opener for your customers, a 
sales-opener for you! 


Here's how ‘‘Opening Night’’, announcing Yale & 


Towne’s ‘6 Famous Numbers”’ line of latches leads to paar i 

Moving Day in your store . . . with Yale's Moving Men 

on the job: YALE PUTS 3 BIG SALES MOVERS 
INTO YOUR BUSINESS 


. Write for free window display. 









. Write for counter display card. 
. Write for merchandise envelopes. 
. Take advantage of national SATURDAY EVENING POST 


advertising to stage a “One Arm” Springlatch promotion 
in your store. 


a Vv nN = 


tHE NAME YALE wetes make THE SALE 





THE YALE & TOWNE MANUFACTURING COMPANY 


STAMFORD - CONNECTICUT .- U.S.A. 
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), set from this fine new line of glass- 
ware by CENTURY ... as delicate and beautiful 
as a bouquet... appropriately named CORSAGE. 

The Covered Candy Box above is a brilliant 
example of the rare craftsmanship which is char- 
acteristic of the CORSAGE Line. Decorated with 
the finest 22 kt. coin gold... becoming to either 
modern or traditional settings. 


HAND DECORATED. . 
FORK LASTING LOVELINESS 
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CorsaGe’s 3-Compartment Relish Dish, also 
pictured, lends grace to the most elaborate 
surroundings. The coin gold hand-decorated 
border, embellished with a round hobnail de- 
sign, makes this indeed a serving dish of radiant 
beauty and lasting 
loveliness. 10% 
inches in diameter. 


A440 North Clark Street, Chicago 40, Illinois 


Ernest C. Scruggs 
Room 216, Volunteer Bidg. 
Atlanta, Georgia 


HARDWARE AGE 


R. F. McDowell 
403 Merch. Mart Bidg. 
Los Angeles 14 


Clay Folsom 
301 N. Market St. 
Dallas, Texas 


Newland, Schneelock & Piek, Inc. 
1107 Broadway 
New York 10 


Ralph P. Higgins Company 
1558 Merchandise Mart 
Chicago 54 
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A HEAVY STEEL LocK 
T A MODERATE price! 

















Policy of 


this popular 
better padlock value year 


- Master No. 500 features Strong 





BUILT Like ‘8 BANK VAULT Door 
eB WEGoe ould 
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i Padlock WManupacturerd 
Master [ock Company, Milwaukee. Wis. « Worlds Leading 
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You'll want to order these sets for stock ht 
cause they're new, they fill a long-existing need, ¢ 
can be used in-moking up Tool Sets for War 


: 
j 


PLYMB TVVL CUMPANY 
2227 $ Santa Fe Ave., Los Angeles 54 
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» MADE 
THE OWE-COAT WALL PAINT ” 
713 


NOVEMBER 21, 1946 


YOU'VE STAKED OUTA 


CLAIMTO CF nofils 


WITH YOUR 





an OF 
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You’re sitting pretty with your “Profit-making”’ 
Flatlux Franchise. You claim a// the profit on al/ the 
Flatlux business in your neighborhood because you 
are the only dealer there who sells it. Nobody across 
the street can cut into your sales on this popular 
one-coat wall paint. The BPS Flatlux Franchise is 
exclusively yours. 


FLATLUX is made with OIL 
(not @ Resin-emulsion or Water-thinned paint) 
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Let Globe Sports Equipment lead your merchandising 
displays and watch your store traffic multiply. 


Through sound design, fine materials and precise fab- 
rication and inspection, the sports equipment which 
is coming from our plant is quality-insured, always the 





Write today for full particulars . . . 


GLOBE SPORTING GOODS MFG. CO. 
251 Causeway St., Boston 14, Mass. 
Empire State Bidg., 350 Fifth Ave., N. Y. 1, N. Y. 
Public Ledger Bidg., Independence Sq. 
Philadelphia 6, Pa. 
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Gs never allowed 
with the 
Style, new design. 


FORLEADERSHip 


develop. 


IN ADVERTISING 


Ww that the Popular 
Gnd profitable NOMA line iS pre-sold 


for them by strong con 


















UNIVERSAL'S Nsw 


Viutid {Ce GOES THEM ALL ONE BETTER! 












—IN BEAUTY, FEATURES, SALES APPEAL! 








NIVERSAL is proud to announce the new 1. Toast-Timer Dial—Makes toast to your taste 
U addition to an illustrious family —a new, from “dark to light.” 

fully Automatic Toaster in the best tradition of 
top-quality table appliances. It is beautifully 
streamlined with new exclusive automatic fea- 
tures which make it the leader in the field. No 3. Clean-Easy Crumb Tray— Hinged bottom 
other Automatic Toaster equals it in sales appeal. tray is easily opened for cleaning. 


a et ERD OR FO 


2. Ser-Vue Feature—You can look at toast 
without interrupting toasting cycle. 


eee a ee 








: LANDERS, FRARY & CLARK , NEW BRITAIN, CONN, 
Universal Appliances distributed in Canada extent by Northern Electric Co., Lid. 


~ We THAT BUILDS YOUR A Sa 
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HERE'S FULL-RAN 
WITH etfra- low SEGMENT 


ELECTRIC \RON 


@ THE ARVIN IRON HAS ALL THE FEATURES WOMEN WANT—the fea- 
tures that bring them into your store—features they tell their friends 
about. The Arvin Automatic Electric Iron is a real leader—a leader in 
iror sales ...a leader for your appliance department . . . a leader for 


y¢ ar store. Nationally advertised at $10.65, and now in full production. 


Be] ... the name on many fine products from 


@ Full-range, choose-your-heat 
dial for safe ironing on any 
fabric including the new syn- 
thetics; 1,000-watt, rod-type, 
“cast-in” heating element; light- 
weight aluminum sole plate; 
tapered point and beveled edge; 
air-cooled, easy-grip handle; 
heel stand. 


| NOBLITT-SPARKS INDUSTRIES, INC., Columbus, 
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| Gephart mtg. co- 


1020 West Adams Street, Chicage 7, Wire! ‘ : a . , — ele 
Spas ax Staal Grokany Code b* to protect the sales of our dealers— 
” tion je e5% —. ‘ ; ; 
oe anaes eee s £01 Se GEP advertisements like this 
are appearing regularly in leading 
outdoor mdgazines 


et. 
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FOR MORE Proptts TODAY! 





age 


YOU'VE 


BEEN WAITING FOR! 


But there's nothing “Scotch” about it. It’s a 
neal package ..... one of the finest dealer f 
displays today! Shows clubs in full view. | 








Dramatically displays the golfing thrills of 
the sensationally new Springfield Clubs 
with the Shot-Control Grip... . the new 
type hosel—and the famous Two-Action™ 

















Shaft that is making golfing history. 
It's a winning display for the Christmas 
trade, too... .and a winning pack- 
age for a New Adventure in Golf 

Boe ee is a New Adventure in Profits. 
Place your order now for early 
delivery! 

*Patents pending 


Set of 8 Clubs, Models 2-3-4-5-6-7-8-9 
Set of 6 Clubs, Models 2-3-4-5-7-9 





It is the Two-Action Shaft that Counts 
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The Leonard Hopkins Co. 
of Anchorage, Alaska, 
finds it pays to feature 
the Nyder Shotgun Sight. 


. 
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MENT” 
SAYS Wn. Leonard Hopkins ABOUT THE NEW Nydar “SIGHT 


ah. get GP * 
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d epontine COOP” © Dealers everywhere ... in Alaska, Canada, throughout 
THING — © , a a 6 
\eonar saat ci niCHORAGE, ALASKA America . . . enthusiastically endorse the Nydar Shotgun 

. ANC 


Sight as a sure means of building up store traffic; and as a 


hopkins 
CO. 


consistent producer of volume profits. This new, reflector- 
type sight fills a real need; enables every sportsman, whether 
beginner or old-timer, to get greatly increased accuracy 
in shooting. 

© The Nydar Shotgun Sight puts a dot and circle into 
space that indicates the impact of the shot charge and the 
approximate pattern; and also serves as a reference guide in 
determining range and lead. 

© Ideal for any kind of game; for all types of shooting, 
especially wing shooting. Can be mounted on most any 


type shotgun. 


The Nydar Division SWAIN NELSON CO. 


2326 Glenview Rd., Glenview, Ill. 
LP UES aS ae 


ydar Shotgun Sight is 










The N 
A BIG CHRISTMAS GIFT ITEM 


¢ Feature the sight in your displays 
and advertising. Special, Christmas, 
sales-pulling ad mats available free. 














¢ For the man who already has a 
sight, suggest a handsome, genuine- 
leather Nydar case . ... $3.00 






Nyder Shotgun Sight 
fair traded at $27.45 
plus installation cost. Ef- 
fective dealer newspaper 
mats available on request. 
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YOUR sportsman-customer knows quality and demands 
comfort in his sporting footwear. That's why your selling 
job is ‘way easier when you feature Converse Sporting 


hout / Footwear. Designed, tested, approved and preferred 


8 | wAWk Ing“ . ag PY sportsmen who know precisely what they want in 
S \a/ , j ’ ff \ 

tor- Lh ALD / : a Ff sporting boots. Converse quality and 

ther j ey) | TF 


racy tion mean extra, profit- 


into 
the 
e in 


ing, 
any 





CONVERSE RUBBER COMPANY 
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nh Pod Rascal 
ROFIT PARADE 





Cm) 


L/ 
Na 


It’s not too late to cash in 
on this big profit line .. . 
write, wire, or phone for 
immediate amie 


GEORGE K. GARRETT Co., INC 
1421 CHESTNUT ST., PHILADELPHIA 2, PA. 


















NC. 


PA. 











ICE-ROLLER SKATES 





ROLLER SKATES (G105) Take a full range of 
shoe sizes from 7 to 12. Rustproof finish. Supports 
doubly reinforced. Retail price $2.39 (West of 
Rockies $2.49). 

* 


ICE ROLLER SKATES (G155) Convert from 
roller to iee skate in a few minutes. Includes 
rubber wheels, r bolts, locknuts, and 
screw-driver wrench. Retail price $3.39 (West 
of Rockies $3.49). 


ICE SKATES (G200) Made in complete 
range of sizes for all beginners 2 to 7 years of 
age. All steel, light in weight, rustproof finish. 
Fully adjustable. Retail price $2.39 (West of 
Rockies $2.49). 





* 


KIDDIES SCOOTER (G305) Balanced for 
safety with four rubber wheels. Unique steering 
mechanism. Silver gleam, rustproof finish. Non- 
slip rubber tread mat. Retail price $2.98 (West 
of Rockies $3.29). 


* 


RED RASCAL RIDER (G425) 3 Toys in 1. 
Springs give real riding sensation as hobby 
horse. Eight rubber wheels allow use as stroller. 
Extra seat included converts it to see-saw. Non- 
tipping and safe for smallest kiddies. Made of 
ragged tubular steel. Retail price $11.95 (West 
of the Rockies $12.75). 








KIDDIES 
SCOOTER 





































"ape PEP UP. 


YOUR PROFITS...! 


THE HOLIDAY SEASON is here and there’s still time to cash in 
on this big profit line of RED RASCAL TOYS! 

For looks each one has plenty of eye appeal—design of product 
and packaging besides. For quality each one has plenty of buy 
appeal—as proved by the greatest sales record to date. And for 
price each one has sales and profit appeal that keeps the cash 
register ringing. 

The RED RASCAL Profit Parade is a ‘‘sure sales bet’’ for the 
holiday season and the profit days to follow. Roller skates, ice 
skates, combination ice-roller skates, kiddies scooter and the 
new Red Rascal Rider have all been designed, 
developed and proved to appeal to the parents of 
children from 2 to 7 years of age .. . the age 
when they. buy the most toys. Each Red Rascal 
Toy comes packed in an attractive three color 
carton . . . unbeatable for counter displays’. . 
outstanding in making extra sales. 

Get in line with this big RED RASCAL Profit 
Parade now! Once you sell this line you'll realize 
there’s sales and real money in every item. And 
remember this is only the beginning of the big Red 
Rascal Line that is on its way. 












Red Rescal Toys 

















face...and 





come up smiling? —— 
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WELL, RUB-R-LITE 4gpDOES! 


a 











It’s the flashlight you can’t 
break! It’s absolutely water-proof 
and electric-proof. The switch al- 
ways works. And the light’s always 





ee 


RUBRLITE a 


The flashlight that has no competition 
A 


~ there ...in rain, mud or snow. 


LENNAN LIGHTs, INC., Burbank, California 
New YORK SALES OFFICE: 45 Warren Street 
IN A GREAT NEW SET-UP 7 CHICAGO SALES OFFICE: 549 W. Randolph St. 
Mave you seen 7 C J . OG er SOLE CANADIAN DISTRIBUTORS: 
-. ggediet Sandvik Canadian Ltd., Montreal, Quebec 
































DIETZ No. 2 D-LITE (Cold Blast) 


with rising cone burner 


SPECIFICATIONS 
Height Fiectteeee se nner 13% inches 
Light eorere : 10 C. Power 
Burner . ‘ No. 272, 1 inch 
Wick... ‘ No. 2 
Burns. . . .45 hours 
Globe . “D.Lite Loc-Nob”’ 
Package. . . Half Dozen 





DIETZ “LITTLE WIZARD” (Cold Blast) 


with rising cone burner 
SPECIFICATIONS 


PM wececvdisccccncesac 11% inches 
| PPT eres . 6 C. Power 
DD, cceteedddeceenes No. 211, % inch 
abt whecdeeeseksereernnees No. 1 
6 nce ee kee rne4neeekeanene 30 hours 


OUTPUT SOLD EXCLUSIVELY THROUGH 





DIETZ “MONARCH” (Hot Blast) 


SPECIFICATIONS 


Height...............2.2.+...13% inches 
5 MET CLE ETT 4 C. Power 
Burner.... an ..No. 411, % inch 
Wick. . ee ee eee . No. 1 
Burns........ sewkveeoes 30 hours 
Globe.. ; cee eee Fitzall Loc-Nob” 
Package. ...........-0506: One Dozen 





DIETZ “BLIZZARD” (Cold Blast) © 


with rising cone burner : 
% 


SPECIFICATIONS 


CORRE. occ cccccccceeccssves 14% inched 
PE s.c:5 6s ccevanvadisicesons 10 C. Powe 
SME ccacavckosnecavaes No. 272, 1 incl 
WN dis Sweden cscencsuneseumnes No. 9 
NG, 6 oc vda on ceciunescndenes 45 hourg 
Globe................. “Fitzall Loc-Nob 
POURED... crc cccsccsesccccce Half Dozer 





DIETZ LANTERNS THE STANDARD OF THE WORLD! 


Over a century of leadership and per- 
formance is behind every DIETZ 
LANTERN that you sell. In design and 
function DIETZ LANTERNS are 


always in step with the times. 


Among the notable features of the 
post-war Streamline series are the broad 
non-tip base, improved top, all parts 
are curved to spill off wind and rain. 
Now supplied terne coated steel, fin- 
ished in gray enamel. 


SELL GENUINE DIETZ GLOBES 


All DIETZ LANTERN GLOBES are made in our own private” 
moulds of the highest quality lime glass, properly annealed © 
to prolong use. They fit DIETZ LANTERNS perfectly. Supplied 
in clear or colors. Every genuine DIETZ GLOBE has the DIETZ 
. TRADEMARK blown in the glass — accept no substitute. 
wna Packaged in 1 dozen and 3 dozen. 





Control of flame permits a choice of 
abundant portable light or a low con) 
trolled glow. ‘ 

Greatest economy of fuel consump! 
tion with undiminished light rnc 
efficiency prevents failure in operation) 


DIETZ LANTERNS burn dry to the} 


last drop, without interruption. ; 


R.E. DIETZ COMPANY 


Gas NEW YoRK Pala 












THE REGULAR JOBBING TRADE, NO PRIVATE BRAND 

















NC 
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a @ No choice for Johnnie—the opening kickoff will be delayed 
a choice of ; 


because Dad made swre he'd get the message! Being sure about 


a low con) 
chain is a wise policy, too. You can say “Hodell” and speak 
consump) with assurance. Assurance that in Hodell’s 157 varieties, welded 
—— peeves or weldless, with or without attachments, there will be one for 
operation) ‘ To be sure... 
d he. every Customer's every use. And assurance, too, of quality and SELL HODELL 
ry tot " = : * «setO be SURE! 
yn : dependability chat will make your store remembered whenever a 
° : To be certain of maximum chain 


“hai ise » ali anendahbiliry ’ sales display Hodell chains 
a chain need arises—the quality and dependability Hodell has endian ties a: fies te 


“hd 4 - eal fit every chain need. And their 
been famous for since 1886. ipjlaten a popular phew 
tance will identify your store to 


your customers as a buying 


Heavy current demand for our products prevents us from assuring immediate center for quality merchandise. 






delivery of all types of Hodell chain. Meanwhile, we'll gladly send descrip- So sell Hodell for their sake 

tive literature on the complete line, with a promise to fill your orders as ... and for yours! 
n private 4 fast as conditions permit. (Reprints for the asking. ~ 
aneeenal 4 Use your own letterhead.) 






JACK «+ SASH + SAFETY - LADDER - PUMP + LIBERTY MACHINE + PROOF COIL - STEEL LOADING 
LIBERTY COIL + PASSING LINK + BULLDOG - SAMSON - FLAT LINK + REGISTER - DREDGE 





Supplied 
the DIETZ 
ubstitute. 





ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 3, OHIO 
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> The Secrets tu the 
BALANCE! 





Yes, the secret’s in the skilfully built- 
in balance! It’s the balance that makes 
these remarkable Maremont Garden 
Cultivators easier to operate ...that 
assures maximum results with the 
least amount of effort. In addition, 
the superior quality and af steel con- 
struction make for greater durability, 
lighter weight and longer service. 




















a 









403C—Maremont’s single 
wheel garden cultivator. 


| Price . $10.80 


4040—Maremont’s double 
wheel garden cultivator. 


Price . $14.78 





CHECK THESE OUTSTANDING FEATURES: 





























@ Balanced design © Beautifully Enameled 
; @ Rugged ALL Steel Con- © Easily Adjustable 
4 aveton @ Oil Impregnated Wood 
ye" © Lighter Weight Bushings 
55 @ Easier Operation @ Rubber Tires and Grips 
@ Attractive Design © Quick Change Tool Plates 
MAREMONT AUTOMOTIVE PRODUCTS 
Dept. HA-11 
— S. Ashland Ave. at 16th St. + Chicago 8, ill. 
— | 
— ta I want FREE information on Maremont 





CARDEN CULTIVATORS ji 


Address 










Town— 
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puts the Name that Counts on your Counter 


The first of the aerosols scores another first! Now 
the Bug Bomb comes packed in cartons of six, to 
make more . . . and easier .. . . sales in 1947! Only 
six by nine inches, it’s ideal for the cash register spot. 

In its new six-carton, the Bug Bomb will sell on 
sight . . . each sale rings up a good profit . . . and 
demand is so great that production is being greatly 


expanded for 1947. 
Westinghouse has improved the BUG BOMB for 


1947—and is doing more magazine, newspaper and 
radio advertising to send customers to you reddy 
to buy the year-round. 
4 Cartons of Six to Shipping Case. 
Shipping Weight 51 Pounds. 


WESTINGHOUSE ELECTRIC CORPORATION 
Insecticide Dept. . Springfield 2, Mass. 








CHECK THESE BUG BOMB 
ADVANTAGES ! 


It’s Fast! 


The insecticide is atomized. 
Hangs in the air longer. Un- 
seen insects come out to die. 


It’s Safer! 
More pyrethrum is used, com- 
bined with DDT in a safer, 
more effective combination. 
Contains no acids. Noninflam- 
mable. . 


It’s Easy to Use! 
Fits the palm of ome hand. 
One finger controls it. 


It’s Made by Westinghouse ! 
A name known and recognized 
for quality in millions of homes. 


HARDWARE AGE 











Stamford, Conn., hardware man displays FREE 
Popular Mechanics posters ... finds they boost sales 
of quality merchandise 


The letter from Fred Erwig, president of the 
Delf Company, Stamford, Conn., tells you what 
he thinks of the Popular Mechanics poster cam- 
paign for promoting the sale of quality tools 
and hardware. 

All across the country it’s the same story. 
Hardware dealers are using these big (21 x 14- 
inch), bright-colored posters throughout their 
stores—on doors, in show windows and backing 
up interior merchandise displays—and the 
posters are paying off.with EXTRA SALES in all 
the quality lines. 

In your store, too, these Popular Mechanics 
posters will be a constant reminder to every 
customer that you have what he needs in quality 
tools and hardware. It’s a sure way . . . a proved 
way .. . of moving merchandise faster—and it 
costs you nothing at all! 








ANOTHER BOOST FOR YOUR BUSINESS! 
Popular Mechanics Magazine 


Every month in Popular Mechanics we're running a full-page COLOR 
ad to remind our readers—3'/2 MILLION alert, active men who are 200 East Ontario Street 
big buyers of tools and hardware—that the HARDWARE store is Chicago 11, Ill. 


the QUALITY store in every neighborhood. 
| want to boost sales in my store, too. Please send me, FREE, all 


sales promotion posters available. 


NAME_ 


STREET & NO. 
ZONE_STATE_ 


I 
| 
| 
' 
i 
! 
! 
I 
I 
STORE NAME { 
! 
f 
i 
! 
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THIS QUICK, EASY | 


COUNTER DISPLAY 
PAYS ITS OWN WAY 









) 
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AROS, Fis, 


Try it! Get one of these graphic, attractive INSECT-O-BLITZ 
counter displays from your distributor or direct from us. Put 
it on your counter and watch it go to work for you. INSECT- 
O-BLITZ tells its own story...and tells it to the tune of more 
dollars for you. Because thousands of users know it’s death 
to flies, mosquitoes, flying moths, gnats and similar flying 
insects ...and those thousands are telling thousands more! 
Yes, INSECT-O-BLITZ spells DEATH to insects...LIFE to sales! 


PRICE LIST: Areosol INSECT-O-BLITZ retail list price $3.00 per unit. 
Fair-traded $2.95. Subject to liberal trade discounts. F.O.B. desti- 
nation on three cases or more. Presently packed 24 units per case. 


F INSECTICIDE DIVISION 2 
INDUSTRIAL MANAGEMENT CORPORATION 


SALES OFFICES: 458 SOUTH SPRING STREET, LOS ANGELES 13, CALIFORNIA; 
38 S. DEARBORN ST., CHICAGO'S, ILLINOIS + FACTORY: VALPARAISO, INDIANA 


© Contains 3% DDT Aerosol Grade 
2 2% Pyrethrum (.4% Pyrethrins) 

@ Harmless to humans when used as directed. 
@ Non-inflammable 
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A New Hedge Shear with balanced, 
non-tiring action and a new Douxble- 
Action Pruner with terrific cutting power 
—here are two big profit makers to 

assure year round sales for Doo-Klip. 


BOTH PRODUCTS DEFY COMPARISON! 


The New Doo-Klip Hedge 
Shear has drop-forged hard- 
ened steel blades with escal- 
loped edges . . . cuts faster, 
prevents slipping or bunching! 
Shock absorbing rubber han- 
dles with finger grips assure 


hand comfort! Price, $ 4.50 


The New Double-Action Doo- 
Klip Pruner s/ices as it cuts! Has 
smooth, high-leverage cutting 
action. Hard, alloy steel cut- 
ting blade slices forward as it 
cuts down! Adjustable lock 
nuts take up excess play. 


Price, $ 2.50 


LEWIS ENGINEERING & 


MANUFACTURING COMPANY 
Alliance, Ohio 
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Somethir 
Weeder 
difficult 
weedin 


sure-fire 


More p 





< i es order fr 


HAS ALL OF THESE 
SUPERIOR SALES FEATURES! fe 


1 . 3 oe control + 


it’s a common practice more and more today, at least among alert bl temperec 

hardware dealers, to realize that “customer satisfaction” is a major . PERFECT and roo 
P ’ : BALANCE 

factor in any sale... that’s why so many dealers are pushing Mas- y J 

ters Handi-Cart . . . the customer satisfaction lasts long after the buy- 


ing transaction is forgotten. 





fel geltiale B ' 
© Weia 
(34 inch 
In originating the Handi-Cart as a new type of home and garden ro wooy io ® ; 
vehicle, Masters based their design on the number of sound features ‘ey 
which, as yet, have not been equalled by any imitation. These fea- 3 
tures are just as sound today and have as much "customer appeal” es 
as they had the day the first Handi-Cart was on display. It's strictly PY 
good business on your part to put some enthusiasm in the sale of EASY TO 
Masters Handi-Cart because customer satisfaction in sale after sale —~ » 
» 
str 


shipped 


4 


builds up the strongest business asset... Good Will. Look over the 
four major features shown on the right, acquaint yourself with the 
value represented by each of them. We have every confidence that 
once you appreciate the sales features of the original Masters Handi- 
Cart, you will agree that this is the unit that will build Good Will for 


Heavies! practical gauge steel. 
you. Your jobber can supply you or write for full descriptive litera- Se eet ee. 


ture today—Address .... is Vontand Grose  bessty 
ishment. 


MASTERS PLANTER COMPANY 2M ierion istbo. ic op es 
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Something new in a lawn and garden. tool! The Colson “Rifle 


Weeder’ is the safe, easy way to remove weeds — it turns a 
difficult task into a game and permits stand-up, “selective” 
weeding. Every “yard enthusiast’ wants one of these 


sure-fire weed pullers that gets the weed — roots and all! 


More profits for your lawn and garden department — 


order from your distributor now — IMMEDIATE DELIVERY ! 


SELF-SELLING POINTS 


Sturdy steel construction — reinforced handle ® Tubular 
shaft encloses simple spring mechanism ® Trigger 
control releases spring that shoots the weed ®@ Six 
tempered steel, rust-proof prongs grip the weed 
and roots — steel disc slides up as prongs enter 
ground, “cocking” the weeder (see inset at right) 

* Weighs only 35 ounces —“cane-length” 

(34 inches) —~ baked enamel finish, black and 

red @ Packed in individual envelope — 


shipped 12 to a sturdy container. 


ELYRIA, 


STERS - INDUSTRIAL TRUCKS AND PLATFORMS ~ LIFT 


FEL CHAIRS + WHEEL STRETCHERS + INHALATORS 


OHIO 
JACK SYSTEMS 
TRAY TRUCKS 


THE COLSON CORPORATION 
Department HA 10, Elyria, Ohio 
Please send information on prices, 
profits and FREE sales aids. 


ERE SRE Sea ere a Oe 


CE ES MESES Die Re a aa ea 


City Le 


Jobber 





* BICYCLES + CHILOREN'S VEHICLES 


DISH TRUCKS + INSTRUMENT 


TABLES 


oar orem caterer ne mnamapeapenen ne preenreemnees 


OO 








500,000 folks who kept their lawns clean 
with Pelican << Pick-up Rake praised its 


Because 
mouths 


back. saving, features this past spring and §- : 


summer. A million more will sing -jS 
the praises of its unique and exclusive 
features in the porr to come. See hou Hight 


as a broom ex tt sweeps clean? 


When a big pile of leaves, Sass or trash , 


has been Gathered, see how greedy cS 


swoops down, Srabs a huge mouthful anit’, * 


dyops At into the waiting, container. 

: é Lf you are called to the©e, 
or take time out for a * 
tt squats like thitdpoon the 
lawn, handle raised, waiting 
to begin again the FUN of 
pri cleaning. Never any 


I, 9 or stooping with Relican | 


Pick- -up Rake. 





Pelican 

and flow 
takes to 
takes to 


Mi 
Di 
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Steel ake , 


TRADE MARK 





FUN) Makes Rake-Selling EASY 













Because Pelican Pick-up Rakes have big 
us clean mouths and are gabby, they carry the news 
ised ify 4 fast. Once a sale is made on a street or in a 
aw neighborhood, sales really multiply. That 
n§ 4 is why you should put Pelican out in front 

<J ¥ for display it prominently in your window 


Lusive ¥ OF 08 your floor. 


Pelican is almost a year-round item (eight 
mete months, March to November, to be abso- 
lutely honest with you). 

At the crack of Spring, of course, they 
7 boa sell best for the big Spring lawn cleaning 
, <= job. They enjoy grabbing old leaves, sticks, 
é § papers and other off-fall of winter. So plan 
ful and a window display to put the ‘Pelican blue 
cated bird to work bringing Spring garden cus- 
tomers into your store EARLY. 
eo) All Summer long you'll sell 
a@ Pelican to clean grass, tidy walks 
and flower beds. In the Fall Pelican 
On the takes to a diet of leaves like a duck 


paiting takes to the water. 
UN of 


Y AnY A NEW STANDARD PRODUCT 


am 9 . To: ‘ oS 


YORK, PENNSYLVANIA 
SOLE DISTRIBUTORS 


Multiply 
Divide 


APES 






CLOSED (above)—A high 
grade steel broom-roke. 









OPEN (ieft)—Eleven fixed 
teeth; ten swinging teeth. 











Retails at $2.25, slightly 
higher on West Coast and 







in Canada. 













PAT. PENDING 
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FURNACES, PIPES 





Yes ... Cres-Lite SYNCHROME Aluminum Paint is 
truly “The Paint of 1001 Uses’? 

It is a quick-drying, synthetic resin, oil paint, guar- 
anteed to contain only pure 325 mesh aluminum, and 
the highest quality grades of OIL, PIGMENT, and 
SYNTHETIC RESIN. 

One coat of SYNCHROME completely covers most 
surfaces with a chrome-like finish unsurpassed for its 

SPRAY OR BRUSH + SELF-LEVELING - resistance to heat, moisture, fumes, weather and cor- 

INTERIOR + EXTERIOR + QUICK-DRYING rosion. Its high hiding power and durability make it 

+ UP TO 800 SQ. FT. PER GALLON - the best protective coating for any interior or exterior 

1 COAT COVERS MOST SURFACES » surface. For complete details write for a free copy of 
RESISTS HEAT UP TO 600° F. “A Guide to Using Aluminum Paint”’. 











Manufactured by 


CRESCENT Bronze Powder Company 


116 West lilinois St., Chicago 10, Illinois * 1841 South Flower St., Los Angeles 15, California 
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“This is the fence I’ve been waiting for 


U-S‘S American” 








HOW WE BACK UP 
U-S-S AMERICAN 
DEALERS WITH 
NATION-WIDE 
PROMOTION 








1. The U-S-S Label advertis- 
ing appears in the big national 
weeklies and monthlies and is 
seen by your customers regu- 





larly. 


~ 


ht ey a T x? 


i 
2. A nation-wide radio program 
is sponsored by the United 
States Steel Corporation bring- 


ing network shows to every 
town and farm. 


HE demand for American Fence is still greater than the 

t 4 supply, although we are producing it as fast as we can under 

| E present conditions. All our fence is being distributed as rapidly and 

equitably as possible, and it is our hope that we can soon suppiy 
you with all the fence you want. 

You have many advantages when you sell U-S-S American 

Fence. The demand is large and insistent. Most farmers are will- 

ing to wait in order to get American—the brand they want. That’s 


eeeeceeor eee eeeeeeeeeeeenneeeeeeeseeceoeseess 








because of quality. American Fence is made of the finest fence 
wire, carefully galvanized to give long years of service. And the 
special features, such as the famous Hinge Joint and Tension 
Curve, add extra value that appeals to every fence buyer. 





| 
, 





— 
*eeeeeeeee 














Is And don’t forget, fence is merely one of the profitable U-S 
3. U-S-S American Fence is : American Products. Nails, tacks, barbed wire, staples and roofing 
™ advertised extensively in lead- : 
< ing farm papers. are a few of the other items that mean more profit to you. 
nd 
st AMERICAN STEEL & WIRE COMPANY 
its Cleveland, Chicago and New York 
r- COLUMBIA STEEL COMPANY, San Francisco 
it TENNESSEE COAL, IRON & RAILROAD COMPANY, Birmingham 
or United States Steel Export Company, New York 
of UNITED STATES STEEL 





Thies mote AMERICAN FENCE tn wte Than any Wher teand, 
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Here’s the mystery 
thriller with a distinc- 
tive new twist for the 
hardware merchant. 


Also a climax that points the way. 
to extra profits every month of 
the year! 


Consider yourself the victim. That's 
not hard, when you think that 
every day customers may be walk- 
ing into your store and buying 
less than they need. Less than they 
would readily buy if they were only 
reminded of the proper item at the 
proper point of purchase. 


Related selling by means of related 


HERE'S A BOOK WORTH 
GETTING—AND IT’S FREE 
THE CASE OF MISSING PROFITS 

ed for ao modern 


Bohn 


displays can end this 
“crime wave" that keeps 
extra dollars from flow- 
ing your way. 
A new book, “The Case of Miss- 
ing Profits” presents this modern 
merchandising solution developed 
by CARBORUNDUM. It’s com- 
plete with tidy, colorful displays that 
silently and effectively “suggest” 
at each counter the abrasives that 
tie in with other purchases. 


The customer buying hand tools 
needs one type of abrasive. The 
customer in your paint department 
needs another. The customer at 
your cutlery counter needs a still 


SSG PORTS: 


different type. And so on...each 
department provides its own abra- 
sives market and it’s been proved 
that you can sell more and sell fast- 
er with departmentalized displays. 
Read “The Case of Missing Profits” 
for the modern, store-wide mer- 
chandising plan it brings to you. 


And be sure you have the valu- 
able fund of buying information 
that’s contained in our 1946-47 
Hardware Catalog on Abrasives by 
CARBORUNDUM. It’s packed 
with full data on the world’s only 
complete line of abrasive products! 
The Carborundum Company, Niag- 
ara Falls, New York. 


FPR eRe Sees eS aera en a => 


THE CARBORUNDUM COMPANY 
Merchandising Division, Niagara Falls, N. Y. 


Please put me on your list to receive & copy of 
“THE CASE OF MISSING PROFITS.” 


Name 











Firm Name 


Address 








City and State 


CLIP AND PASTE ON PENNY POST CARD 


TRADE MARK 


“Carborundum” is a registered trademark which indicates manufacture by T: he Carborundum Company 
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Tow You Can Step Ue Your Profits 


witha. 


engl LINCOLN ALUMINIZED STEEL 


Siightty Higher 
of the Reskies y 7 


@ OUTSIDE CONTAINER / 
ano INSERT CAN wave 


25 GAUGE ARMCO ALUMINIZED 4 * 


@ ARMCO SALT SPRAY 
TESTS sxow s 10 10 he, ag 


CORROSION RESISTANCE THAN 
GALVANIZED STEEL 


@ INFRA RED BAKED 
ENAMEL FINISH 


. 
Made of | WHITE—RED—BLUE—GREEN—IVORY 


ARMCO 4 - ~— : | | 
Aluminized ’ : 7 4 27 ar. @ POLISHED 
<n E 4 peestY ~~ ALUMINUM COVER 
TESTED BY 7 j a : 4 
ce ‘ 4 4 | @ 17 QT. CAPACITY 
AGAINST ! | 2 Be INDIVIDUALLY 
Pe | CARTONED 


CORROSION 


Nu So) ‘ee 4 For the Facts and Figures 
$ ‘a > % Call, Write or Wire 


\/ 


LincouN METAL PROEOSUCTS CORP ORATION 


136 CLIFTON PLACE, BROOKLYN 5, N. Y. 


“BLOCKTRADE" 


Export Division: BLOCK INTERNATIONAL CORP., 101 W. 31st St.. New York City 1, N. Y. CABLE ADDRESS: 
HARDWARE AGE 
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Shel Gi 


f LASTIC 
i HOUSEWARES 





@ If you are looking for a line of plastic housewares, 
one which is profit-priced and guarantees the ad- 
dition of many new items, we invite your serious con- 
sideration of the Kilgore line of Shel-glo Plastics. 
PLASTIC FUNNELS — 


° ° ° ° loz., 2 oz., 4 o2., 802., 1602. 
Here is an attractive line which offers you the con- 


venience and savings of securing many items from a . 
single source. Each item enjoys proven consumer ap- ca KS FRUIT JUICER — 
peal, and quality is beyond attack. All Shel-glo plastic 
housewares, except funnels and tumblers, are individ- 
ually packaged in attractive two-color cartons of the 
same design theme. Affords consumer recognition of 
a “family” of plastic housewares, and assures a neat 


shelf stock. 


Already many new housewares are ready to swell the . 

Shel-glo line — and will move into production the GYRO - MIXER — COLORFUL TUMBLERS — 
: mixes and measures. : 

moment the plastic powder supply becomes more two sizes - 6 oz. and 8 oz. 

plentiful. Meanwhile — get started with Shel-glo. 


WRITE FOR CATALOG PAGES AND PRICES! 


THE KILGORE MANUFACTURING CO. 


PLASTIC DIVISION WESTERVILLE, OHIO 
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is here now! 


DEVELOPED BY U. S. RUBBER CO. | 
FOR FIREFIGHTERS’ SUITS! 





5 a | 
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The asbestos ironing board 


cover housewives dream 
about! Actually burnproof! 
Much safer and longer lasting! 
Washable! Easier to iron over. 


Better-looking ironed work. 
Elastic binding for easy fit. 
For the present, only a lim- 
ited supply of these cover 
and pad sets are available. 


*Reg. U.S. Pat. Off. 


Features 


@ Quick, even heat distribution 
* Copper -clod Meehanite sole 
plate 


@ Minimum heat radiation 

@ Air-vent sole 
Extra-large ironing 

> Curved, natural-grip 


é Finger-touch automatic 
trol 
* poorer balance for eosy 
handling 
i ss insulation — 
4 — heat differential 
. Just-right weight 


cool to touch 


ded corners 
drop sole plate, bevelled edges and roun e 
@ Teor-or 


IRONING BOARD COVER 





Best by Scorch Potters 





TEXTILE MILLS: 2637 West Polk St., Chicago [2, III. 
New York Office: 200 Fifth Ave. 


——_—_—_—_————— 


145—58th Street, 
U.S. ELECTRIC HOME PRODUCTS, INC. srootiyn 20, N. ¥. 
ORE SEO CAE RN CR 
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“For grater consumer value 
feature RID-JID AU-Steet 











THE FIRST NAME ca croncug 
lated RID-JID #U-Szeel 





IT’S FULLY-VENTILATED 

—wet just some holes 

te 61% open. Full ventila- E——S— ~ y 

2a Ca SELF-OPENING, SELF- 

LOCKING, SELF-CLOSING 
Tt hasa superior, patented leg 
side. Opening and closing 
caty with the Rtd-Yid aute- 
matic action. Tt 1s positively 
locked in tngning frosttion. 














Products of Werit since (878 
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When Mrs. Shopper sees and buys Freeport’s latest achievement, there 
really is no brighter spot. 

Freeport Ware, forever improving their own line to supply both you * we have also ready 
and your customers, have now added Freeport Kitchen Tools, attractively for immediate delivery: 
arranged and packed. This nine piece gift set will consist of the following: Stainless and Pluramelt 
No. 479A - Ladle, No. 491A - Skimmer, No. 488 - Perforated Cake Turner, Three-ply heat conduction 
No. 488A - Plain Cake Turner, No. 493 - Fork, No. 496 - Basting Spoon, SAUCE PANS—SAUCE POTS 
No. 498A - Spatula, No. 499A - Cake Server, No. 495 - Rack. (with or without covers) 
This kitchen set is manufactured with the same skill, and will have the same in 2-3-4 quart sizes. 


consumer appeal as the whole Freeport Ware lin-. Chicken fryers and FRYING 
PANS of heavy gauge in 


IMMEDIATE DELIVERY two sizes. Three quart 
A few additional facts about the FREEPORT Kitchen Tools: DOUBLE BOILERS. All with 
% Manufactured from the finest stainless steel available Stainless Steel and Plastic 
a he . Handles. 
% Heavier in gauge than any other kitchen tools on the market 


* Bright enduring finish, stain resisting 

% Easy to clean and keep spotless 4 E E p ‘@) he T 
% Attractive, unbreakable, sure grip; cool plastic handle MACHINE Works inc 
* A lifetime of service; a lasting satisfaction 





OFFICE: 16 East 52nd Street - SHOWROOMS: 1150 Broadway, N. Y., Plaza 3-8225 - FACTORY: Freeport, New York 
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Your profit averages better than 50% on cost and the market for Gem 
Dandy Electric Butter Churn is constantly increasing. 


9 
The women folks on millions of electrified farms want Gem Dandy 
Electric Churn because it eliminates drudgery, churnsin about 15 
minutes and makes 15% more butter than is produced by old- 
fashioned methods. 

4 GH Our big national advertising campaign is reaching over 3 million 
prosperous farm and rural homes every month with dominaung 
space in farm Joersal and The Progressive Former. 

Gem Dandy Electric Churn isa high quality, guaranteed prod- 


uct. Slow-speed, long-life motor, sanitary aluminum shaft and 
adjustable aluminum dasher. 


Gem Dandy Electric Churn sells on sight. Order from your dis- 
tributor today. Ask him for consumer folders, reprints of national 
advertisements, advertising mat service. Figure your profits from 
the prices listed below. 


Deluxe Model Retail Price - $18.19 Standard Model Retail Price - $15.04 
Recommended Dealer's Cost $11.83 Recommended Dealer's Cost $10.03 


ALABAMA MANUFACTURING CO. Birmingham 3, Ala. 


Gem Dandy Electric Churns are adjustable 
to fit any crock or jar up to 6 gals. Gem 
Dandy Duraglass milk jar [illustrated] 
made especially for use with Gem Dandy 
Electric Churn, is sold separately. 3-gal. 
retails for about $1.75. 5-gal. about $2.25. 
Order from your distributor. 


ew York 
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This newest member of the — , - | No. 2209—Push ond Pull 
i thi Bor Set. 1” Round Tubing 
CIPCO family has everything ve Beara cit 


—beauty .. . quality . . . and 'e sto. 2209 bors 36”. Fits door up to 42” 
style. Its graceful symmetrical wide. Packed | set to box or 
6 single push bars to box. 


lines provide exceptional means a quick-moving, easy-to-sell . . . big profit Complete with oll necessary 
adaptability, harmonizing _ item. Increase your Push and Pull Bar business. Stock bolts and screws and instruc: 
with practically any architec- CIPCO... the popular, conveniently-packaged fast- eee = 
tural motif. To the dealer, this selling line. Order your requirements NOW. 


ORDER FROM YOUR JOBBER 


CITY PLATING and MANUFACTURING CO. 
22nd and COLE STREETS ST. LOUIS 6, MISSOURI 


» MURDOCK BUZZERS and 
mere PUSH BUTTONS SELL FAST! 


BUZZER! — 4 Quality Products Priced Right for Easy Sales! 


Hardware dealers everywhere report fast sales on these special- 
ties. These sure-fire money-makers are made by the Wm. J. Mur- 
dock Co., for 50 years a leader in communications equipment. 
” J MURDOCK'S a Buzzer attracts favorabie attention be- 
List $1. ni cause its modern louver-design. Buzzer produces a pleasing, 
is = ty + wat uniform tone and is guaranteed for years of trouble-free service. 
. Choice of colors in attractive moulded cases. Operates on 6 to 
8 volts, A.C. only. 3/2" x 1%" x 1%" deep. This no-contact 
buzzer is fully insulated. 


These Two Push Buttons 
Ring Your Profit Bell... 


Display Them On Counter for Self-Service Sales! 


MURDOCK Push Buttons are time-tested products. Smart, com- 
pact appecrance ... smooth working, positive contacts .. . all 
List metal parts rustproof and insulated. Available in attractive 




















$.40 each * moulded cases. 
Ne 10 No. 10 — 1%" x 1%" x %" high. Name plate model No. 11 has 
0 removable metal escutcheon, 34" x 1%" x %e" high. 





Murdock Representatives 
ATLANTA: L. Morris Lenders °. ae he Mectetens fasecion, inc. © CLEVELAND: Fairfield Co. ¢ ee eee 
Tipteee th Sere : Mm wh, SSK e Los LES: Keeler, . 
YORK: Telephone Sales ° eee PHILADELPHIA: iS . Anschuetz © PORTLAND, CAL.: 
FRANCISCO: Keeler, White C SEATTLE: Keeler, White Co. © ST. LOUIS: W. pa Kech Co. © UTICA: F. Walew tenet 
EXPORT DIVISION—Recke International Corporation, 13 East 40th Street, New York 16, New York 


7 J. MURDOCK CO. 234 Carter St. Chelsea 50, Mass. 
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her more features, 


is « “best seller” you won 


handle 
FLINT hand-tyPpe 
for removing can from 
without touching the can by 
locks against the wall w 
special features mee 
You'd expect big 
these --- but you'll be surprised 
gifts! So get a quick start.-- 
by featuring these fast-selling 


ucts now. 


tons," 
miss. Better order now! 


w Ground Cutlery 

of startling 

nd cutter wheels 

gh carbon tool 

# cans of any 

e nickel finish and plastic 
rtest appearance: 

has @ special gripper 


you'll sell for 
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ONE “" BETTER 


THE Leu 1947 Line of 
KITCHEN CABINET-SINKS 





TABLE. 
Top Sink Americ 
co, 
rend ees a & cov 
aa. = Overs swi " 
@ in use, tid 


CHANGE-OVER to the increasing demand for this new 
Paragon line because “Full Color Means Full Profits”! 
Full Color Decorative tops available in black; tan, red 
and blue linen; mother of pearl. 


Usual TRADE DISCOUNT Applies to Models Illus- 
trated as well as Complete 1947 Line! 


Write Dept. “HA”—Paragon Utilities Corp.—Now! 


ORDER NOW—DON’T DELAY 
WRITE, PHONE, WIRE! — TODAY! 


Paragon Utilities Corp. 


50 WAN DAM STREET, BROOKLYN 22, NW. Y. 
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Jp SX Take a look at the tempting — features that talk in terms of labor-sav- 
~~ >= dish L&H has prepared for _ ing for the housewife and of easy sales for 
Na aggressive cooking and heat- _the L&H dealer. 

ing appliance merchants. A great line of | Now, there’s a plateful that every mer- 
electric ranges, electric water heaters and chant—with a hankering for a steady, 
oil ranges. A priceless reputation for worthwhile cooking and heating appliance 
quality dating back more than 70 years. _business—can really get his teeth into. So, 
A merchandising and sales promotion pull up your chair and join us. We'll be 
program that puts zing-g-g into your sell- _glad to tell you more about ‘a as 
ing and profits into your pocket. And— it. It’s just a matter of mail- ty ‘3 
to heap on the dressing —a host of product ing a card today, asking for ay 
features shrewd buyers simply can’t resist the complete L&H story. = 





ELECTRIC "aa tele -4 


THE SHERIDAN 
WATER HEATER OIL RANGE 


ELECTRIC RANGE 


J. LINDEMANN & HOVERSON CO. 


MILWAUKEE 7, WISCONSIN 


Menufacturers of ELECTRIC RANGES+ELECTRIC WATER HEATERS+OI1L RANGES+PORTABLE OVENS+OI1L HEATERS+> WICKS 
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?P RIS ( | LLA | WAR RE. went tat ae 


factured —- many years age — 

Highest Quality was the standard. 

This same standard has always 

makes been maintained; it is never re- - 

re frends : laxed under any circumstances. It 
is the same today as it was be- 


This triple-duty cooker (double 
boiler, sauce pan and cas- fore the war. 


serole) is typical of Pris- 


pow Ae aye —-. pt Priscilla Ware production sched- 
en Sea ules are being stepped up rapidly. 
Soon, these aluminum cooking uten- 

sils that make and hold friends 

. for you and for us . . . will 


be available in greater quantities. 


LEYSE ALUMINUM COMPANY 


KEWAUNEE ° WISCONSIN 
—— 
— 


Banal ee 
6% BUSCH Wa od 
v0) ; 











FEDERAL 
-ractical , 
HOUSEWARES ( 


Far-fetched? Well —a little, maybe, with all that dis- 
play of artillery! But Joe is simply staging this “get 
tough” demonstration by way of emphasizing our im- ; 
partial shipping policy. As you know, production of 
FEDERAL Practical HOUSEWARES is still curtailed by 
shortages. Not our fault, of course — just conditions 
in general — but that doesn’t help deliveries. You can 
be sure, however, that your order is getting fair and ; 
Re square attention .. . is being scheduled according to its 
ae rightful place in line. We believe this is the only way 
Tas AN to do business. 


""l don’t care if it is an order for your mother-in-law’s own store . 
sure ain’t gonna get shipped out abead of its proper turn!” 











FEDERAL jgele] Maelo) a tel Vale], Par i0)ema, B LEAVITT ) , CHICAGO 12, ILLINOIS 
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rue onty ELECTRIC 
TABLE RANGE 


THAT OFFERS... 
=) THERMOSTATIC HEAT 
SELECTION BY DEGREES 


=) TEMPERATURES AUTOMATICALLY 
MAINTAINED WITH HAIRLINE 
ACCURACY 


——) STEEL-ROCK ELEMENTS 
EMBEDDED IN CAST IRON GRIDS 


S QUALITY AND STYLING EQUAL 
TO THE FINEST FLOOR TYPE 
ELECTRIC RANGES 


e Patented « © Patent applied for 


TELLS YOU IT’S A 


F SAMSON 
/ “Jompo = Flex 


IF YOU THINK the Samson TEMPO-FLEX Table Range is 
just another electric “hot plate”, take a look at its big 
black dial—symbol of thermostatic heat control. A simple 
turn of this dial gives hairline graduations of burner heat 
. . . from 200 to 600 degrees . . . made possible by an 
automatic thermostat that also serves to hold the heat at 
the temperature selected. Only Samson TEMPO-FLEX has 
this revolutionary feature! 

Look, too, at the full-size cast iron grids whose em- 
bedded Steel-Rock elements mean quicker heating and 
longer life .. . another Samson “first’’. Then note that the 
two-unit TEMPO-FLEX, with both units in use, draws the 
maximum allowable home circuit wattage. 

Finally, look at the flowing lines and gleaming finish 
that leave no room for dirt . . . a functional beauty in 
keeping with TEMPO-FLEX speed, economy and flexibility. 
Small wonder that this exclusive Samson appliance is in 
demand by housewives for table and kitchen use... and 
by modern eating establishments for standby heating! 
FEATURES THAT SELL: Unique Degree-Dial Temperature Control + Steel-Rock 
Heat Unit, quick-heating, long-lasting * Enclosed Thermostat * One-piece Steel 
Body with baked-on white enamel finish * Black Plastic Feet and Dials * Cast 
iron Grids, with 1000-Watt High Speed Burner on RIGHT, 650-Watt Medium Speed 


Burner on LEFT * Approved Cord and Plug + 110-120 Volts, A.C. SINGLE- 
BURNER Model, with 1000-Watt unit, has the same quality features. 


SAMSON UNITED CORPORATION, ROCHESTER 10, N.Y. 
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Samson United of Canada, Limited, Toronto 
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How to dial next year’s ‘golden harvest"now! 


Bowman appliances. Because every one you sell wins you 


WONDERFUL, ISN'T IT, how every appliance you touch to- 

day seems to turn to gold. But what about next year? Will another happy family of red-hot prospects for the rest of 
the golden harvest still roll in? the M-B quality line! Take the popular M-B Toaster-With- 
Best way to answer that one is to sell reliable Manning- The-Tester, for instance.. 





WHAT OTHER TOASTER lets you pop up toast, JUST DIAL YOUR CHOICE of dark, medium, HEAVY ADVERTISING in top December mag- 

examine it or remove a piece, and zip toast or golden toast. Toaster is a snap to keep azines pre-sells the Toaster-With-The-Tester 

down again for further browning—without shining—bright chromium with burgundy and other appliances by Manning Bowman, 
bakelite trim. Special long-life cord. famous for quality since 1857! 


interrupting toasting process! 


Manning Bowman Means Best 


Manning, Bowman & Co., Meriden, Connecticut + In Canada: Manning, Bowman & Co. (Canada), Ltd., Oakville, Ont. 


THE LINE THAT'S ALWAYS IN DEMAND 


HARDWARE AGE 





For KITCHEN EFFICIENCY 
Ce, Ste, Dove anal Suc vith MeKeEk 


ae, 


\ here is another outstanding 

product by the makers of the 
most complete line of glass 
cooking ware in the world. 


oe 


: _— 
in Lozanil 
LOOK FOR AND INSIST ON 
er mag- 
e-Tester 
owman, 





By McKEE,, JEANNETTE, PA. 
QUALITY GLASSWARE SINCE 1853 
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the new lightweight 


DAKOTA 


Shell and Game Belt 


stent applied for 


Carries 28 Shells and 8 Birds! 
Adjustable size—32 to 48 inches 


Small-game hunters will go for the Dakota Shell 
and Game Belt like a duck goes for water—be- 
cause it is lightweight, comfortable and doesn’t 
interfere with action! The balanced, weatherproof 
shell pouch with quick-action slide closure holds 
25 shells plus three on the outside. The strong 
nylon game loops on each side of the belt hold 8 
birds with weight evenly distributed. Adjustable 
belt size—32 to 48 inches—permits use with light 
or heavy clothing. Rustproof, non-slip buckles; 
sturdy construction throughout. 
Nationally advertised in 
leading hunting and fishing 
magazines, Dakota Shell 
and Game Belt is already 
outstandingly popular and 
in big demand. Order a 
supply for your customers. 


WATIONMALLY 
AOvEtatrsto 


Order from your jobber today—only $21.60 per dozen. If your 
jobber can't supply you, send your order direct to address below. 








DAKOTA BELT COMPANY 
1401 West North Ave. © Chicago 22, Ill. 


ne 
renton 2” 


Smash hit of the 1946 season. Modern substitute for 
the old tomato can. Strong, light, beautifully made. 


Wire mesh wall lets in the light and air. Hinged lid 
and straps on back for attachment to belt. 


With this display 





On StghT 


And here's the new, the 
liveliest, artificial bait... 


e i i “5 
Tr@nlOn WHAM! DOODLER 


A sensation in its first season. Hooked the 
biggest Great Northern Pike of the year 
(42 Ib. 2 oz.). Has a fast, lively action at 
all speeds; flutters as it sinks. Made like a 
piece of jewelry: in stainless steel, highly 
polished; in highly polished copper; and in 
assortment of bright colors. 

ORDER NOW —from your jobber. Both of 
these items are good ones for the Christmas 
trade. 





—has what it takes 
fo attract and hook 


—“¢ MA IDM 1 ILL 
A the big ones 


TRENTON MFG. CO., TRENTON, OHIO 
HARDWARE AGE 











Millions of gift- 
hunters will see this 
Gladding advertisement 
in some of America’s 
favorite magazines! 


HERE’S HOW GLADDING ADVERTISING 


PROMOTES 


Count on Gladding for business with 
“fishing season” briskness . . . in the 
month that’s just ahead! 


In winding up its powerful 1946 adver- 
tising campaign, Gladding is publishing 
this sparkling advertisement in favorite 
national magazines . just before 
Christmas! That means that millions of 
readers . . . thousands of them neighbors 
of yours . . . will be reminded that sporting 
goods make wonderful gifts. Yes, this 


SALES FOR YOU! 


advertisement means that regular cus- 
tomers ... and many new customers .. . 
will be in to get Gladding lines for gifts, 
buying ‘“‘a seasonful of fishing fun.” 


So tie in with this big, timely promotion! 
Display Gladding lines so folks can see . . . 
and buy them! And be sure you’re well 
supplied! To get your share of the Glad- 
ding lines now being shipped in ever 
increasing quantities . . . order from your 
jobber today! 


BAIT CASTING LINE 


Famous all over the world! 
Permanent waterproofing. Pre- 
cision braided of uniform 
threads. Tough, durable. In 
nylon or silk. 
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FLY LINE 


Dauntless 


A positive floater! Does not 
require the use of dressing. 
Completely oil tempered, satin 
surfaced. Made of the finest 
nylon. 


SALT WATER LINE 


Sligo 
Excellent quality, moderately 
priced. Special Cuttyhunk, 
made of genuine Iri inen 
50’s lea yarn. Expertly laid 
and twisted. 
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THe shortage of BLAKE & LAMB has been more 
acute than of any other brand of steel traps. 


One reason has been that in times of scarcity, the 


consumer is likely to take first the item which 





promises the greatest service. 


Another reason is that, in the scramble of distribu- 
tion, many dealers carried several brands and 
learned that BLAKE & LAMB were usually the first 
to be selected by trappers. As a result, more and 
more dealers, when they think of traps, now think 
first of BLAKE & LAMB. 








ie Steel ap of the Tavibiinss Iiieds " 


THE HAWKINS COMPANY 


Americas Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 


HARDWARE AGE 








BICYCLE LIGHT 


Generiilor | 


at the top of your gh aaa Al 
holiday profit list Who 


Get ready for a big profit-Christ- 
mas with Make-A-Lite Generators 
and Lamps, that are already pre- 
sold through effective national 
advertising reaching 36,000,000 
teen agers and parents in their 
favorite magazines. 





Handsome equipment, colorfully 
packaged. Easy to install. Unex- 
celled gifts for kids and grown- 
ups, alike. 


BRILLIANT LIGHT 
AT RIDING SPEEDS 


GOOD LIGHT 
EVEN AT A WALK 


Chrome 


MAKE-A-LITE DIVISION faterieco, 1iinors 


, AGE NOVEMBER 21, 1946 
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e Will it work? Will it last? Is it 
authentic? Can I safely recom- 


mend it? 


These questions, always of 
prime importance, acquire even 
more significance when new de- , 
signs, new materials, new tech- 


niques are widely publicized. 


In builders’ hardware these 


questions can be answered in 
the affirmative wherever Corbin 
hardware is used. 


The wide range of Corbin in- 
stallations .. . from monumental 
buildings to modest homes... 
attest to thorough dependability 
of product that words alone can 


never convey. 


P. & F. Corbin Division 


HARDWARE AGE 











COLOR MAKES ALL THE DIFFERENCE , 





UGIMEXOLITE 
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Which figurine would you choose? The one 





shown in color, of course . . . and so would 
your customers. In paint sales, too, 
color makes all the difference. That’s why 
Texolite’s smart shades are styled by 
experts and approved by famous interior 
decorators. Recommend Texolite* regularly 
... see what a difference it can make in your 


profits. To help you sell, Texolite offers a 





great, new merchan- 

dising program. It in- 

cludes window and counter displays, com- 
plete literature and one of the finest color 
cards in the industry. And seasonal pro- 
grams have been arranged to boost sales 
all year ’round. Ask your paint and hard- 
ware jobber . . . or write direct to 300 
West Adams Street, Chicago 6, Illinois. 


*Trademark Reg. U.S. Pat. Off 


United States Gypsum 








Gypsum - Lime - Steel 


For Building « For Industry 


Insulation Roofing Paint 








AMERICAN 
WIRE FABRICS 
INSECT SCREEN CLOTH 


When you feature American Wire Fabrics 
Insect Wire Screening you are assured of 
fast, profitable sales and satisfied customers. 
Its stiffness makes it easy to handle. Even 
the amateur can make or repair his own 
screens, for wire screening lays flat across 
the frame—requires no stretching or pulling 
—assures a smooth, clean-looking job. Un- 
like substitutes it will not burn, melt or sag. 


American Brand Wire Screening is made 
in standard mesh in bronze, copper, gal- 
vanoid, aluminum and other non-ferrous 
metals. It is a proved product—one your 
customers know will give long, dependable 
service. 





SLIDING DOOR HARDWARE 


Coburn products (now manufactured by Wick- 
wire Spencer Steel) include hardware sets for a 
variety of sliding doors. Illustrated is the popular 
high quality No. 500 Swing-Over Hardware Set. 
It is easy to erect and to operate. Adaptable to 
practically all types of garages and economical to 
use on remodeling jobs or new installations. 
Doesn’t interfere with usable floor space. All 
hardware (except locking handle) is inside the 
garage. For catalog, write Hardware Depart- 
ment, Wickwire Spencer Steel, 500 Fifth Avenue, 
New York 18, N. Y. 





OTHER COBURN HARDWARE PRODUCTS OTHER WICKWIRE SPENCER HARDWARE PRODUCTS 


Hardware for numerous types of sliding Netting—Poultry and Heavy—Hex Mesh 
doors— garage, barn, airport, wardrobe “Clinton” Brand. 

and cabinet. Nails and Brads—Clothes Line. 
Overhead Conveying Systems for indus- Hardware Cloth—“Clinton” Brand. 

trial plants. Door Springs—‘“Perfection” Brand. 

Fire Door Hardware. Wire Rope—all sizes and constructions, 
Folding Partition Hardware. both regular and Preformed. 


A DIVISION OF THE COLORADO FUEL AND IRON CORPORATION 
Hardware Sales Headquarters—500 Fifth Avenue, New York 18, N. Y. 
General Sales Office—361 Delaware Avenue, Buffalo 2, N. Y. 


Besten - Buffalo + Chicage + Denver - Les Angeles - Oskland (Calif.) 








HARDWARE AGE 
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Q. Why three types of aluminum paint? 
A. Because no single type of aluminum paint will 
work well on all kinds of surfaces—metal, masonry, 
brick, plaster, outdoor wood, and heated surfaces. 


Q. What about metal roofs? 
A. For metal roofs, fences, farm equipment; for 
all masonry surfaces—in fact, for use every- 
‘ where except on weather-exposed wood or heated 
surfaces, you'll give customer satisfaction with 
AtuminuM METAL AND Masonry Paint. 
Q. What about lumber? 
sh A. On weather-exposed wood, a much more 
flexible, tight-hugging film is required. For this 
nur pose, paint manufacturers will offer ALUMINUM 
ouseE Pant. Also sells in big gallonage for first 
and finish coats on farm buildings. 
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THE ALUMINUM PAINT PROGRAM 
THE PAINT TRADE TALKING 


LEADING MANUFACTURERS OF 











SHES 





Q. Is ALUMINUM HOUSE PAINT okay on furnaces? 
A. No, for heated surfaces and highly decora- 
tive interior work, you should recommend 
ALuMINUM ENAMEL, as offered by your “3 for 3” 
supplier. 

Q. Are these three types available in quantities? 
A. Good paint manufacturers are having trouble 
getting enough containers—enough oils—even 
enough Alcoa Albron Paste to make these top- 
a aluminum paints in the quantities you 
need. But scores of them have expressed approval 
of the “3 for 3” idea. More and more gota 
paints will be available every day. They’re worth 
watching for. ALUMINUM COMPANY OF AMERICA, 
1984 Gulf Building, Pittsburgh 19, Pa. Sales 


offices in principal cities. 


a\ Sad 
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QUICK AND EASY INSTALLATION 
OF SUB-FROST DISCHARGE 
Simple construction is the keyto the Monitor's No auxiliary discharge units are needed 
" trouble-free performance. The oil plunger 
rod is a hollow tube so designed that no 
valves ore required. Oil is pumped from the 
lower crank case to the upper reservoir, 








— just two lengths of galvanized pipe 
and a length of pump rod material. In 


ten minutes you can remove the dis- 


' which keeps the slide guide-rods and upper charge unit and drop it to any set length 
itman bearing constantly bathed in oil. All desired. A service man's dream! 
ther bearings are splash-lubricated from a 
rath of oil in the crank case. ca 





BAKER MANUFACTURING COMPANY 


EVANSVILLE, WISCONSIN 
THEC/Monulor Line | @ BRANCHES @ BAKER MFG. CO.: Minneapolis, Minn.; 
WATER "Madison, Wis.; Fort Dodge, la.; Cedar Rapids, la.; Oma- 





aT HAND PUMPS © ha, Neb.; Kansas City, Mo.; Enid, Okla.; Hutchinson, Kan. 
PUMP JACKS © ENGINES _ BAKER MFG. LTD.: Winnipeg, Canada. AXTELL CO.: Fort 





AUTOMATIC 
DEEP WELL WATER SYSTEM 


More than half of all farms in the United States now have 
electric highline power. This is nearly double the number 
of electrified farms before the war. In some states, more 
than 90 per cent are now electrified. 


What does this rapidly changing situation offer you? | 
Nearly every farm in your community is an immediate or 
potential market for an electric water system, accessories | 
or service. Thousands of farmers are now ready to put 
running water in their homes, or to expand their system 
to barns, poultry houses and fields. 


The Monitor Automatic Deep Well Water System will help 
you capture a large share of this tremendous 
market. It will supply water economically 
from wells 25 to 400 feet deep. Its long- 
lasting, trouble-free performance and stream- 
lined eye appeal are valuable sales features. 


Our national advertising program is helping 
build an active market for you. Write your 
nearest Baker branch for complete details. 
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Line up with the Lowe Brothers STYLE- 
TESTED Paint Colors and be sure that the 
colors you offer are those which women 
prefer and are actually buying for home 
decoration today. 

Every Lowe Brothers color has been 
STYLE-TESTED by a foolproof Color Re- 
search Plan. These wanted colors reduce 
markdowns and close-outs by eliminating 








obsolete colors. The result is greater profits 
through faster turnover of minimum stock. 

Line up with the Lowe Brothers quality 
STYLE-TESTED Paint Colors and you'll 
stock only paint colors which are in perfect 
accord with the latest color trends in 
home decorating and painting materials. 

The coupon below will bring you com- 
plete details. 


THE LOWE BROTHERS COMPANY ¢ DAYTON, OHIO 


















Style Josted 


PAINT COLORS 


Lowe Brothers 


PAINTS * VARNISHES 






































HIGH SPEED HEADING — 11,220 pieces an hour is the rate of this THREADING ACCURACY — RB&W cold forms threads in the widest size 
4" header. range — for maximum strength and precision. 


RBsW the complete quality line 


The most modern machinery, the 
use of cold-forming methods for 
heading and threading, the finest 
equipped laboratories for analysis 
of raw materials, and a quality con- 
trol system that involves continu- 
ous inspection at the machines... 
assure highest quality and perfect 
uniformity of RB&W Machine 
Bolts. These are characteristics 
which you, as the user, can trans- 
late into faster assembly, greater 
holding power and better appear- 


ance. 


Whatever your requirements may be 
in bolts, nuts, screws, rivets and 
special fasteners, RB&W is your 
logical source of supply . . . offering 
the advantages of a 101l-year old ex- 
perience and unsurpassed research 
and production facilities to provide 
you with engineered fasteners of max- 
imum strength and accuracy and 
finest finish. 


101 YEARS Waking dtioug the things that make oe 


r 





Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, ill. Sales Offices: Philadelphia, Detroit, Chicago, Chattanooga, Los Angeles, Portland, Seattle. 
Distributors from coast to coast. By ordering through your distributor you can get prompt service for your normal needs from his stocks. 
Also, the industry’s most complete, easiest-to-use catalog. 


HARDWARE AGE 








MACHINE BOLTS by RBsW 


a line of practically unlimited variety 
... but just one standard of quality 


ANY LENGTHS — With the development of the Rod Header, RB&W cold SOLID DIE — This big machine which cold heads in solid dies — insuring 
heads the smaller diameters of machine bolts in the longest lengths. maximum accuracy and soundness — indicates scope of RB&W equipment. 
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A 24-HOUR 


yy Vaay Vy 
That sells... 


NATIONAL IN soca co. 


L772’ GABINET HARDWABE 

















Here is a point-of-sale display that packs_ 
a selling punch! This National Lock Com- 

pany display board is an eye-appealing, 

attention compelling salesman! It displays 

and demonstrates National Lock’s modern, 

beautifully styled Chrome Plated hardware 

for greater sales and profits! 


The No. 140 Display Board may be pur- 
chased separately or with the profit-packed 
assortment. Order one from your jobber 
today, and watch it do a selling job for 
y ou! Three smaller display boards are also 
available . . . there's one to fit every 


dealer's need. Smaller sizes show two 
different designs. 




















y O P  # I N E ‘ S new, streamlined 


Electric Room Heater gets a warm reception 
from customers. Smartly designed and com- 
pletely portable, it gives them quick, efficient 
heat where they want it—and gives you 
sales wherever you display it. 


All Aluminum 
Super-size 
Lightweight 
Automatic 
Electric Iron 


All-Metol 
Altic Fan 


Improved 
1947 Model 


=m Electric ‘¢@ 
Churn ; 
New : 
30-Gallon 
All-White 5 
Electric 7 
Woter Heoter 


TOP LINE 


APPLIANCES 


TENNESSEE VALLEY 
ASSOCIATED MARKETERS 


GAMBILL BUILDING, NASHVILLE, TENNESSEE 














HARDWARE AGE 











NOW! A NEW, SALES- 


PROMOTING PACKAGE 
for Popular Bull Dog Friction Tape! 


There's real sales appeal in the new, eye- same top-quality features that built national 

compelling Bull Dog Friction Tape package. demand for Bull Dog Friction Tape... high 

Sturdy cardboard and cellophane combine tensile strength, greater consistency and ad- 

to keep the carton in fresh, salable condition hesion, plus long aging. 

... brilliant color and design make real sell- Let this fine product build sales for you. 

ing displays. Order popular Bull Dog Friction Tape from 
Inside the new package you'll find the your local distributor today. ; 


Boston Woven Hose & RUBBER COMPANY 


Distributors in All Principal Cities 


WORKS: CAMBRIDGE, MASS.,U.$.A. * P.O BOX 1071, BOSTON 3, MASS. 
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“WHEN I PUT IN ANY LINE, IT MUST BE 
COMPLETE AND ESTABLISHED LONG ENOUGH 
TO BE DEPENDABLE...IN WATER-PUMPING 


SYSTEMS IT’S AERMOTOR” 













Dealers have high regard for 
Aermotor Windmills and Electric 
1. There are many models from 
which to make recommendations 
for home and farm use. 

2. The line is backed by a Com- 

pany established over 50 years. 

3. Aermotor provides a liberal 

margin of profit for 
dealers. 

. 4. Continuous user sat- 

' isfaction brings contin- 
»- (Ask about dealer 

» franck available in 
. med territories.) 


Oe ali 


i 
WINDMILLS for most 


ELECTRIC Shallow Well, 


Deep Well, and Jet Pumps 









Aermotor Electric Pumps are available in a 
broad range of sizes and capacities . . . for all 
climates. After an electric system is installed, 
dealers get additional profits from stock and 
poultry watering troughs, 
tanks, and other water-using 
accessories. 

Ask about Aermotor 
dealer helps, literature, 
mat services. 


Aermotor Windmills 
furnish water econom- 
ically for farm, home, 
and on the range. 

They pump in the 
lightest breeze; require 
oiling but once a year. 
Their sturdily built 
towers withstand se- 
vere storms. Available 
im many capacities. 

Tell your customers 
about low-cost Aermo- 
tor windmill pumping. 











WINDMILLS AND ELECTRIC PUMPS 


BACKED WITH NATIONAL ADVERTISING 
AND SALES STIMULATING DEALER HELPS 











Aermotor Company, Dept. 8011, 2500 Roosevelt Road, Chicago 8, Illinois 
HARDWARE AGE 
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FARM SUPPLIES 









































APEX GREASES FOR EVERY FARM NEED 





The Farm Special Grease Package ... . a profitable, fast turnover item designed to 
introduce APEX Greases to consumers, and to bring about repeat sales of the three 
widely used greases contained in it. This carry-all carton is suitable for counter and 
window display, with eye-catching space for marking the retail price. 







NO MESS * NO WASTE * NO AIR POCKETS 


25 LBS. GREEN PRESSURE GUN GREASE IN THE FIL-RITE CONTAINER 
APEX Green Pressure Gun Grease has a heavy body that will lubricate the 
most difficult jobs. The illustration pictures how the Fil-Rite Disk allows com- 
plete emptying of container of all grease, soving time, eliminating waste— 
a natural for consumer appeal! . . . ALSO PACKED WITH FILMALLOY (Graphite) GUN GREASE. 
















FIL-RITE 


Reg. Trademark 


LUBRICANT PROFITS Contact Your Hardware Jobber NOW ... or Write Direct 



















APEX POINTS THE WAY TO PROFITS! 
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SPRAYERSIAND] DUSTERS 


HAY TIOOL AND 
BARN EQUIPMENT 


LIVESTOCK EQUIPMENT 


FARM VENTILATION 
EQUIPMENT 


POULTRY | EQUIPMENT 

















FINEST COMPANIES 
IN THE COUNTRY” 


























EQUIPMENT 





“YES, SIR—IT’'S MADE 
BY ONE OF THE 




















it Never Fails 


REPUTATION MAKES SALES 


It’s a powerful sales-clincher to be-able to say to a customer: “You'll be 
satisfied with this product—it’s made by the best company in the business.” 
You can say that about any HUDSON product and say it sincerely. You can 


back it up by telling about correct design, fine materials and precision manu- /y 
facture that go into every HUDSON product... by describing HUDSON / fp 
as the company with the finest plants and equipment in the industry. You Sf, 
can point to the “Diamond-H” as the nationally-accepted sign of the best / ff /, 


value. Cash in on this reputation—it will make extra sales and extra profits 
for you—now and for the long pull. Ask your jobber or write us for details. 


H. D. HUDSON MANUFACTURING COMPANY, 589 East Illinois Street, Chicago 11, Illinois 
Branches in Principal Cities in the U. 





HARDWARE AGE 





GET THIS COMPLETE lew FOLDER 
SHOWING 150 METAL TRIM SHAPES 
AND Latest PRICES 


’ fi da 
Yer compact feller 


very handy 


Today Youngstown Manufacturing, 
Inc., has leadership in aluminum trim 
production. A shape for every need is 
now available. Hence, the illustrated 
easy-to-use folder along with the latest 
price schedule in the field will be valu- 
able to you . . . Write Today. 


YOUNGSTOWN MANUFACTURING, INC. 


66-76 PROSPECT STREET 
YOUNGSTOWN, OHIO 
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ats YOUNGSTOWN MANUFACTURING, Inc. *pt4 Please send us literature and prices 
YOUNGSTOWN, OHIO 


363 W. Peachtree Street NE, Atlanta, Ga. Company 
363 S. Wall St., Columbus, Ohio 
217-219 N. Alabama St., Indianapolis, Ind. e 
126 N. 3rd Street, Philadelphia, Penna. Your Nam 
2038 E. 70th Street, Cleveland, Ohio 
506 Dudley Street (Rox.), Boston, Mass. Address 
12480 Evergreen, Detroit, Mich. 

















20 Vesey Street, New York (Export Dept.) City State 
— ee Be ee ee ee ee ee ee ae 




















NOVEMBER 21, 1946 67 

















MORE 
DUAL-TEMP 
EXCLUSIVES! 


Two Refrigerators in One 

Above, a built-in freezing locker; below, 

a huge, purified moist cold compartment... 
os independent in their operation 

as though they were two seporate 
refrigerators. 


Twe Temperature Controls 

Each of Ducl-Temp's two compartments has 
its own cooling system and its own 
individual temperature control. Temperature 
in either compartment can be varied 
without affecting the other. No other 
refrigerator can do thot! 


Ne Defrosting 

Dval-Temp’s huge, purified moist cold 
compartment never has to be defrosted. 
Completely insulated from the freezing 
locker, temperature never goes below 
freezing. No freezing means 

nothing to defrost. 


Me Covered Dishes 

With 85% humidity maintained 
throughout, foods can be placed anywhere 
in the moist cold compartment and kept 
fresh for weeks without covering. 


Sterilemp Protection 
Acts like sunshine to retard mold growth, 


reduce spoilage due to bacteria, 
ond combat offensive odors. 


ADMIRAL CORPORATION, CHICAGO 47 


*Trade Mark Registered 


Completely insulated .. . what a world of difference 
that makes! Because Dual-Temp’s Freezing Locker is com- 
pletely insulated, there is no “‘spill-over’’ of cold into the food 
storage compartment below. Even with the freezing locker 
continuously set at 15° below zero. . . the sub-zero tempera- 
ture required to efficiently freeze many foods . . . there’s 
never any danger of freezing foods in the moist cold com- 
partment. Only Dual-Temp is built that way! Only Dual- 
Temp’s Freezing Locker has been officially approved by 
Birdseye-Snider for safely storing commercially frozen foods! 


EMEMBER, ONLY-- 


CAM BUILD A BDUAL-TEMP REFRIGERATOR 
DUAL-TEMP REFRIGERATORS + HOME FREEZERS + ELECTRIC RANGES + RADIOS 
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How Mr. Schultz more than doubled 
his PYREX WARE sales! 


LETTER from Dale Schultz, of Schultz Hardware, 

Kearney, Nebraska, started this way. ‘‘Gentle- 
men: We have made a small investment in a Pyrex 
ware display table which has more than doubled our 
Pyrex ware sales’’. He went on to explain that the 
total cost of the table, exclusive of the time it took 
him to build it, was only about $25.00 and that already 
his small investment has begun to pay dividends. 
That’s the sort of thing we hear from all types of 
retailers from all parts of the country. Pyrex ware mass 
displays can build sales volume. To give you the benefit 
of the experience of others, we have prepared a new 
booklet containing 12 actual case histories of successful 
Pyrex ware mass displays ...mailed FREE no obli- 


tele 
Products Division 


Ky 


ali 
x 
— 

Ps 2% ; 
= 


gation. It is fully illustrated and you'll find it a big 
help in building your own display. Tear out the cou- 
pon below and mail it to us for your copy today. 





Consumer Products Division 
Corning Glass Works, Department A-11, Corning, N. Y. 


Please send me your free booklet ‘‘Use Mass Display and 
watch it pay.” 


Name 
Address 


City 




















Ask your distributor's salesman for Pyrex ware dealer helps or write direct to 
Consumer Products Division, Corning Glass Works, Corning, N.Y 
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AMERICAN GREASE STICK CO.| - 
“MUSKEGON, MICH. ‘a 
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ne VACUUM CLEANER 


to 
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Vacuum Cleaner Belts of tough, resilient, 
long-lasting tree-rubber . . . packaged in a 
compact, attractive Counter Display all ready 
to meet a demand greater than anyone can 
estimate! A complete merchandising unit of 76 
belts which fit 95% of all vacuum cleaners in use. A prof- 
it margin of nearly three times your original investment. 


Sold in Leading Stores Everywhere 
Retail Value bah abber 
$] 575 » ahead meee to us. y 
Your Cost 595 ' ELKINS-EWALL COMPANY 
Your Profit ee > _ 


$9 = i Mg Ie . 124 Vela ack) St. . Phila. 6, Pa. 


2 
% 
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—in Product Value... 
Product Promotion! 


ERE ARE great new flashlight cells to 

give your customers nearly DOUBLE 
VALUE. Because their ENERGY OUTPUT 
— the stuff that makes LIGHT — is up 93% 
over pre-war “Eveready” batteries, largest- 
selling flashlight cells in the world! 


Get your order in... there’s no shortage, ae : . 
there’s no price change. “Eveready” batteries The public is being won by this story, dra- 


don’t cost a penny more. Get these new matically told in color pages in Saturday 
“Eveready” batteries on display quickly . .. Evening Post... Country Gentleman... 
millions are waiting to buy. They'll GET Life... American ...and dozens of other 
in Sen MURS -.. 08 yore OSE j top-rank magazines with scores of mil- 
SOME REAL BUSINESS! j 





lions of readers. 





93% MORE ENERGY 


Nearly twice the electric energy 
... almost two times lodger life 
of bright, white light than even 
famous pre-war ‘‘Eveready”’ bat- 
teries ... at no extra cost. That's 
today’s high-energy ‘‘Eveready"’ 
battery, as proved by the “Light 
Industrial Flashlight’’ teste de- 
vised by the American Standards 
Association. 














High Energy Means Brighter Light Longer Life 





) 
ME 
‘ The registered trade-mark ‘Eveready’ distinguishes products of 
NATIONAL CARBON COMPANY, INC. 
30 East 42nd Street, New York 17, N. Y. 
Unit of Union Carbide and Carbon Corporation 


UCC 


a 
“WF. 
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ut TAT-ANTU Piay — 


(FORMULA 83) 


A STEADY TUNE ON YOUR CASH ‘REGISTER! 








3 SIZES 
35¢ PKG. 


(Mounted 12 on 
Attractive Counter Card) 


$1.00 CAN 


(4 oz. Farm Size) 


$1.00 SHAKER- 
TOP CAN 


(For Tracking) 











TAT-ANTU (Formula 83) is amazingly effective for not Your customers will like the satisfaction-or-money- 
one... not two... but all three approved, modern back guarantee. And once they try TAT-ANTU, 
methods of rat control. they'll buy it again and again. So, if you haven't 


1. FOR FEEDING—a ready-to-use bait. Tasteless; requires already done it, stock this fast-selling, ee 
ai prebaiting now. Unit packages containing our 3 most popular 


sizes plus merchandising aids are available from 
2. FOR DRINKING—a concentrate powder for dusting en your jobber. If he can’t supply you, write us today! 
drinking water. 









3. FOR TRACKING—a concentrate powder for dusting bur- Other Outstanding TAT Products Are: 
rows and runways. Rats walk on it 
. it irritates their feet . . . they lick 






FOR HOUSEHOLD AND GARDEN USE: TAT Ant Traps, Ant 
Bait, Roach Traps, TAT Mo-Go (kills moles and gophers), insect 
their feet . . . and die! Repellent, DDT Concentrate Sprays, Wettable Powders and Dusts, 
Weedette (2,4-D Weed Killer). 
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FOR FARM USE: TAT 35% DDT Concentrate, 10% DDT Dust 
Poultry Delouser, 25% and 50% ODT Wettable Powders; 3% 
DDT Special, Weedette (2,4-D Weed Killer). 


See full page “KICK-OFF” advertisement 
of 1946-1947 National Advertising 
Campaign in THE SATURDAY 
EVENING POST, November 9 issue, and 
COUNTRY GENTLEMAN, November issue 
All told, TAT-ANTU (Formula 83) consumer advertising TAT ruta 53 

is appearing in 13 leading national and sectional, home $e 

and agricultural publications with more than 43,560,660 feel ae Vin liv icMe-V hae 

readers ( publishers’ ] r hi res). 

: Te ae eee Ae SO POWERFUL—ONE LICK KILLS RATS 






















O.£E&. LINCK CO., INC. MONTCLAIR, N. J. 
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Steady Repeat Sales, Good: Profit 


1. More ECONOMICAL ....an improved milk 
filter disc at low cost! Your farm trade welcomes 
this new aid to protection of milk QUALITY. 


2. More EFFICIENT... chemically toughened 
faces, top and bottom. Heavier, deeper filter- 
center. Easier to sell, quicker “turnover”, better 
profit! 


ANOTHER Perfection “FIRST” . . . The oldest Manufacturer of cotton 
milk filter discs... and the first manufacturer of cloth-faced diss... 


now LEADS AGAIN with the FIRST “CHEM-FACE” Milk Filter Discs. 


NEEDED DAILY BY ALL MILK PRODUCERS. A sure-profit repeat 
item with speedy “turnover”. You can cash in on Perfection 
leadership NOW. 


Write for SAMPLES . . . or ask your wholesaler. 


SCHWARTZ MANUFACTURING CO., TWO RIVERS, WISCONSIN ° 


Note: Perfection and Elgrade Milk Filter Discs 


ere alee oveilable as usual, in natural finish, cloth face, and double cloth face. 
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3. AVAILABLE through Perfection-authoriz- 
ed hardware wholesalers. Sgandard sizes: 
6”, 6%", 7”, 7%", 8”, 

9”. Order your 

stocks now from 

your wholesaler. 
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EXPORTERS: The War Assets Administration solicits your 
inquiries. Communicate with your foreign clients promptly 





War Ass 


Offices located at: Atlanta + Birmingham 
Boston - Charlotte - Chicago 


+ Cincinnati 
Cleveland + Dallas - 





PROTECTIVE 
COATINGS 


Ap 


GOVERNMENT 


a 












—~ 


ae 


PAINTS - LACQUERS - ENAMELS - PRIMERS 


Large quantities of good quality protective coatings, 
now declared surplus, offer you an unusual opportunity 
to obtain items manufactured to exacting Government 
specifications. While some types and kinds of protec; 
tive coatings are in short supply commercially (due to 
lack of raw materials) . . . there are paint products of 


all types now in inventory which will be suitable for 
your present needs at low prices 


Your nearest War Assets Regional Office can give 
you complete information regarding prices, locations, 
quantities, types and colors available. Special inter- 
regional service in each Regional Office will provide 
you with similar information from other Regions 


In addition to paints and enamels for general use, 
available stocks include many special purpose finishes 
ACT NOW! 


Although this material has been cndion Kes bess to priority 
claimants, 10 cent of the merchandise been reserved to 
~~ = furt needs of priority cl 


ETER- 
WORLD WAR II, who are invited to contact the 





Regional Office serving their area. 





NISTRATION 


Lovisville - Minneapolis - Nashville - New 


Orleans New York Omaha 

Denver - Detroit + Fort OWNED Philadelphia - Portland, Ore. - Richmond 
Werth + Helena - Houston - Jacksonville St. Louis 

Kansas City, Mo. - Little Rock - Los Angeles ’ SURPLUS 
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+ Salt Lake City + San Antonio 
San Francisco - Seattle - Spokane - Tulsa 563-8 
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Because It’s a PLUMB Quality Comes FIRST 


A Plumb hand fool is made for permanence. The scientifically 

fempered head is built for years and years of service. The PL U MB 

second growth hickory handle is shaped for a comfort grip and is FIRST in Qua lity 
tested for strength. For almost a century master craftsmen have 

been combining these exclusive Plumb features into perfectly 

balanced tools. That’s why you can be certain it will last a life- 

time — because it’s a Plumb. Fayette R. Plumb, Inc. Phila. 37, Pa. 





HAMMERS « HATCHETS « AXES » SLEDGES 






















1D SPORTS EQUIPMENT 


of All Sorts « « 


The D & M “Lucky Dog” Brand has long 
been nationally known and nationally accepted as a mark of 
merit on quality athletic equipment. Painstaking research and 
product development for the goods marketed under this 
famous brand have kept their quality high and have given 
the brand buyer preference wherever athletic equipment is 
sold. D & M “Lucky Dog” Sporting Goods—for baseball, 
softball, football, basketball, volley ball, soccer and other 
sports—are sold only through legitimate jobbers. For com- 
plete information and catalogs, write your jobber, The 
DRAPER-MAYNARD CO., 400 York Street, Cincinnati 14, 
Ohio, U. S. A. 
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ROD 
MOUNTINGS 





Precision quality line guides and rod tips of bright nickel. Silver (hard) 
soldered joint, strong and durable. ‘Rings burnished with steel balls to 





harden metal . . . smooth bearing surface. 
GUIDES TIPS 
No. 3 No. 5 No. 1 No. 3-T 
4 Vy" 1D. “LD. mh Y" 1D. 
i 0.D. 4” OD. se Ob. %_" 0.D. %” 0.0. 
Tube diameter 4” 
Retail 25¢ each or $2.50 doz. Retail 30¢ each or pod 50 doz. 
IMMEDIATE DELIVERIES DELIVERIES SOON 


Other sizes guides and tips in production. 
JOBBERS—Place orders now for prompt delivery. 
DEALERS—Contact your jobber or write us for information. 


ROYAL ENGINEERING CO., 1333 Folsom St., San Francisco 3, Calif. 
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TOP OF THE BATTING... 
AND BUYING ORDER 


At impact, good bats spring as 
much as 3° te develop the whip 
and lash that assures long hits. 
This is an actual fast action pho- 
tograph, showing the famous Adi- 
rondack “Flexible Whip Action.” 


Send today for your FREE copy of 
McLaughlin-Millard’s 1947 bat 
line-up, complete with prices. Beau- 
tifully illustrated. Fully. descriptive. 


Sold Exclusively by 


MUNRO SALES, INC. 


751 State St., Utica 4, N.Y. 


New York, N.Y. 230 Fifth Ave. 
Chicago, Ill. 209 S. State St. 
Durant, Okla. 324 W. Plum St. 
Atlanta, Ga. $34 Williams Mill Rd. 
Los Angeles, Calif. 751 S. Mariposa Ave. 


VERWHELMING player acceptance has clearly placed the Adirondack 
line at the top of the buying orders you dealers have filled out. Time 
after time we have increased production. And in 1947 our °46 production will 
be doubled. But, even this expansion does not keep pace with your demand for 
the straight grain, professional quality of Adirondacks. 
We regret that it is impossible for us to accept further orders for 1946-47 
delivery. But, we will not sacrifice quality for quantity. Our second growth, 
Northern White Ash will be well-seasoned . . . our production skill will be 


kept at the highest standards. 


The name “Adirondack” will continue to be your guarantee of the finest qual- 


ity bats on any ball diamond. 


Manufactured and Billed by 


McLAUGHLIN-MILLARD, Inc. 
DOLGEVILLE, NEW YORK 
From Timber Tract to Finished Bat 
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Announcing A BIGGER 


Housewares and Appliances Market 


January 6" to 18" 
IN THE WORLD’S BIGGEST BUYING CENTER 





Housewares have always been a prominent 
factor in the success of The Merchandise 
Mart’s January International Home Furnish- 
ings Market. 


At this year’s Market—to be held January 


6th to 18th—housewares, including domestic 
appliances, toys, games and wheel-goods, will 
assume even greater importance, will offer 
buyers greater rewards for attendance. 

The recent relinquishment by the Govern- 
ment of considerable space needed by 
Industry has made possible a major increase 


in the number and extent of our housewares 
exhibitors.* Long acknowledged the world’s 
largest concentration of permanent year-round 
displays in this field, this expansion further 
emphasizes The Mart’s leadership and under- 
scores the advisability of shopping this Janu- 
ary Market for what is new and available. 


This expansion in Market scope is a major 
step in The Mart’s program of post-war 
service to American manufacturers and re- 


tailers. But make your hotel reservation today! 


*Houseware and Appliances now on I 1th and 14th Floors. 


THE MERCHANDISE MART 


Centered for Efficient Year-Round Buying and Distribution 
CHICAGO 
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SUITCASE LOCKS 


CATCHES 
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CABINET LOCKS 
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res 

d’s 

nd 1. One single brand of quality, high-profit goods to dis- 

ler play, think about and sell. ’ 

ol 2. A broad, comprehensive, balanced line. 

1u- 

le. 3. One catalog and price book for easy rendering. 

or 4. One system of numbers and finishes to remember. 
(Standardization) 

ar 

re- 5. Greater customer satisfaction. 

iy! Which adds up to increased volume, increased repeat 


business, and increased profits! 


CORBIN CABINET LOCK DIVISION 


THE AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 
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€uv Carortnliackea 
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The Range Your 


Customers Have Always Wanted 


FLAVOR-SAVER DUAL BURNERS 


Guaranteed For Life 
FLUORESCENT LIGHT SET WITH 


AUTOMATIC TIMER AND 
CONVENIENCE OUTLETS 


PATENTED SOFT-ACTION 
OVEN DOOR SPRING 


EASIEST RANGE IN 
AMERICA TO KEEP CLEAN 


VERI-CLEAN COMPLETELY 
REMOVABLE BROILER 


HOLD-HEAT OVEN SEAL 


ONE-PIECE PORCELAIN 
FRONT FRAME CONSTRUCTION 


SEAMLESS, SEALED-IN, 
ONE-PIECE, FLANGED, 
PORCELAIN OVEN 





Built into the new Ultramatic Caloric gas range are ail the 
features women want to make cooking so easy it’s virtually 
automatic. It’s this combination of selling features, plus 
consistent large scale national advertising in the leading 
women’s magazines and farm publications that makes the 
Ultramatic Caloric the feature range in leading stores from 
Maine to California. There will be no easier range to sell, 
no finer range to own. They'll be coming off the produc- 
tion line soon. 
If you sell fine ranges, write for the Caloric story. 

Caloric Stove Corporation, Widener Building, Philadelphia7, Pa. 


All Caloric L. P.Gas Models Have Specially En- | 7 
gineered Burners and Valves guaranteed for life. P 


GAS RANGES 


SERVING HOMEMAKERS SINCE 1890 








20,000,000 Women 
Are Reading About The 


Ultramatic Caloric In 


LADIES’ HOME JOURNAL McCALL’S 
WOMAN'S HOME COMPANION AMERICAN HOME 
GOOD HOUSEKEEPING BETTER HOMES & GARDENS 


L. P. Gas Range Advertising 


SUCCESSFUL FARMING NEW ENGLAND HOMESTEAD 
RURAL NEW YORKER PACIFIC NORTHWEST FARM TRIO 
PROGRESSIVE FARMER PENNSYLVANIA FARMER 
PATHFINDER FARM AND RANCH 
PACIFIC RURAL PRESS AND CALIFORNIA FARMER 


This Advertising is backed up 
by a complete Dealer Merchandising 
and Promotional Program 


HARDWARE AGE 
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THE MASTER ‘'84” 


Aimost a complete kitchen in itself 
—two large sink bowls . . . double 
drainboard .. . rubber-covered wire 
dish rack . . . built-in bread board 
. .. Spacious cupboards... and 
plenty of drawer and shelf room. 


SHIRLEY’S THE WAY TO HER KITCHEN! 


Conventent { 


Shirley's wide, tumbler deck 
provides a convenient, safe 
ledge for setting glasses, 
bottles or small dishes out 
of the way of other dishes on 
the drainboard. 


Linoleum-lined cutlery draw- 
er is partitioned for easy, 
sanitary storing of silver- 
ware. Non-ferrous metal 
covered runners always in- 
sure easy-sliding action for 
all cabinet drawers. 


@ She'll buy beauty, but with a sharp eye for 
handy advantages and dependable quality. 
Shirley gives her all of them! 

She'll rave about these beautiful Shirley sink 
units . . . look twice at such big sink bowls 
of gleaming porcelain . . . realize their large 
drainboards have plenty of dish room . . . know 
by the “feel” that such easy-opening doors and 
drawers will work as smoothly and silently years 
afterwards. 


One look at Shirley’s convenient and beauti- 
ful matching cabinet units . . . an inquiry about 
Shirley’s reasonable price—and she’s convinced 


... it’s Shirley—her best buy! 


Ask your jobber to explain Shirley’s liberal 
profit plan . . . show you how easy it is to plan, 
order, stock and sell Shirley! Or, write for name 
of your distributor . . . get full details. 


SHIRLEY CORPORATION - INDIANAPOLIS 2, IND. 


STEEL KITCHEN CABINETS 
‘PORCELAIN STEEL SINKS 


COPYRIGHT, 1946, SHIRLEY CORF., INDIANAPOLIS 
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MANUFACTURERS OF GAS 





Appliances of the quality built 
by Empire are the result of 
years of production knowledge 
and engineering experience. 
The high quality and excellent 
performance of Empire appli- 
ances are known facts. No finer 
gas heating and gas cooking 
appliances are made. They burn 
all kinds of gas efficiently and 
safely. 


BUILD WITH 


PUBLIC ACCE 
—LESS SALES 


Empire 
PTANCE 
EFFORT 


—MORE PROFITS 


Empire realizes that building 
fine appliances is insufficient, 
and that high caliber distribu- 
tion policies are a requisite if 
dealers are to profit from the 
sale of these appliances. 


You are invited to consult any 
of more than 4,000 Empire 
Franchised Dealers. Their 
answer will convince you to in- 
vestigate immediately. 


There is an Empire Representative in your territory. 
He'll be glad to consult with you. 





se. eee te 


HEATING 


Floor Furnaces 


yn oe on Om Om Gm, mc 
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Circulator Heaters 
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APPLIANCES 
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Geld your (astener Gales 


WITH OLIVER QUALITY PRODUCTS 





The complete line and high quality of Oliver products are made by modern man- 
OLIVER Industrial Fasteners—bolts, nuts, ufacturing methods, and are dependably 
rivets, lag screws, cap screws—make your uniform. 

sales easier. Accurately made, cleanly 

threaded, Oliver Fasteners meet the most Your customers’ satisfaction with Oliver 


ted strict requirements of your customers. All Fasteners assures repeat sales for you! 
iters 





SOUTH TENTH AND MURIEL STREETS, + PITTSBURGH 3, PA. 
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Mr. L. J. Knapp, Manager of the 

Pasadena Hardware Company, Pasa- 

dena, California, is another hardware 

dealer who’s alert to modern merchandising methods. 


In this attractive store of the Passe Hie knows that it pays to display—that sales take an up- 


dena Hard Cc 





apany, display 
of Warren Heavy Hand Tools peyy = ward climb—when Warren Heavy Hand Tools are dis- 


off in extra sales. 


played with mechanics tools. 


Warren Tool manufactures heavy hand tools exclu- 
sively for the hardware trade. The Warren-teed line in- 
cludes mattocks, sledges, mauls, bars, and picks. Made 
of selected steel, Warren-teed tools have sharp cutting 
edges, uniform bevels, true striking faces, and excel- 
lent balance. 


ASK YOUR JOBBER ABOUT WARREN-TEED TOOLS MADE BY 


WARREN TOOL CORPORATION 


GENERAL SALES OFFICES 105 W. ADAMS ST., CHICAGO 


PLANT. 


WARREN, OHIO 
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@ CUSTOMER SATISFACTION— 
How many items are you selling at pre-war prices 
today? Congress dealers are still passing along a 
savings to their customers because CONGRESS preci- 
sion V-belt pulleys are selling, without sacrifice to 
quality, at 11.6% below O.P.A. ceilings. 


@ MERCHANDISING DISPLAY— 
The distinctive, three-color display card (shown on 
dealer’s counter) and the well-known Congress 50 
pulley display assortment have established new 
records in pulley sales . . . provides a complete pulley 
stock in 27 most popular sizes, with diameters from 
1¥,” to 5”. 

@ PACKAGED PROFIT— 


Each pulley is individually pre-packaged in an attrac- 
tive, three-color, dust free box. Your investment on 


CONGRESS 


190 EAST OUTER DRIVE 


NOVEMBER 21, 1946 


the Congress No. 50 assortment is only $15.00... 
PROFIT $11.40. . . 76% mark-up. 


@ NATIONALLY ADVERT|SED— 

CONGRESS builds sales for you with national adver- 
tising in Popular Mechanics, Popular Science, and 
such industrial magazines as: Industrial Equipment 
News, New Equipment Digest, Industrial Bulletin, etc. 
These publications reach the pulley user, assuring 
you of a nationally known product with which your 
customers are already familiar. 


@ PROMPT DELIVERY— 
CONGRESS DRIVES are available through your job- 
ber only. If jobber cannot supply, order direct, send- 
ing jobber’s name and your display assortment will 
be shipped from your jobber’s stock at once. 


_ DRIVES 


TROIT 12, MICHIGAN 
























A PARROT TOO, CAN SAY... 


i 
Ly 
¢- 


FR 





Just as Goo" 








BUT HE DOESN'T 
KNOW WHAT 

HE’S TALKING 
ABOUT EITHER 








CRESCENT TOOL COMPANY, JAMESTOWN, N. Y. 


*‘CRESCENT’’—A Trade Name reg- 
istered in the United States and for- 
eign countries. Crescent Wrenches 
are made only by the Crescent Tool 

Company of Jamestown, New York. 
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TOP QUALITY 
THAT NEVER VARIES 


™ 


REPUBLIC 
BOLTS AND NUTS 


Throughout 20,000 headed and threaded 
products, Republic UPSON Quality always means assurance of 
full strong heads, tough round shanks and clean accurate threads 


° « - assurance, too, of fast assembly and lasting holding power. 





REPUBLIC STEEL CORPORATION 
BOLT AND NUT DIVISION + CLEVELAND 13, OHIO AND GADSDEN, ALA. 
Export Department: Chrysler Buliding, New York 17, N.Y. 


Other Republic Products include Woven Wire Fencing, Barbed Wire, Fence Posts, Bale Ties, Pipe, Sheets, Roofing, Nails and Staples 
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yur 10 THE FAUCET SHORTAGE 
PROBLEM... 


qe A 


and QUICK PROFITS FOR YOU! 


Whether you have faucets to sell or not 
... O'Malley Faucet Repair Sets will build 
good will for you... and when hardware 
merchandise again becomes available, 
you'll still have this profit-making, low- 
cost, simple-to-use emergency tool to bring 


in repeat business. 


Place one of the O’Malley Faucet Repair 
Set self-selling displays on your counter 
today ... Every home and apartment has 
leaky faucets! Everyone living in these 
homes will buy an O’Malley Set if you 
will let them know what they are for, and 
they’ll thank you for bringing it to their 


attention. Order from your jobber today. 


IMMEDIATE DELIVERY 


EDWARD O’MALLEY VALVE CO. 


7604 GREENWOOD AVE. CHICAGO 19, ILLINOIS 


Northwestern Rep New York Office California Rep Canadian Rep 
PACKERS SALES CO 1133 Broadway E. M. ROBITSCHER DORKEN BROS. & CO 
304 Hughes Bldg Eastern Sales Mgr 290 7th St 408 McGill St 
Portland, Ore HARRY M PETERSON San Francisco, Cal Montreal, Con 
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“A SELF-ALIGNING JAW 


eACLUSIVE! THAT KNOWS ALL THE ANGLES! 


/ 
NDISPENSABLE 





IT’S ALL IN THE 
RED JAW! a 


Pl “Tench 


OWE LOCKING 


SHAPEs_ 


SELF-ALIGNING me ER 
An all-purpose  \ & JAWS— 
a . 3 Heat treated drop forgings. 


Rips, 





tool that has dozens of uses in shops, gar- -. 
ages, farms, homes and factories. This pres- i i) ceenerclemenas 
sure lock wrench holds with better than a K. . TEETH— 
one-ton grip, even with hand removed, yet q be Machined Milled. 
releases instantly at the touch of a finger. % ? FINISH— 
The exclusive self-aligning jaw insures a ; \,  Electro-plated, with mogie 
full jaw length grip on straight or angular » p\, red jaw. 
objects. The self-aligning jaw is the first 
basic improvement in hand tools of this type, 
and is offered exclusively by PLI-RENCH. The 
handiest all-purpose hand tool on the mar- 
ket today. 


INCREASED PRODUCTION NOW WARRANTS FURTHER JOBBER INQUIRIES 


WHALE TOOL CORPORATION, 1767 BROADWAY, NEW YORK 19, N. Y. 
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The Sunday Nite Chef Senior caught housewives’ 
attention because of its larger cooking surface, its 
versatile cooking uses—and its attractive package 
caught their eye as a gift suggestion. The Chef is 
a cooking utensil the housewife can fry, pan broil 
or bake larger amounts of food on at one time. 
She had always wanted just that—it sold itself! 
Sunday Nite Chef Senior (2-burner) 
O.P.A. Ceiling Price, $3.90. 
Your customers have seen the Chefs advertised in the Saturday 
Evening Post and Better Homes and Gardens. 
IMMEDIATELY AVAILABLE— Remember the Christmas Gift Angle. 


Write or Wire Now 
SPECIALTY PRODUCTS DIVISION 


THE DOW CHEMICAL COMPANY 
First and Water Streets, Bay City, Michigan 
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anes short line is the, 
straightest distance to volun 
sales and profits’— CORY con-~ x 
Centrates tremendous advertising — 
and selling power on the short — 
but complete line of models pic- 
tured here. The CORY policy sim- ~ 
plifies inventories — assures con-— 
tinued high profits. Profit 7 
after-month with America’s 
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Ball bea 
atany Ww 
breeze 

Heavy, i 
of lawn 


Rotor hub spins 
on ball bearing; 
sprinkler operates 
ot any pressure! 
Turns with o breeze! 


N’ lawn sprinkler ever developed offers the ease of operation, th 


versatility, the long, trouble-free life of this new Rieger Roya 

Sprinkler. The tip of each rotor arm is a miniature nozzle—adju 

able to give any desired spray of water. This feature makes it possib 
ih_—«© to “blanket” an entire area, saturating the lawn from the base of the 
! ( Ss sprinkler outward, rather than just on the outer edge of the areal on an i 


Samples 


jobber; 


zine adv 


Miniature, easily-adjusted 
nozzies at tip of each rotor 
orm doubles sprinkler's ver- 
satility! 


rougi 


RIEGER 


New Engineering . .. New . ..» New “gig De 





A)” 


’ 


THE SPRINKLER COVERS AN AREA THE ORIGINAL SPINNING 
THAT SPRAYS SQUARE OF 2800 SQUARE FEET TURBINE SPRINKLER 








NEWS! 


Watch all the 
magazines, 
zines, and yo 
for the anno 


national news 
gardening maga- 
ur local newspapers 
uncement—and for 
s—of an important 
ural development in 
Sprinklers . . . and 
ers exclusively 


° inkler peak efficiency 
P tion gives the Rieger Roy . = operate that a gentle . 
ring ac easy -| brass assembly. horticult 
Sas. phe signet which Rieger 
r Royal is the $3.97 Rieger Sprink| 
To retail for will 


f lawn sprinklers! Fully guaranteed. 
ol ia 


YOUR JOBBER IS READY 


; t your Within a few w 
lete Rieger Line are now op nied meer nana ae 
Samples of the comp - r’s big, hard-hitting, 194 # katt the discovery o 
jobber; capitalize on Riege and the publicity that wi 
ising campaign ... 
zine advertising ¢ 


ticultural development . . - the most 
ian revolutionary idea since the introduc. 
Rieger horticultural developm 
3 t new hie 
an importan 
f the area on 


B, in plant growth! The scien. 

ted with this new discovery, 

which has to do with lawn care and 

healthy &rass growth, has given Rieger 
exclusive rights to its 


use, 
ilions will read the i 
of this outstanding lawn care discoy. 
Li ery... 1 rateh your newspaper . . . the 
4 jne national magazin 
the Rieger 
roughout 


es... home and gar- 
en Publications—and get in on the 


scoop” by stocking the 1947 Rieger 

Li rinklers, the only sprinklers 

SE NOZZLE ily adjusted! Which this startling lawn “treat. 

_— HO Modern, streamlined, pep tan ma- ment” can be used! - 

Quality yr nents 0 Sr per ogo Ai 
* thro ° 
rrr ere Ce taser to 
eavy, ; u P 
. ; t, as desire *: 10r + ° 

pr rang deer suchostempmenian 5 patos. peed Feature the Rieger line. . . and 

a ied of any other elie Price 59¢ cash in on the nation-wide pub- 
pore ot of price! Rete 


licity that will be given to this 
RIEGER HOSE COUPLING a sensational, new horticultural de. 
= hed. a- 
: 1 easily attac 
Quickly anc 


ill figure Prominently! 


eeks, leading maga- 
apers will announce 
an amazing new hor. 


' 
time guarantee. 





ALL MEMBERS OF THE 


KLEIN 


FAMILY 
‘b 


Foreign Distributor: International Standard Electric Corp., New York 


* er 
& Sons ‘,% 


$200 BELMONT AVENUE CHis 


AGO 68. ILETMOIs Since 1857 
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ORDER YOUR SUPPLY OF 


newlustrelast ow! 


lt’s the improved linoleum lacquer that does 
away with scrubbing, waxing and polishing. 








Of course you want women! Particular- 
ly the additional women -who'll rush to 
your store when they hear you’re carry- ges —_ 
ing Lustrelast, the wonderful new lino- types of onan 
leum finish that puts an end to floor 
drudgery for them. 


ve hard-to. 
cum finishes. 





Cash in on the “pull” of Lustrelast’s 
national advertising campaign, the free 
merchandising helps, and the many 
point-of-sale display aids. Tie in to 
bring the women in! It means new, prof- 
itable sales for you. Order Lustrelast 


today! 








JOBBERS, ATTENTION! A few territories 
are still open. Write for complete information. 


Write Now! IMMEDIATE delivery! 


SOLE NATIONAL DISTRIBUTORS 


Jay Howard Company 


664 N. MICHIGAN AVENUE + CHICAGO 11, ILLINOIS 


WATER-CLEAR 
HIGH GLOSS FINISH 
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PANTHER anv DRAGON 
STAY WORKABLE LONGER! 





they’re tapes that 
always give you... 


* strong adhesion — 





IT’S CASCO FLEXIBLE CEMENT! 39 ° high tensile 
strength 





CUSTOMERS LIKE IT! 


Casco Flexible Cement has actually been tested by 258 
families and given a 4 to 1 preference over other well- 
known glues, pastes, and cements. 


and 
OUTSTANDING FEATURES ! 
Z Casco Flexible Cement sticks most everything . . . wood high dielectric 


to metal, glass, fabrics; etc. Clean, easy to use. Won’t LW espck oe strength 
crack loose. The ideal general-purpose glue for home, c ye 
farm, school, and shop use. o> + When a tape buyer gets 


3 PRICED RIGHT ! eee PANTHER or DRAGON, he’s 


220 out of 258 test families found Casco Flexible Cement sure of good-working qual- 
priced right. 25 cents for the large 2-oz. tube seemed ities . . . qualities that comply with, and in many points 
the right price to them. exceed, current A.S.T.M. and government specifications, 


BACKED BY A FLOCK OF LIFE ADS! PANTHER and DRAGON Friction and Rubber 
More than 5 million circulation . . . a powerhouse! Tapes adhere securely, have high dielectric and tensile 
Creates customers for Casco Flexible Cement. The strength, make for neater, surer and longer-lasting splicing 


dominant glue advertising in Life. Casein Co. of Amer- jobs. PANTHER and DRAGON Rubber Tapes have the 
ica (Div. of The Borden Company) New York, N. Y, 





additional quality of fusing securely. 

; ~ . . the orig 
Here is handy 6- we Yae. AN F 
udewtiuieiitinten — All PANTHER and DRAGON Tapes are sold only 
Get it up front and ¢ re 
keep it up there 7 a Works on 


for fast-moving me i, glee AC or DC. 
profit rm 3 PANTHER AND DRAGON 
ENE - 2 HANDEE 






through recognized wholesalers, touts, eng 


The hands. 


friction & rubber TAPES pray 
TPW4-V-a) 


7 accesso 
} Bi 
}t INSULATED WIRE WoRKS 11 THESE 


Division of The Okonite Co. a D 1 8 


ORDER FROM YOUR WHOLESALER Wilkes-Barre, Pennsylvania @ Offices in Principal Cities e@MA 





© RAI 


ALL 


HARDWARE AGE 





* SANDEE) ,72°5.2%, 
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gl for the home workshop, for the 
eoby fan, repairman, mechanic. Handee 
the original tool of this type and it's 
Bday’s finest. The famous “TOOLSHOP 

YOUR HAND” grinds, drills, polishes, 
fouts, engraves, carves, sands, saws, etc. 
Works on all materials. 25,000 r.p.m. 
AC or DC. Wt. 12 oz. 


HANDEE KIT A YEAR 'ROUND SELLER. 
The handsome steel carrying case holds 
the Handee and 45 accessories. Nation- 
ally advertised at $27.90. Handee with 
7 accessories only, $20.50. 


THESE DEALER HELPS + 


®@ DISPLAYS 
® MATS OF ADS 
®RADIO SCRIPTS | 


ALL FREE! 


Sell a Handee Tool and you'll do a big business in popular Handee accessories, 
There are over 300 (they fit other portable tools too) and the demand is constant, 
unlimited! 

Feature the accessories in the customer-tempting, glass covered Handee Dis- 
play Case. They'll sell themselves. Write now for the special deal on the Case and 


contents. 
That's not all. Sale of the Handee paves the way for the Precision Attachments, 


another exclusive and profitable feature of the Handee line. Made for the Handee 

only, they enable the beginner or expert to do perfect work. Set of 6, nationally 

advertised at $7.95. 

With these Accessories and Attachments the Handee Tool performs more operations 
with greater accuracy than any other Portable Electric Tool at any price. 

YOU CAN'T BEAT THE ADVANTAGES OF THE HANDEE LINE 


CHICAGO WHEEL &© MFG. CQO. 
1101 West Monroe Street, Dept. HA, Chicago 7, Illinois 


‘NATIONAL ADVERTISING #- SHIPMENT 


SAT. EVE. POST, ESQUIRE, TRUE, GUARANTEED 
FORTUNE, POP. MECHANICS, POP. 
SCIENCE, and a long list of other IN TIME FOR 


leading magazines. /f's the fastest CHRISTM AS 


selling and most widely advertised 


tool! |_.. ORDER NOW!| 

















some quick facts about KAY-TITE waterprooting — 


$0 EASY— ANYONE CAN APPLY 
KAY-TITE Waterproofing 


WATER LIKE 
BACK 


The waterproofing prin- 


STOPS 
DUCK'S 


ciples of Mother Nature 

have been adapted to home 

use in Kay-Tite, America’s 
No. 1 GUARANTEED masonry waterproofing. 
Kay-Tite is composed of finely ground, inorganic 
powders, and, when applied like paint, com- 
pletely waterproofs walls by sealing the pores of 
all masonry surfaces. One coat does the trick, 
above or below grade, inside or out . . . depend- 
ing upon porosity of the surface. 


KAY-TITE HAS MANY USES 
$4 Joc Job-proven by engineers, 

builders, painters, masons 

. and home owners, Kay-Tite 

will lastingly waterproof cellar walls and 
floors, cement and cinder blocks, brick, stucco, 


oun eenas amamanenascusemamaeneanenenanaanumen cdetmimeumenmamemsese 


unglazed tile and rough masonry. Swimming 
pools use it to lock water in, so it must be effec- 
tive! Our research engineers daily find new 


fields to conquer! 


PROFIT-MAKING 

$20.88 DEAL 
Write today for the Kay- 
Tite $20.88 Deal. This sets 
up an extremely profitable 
Kay-Tite Waterproofing 
Department in your store. Easy to display, this 
is a sure-fire, quick-moving item. 


CHECK THE 
KAY-TITE 


eek — oS EE no 
KAY-TITE Company, West Orange, N. J. 
Send us the $20.88 Kay-Tite Dea! ha | 
i 6 cons White—6 cans Grey. My cost 
$20.88. Total Selling Price $34.80— 








STATE 








LOBBER'S 'S NAME 
-_ 


KAY-TITE... AMERICA’S NO.1 WATERPROOFING 


Professional mason of 

homeowner, it’s easy as 

pieto apply! Mixed with 

water to a creamy thick- 

ness, one gallon will waterproof 100 to 150 

square feet. All you need is a stiff fibre brush to 

apply it! Kay-Tite can also be sprayed on. 
Simple instructions on label tell all! 


MAS Y V 

SONR WATERPROOFING 
‘ 
} 








KAY-TITE COMPANY, WEST ORANGE, N. J. © 
HARDWARE AGE ~ 
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oe .- we 
YOUR CUSTOMERS WILL GO FOR EVANS, TOO! 








i’S WONDERFUL— 
NO ASHES TO CARRY OuT! 


IT'S SO CLEAN AND 
COMFORTABLE! 


IT'S WARM ON THE 
FLOOR, NOW! 


i'S THAT MAGIC CARPET 
OF COMFORT! : ~ 


CHlawes 220A. 
chest Bou uliful 


OIL-BURNING 
HOME HEATER 


176-D 75,000 BTU's 


(above) 


Super Deluxe Mode! 
156-D 55,000 BTU's 


Of course merchandise is scarce right now, and you can sell all the heaters 


you can get, regardless of name or features. 


BUT—soon there will be plenty of merchandise and then, the dealer who 


padi has been selling EVANS will be on top because he will be featuring the 
greatest name in heaters, the greatest heater that money can buy, EVANS— 
the heater with all of the features that make customers happy. 

EVANS alone offers genuine All-Directional Floor Level Heat . . . and such 
additional sales features as the famous Heat Wave Blower; economical 
Down-Flow Action; a big, close-to-the-floor Horizontal Heat Chamber; and 
a double-length U-shaped Golden Flame . . . features that mean easier and 
quicker sales. Check into this profit-making line of EVANS Heaters TODAY! 


Deluxe Mode! 156-S 50,000 
BTU's (et left) 





Heating and Appliance Division 


EVANS PRODUCTS COMPANY —pDetroit 27, Mich. : j 
: WESTINGHOUSE ELECTRIC SUPPLY CO. — 


AND INDEPENDENT DISTRIBUTORS 











WHAT TO LOOK FOR IN ROPE 


Every buyer of rope, whether he uses it or 
resells it, wants to be certain that he is get- 
ting a quality product. For just this purpose 
. as a guarantee of value . . . American 
Manufacturing Company provides two means 
of identifying top-quality “AMERICAN 
BRAND” PURE MANILA ROPE. 


All sizes from 34,” diameter up, are trade- 
marked on the surface with red and green 


yarns. The second marker—a tape stamped 
“AMERICAN MANUFACTURING COM- 
PANY’”’—is twisted inside one of the strands. 


Any “AMERICAN BRAND” ROPE can be 
bought with complete confidence. If Manila 
does not happen to be available in the sizes 
you need you will find “AMERICAN 
BRAND” SISAL ROPE a very satisfactory 
alternative. 


“American Brand 


CORDAGE 
ROPE: TWINE * OAKUM: PACKING 


A Complete Line from One Source of Supply 
‘ 


AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. 


Branch Factories: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. - DELAWARE RIVER JUTE MILLS, PHILADELPHIA 48, PA. 


Sales Offices BALTIMORE * BOSTON * CHICAGO * HOUSTON * NEW ORLEANS © PHILADELPHIA 


100 HARDWARE AGE 








says ‘DOC’ PETERS 
“There's no more powerful 
ammunition in the world! 


“It’s true! And since power is one of the strongest 
sales points any ammunition could possess . . . it’s 
the reason why ammunition users stick to Peters 
once they've started using it. The dealer who stocks 
it will tell you, ‘Peters builds repeat business!’ ” 


“,..none more carefully 
manufactured! 


“Yes, Peters is second to none in modern man- 
ufacturing methods and research. Peters labo- 
ratory technicians check every lot of Peters 
ammunition before it’s shipped. Your customers 
receive only the finest!”’ 


“,.,.none more satistying 
to customers! 


“In addition to maximum power, Peters shells and 
cartridges have many outstanding features. There’s 
speed-intensity ignition . . . ‘Rustless’ non-corrosive 
priming .. . unexcelled accuracy . . . outstanding de- 
pendability. And that’s naming just a few of them!” 


ln planning for 1947, remember... 


PETERS 


PETERS CARTRIDGE DIVISION — Remington Arms Company, Inc., Bridgeport 2, Connecticut 
High Velocity and Rustless are Reg. U.S. Pat. Off. Inner-Belted is a trade mark of Peters Cartridge Division. 
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GROOVE in Tray, keeps 
moisture 
freshness to 


HELLER’S Nationally Advertised 
SPARKLING ALUMINUM 
NEW cake COVER 


with exclusive locking groove that 
seals-in moisture and keeps cakes, 
etc., FRESH. 


. + + @n outstanding value that's being featured - 
ularly by the country’s leading stores. Brings in 
rofits. Heavy wane, highly . polished cover, | 
diameter, 5 high. ith smartly styled footed glass 
tray. In Individual display box. 


One of 20) Famous Heller Promotions 


Write fer complete catales. Order from your jobber. 
JOBBERS: SEVERAL TERRITORIES STILL OPEN. 
WRITE AT ONCE 


« “Hestess” lee Vault © “Hestess Refreshment Set 
Ben Warmer Console Bet 


CHICAGO: 117) MERCHAMQISE MART 
EW YORK: 230 FIFTH AYE. « 0 teen 


an WELLER COMPANY, one. ““aciiie soicome” WHITE PLAINS, NEW YORK 


Heller exetusive! 
“MmOISTURE-LOCK” 





MIXES AND MOLDS in the same utensil... 
colors margarine, churns butter, whips cream, 
makes ice cream... whatever you wish. Saves 
time, dishes, pans, and trouble. 

Made of clear, transparent plastic combined 
with gleaming chrome. 

Easy to assemble . .. easy to operate... easy 
to clean. 

A sure-fire Christmas seller. NEW! Different! 
Fills a long-felt want. 












Ready now ... just in time to build up your 
Holiday stock. See your nearest Margy-Maid 
distributor at once... or write direct to us for 


full information. 


Margy Maid wvvisson 


‘FLOYD T. LOVENS, Inc. 


BANK OF AMERICA BUILDING + SAN JOSE 16, CALIFORNIA 


HARDWARE ACE 





@7--7 ah 


4-QUA 
Wond 
as CO! 
SAC. I 
Ship. 


Code] 
Ship.’ 





11-INC 
deep, ' 
fry chi 
you tas 
cruste 
from | 
Packe 
Ship. | 
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Still time to order 


Kinney Aluminum 
for Christmas profits! 


Yes, you can still CASH IN on the gift purchases a dis- 
play of Kinney Aluminum inspires. Holiday profits mount 
when frantic husbands and budget-wise housewives see 
in Kinney Aluminum a lasting, thoughtful, perfect Christ- 
mas gift. Don’t pass up this great profit opportunity! 
IMMEDIATE DELIVERY! Write, phone or wire today! Kinney 
Aluminum Co., 5900 S. Boyle Ave., Los Angeles 11, Calif. 





4-QUART SAUCEPAN WITH COVER. 


Wonderful for such bulky food 
as corn on the cob, etc. Code 
SAC. Packed 6 to a carton. 

Ship. Wt. 33.5 lbs. list $5.95 


5-QUART COVERED DUTCH OVEN 
with cover. Ideal for pot roasts. 
Code DSC. Packed 6 to a carton. 
Ship. Wt. 21 Ibs. list $7.75 


11-INCH CHICKEN FRYER, extra 
deep, with cover. You’ll never 
fry chicken any other way after 
you taste the juicy golden-brown 
crusted white meat you get 
from your Kinney. Code C11C. 
Packed 6 to a carton. 


Ship. Wt. 32 Ibs. list $7.95 


THESE 


) 


6 


7 


EXTRA-THICK CAST ALUMINUM, 
for quick even heat and top stove econ- 
omy. Reduces stirring, stops scorching. 


EXTRA-COOL, OVEN-PROOF 
HANDLES, with sure-grip feature. Posi- 
tive lock prevents handle twisting or 


turning in use 


SCRATCH-RESISTANT FINISH... 
that’s easy to keep clean without scour- 


ing or polishing! 


SMOOTH SUN-RAY INTERIOR... 
with sides curved for easy stirring and 
cleaning...no rivets or other projections 
to catch dirt. 


SEAL-TIGHT LIDS that keep in food 
flavor, make possible either regulor or 


waterless-type cooking. 
OVERSIZE BOTTOMS... flanged to 


get moximum heat from cooking unit 
and distribute heat evenly through sides. 


GUARANTEED FOREVER... against 


defects in material and workmanship. 





OUTSTANDING FEATURES 
MAKE KINNEY A TOP SELLER! 


3-QUART SAUCEPAN WITH COVER. 
Holds full three quarts. Code 
S3C. Packed 6 to a carton. 

Ship. Wt. 27 Ibs. list $4.95 


2-QUART SAUCEPAN WITH COVER. 
Handiest saucepan in the kitch- 
en. Code S2C. Packed 6 to a car- 
ton.Ship. Wt.21lbs. list $3.95 


9-INCH SKILLET WITH COVER... 
Code F9C. Packed 12 to a car- 
ton.Ship.Wt.55lbs. list $4.95 


SO GOOD... It’s Guaranteed Forever!* 
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Hi-Carbs by name. No need to write up the order the long way 
giving unnecessary details. The Ferry Cap trade name, as indicated 
below, is its own specification and your guarantee. 

Simply specify— Shinyheads NC Shinyheads NF 
Shinyheads mean hexagon head cap screws of high carbon C-1038 
steel—full finished—bright, shiny heads—NC or NF thread. 
Simply specify— Hi-Carbs NC Hi-Carbs NF 


Hi-Carbs mean hexagon head screws of high carbon C-1038 steel, 
double heat treated, black satin finish, NC or NF thread. 





These Ferry Cap products are carried in stock in popular catalog 
sizes in bulk and in attractively labeled packages. 







The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD, DEPT. A23-2 CLEVELAND 13, OHIO 


CAP AND SET SCREWS + CONNECTING ROD BOLTS + MAIN BEARING BOLTS + SPRING BOLTS AND SHACKLE BOLTS - HARDENED AND GROUND BOLTS « SPECIAL 
ALLOY STEEL SCREWS + VALVE TAPPET ADJUSTING SCREWS + AIRCRAFT ENGINE STUDS + ALLOY STEEL AND COMMERCIAL STUDS + FERRY PATENTED ACORN NUTS 
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Abrasive 
Wheels | 
sharpen 
but a fe. 
(silicon « 
Hardwa 
space-sa 
manufac 
competit 


For bett 


Display 
will quic 








ABRASIVE co. | 
2 NDING WHEELS 
a eee | . j/ 


/ 


Sa itl 


ere’s the 
SELLING SET-UP 


For quick turnover, steady profits, set up for sales with Simonds 
Abrasive’s versatile, fast moving line of hardware items. Grinding 
Wheels and Mounted Points for hobbyist and home craftsman, knife 
sharpeners for the home maker, scythe stones for the farmer are 
but a few of the easily sold Borolon (aluminum oxide) and Electrolon 
(silicon carbide) products you can select from the Simonds Abrasive 
Hardware Catalog. Specialties for every use attractively boxed . . 
space-saving, attention-getting displays . . all made up of quality 
manufactured items economically priced to give you immediate 
competitive advantage, are yours in this set-for-sales line. 


For better business take advantage of this top quality offer now. 
Display these Simonds assortments and specialties prominently. It 
will quickly pay you in customer satisfaction and repeat sales. 


SIMONDS ABRASIVE COMPANY 
Tacony & Fraley Streets, Philadelphia 37, Pa. 


SIMONDS ABRASIVE CO. 


vey ey 
ABRASIVE CO. 


Other affinated companies: 








SEND FOR CATALOG TODAY. 
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The ORIGINAL @ SAW- Jor Every Purpose 


MISENER DEALER 
MAKES MORE MONEY 
These TWO Ways 


He selis ONE COMPLETE LINE of rotary hack saws, from 4%" to 
15° dia., which meets every hole-cutting need in ALL trades. 


He continues to make profitable sales of Misener Replacement 
Blades yeer after yeer to purchasors of Misener Hole Sows. 


Misener is the “Original” Hole Saw 
With the 
Replacement Blade GYeature 








MISENER 


202-8 WALTON ST. MANUFACTURING COMPANY SYRACUSE, N. Y. 





CUTS CLEAN, FINISHED, ROUND HOLES IN STE. SHEET METALS Plastics, 
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Handles molded 
of Lumarith* o 
Celanese” 
plastic 


“AUTO” KIT 


Write for our interesting 
dealer proposition on 
these profitable, desira- 
ble ‘Home’ Kits... 
and on the other Hal- 
lowell Speed Tool Kits: 
the ‘Socket Wrench,"’ 
the ‘Socket Screw'’ and 
the “‘Auto’’ Kits. 


JENKINTOWN, PENNA., BOX | 736 BRANCHES: BOSTON 


NOVEMBER 21, 1946 


“HOME RIT 


za WITH INTERCHANGEABLE PARTS 


The Hallowell ‘‘Home”™ Kit is something everyone will want 
. . . because it contains tools that few people have in 
their homes. And, it is such a neat, compact little Kit, that 
it can be kept in any convenient place . . . away from 
the regular supply of tools. It's the ‘big idea’’ for a Christ- 


mas gift surprise! 


The “Home” Kit is small . ! . only 4%” long. Its hollow 
Celanese* plastic handle holds seven interchangeable 
tools necessary for small home repair jobs: a Gimlet, Ta- 
pered Reamer, Tack Lifter, Phillips screw driver bit, %4” 
and instrument size Flat bits, and a Bottle Cap Opener. 
The desired tool is selected from the handle, inserted in 
the locking bit chuck, and then put to work. Tools are of 
high-grade alloy steel, carefully machined . . . making 
a product up to Standard Pressed Steel specifications in 


every way. 


*Reg. U. S. Pat. Off. Kits: Patents Pending 


* CHICAGO + DETROIT + INDIANAPOLIS °* §$ 

















Hardware store customers everywhere gong 
are potential purchasers for the versatile, $ 4 50 
completely portable MAGIC WAND 
Welder. An outfit that does expert elec- 
tric flame and metallic arc welding, as 
well as brazing and soldering — built into a durable, 
shock-proof carrying case, weighing less than 30 Ibs. 
packed. Ready to operate instantly on any regular 110-V, 
60-cycle AC line. Handles any metal. 


Complete professional kit, including heavy-duty trans- 
former with 6 stages of welding heat; adjustable electrode 
holders for electric flame and metallic arc welding; special 
polarized outlet plug; welding, brazing and soldering 
supplies, helmet, instruction manual. 


A big seller to farmers and home mechanics. A “must” 
for auto repair shops and building maintenance men. 
Priced for quick sales, at good profit. Write for full 
information. 


FREE New Welding Manual 


Latest Magic Wand sales aid for your customers. Handy pocket 
size. 28 pages. Complete, accu- 
rate, readable instructions. Send 
for sample copies today. 


JOHN H. GRAHAM & CO. Inc. 


General Sales Agent 
Dept. J, 105 Duane St. 
New York 8, N. Y. 










WELDER 


Welds, Brazes, Solders-—- Saves Mioney j 
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NEW STRENGTH — 
NEW SALEABILITY 


The new Judd Pressed-Steel Clamp has everything it needs 
to become a faster-selling, more profitable item. 


1, It’s more than twice as strong as a conventional 
cast-iron clamp. It will withstand a pressure of 
1200 pounds as against a cast-iron clamp’s- 500. 
It is all steel — frame, bar and screw. 

2. The frame is enameled in brilliant red for the 

extra eye-appeal that is so important to sales 

appeal. 

It is adaptable. Jaw opening is 2” — depth 

7/8”. Ic will meet the needs of amateur and 

professional craftsmen alike. 


4. Ic is priced to SELL. 


~ 


The new Judd Pressed-Steel Clamp is typical of the com- 
plete Judd Streamlined Hardware line. Save time, effort and 
expense by ordering from this best single source. 


H. L. JUDD COMPANY ¢ WALLINGFORD, CONN. 
87 Chambers Street, New York 7, N. Y. 
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GHLINGS 
WURENCIE 





Theyre in 
AY ZAR 


.-»- ORDER BILLINGS FROM 
YOUR WHOLESALER 


THE BILLINGS & SPENCER CO. HARTFORD 1, CONN. 
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e1T TURNS! 
°1T CHOPS! 
elT SERVES! 
elT SCRARES! 





Here is the answer to a house- 

wife’s prayer . . . a mixing 

spoon scientifically designed to take on a dozen 
jobs and do them all well . . . a utensil that's as 
much at home on the dining-room table as it is on 
the kitchen table. 

Best of all, the Ace ServespooN not only does 
the work of countless utensils and gadgets in the 
kitchen and on the table, but it is also used for 
scraping pots, pans, and serving dishes! 

The Ace ServespooN is the perfect gift. In bright 
nickel-plate, or durable stainless steel. Never 


discolors, easy to clean. Comes mounted on a 





self-selling display card ...or individually wrapped 

i lloph ked i i : T . 

m cellophane and packed in an attractive counter hese strong protective, work gloves are W 

display box. p 
Get set to scoop in the profits with this natural the product of one of America’s largest 


money-maker. Write today for dealer discount. textile mills. They are Riegel-controlled — 





in one plant — from raw cotton to finished 


FOR AN EDGE ON PROFITS... glove. This single close supervision of every 
ACE KNIFE-SHARPENERS detail results in unexcelled quality — dur- 
ability — economy. Riegel Textile Corp., 







Table model can be -A-BLAI 
(e) mounted on any surface 342 Madison Ave., New York 17, N. Y. widely ad 


... table, cabinet, or wall 5 ls types of 


cards are a 


... retails for 75c. Port- 
s, that s 
” 


able hand model, with brightly enameled green, 





red, or blue handle, retails for $1. Both are made 
with sturdy precision-ground cutters. 


Bf Looki 
Have an Ace showing for top counter-sales. with a spec 
ithis Chris 
¢ A-Blade 
ACE MANUFACTURING CORPORATION orders in e4 
ACE KITCHENEEDS 0 hit your 

1267 E. Erie Ave., Philadelphia 24, Pa. Mitable i 
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sre’s Never a Dull Moment 
with BMC CHANGE-A-BLADE Scissors! 


® Blades can be changed easily —in about 10 


\N seconds. 
‘\ | Tension may be adjusted to individual require- 


ments — no cutting fatigue. 





ge aber gre Handles are beautifully finished — have perfect 


ls types of users. Dis- balance and grip. 
cards are available for 


ge that sell “on the Blades are precision-made from finest steel — 
never any wasted materials because of poor 


$!Looking for an cutting performance. 
with a special gift ap- 
jthis Christmas? The Economical and efficient — new blades cost less 
. A-Blade is it! Get h h | f h . Id | . 
orders in early. Be the than the usual cost of sharpening old-style scissors. 
vhit your trade with No need to invest in extra scissors or spares. 
Mitable item. 


Other fast-selling BMC products: BMC Pressure Lock Wrench, BMC Offset 
Finish: $3.00 per pair. Screwdrivers, BMC Ready Ray Trouble Light. 


blades: 35c per pair. 


finish: $2.50 per pair. 














OPTETA | 


COLORFUL, EDUCATIONAL 


MOSATCS 


YEAR-ROUND, DELUXE QUALITY WOOD TOYS MADE BY ‘ARTOYS 
AND FEATURED BY LEADING STORES FROM COAST TO COAST 





No. 51 16 colorful pieces set in black insert plat- 
forms. 4 pieces each of red, yellow, green, and blue. All 
pieces wax finished. Constructions can be built flat 
on table or straight up. Packed in individual box; box 
wrapper in 5 colors with 5 possible designs illustrated. 
Packed 4 doz. to Carton—Weight 35 Ibs. 
Suggested Retail Price: $0.75 


Size: 8%4"x8¥%"x11/16” 





No. 52 32 colorful pieces in 5 colors set in black 
insert platform. Two leafiets inside box showing 8 pos- 
sible constructions which can be built straight up or 
flat on table. Packed in individual box; box wrapper in 
$ colors with 5 designs illustrated. 
Packed 2 doz. to Carton—Weight 35 Ibs. 
Suggested Retail Price: $1.25 


Size: 12%4"x12Ve"x11/16" 
FOR CATALOG 
ARTOYS, Division of Date. 





ideal Novelty & Toy Co. 
200 Fifth Ave., New York 10, N. Y. 


Please ship us via 





mez. No, 51 Mosaics to retail for 75¢ each. 
Min. Shipment 4 Doz. 


doz. No. 52 Mosaics to retail for $1.25 each. 


Min. Shipment 2 Doz. 


Store Name ' . sieepiianalissethiidaetidh ais 





Address 





Buyer’s Signature 
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child from 
to 3 years 


AUTO SEAT DELUXE NO. 71 
Heavy canvas with metal frame. 
Equipped with eolered spinner 
beads and removable fiberboard 
bettem. Coler, marcos, trimmed 
in white. 























JUVENILE SWING NO. 21 
Extra heavy canvas with 
metal frame. strong web 
straps and safety belt. Color, 
blue, trimmed in white. \ 


METAL STAND NO. 10 


Can be used for both baby swing 
pa bpm y eae a, a“ 
ro steel. Clear lacquer finish. ‘ 
Rubber feet. Packed in individ- Safety spring. Color, white 


trimmed in blue. 


BABY SWING NO. 51 
Metal frame. Heavy canvas cover. 


wal corrugated cartons. Easily 
assembled. 


Carefully selected local Jobbers are an important reason why Dealers 
find it advantageous to handle the Filer-Allen line. These jobbers 
can be depended upon to offer only quality merchandise. 


Filer-Allen juvenile furniture, nursery chairs and archery sets have 
the whole hearted approval of the jobbers who sell them. Thus 
Dealers can stock this fine line of merchandise with full confidence 
in its quality and saleability. This is important not only to the 
established Dealer but also to those whose acquaintance with mer- 
chandising is of fairly recent origin. Rely on your local jobber. 
He can be depended upon. Write to us for his name. 


Manafactered by 
THE FIVE FILER BROTHERS 
Grove City, Pa. 


Fil LER = ALLEN 
— 


a: 
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PROFIT 


on yy PRODUCTS 


Stull Further 








Improved / 


THE NEW 
1947 MODEL 


BILLY BOY 
PEDAL-CAR 


The most amazing seller in the history of juv- 
enile wheel goods will be an even bigger 
seller in 1947! Now further improved, with 
swivel action steering, and stamped steel 
steering post added to all the original sturdi- 
ness and sound engineering. A proven seller 
every month of the year. Jobbers: get your 
orders in nowl 


ALL METAL 


Rubber Tires and Pedals, Natural Wood Handle 


Three Tone Finish--Red, Blue and Cream 





NEW....Yet Sales-Tested 
FLEET-WHEEL 


DELUXE 


BALL-BEARING 
ROLLER SKATES 


Built as only an engineering company can build 
skates! Full size, adjustable, all metal, with 
sturdy leather straps and clamps which can’t fall 
off. Each pair individually boxed and packed 
12 pairs to a carton. Already sales tested 
through one of the nation’s biggést jobbers and 
proved to be an amazing seller. 








RETAILERS: a 
Order from your jobber 


He has both the Billy Boy Pedal-Car and 
Fleet-Wheel Roller Skates, or can get them 
for you in a hurry. We sell through jobbers 
only. 











JOBBERS: Stock Up Now 


on BOTH these big year-round sellers 
for January Selling 


Don't let the after-Christmas demand (it’s been 
proved) catch you with your stocks down. Fol- 
low the lead of other smart jobbers who have 
already placed orders for December delivery, 
and big January sales. WE SELL TO JOBBERS 
ONLY. Order now! 


OAKLAND ENGINEERING CO,., Inc. 
800--100th AVENUE OAKLAND 3, CALIF. 
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boia-d leh ae bals 
HEAT 


REGULATOR SET 


. . . They're the Owners of A-P 
Controlled Oil Heaters Purchased 
from Yow since 1939! 


Take your Oil Heater Cus- 

tomer-list out of “moth- 

balls.” Make it an ‘active 

source of extra sales and 

profits! Offer every one 

of these old friends the 

medern luxury and oil-sav- 

ing convenience of Awto- 

matic Temperature Control 

for their heaters. Show 

them how savings in avoid- 

ing overheating can practically pay the 

low cost of the complete A-P Model 

240-ED Heat Regulator Set. Tell them 

how they'll ‘save time, enjoy more uniform healthful room temperatures 
by regulating their heaters by the mere setting of a Thermostatic Dial 


Any Vaporizing Oil Burning Heater using the A-P 240-DR or UR 
Constant Level Oil Control can be equipped with this AUTOMATIC 
Heat Regulator Set. This means most of the leading makes produced 
since 1939. It's easy to install, too. Complete “Sales Package’ includes 
an Electric Conversion Top which mounts on present manual control, an 
attractive and accurate Wall Thermostat, a Transformer, and all neces- 
sary accessories and instructions, for simple and quick installation. 


Write TODAY for prices, samples, and other advertising and selling 
material — to help you to EXTRA sales and profits this winter. 


AUTOMATIC PRODUCTS COMPANY 


2442 NORTH THIRTY-SECOND STREET, MILWAUKEE 10, WISCONSIN 


(fp) MODEL 
240-ED 
Heat Regulator 
Set. 
Adds AUTOMATIC 
Temperature Control 
to all Oil Heaters 
equipped with A-P 
Model 240-DR or UR 
Manual Controls. 


A-P OEPENDABLE Oi! Contre — 
@reeter customer satisfaction. 


Out 
DEPENDABLE 3, p.0ce 


DESIGNED TO ELIMINATE SERVICING 


. 
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Goulds ""CID”’ 
Shallow Well 
Pumping Unit * 


Goulds "'CID”’ 
Deep Well 
Pumping Unit. 


The Famous Goulds 
Jet-O-Matic Dual- 
Service W ater System 
for Deep or 
Shallow Wells. 


WATCH THIS PUBLICATION 
FOR AN 
IMPORTANT ANNOUNCEMENT 
NEXT MONTH 


THE shape of things to come in the much-heralded postwar 
models of many products is still in blyeprint form on the 
drafting boards of their manufacturers. 

Super-streamlined, super-efficient, ‘‘super-different’”’ motor 
cars, mechanical refrigerators, radios and many other appli- 
ances are promises that will be kept, but the titne of their 
fulfillment is not set. 

But in the water system field, coming events cast their shad- 
ows in a pattern that gives definite outline to the shape of 
things to come to Goulds distributors and dealers. 


GOULDS PUMPS, INC. SENECA FALLS, N.Y. 





The STUART CLOSED BACK SHOVEL 


The standard of comparison among all 
populor priced shovels. Blades of high 
carbon steel, heat treated. Quality X 
Grade Handles, smoothly sanded, and 
thoroughly waxed. 


The WILSON OPEN BACK SHOVEL 


A Genuine Leader Item—the undisputed 
value leader among all low priced 
shovels. Blades of carbon steel, heat 
treated. No. | Grade Handles, smoothly 
sanded and thoroughly waxed. 


2 GREAT HARDWARE 
LINES—MEETING EVERY 
NEED OF QUALITY, 
CONSTRUCTION, PRICE 


A National Organization Specializing Exclusively tn 


GHOVELS SPADEF SCOOFF 











Time To Sell SCOOPS! 


Scoop selling season is here again, 
because now is the time when there’s 
grain to be handled, coal to be car. 
ried and cold weather storing to be 
done. 


Hardware merchants who sell the 
famous brands made by The Wood 
Shovel and Tool Company have 
scoops available in the following pat- 
terns and sizes:— 


Eastern Pattern Scoops 
Sizes 2-4-6 


Western Pattern Scoops 
Sizes 8-10-12-14 


Light Weight Grain Scoops 
Sizes 8-10-12-14 


Coal Yard Scoops .. Size 8 
Wood makes these patterns and sizes 


in types and grades which meet every 
possible need of construction, quality 


| and price. Regardless of the need, 
Wood has the scoop to meet it. 


| And merchants, remember that shov- 


els, spades and scoops are volume 


| profit items, easy to handle and 
| re-ship, cheap to store, not subject to 


shrinkage, breakage and other losses 


| which so frequently eat up hardware 


profits, Get on top of the shovel busi- 
ness in your community with Wood's 


nationally known brands. . 


Watch this column appearing monthly 
in the advertisements of The Wood 
Shovel and Tool Company. In it, we 
will keep you reminded month by 
month, of the shovel items which you 
can and should be buying and selling. 


Get acquainted with Wood Shovels, 
Spades, and Scoops through your 
jobber, who has available for you the 
Wood designed and manufactured 
shovels, spades and scoops which— 


Sell More Easily— 
Satisfy More Completely— 
Repeat Again and Again— 


Advertisement 
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AMERICAN CHAIN |, 


Answers Another Chain Question... 


“Elwel” Chains are the smaller sizes 

of American Chain's high quality elec- a 
trically welded steel chain. There are 

three basic patterns as follows: 


Elwel Coil Chain—either straight or 
twist link—made in 12 sizes from 


5 (%a") to 7-0 (He"). 


Elwel Machine Chain—straight or 

















twist link—12 sizes, from 5 (744") to E 
7-0 (He")—from 25 to 11 links per : 
foot. Elwel Truck Chain is similar to ness b 
Elwel Machine twist link but is made immut 
in heavier sizes—up to 12-0 ('%42"). mand 
regula 
and ni 
Elwel Passing Link—with links de- oo 
0 
signed wide enough for links to pass Sees 
—removing tendency to kink. Sizes | “gard t 
2-0 (No. 6 Ga.) to 7-0 (He”). As 
very li 
it is cl 
Elwel Assemblies. Equipped with rings, many 
hooks, toggles, snaps, etc., Elwel Pattern i I 
Chains are made into a variety of assem- based | 
blies for farm and industrial use. and m 
~*~ * * * * * 
SELL AMERICAN : : : tae comptere cuain unt 
American Chain Division makes all types of electric welded and fire 
welded chain — all types of weldless chain made of formed wire or 
stampings — a complete line of chain fittings, attachments and 
assemblies — repair links — cotter pins — hooks. WV"! 
wa 
offered 
tional ° 
York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. olied te 
AMERICAN CHAIN DIVISION NTEA 
4 AMERICAN CHAIN & CABLE offering 
posing 
& In Business for Your Safety , : od 
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Informal Editorial Comments... 


Just Among Ourselves 
... By Charles J. Heale 








Supply and Demand Will Control 
Prices in a Free Market 
Better Than Late OPA:— 


HE final termination of OPA 

controls (except for rents, sugar 

and rice) puts American busi- 
ness back in a free market where the 
immutable laws of supply and de- 
mand with fair values received will 
regulate our price levels in an orderly 
and natural manner. This will be in 
marked contrast to the. painful post- 
hostilities experiences with OPA’s 
artificial price-pegging without. re- 
gard to costs, supply and demand. 

As these comments are written, 
very little has happened to prices but 
it is clear that there will be a great 
many upward adjustments and, in 
some lines, sharp advances. Many of 
these increases are long overdue, 
based on present-day costs of labor 
and materials. Non-ferrous metals 


(brass, lead, copper, zinc, etc.), for 
example, are expected to advance at 
once which will quickly affect many 
hardware store lines. 

There will be some abuses here and 
there. It is our opinion, however, 
that most hardware producers will 
exercise judgment and will not go 
haywire in arriving at higher price 
levels. 

As long as most merchandise re- 
mains somewhat scarce the new high- 
er prices will hold. But, when the 
supply starts to catch up with the 
demand, competition will curb quick- 
ly any improper price advances. 


With the Federal Government retir- | 


ing from its price control throne, 
business has the “green light” to go 
ahead, on a businesslike basis. With 


this resumption of normal price con- 
trol, controlled only by the economic 
factors involved, business has both an 
opportunity and a responsibility that 
it has not had for several years—and 
which it probably could not have 
expected to have during actual hos- 
tilities. 

The consuming public is in posi- 
tion to buy many things, some sorely 
needed, and will be disposed to buy 
many more things it wants—provid- 
ing prices, which means values, are 
equitable. 

We urge producers and distribu- 
tors of hardware and allied products 
to make the most of the opportunities 
and to live up fully to the obligations 
that resume with the elimination of 


OPA shackles. 


Don't Let the Co-ops 
Confuse the Tax Issue:— 


ARNING businessmen to be- 

ware of income-tax compromises 
offered by co-op competitors, the Na- 
tional Tax Equality Association re- 
plied to a co-op proposal for “re- 
Vision” of Federal income-tax laws. 
NTEA said that co-ops were not 
offering’ to pay taxes, but were pro- 
posing that all business adopt co-op 
methods of evading taxation. 
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“For three years, the National Tax 
Equality Association has been lead- 
ing the fight to make co-operatives 
pay income tax on earnings, just like 
other businesses,” says Ben C. Mc- 
Cabe, president. “The co-operatives 
have constantly resisted; but now, 
when the battle is going against them, 
they are trying to confuse the issue. 

“They are still unwilling to pay 


taxes, however. Instead, they are 
holding out the seductive claim that 
businessmen can escape their Federal 
tax burden by paying their earnings 
to customers in the co-op manner. 

“Such a proposal challenges the 
very existence of the profit system, 
upon which American business has 
been built. 

“If business should adopt this de- 
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vice and join the co-ops in evading 
Federal income taxes, how would 
Government pay its bills? The co-ops 
fail to say so, but seven billion dol- 
lars would have to be added to the 
tax bills of individuals, who are now 
paying more than they can afford. 


“Businessmen are willing to pay 
taxes necessary to support our Gov- 
ernment. We ask only that the co- 
operatives also pay their share, and 
that co-op earnings be made subject 
to Federal income tax before distri- 
bution.” 


We go along with Mr. McCabe 100 
per cent and urge our readers to 
recognize the importance of his 
analysis of the current co-op effort to 
cloud the issue on their paying their 
fair and proper share of the annual 


tax bill. 


Record-Breaking Christmas Volume 
Expected This Year:— 


Alt early indications point to a 
Christmas gift sales volume that 
may break all records, taxing the fa- 
cilities and inventories of retail oper- 
ations. 
This would mean an outstanding 
December winding up a very satis- 


factory year of business, despite many 
shortages, price controls and labor 
difficulties, and should place whole- 
sale and retail distributors in a most 
healthy position for tackling the prob- 
lems of 1947. 

About the only factor that could 


? R 2 


hamstring such a desirable situation 
would be a reckless disregard of con- 
sumer’s willingness to pay higher 
prices now that the OPA controls 
are off. 

We don’t expect this “reckless dis- 
regard” to develop. 


“Communist Infiltration 


In the United States :— 


ter above is the title of a pam- 
phiet recently published by the 
Chamber of Commerce of the United 
States of America. 

We have read and re-read the 
above mentioned pamphlet—and de- 
vote this space to urging that every- 
one in America read it and lend a 
hand (both hands and finances) to 
see that it is read. 

The pamphlet may be had—order 
postpaid from: Economic Research 
Department, Chamber of Commerce 
of the USA, Washington 6, D. C. 


DeLuxe Smaller 
Edition Edition 
67 x9” 4° «9 
25¢each 10¢ each 
1S¢each 9¢ each 
l0¢geach 8¢ each 
9¢each 7¢ each 
8¢each 6¢ each 
7¢éeach 5¢ each 


Single copies 
2 to 24 copies .. 
25 to 99 copies .. 
100 to 499 copies .. 
500 to 999 copies .. 
1000 or more copies. . 


The smaller pamphlet contains the en- 
tire report without deletion. 


If we were a store owner today— 
or the head of any American business 
—we would see to it that a copy of 
this pamphlet was placed in the 


hands of every employee in the 
organization. 

The wisdom of a serpent is mani- 
fest in hiding itself. The wisdom and 
duty of every genuine American must 
be manifest by dragging it out in the 
open. 

Communism is not any part of 
American activity. It is an under- 
ground serpent using every conceiv- 
able, slippery, conniving method to 
overthrow the principles that founded 
the United States a free country for 
free people. There is no freedom for 
individuals under the power of Com- 
munism. 

The Chamber of Commerce 
pamphlet points out the danger of 
the great majority of Americans 
laughing off the increasing menace 
of Communist infiltration in the 
United States. The preface to the 
pamphlet follows: 

“The problem of Communist in- 

fluence in our national life has 

taken on an entirely new signifi- 
cance since the close of World War 

II. So much has been said in the 

past decades on Communist, in- 

filtration in the United States that 


many of us are dangerously im- 
mune to the new threat and the de- 
vious paths this infiltration is now 
taking. 

“This report, prepared after the 
most painstaking research and veri- 
fication, analyzes the nature of the 
techniques and devices now em- 
ployed by the Communists as well 
as by their fellow-travelers to 
weaken us industrially and mili- 
tarily. These groups have pene- 
trated the labor movement, the 
church, literary, educational and 
other groups. Their influence in 
the government is considerable as 
the following documentation re- 
veals, 

“The report also sets forth a pro- 
gram of counter-attack, and it is 
hoped that all patriotic and demo- 
cratic-minded persons will supply 
talent and energy to help to combat 
this menace among us. 

“The program calls not for sweep- 
ing indictment and broadside at- 
tack but for painstaking fact- 
gathering, interpretation and 
understanding. Given the facts, we 
will find a solution.” 
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polyflex serves both sides 








Architects and Owners require that a knob design harmonize with 
an architectural motif. This need has resulted in a vast accumu- 
lation of knob styles and shapes — a huge inventory for both 
manufacturer and dealer. 

In Polyflex, Lockwood solves both sides of the knob problem. 
It enables the dealer to stock one standard forged brass French 
shank knob, and — by means of interchangeable forged tops — to 
offer Architect and Owner a wide range of cheice in standard 
designs. Even the special knob incorporating an dnitial, mono- 
gram or coat-of-arms has become a practical reality. 

This advertisement, directed toward Architects, has appeared in 


ARCHITECTURAL RECORD and PROGRESSIVE AR- 
CHITECTURE (Pencil Points). 
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LOCKWOOD HARDWARE MANUFACTURING COMPANY 


Division of Independent Lock Company ¢ Fitchburg, Massachusetts 
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Here is the left side of the store—the men’s side. Self-service works here. 


Remodeled Fargo, N. D., Store 


Ss April, 1944, Harlan 
Nelson and Herbert Hoese purchased 
the Carlisle & Bristol Hardware of 
Fargo, N. D. The store was com- 
pletely remodelled at a cost of $20,000 
and opened on March 21, 1946, under 
the semi-self-service plan. 

The main sales room is 28 by 150 
ft, with a mezzanine floor in the rear 
for the office and builder’s hardware 
sample room. There is a full base- 
ment, with an appliance room 26 by 
42 ft. in size, which is piped and wired 
for showing complete working sets. 
Joining the basement appliance room 
is a home workshop power tools room 
14 by 26 ft. The rear section of the 
full basement has floor to ceiling 


repair 
partme 
One 
of the 
large le 
offices 
pliance 


Harlan Nelson. ieft, and Herbert 
Hoese, right. the store’s owners. 
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rowed shelving for reserve stock, with 
one corner, 15 by 22 ft., fully 
equipped as a radio and general ser- 
vice department. Three service and 
repair men are assigned to this de- 
partment. 

One of the feature combinations 
of the basement display section is a 
large ladies’ rest room and two small 
offices which are used for closing ap- 
pliance contract sales. 

Walls of the main floor and base- 
ment are of pastel green with ceilings 
of white. All fixtures are of birch 
with a blonde walnut trim. Fluores- 
cent ceiling light fixtures are used, 
with a single ribbon, cold cathode 
tube set under the wall cabinet can- 
opy extending the full length of the 
right side of the room. The office and 
builders’ hardware display cases on 
the mezzanine floor are lighted with 
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The right side of the store is the women’s side and it attracts many of them. 


Carlisle & Bristol Hardware now 





handling 30 per cent of sales by 
this plan — 75 per cent for 1947 


cold cathode fixtures. The main sales 
floor has 42 fluorescent, five-tube 
units. 

For the basement and main floor 
areas there are eight salesmen. There 
are two wrapping counters on the 
main floor. Each salesman has his 
own drawer in each cash register. 
Over each of the wrapping counters 
there is a large, spot-lighted sign 
which reads: “For Your Convenience 
We Invite You to Serve Yourself— 
Select Your Merchandise—Cash and 
Wrap Here,” with arrows pointing to 
the wrapping counter below. 


The present owners of Carlisle & 
Bristol Hardware, own and operate 
a hardware at Breckenridge, Minn. 
Two years ago this store was re- 
modeled and geared for self-service. 
The first year approximately one- 
fourth of all sales made were self- 
service. The second year this was 
increased to between 50 and 60 per 
cent. 

Experience so far at the Fargo 
store has been that about 30 per cent 
of all sales made are of the self-service 
type. However, the percentage is in- 
creasing and the owners believe that 
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by the end of 1947, the store will be 
running 75 per cent self-service. 

Pilferage and carry-outs have been 
fairly heavy at the Fargo store but 
very light at the Breckenridge store. 
This has resulted in displaying pocket 
knives, kitchen cutlery and some of 
the more expensive small tool items 
in glass show cases. 

The big endorsement for the self- 
service plan, according to Messrs. 
Nelson and Hoese, is the greatly in- 
creased volume and the reduction in 
selling cost. 

“Since we remodelled and changed 
to semi-self-service, our monthly vol- 
ume has been 50 per cent greater, 
month by month, over the volume 
under the old plan,” says Mr. Nelson. 
“We believe that anyway 33 per cent 
of this increase is due to self-service 
displaying. 

“Our experience here at Fargo is 


in line with the store at Breckenridge, : 


and we see no reason why volume 
will not continue to increase along 
with increase in number of self-ser- 
vice sales. 

The loading dock, which is a 12 ft. 
platform extending the width of the 
building, has double doors leading to 
the main sales floor. A large door 
also opens onto the elevator shaft. 
The elevator shaft also has a second 
main floor opening into the rear of 
the sales room. 

A steel “I” beam extends out over 
the dock, with a trolley and hoist. 
Merchandise can be unloaded from 
trucks onto the dock, onto the eleva- 


Builders’ hardware display on the 


The signs above the wrapping 
counters tel] their own story. 


tor, or through an extension, through 
the double doors into the main sales 
room without manual handling. 

Particular attention is given to 
window sets. One front window has 
power connections and full plumbing 
so that model kitchen sets, with oper- 
ating units can be displayed. Both 
windows have hidden overhead spot 
lights for increasing the night effect. 
Spotlights are kept on all night in 
the store so that each department on 
the main floor can be seen from the 
sidewalk. 

A false ceiling will be put in early 
in 1947. It will be 12 in. lower than 
the present ceiling and will allow for 
all fixtures and connections to be 


hidden above the ceiling, with in 
direct openings for fluorescent light 
ing. Fluorescent fixtures will be in- 
creased from 42 to 60 for the main 
sales floor area. 

A separate manager has been em- 
ployed for the appliance department 
and, in early 1947, two outside sales. 
men will be added. 

A men’s rest room will be added 
at the rear of the main sales floor, 
This is a feature which the present 
owners of Carlisle & Bristol believe is 
a “must.” There will be men’s and 
women’s rest rooms, possibly a lounge 
and meeting room, and a place where 
the city or country buyer can come 
and do telephoning in private. 

“If we expect to meet chain and 
other self-service competition,” Mr. 
Hoese says, “we have to have not 
just as good a setup, but a better one. 

“Our experience at Breckenridge, 
and so far here at Fargo, has con- 
vinced us that buyers will patronize 
an independent self-service hardware 
if they are given the chance. 

“Our stock at the Fargo store now 
runs between $45,000 and $50,000. 
This is fully 30 per cent above our 
pre-opening estimates. And accord- 
ing to sales increases, it seems very 
probable that we will be required to 
carry a stock of around $75,000 by 
the end of 1947. 

“And our turnover is much greater 
than it was under the old plan, with 
the same experience for our Brecken- 
ridge store.” 


mezzanine at the rear of the main room. 
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Attractive wall shelving and display tables do much to set off the items 
featured in “The Orchid Shorpe”. The merchandise itself completes the job. 


Distinctive Name, Attractive Displays and 
Quality Lines Build Business in Gifts 


Here’s Mrs. L. A. Walker who is in 
charge of this gift department. 
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The Sullivan Lumber Co. called its 
gift section “The Orchid Shoppe.’ It 
made a hit with Lincoln, Neb., women 


A DISTINCTIVE name, 


attractive displays and items priced 
from a low of 25 cents to a high of 
about $7, help the hardware section 
of the Sullivan Lumber Co., in the 
College View section of Lincoln, 
Neb., capitalize on its gift shop, 
known as “The Orchid Shoppe.” One 
housewife tells another to visit the 
Orchid Shoppe, “because you will 
find many gifts that you will like.” 
Operated by Mrs. L. A. Walker, 


the shop was given its name a num- 


ber of years ago when she sought to 
identify the department and make 
women remember it. Decorated chief- 
ly in light colors, the gift section has 
great appeal to the ladies because of 
its name and the variety of merchan- 
dise offered. While the basic price 
range is 25 cents to $7, the gift lines 
priced from $1 to $3 are the ones 
particularly in demand. Figurines, 
pottery and glassware are among the 
fastest sellers in this attractive de- 
partment. 

People making their first visit to 

(Continued on page 157) 
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Clarksburg. W. Va., now boasts of the Appliance Shop recently opened by the Roberts 
Hardware Co. Window displays and ads—newspaper and radio—are promotional aids. 





Once an Appliance Department— 


Keerine abreast of the 


times and looking into the future, the 
Roberts Hardware Co., Clarksburg, 


{ jest thought T'4 cof to remind 


W. Va., has turned its appliance de- 
partment into a full-fledged store— 
“The Appliance Shop.” The reasons 
for doing so presage intensive post- 
war merchandising and aim to pro- 


vide more room in the hardware 
store and to enable a more effective 
merchandising job in the hardware 
and appliance fields by applying spe- 
cialty selling to both. 





Oo oO 


Examples of 
the “punch” 
advertising 
used by the 
company in 
introducing 
the “Appli- 
ance Shop.” 
Holiday tie- 
ins never 
are forgot- 
ten. These 
ads origi- 





OPENING OF 


CLARKSBURG’S WEW COMPLETE APPLIANCE STORE 
OWNED AND OPERATED BY 
ROBERTS HARDWARE CO. 


This Clipping Presented at 


“THE APPLIANCE SHOP" 


nally were 
4 columns 
wide and 
10 in. high. 


0 0 


THE APPLIANCE 


205 WEST PIKE STREET — CLARKSBURG 


SATURDAY, MARCH 30 


For the east 41 vears we have serv- 


you better service and « larger selec- 
tion of merchandine. As im the hard- 
ware store, we will maintain the high 
standard of service that you and we 


THREE DOORS BELOW 
ROBERTS HARDWARE CO. 

Anytime Between © A.M. and © P.M. Retard, March 28, WH Batitie 
the Rakior te the Sperie! Open Bouse Offer 


NO APPLIANCES SOLD ON OPENING DAY 














ROBERTS HARDWARE CO. 
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Heralding its latest advance in 
specialty selling, was a barrage of 
newspaper advertising and an Open 
House that drew 4,164 people to the 
shop on the opening day, And Open 
House Day itself was a successful ad- 


vertisement since hard-to-get ther- 


chandise—an electric egg poacher and 
a coffee maker—were offered as “gift 
items.” Though these articles were 
not given away without some cost to 
the consumer, they were gifts be- 
cause of their general scarcity. Also 
in return for a “gift item,” the store 
requested the customer’s name and 
address. Thus an invaluable prospect 
list was created. 

The Roberts Hardware Co. is lo- 
cated next to the Hotel Gore in 
Clarksburg, the hotel occupying half 
a city block and “The Appliance 


Shop” is in the Hotel Gore Building, 
two doors below the hardware prem- 
ises, the distance in between being 
covered by a marquee. The “Shop” 
itself is an outgrowth of the hard- 
ware firm’s appliance experience 
over the past 30 years. Major appli- 
ances have long been one of the 
store’s large volume adjuncts, a car- 
load of washing machines having 
been sold per month for 10 con- 
secutive months prior to World War 
II. When appliances can again be 
stocked in any desired quantities, the 
green sales light will be on and the 
new store, it is hoped, will not only 
be an appliance shop but will be 
“The Appliance Shop of Clarksburg.” 

Specialty selling of hardware and 
appliance lines keynotes Roberts’ 
post-war merchandising plans. That 


A. L. ROBERTS 


implies specialty display which in the 
new quarters will now be more prac- 
ticable than before. And specialty 


Now It’s “The Appliance Shop” 


The Roberts Hardware Co. is set for postwar 
appliance selling in a separate shop—now 
all the departments have room for expansion 


The appliance department grew into an appliance store in its own right. The firm. prewar, 
sold a carload of washing machines per month for 10 consecutive months. The shop's two- 
tone decoration and fluorescent lighting should stimulate the buying urge. 
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display means showing appliances at- 
tractively and to the best advantage 
by making the surroundings harmon- 
ious with the type of merchandise 
on view. The display setting and the 
sales room must lend themselves to 
attracting that class of trade which is 
the most logical prospect for major 
appliances. A refrigerator, a wash- 
ing machine or a range, surrounded 
by a turn plow, a dirt scraper, or 
whatever, does not make a sales- 
inducing display for the purchaser. 
Non-fraternization of merchandise 
can almost be said to be the Roberts’ 
display rule. 

And, cuincidentally with this dis- 
display discipline, the firm’s business 
philosophy has crystallized itself 
into the belief that the modern hard- 
ware and appliance merchandiser 
must himself be a specialist and em- 
ploy a staff of specialists. In a buy- 
er’s market, .a salesperson must know 
his merchandise if he is to sell it 
against a customer's questions about 
competitive brands. 


Salesmen Are Specialists 


Putting this into practice, the store 
has assigned two men to barn equip- 
ment sales; one an inside salesman, 
the other, an outside salesman. Each 
works with the farmer and dairyman 
and is familiar with their problems 
and can specify the proper equipment 
and proper type of installation. 

Similarly, one salesman specializes 
in paints and sells practically nothing 
else. He is schooled in paints; at- 
tends sales schools where he learns 
all about paint and its applications. 
Another man is trained in power 
pumps and water systems and con- 
centrates his sales knowledge and 
abilities in that field. 

It is these methods that the Rob- 
erts company will direct towards 
maintenance of a major appliance 
volume business, now that the firm 
has its appliance shop in which to 
put them into practice. 

The company’s present-day expe- 
rience with appliances can be mullti- 
plied by the similar experiences of 
hardware dealers everywhere — few 
appliances and customer waiting lists. 
Though on appliances handled by 
the firm in pre-war days, fair amounts 
of merchandise are being received, 
only small allocations on newly added 
lines are coming in. 

While appliances continue in short 


supply, the store maintains a waiting 
list, notifying the customer when the 
desired merchandise is received. The 
list is operated in rotation—on a first 
listed, first received basis. For small 
appliance orders, no deposit is re- 
quested, but on the larger items such 
as refrigerators, washing machines, 
gas ranges, coal ranges, power water 





NOW OPEN 


AT THE APPLIANCE SHOP 


(; 6. 
ana ® 


’ 
*) 
~— 


DETROIT JEWEL GAS RANGES 
MAYTAG WASHERS 
GIBSON REFRIGERATORS 
AMERICAN BEAUTY IRONS 
SONORA RADIOS 
STEWART WARNER RADIOS 
TEMPLE RADIOS 
MAYTAG MANGLES 
PRESSURE COOKERS 
ELECTRIC FOUNTAINS 
BROIL MASTERS 
ELECTRIC HOT PLATES 
TOASTMASTERS 
DAIRY MILK COOLERS 
DAYTON WATER SYSTEMS 
INDUSTRIAL ELECTRIC CLOCK 


THE 
APPLIANCE SHOP 


OWNED AND OPERATED BY 
ROBERTS HARDWARE CO. 


205 W. Pike Street 


WE WILL CLOSE AT 6 P. M. 
SATURAY, APRIL 6TH. 











This ad represents the complete 
appliance lines carried by the 
company and is designed to at- 
tract all classes of trade. Size 
was two columns wide, 15 in. high. 


systems and others, a small deposit is 
required of the customer. However, 
if, in the meantime, the customer 
has secured his appliance elsewhere, 
the deposit is refunded without any 
questions. 

Perhaps one of the strongest bids 
for high-volume business has been 
the consistent part advertising has 
played in the firm’s merchandising 
program. Frequent window changes 
and correlation of windows to cur. 
rent advertising have been contribut- 
ing steps in the right direction. All 
promotion, in fact, has recently been 
consolidated under the direction of a 
full time advertising man. It is his 
responsibility to devote his entire 
time to developing and implementing 
a well-coordinated store-wide adver- 
tising program which includes news- 
paper display advertising, classified 
ads, radio programs, and window 
displays. This program is in charge 
of a recently returned World War II 
veteran, Lyall J. Feather, one of 18 
former G. I.’s on the firm’s staff. 


The Firm Itself 


The Roberts Hardware Co. was 
incorporated in 1905 with the Hon. 
John W. Davis- one-time Democratic 
presidential aspirant as corporation 
attorney. Officers of the company 
were then: A. M. T. Cunningham, 
president; A. L. Roberts, secretary- 
treasurer-general manager, with Fred 
E. Delbridge and L. K. Richards 
making up the directorate. The firm 
continued under that corporate form 
for 10 years when A. L. Roberts pur- 
chased the controlling interest, and 
a few years later purchased outright 
all of the stock. 

Today, Mr. Roberts, at 82, still 
maintains an active interest in the 
business, spending most of his time 
on the sales floor, when at his home 
in Clarksburg. Winters he spends in 
Florida, where he maintains a home 
at Ft. Lauderdale. 

Throughout its history the com- 
pany has endeavored to keep pace 
with conditions. In its more than 40 
years of existence, the company has 
been consistently profitable. Its first 
year’s volume was about $15,000. In 
the last 10 years alone, the volume 
increase has been more than 200 per 
cent. And throughout the war period 
when it was difficult to buy mer 
chandise, to get shipment, and to 

(Continued on page 157) 
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The exterior of the R. H. Huff Co. building in Fort Worth. Tex. 


Hardware, Home Furnishings and Building 
Materials All Under One Plan 


R. H. Huff Co., Fort Worth, Texas, has 
succeeded in merchandising all of 
them in a highly successful manner 





The rear sales room containing builders’ hardware, appliances and paints. 


NOVEMBER 21, 1946 


D EVELOPMENT of a 


smooth-running merchandising plan 
to integrate a modern hardware busi- 
ness with building materials and 
home furnishings in a suburban loca- 
tion has been a happy and profitable 
activity for R. H. Huff of R. H. Huff 
& Co., Fort Worth, Tex., since early 
1942. Wartime shortages made the 
plan necessary. Alert, patient effort, 
steady advertising and a credit policy 
fitted to the times made it a success. 

Huff’s modern store building is in 
the very heart of Polytechnic Heights, 
most residents of which are middle 
class people. They are operators of 
small businesses, skilled craftsmen 
and many are backyard gardeners 
and homeworkshop fans. Mr. Huff 
purchased an existing lumber busi- 
ness, which carried some hardware 
lines. He reasoned that a complete 
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The front sales room showing hardware, tools and gift items. 


hardware store as part of the business 
could serve that area with many 
homes needing repairs and redecora- 
tion and that it would be well patron- 
ized because shoppers served by the 
store would not have to go downtown 
in heavier traffic. Mostly standard 
nationally advertised lines were added 
—tools, plumbing, electrical fixtures 
and appliances, athletic goods, insul- 
ation, etc. Builders’ hardware, paint 
and wallpaper were part of the stock 
at the time he entered business. He 
broadened these lines and added to 
his hardware store stocks as many 
and as diversified lines as possible. 


Open Account Sales 


Subject, of course, to Regulation 
W, it is the company’s policy to en- 
courage open account sales to those 
with the proper credit standing. 
Huff’s advertising outlay—about 2 
per cent of gross sales—is for several 
weekly radio spot announcements, 
classified advertising in two daily 
newspapers and three different maga- 
zine-type, mailing pieces which are 
sent monthly to a list of the store’s 
customers. All three are supplied 
by building materials manufacturers. 
One is slanted to the rural home- 
owner and farmer. 

Mr. Huff is planning expansion of 
activities with direct mail advertising. 
Friendly, personal letters and birth- 
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day and wedding anniversary greet- 
ings will be sent to those on the 
store’s mailing list at the appropriate 
times. And parents will be congrat- 
ulated immediately upon the arrival 
of new born youngsters. 

In the hardware department’s front 
display room are attractively ar- 
ranged departments. There is a wide 
variety of merchandise on display. 
Wide aisles, open display units and 


se gc iS GRE. 


good light help make an attractive 
setup. The display rooms are devoted 
exclusively to display. Radiant heat 
is utilized, the pipes being embedded 
12 in. apart in the concrete floor. 
The rear showroom has 3,500 sq. ft. 
devoted to paint, wallpaper, builders’ 
hardware and furniture. Offices are 
between the two showrooms and in 
addition there is an upstairs stock- 
room occupying another 3,500 sq. ft. 





Co-ops Invade Schools 


O-OP doctrines are filtering into 

the schools of the nation through 
a skillful technique outlined in the 
October, 1946, issue of Co-op maga- 
zine. The magazine, official mouthpiece 
for the co-operative movement, de- 
scribed the methods in use. 

C. J. McLanahan, educational direc- 
tor for National Co-operatives, called 
on the membership of co-ops to forward 
co-op literature to all teachers and 
school administrators. He directed his 
co-op followers to insist that school 
superintendents supply full lists of the 
names of teachers, remarking: 

“School people who are members of 
the co-ops can be used as ‘chosen in- 
struments’ for more effective work.” 

The co-ops have a special packet of 
propaganda for school use, but the per- 
sonal approach was urged by McLana- 
han in the scheme to capture the at- 
tention of teachers and pupils in the 
school systems. 


McLanahan’s outline stressed the im- 
portance of placing co-op literature in 
all school libraries and suggested that 
speakers and motion pictures could be 
used to advantage. He also told his 
co-op, followers to be sure to cultivate 
the officials of parent-teachers associa- 
tions. 

His guide for the teaching of co-op 
theories urged his members “to give 
away rulers, pencils, arid booklets espe 
cially designed for schools; have the 
co-ops name on them.” 

This is the most recent example of 
the co-op advance into the school sys 
tems. Co-ops everywhere, with their 
tax-free privileges under intense criti- 
cism, are attempting to broaden their 
appeal in an effort to recruit various 
groups to assist them in their tax fight. 


—Homer E. MarsH 
Director of Research, N.T.E.A. 
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Lamps of varied sizes, shapes and qualities take the spotlight in this glass-backed 
window. They were kept lighted by night and day while they were displayed there. 


Finds Hardware Dividends in Light 


| HERE is money in light, 


for the Scofield Co. of Sturgeon Bay, 
Wis. This company sells all kinds 
of electrical supplies, including wir- 
ing, accessories, lamps and lighting 
fixtures. The net result is a profitable 
volume of business, due in great 
measure to an active display and 
merchandising policy. 

A recent window display of bridge 
and table lamps illustrates to what 
extent the store goes in for merchan- 
dising lamps. Approximately 35 
lamps of the bridge and table type 
were shown in one large store win- 
dow at prices ranging from $5 to 
$40. The lamps were all lighted at 
night, making an impressive and 
beautiful showing, especially since 
this hardware store has a highly 
“visual” front, permitting extensive 
display. 

“We sell a large number of lamps 
through adequate display and news- 
paper advertising,” says E. J. Chau- 
doir, secretary. “We expect this vol- 
ume to grow in the near future as 
much additional home building will 
be done in this area.” 

On the first floor of the building, 


NOVEMBER 21, 1946 


The Scofield Co. features lamps in 
windows and spot displays. Second 
floor room is for lighting fixtures 


Part of the second floor ceiling display of lighting fixtures. 
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lamps are placed at certain display 
spcts throughout the area to further 
remind customers that they are car- 
ried in stock. On the second floor, 
the Scofield Co. has a special room 
which is devoted to light fixtures. 
Here the homeowner can spend as 
much time as he or she desires, look- 
ing over the numerous types dis- 
played from the ceiling and connect- 
ed to permit instant lighting. 


Separate Room Helps 


“We have found that a separate 
room for the showing and selling of 
light fixtures helps sales consider- 
able,” says Mr. Chaudoir. “People 


like to discuss such matters in pri- 
vate and they like to see various fix- 
tures before making a choice.” 

The Scofield Co. has a crew of 
electricians who do town and rural 
home wiring, which aids consider- 
ably in the selling of lamps and 
lighting fixtures. 


Supplies Department 


In the basement of the store is an 


electrical wiring and supplies de- - 


partment, where a sizable stock of 
needed items in this line is carried. 
This department is in charge of a 
capable man, who sees to it that cus- 
tomers and store crews are supplied 


with needed items. In addition, some 
items are sold to other hardware 
dealers in the northern reaches of 
that county. 


Future Looks Bright 


Sturgeon Bay was a busy ship 
building center during the war years 
and the Scofield electrical department 
was called upon for numerous ser- 
vices in the war period. Considerable 
tourist trade is now expected in the 
years to come, as well as a continued 
agricultural development. From such 
sources, in addition to established 
trade, the Scofield Co. expects to get 
much new business in the future. 


Fireplaces and Fixtures Produce Revenue 
For This Michigan Store 


poy of fireplace equipment, rang- 
ing from $1 to $100 for single units 
are made by the retail store of Meisel 
Hardware & Supply Co., Bay City, 
Mich., according to Walter J. Malzahm, 
retail manager. This firm has an un- 
usual fireplace supplies department, 
which is located near the front of the 
store. It gets some excellent display. 
The items are spread out considerably 
so that the shopper can see the various 
articles and inspect them at leisure. 
This store finds that individual fire- 
places are selling well these days, and 


that many homeowners and builders are 
interested in them. Units in stock at 
this hardware store range in price from 
$70 to $100, with the customer arrang- 
ing to have the unit installed by his 
own carpenter. 


A Popular Line 


“We are doing a good business on 
these fireplaces and we believe the 
market will grow better,” says Mr. Mal- 
zahm. “There is much home building 
which will be done in this area as well 


Here's a typical fireplace, complete with fixtures, in the store's display 
room. Additional fixtures of all types also are featured in this section. 
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as considerable remodeling. People like 
fireplaces and are putting them into 
many of their homes.” 

Mr. Malzahm and his staff find that 
window display of fireplaces as well as 
interior display bring many inquiries 
from customers. To the average per- 
son, the sight of a fireplace means a 
comfortable, peaceful home and many 
of them will stop when viewing such 
displays and consider buying. 

The accessories that go with a fire- 
place are also important profit-makers 
in this hardware store. Practically 
every homeowner who has a fireplace 
needs additional screens or other re- 
placements from time to time. Likewise, 
the man who installs a fireplace also 
needs the accessories. The sale of a 
fireplace, plus accessories, runs up to 
$150 or more at the Meisel store in 
some instances. 


Recommends Carpenters 


While the firm does not install fire- 
places, it can recommend competent 
carpenters to persons who are inter- 
ested. The sales staff can advise pros- 
pective fire place buyers approximately 
how long it will take to instal] them, 
depending on whether they are orna- 
mental only or for actual use with 
chimneys. 

“This is just one more line which we 
have to interest the home owner,” says 
Mr. Malzahm. “If he gets into the habit 
of thinking of our store when he has 
home improvement or furnishing to do, 
then we are often in line to get more 
business.” 
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This frequently moved aisle unit with its set-back shelving is used 
to feature paint. enamel and other finishes in all parts of the store. 


Movable Paint Display Stimulates Sales 


| paint in 


one of the store aisles has served to 
build up sales in that line for the 
Maxwell Hardware Co., Sioux Falls, 
S. D. More people see it in that lo- 
cation and more people buy it. The 
paint stand, which is often moved to 
other sections of the store, is said by 
the store management to pull equally 
well wherever it is placed. It is com- 
pact with displays on both sides of 
the rack and it occupies a relatively 
small floor space. 

The aisle display, with its set-back 
shelves, has traffic around it many 
times during the day. Homeowners 
see the display, stop and inspect it, 
take a paint folder for perusal and 
frequently become paint-minded, with 
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The Maxwell Hardware Co. doesn't 
keep this line in one spot but 


moves 


resultant additional sales. The unit 
is 31% ft. wide at the bottom and 
11% ft. wide at the top, permitting 
customers to see each shelf of the 
unit without difficulty. In line with 
modern merchandising methods, each 
can of paint rests on shelving for 
easy handling and _ examination. 
There also are racks on the stand for 
promotional literature. 

This store has open-back type 
windows, and paint is frequently 
given an excellent showing in them. 
Great care is taken to build paint and 


it throughout the store. 


other window displays low enough 
so that customers can look right into 
the store. 

The sales staff at this store finds 
that the average paint customer likes 
competent advice. And the customer 
is always given whatever advice is 
asked for, and then is handed a 
paint folder which he can read before 
actually doing the painting. As he 
reads the folder, he finds that the 
hardware store staff has given him 
the right advice which helps to build 
confidence. 
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Utility and modern home style appearance are combined in this building. The wide 
windows permit a view of the interior. Spotlights may be seen in the shrubbery at right. 


Cranston Surveyed 


Baltimore, Md., firm located in a 
partially built-up area and will 
serve an area containing 50,000 


Built entirely for utility, the rear portion of the store provides ample 
covered space for delivery purposes as well as for unpacking merchandise. 
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ja Govans section of 


Baltimore, Md., has a new hardware 
store, opened in October, because L. 
H. Cranston and his three stepsons 
determined that such an enterprise 
would fill a need in that area. The 
firm of L. H. Cranston & Sons, 6805 
York Road, following a market sur- 
vey, selected its residential district 
location—to serve a trading area of 
between 45,000 and 50,000 popula- 
tion. It was found, among other 
pertinent facts, that the area was only 
approximately 50 per cent built-up 
although it was being developed as 
rapidly as present building restric- 
tions would permit. 


The Construction 


W. L. Cranston, father of the 
senior partner and a retired building 
superintendent, supervised construc- 
tion of the building. About 50 per 
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The wide 
y at right. 


Toys are featured in the foreground while immediately to the rear are giftwares for 
the adults. Note the mirrored background fixture which is seen along the rear wall. 





toryjAnd Then Created This Store 


cent of the labor was furnished by __ those visiting the second floor offices entrance. A 3-ft. canopy over the 


























L. H. Cranston’s stepsons—J. J., J. A. | must pass one of the two show win- _ front of the store provides protection 
tion af and R. J. Ariosa. Their efforts in- | dows going to and from the center of window shoppers. The front of the 
ordwese cluded the construction of the store 
sauce Ls fixtures and various lesser skilled ° 


jobs. The store handles hardware, 








stepsons - , 
terprise builders’ hardware, paints, house- 
a, The wares, sporting goods, electrical ap- 
1s, 6805 pliances, hand and garden tools and 
ket sur toys. An added department renders 
district home repair and improvement ser- 
area of vices, including plumbing and heat- 
popula- ing. 
+ other 
as only The Exterior 
puilt-up 
ped as Cranston’s building is of red face 
wostelis brick and stucco covered cinder 
block and is 50 ft. wide by 40 ft. 
deep, with full basement for ‘stock 
and main office. The second floor 
comprises two five-room professional 
of the offices. Entry to the store is through 
rilding single doors on either end, the center 
nstruc- eal being the entrance to the second Modern fixtures offer merchandise which is easy to reach and ready for 
50 per oor offices. By this arrangement, the customer to examine. Bulky items are shown right out on the floor. 
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tially covered some time in the near 
future. 

Although Mr. Cranston and his 
stepsons had had no previous ex- 
perience in hardware merchandising, 
all had experience in fields helpful in 
the operation of a retail hardware 
store. L. H. Cranston was for 17 
years in the technical and plant en- 
gineering division of an electrical 
manufacturer, previous to which he 
had wide experience in plumbing, 
heating and general construction. R. 
J. Ariosa, youngest of the three 
brothers was in the U. S. Air Force, 
J. A. was in the U. S. Navy and J. J. 
Ariosa, eldest of the three brothers 
spent seven years with an airplane 


i tore, thi ction feat laythi ll > : 
Neat like the rest of the store, this section features playthings as we eneuiiiinitenne tn te teal engineering 


as games for young and old. Note the large windows at the store's rear. 





building has a set-back of 40 ft. from 
the curb, allowing for a low-growing 
evergreen plot 30 by 15 ft., so ar- 
ranged as to guide all visitors to the 
second floor offices past the show 
windows. The building front design 
is in keeping with the neighborhood 
served. 
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Shown at the right is 
a plan of store and 
ground at the rear. 
Limitations of space 
prohibited the show- 
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Ample Dlumination 





Illustrated are three views of the 
interior, which clearly show the wide 
aisles, step-up display units and 
islands designed to encourage self 
service. Particularly noticeable are 
the broad windows allowing plenty 
of daylight in the store. Both store 
windows are of the open-back style 
permitting a full view of the store 
from the outside. Adequate fluores- 
cent lighting is another feature of the 
store. For deliveries a 20-ft. alley 
gives access to the rear yard which 
has an area of 2250 sq. ft.. to be par- 


ing of the grounds at 
the front of the store 
which are depicted 
in the illustration on 
page 134. Low grow- 
ing shrubs occupy a 
portion of the space 
which ends at York 
Road. 
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division, leaving that company when 
ground was broken for the new store. 
The plan shown on this page clearly 
emphasizes the fact ‘hat the staircase 
to the upper floor cuts up the display 
room but has also provided a good 
backing for toy and sporting goods 
display units. The scale to which this 
plan was drawn is 1% of one inch to 
the foot. Six display islands are 
effectively used in the store. 
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A commodious wrapping table with 
a cash register on one end helps 
expedite service to the customers. 
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These Ideas Built Business 
For Retail Stores 


These ideas, fostered by community organizations, 
have brought customers to both the towns’ and the 
merchants in them. Read them — they are worthwhile 


= merchants through- 
out the country are once more turning 
to individual and community promotion 
ideas as a means of increasing customer 
traffic in both their communities and 
their individual stores. Any idea that 
results in bringing more people to a 
town naturally works out to the benefit 
of the merchants of that town. 
Following are a number of postwar 
traffic-building ideas that have been 
used during the past year. They have 
all been proved by actual use and they 
have all been successful. Read them 
and see if they can be adapted to your 
own community. 
* * . 


Big Four H Fair 


Fremont, Neb., puts on an annual 
Four H Fair which is said to be one 
of the largest and best attended in the 
Middle West. Four H boys and girls 
come to the three-day fair from eight 
counties in Nebraska, often numbering 
3000 children. The premium list for 
this fair is $3,500 annually, all donated 
by business and professional men in- 
terested in a better agriculture and in 
keeping talented boys and girls home 
on the farm. 
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The fair consists of livestock exhibits. 
band concerts, home project displays, 
midway shows, home project demon- 
strations, entertainment acts, coronation 
of King and Queen of the 4 H club 
land, family picnic, poultry displays 
and dairy cattle exhibits. 

7 * o 


Governor as Guest 


When merchants of Alva, Okla., 
staged their recent Wood County Fat 
Stock Show, along with a big chuck 
wagon feed for participants, they got 
Governor Kerr of Oklahoma to auction 
off the first calf sold which brought 85 
cents a pound, it being the grand cham- 
pion. 103 head of livestock brought 
$15,674.45, including side premiums 
paid by merchants and _ individuals. 
Participants in the show visited many 
local stores and bought merchandise. 
Livestock shows in this area have help- 
ed to make Alva a good trading center 
for farmers. 

* + nd 


Full Farm Program 


A junior livestock show with more 
than 600 entries was held this year un- 
der the sponsorship of the Ada, Okla., 
Chamber of Commerce and was very 
successful. More than $1,000 in premi- 


ums were given to 4 H and FFA club 
members in 21 surrounding counties, 

The business men also distributed 
about 4 H and FFA members, 10,000 
boysenberry plants, 5000 baby chicks 
and 100 head of pure bred dairy heifers. 
In addition, they sponsored a certified 
cottonseed program of 200 acres with 
$500 in awards. A program like this 
assured Ada of a splendid rural traffic 
most months of the year and increased 
business for its merchants. 

* se * 


Back Scratch Program 


Seventy-five wholesale, jobbing, dis- 
tributing and manufacturing companies 
of Jackson, Miss., have revived their 
well known Business-Back-Scratch Days 
which were so popular before the war. 
This promotion enables the Jackson 
firms to express to their customers in 
the immediate trade area appreciation 
for the patronage and business Jack- 
son receives from business and profes- 
sional men in the area. 

The affair is usually held at the state 
fair grounds in Jackson. Special buses 
take the registered visitors on a tour of 
Jackson industries. Then they come 
back to the fair grounds for a box lunch 

(Continued on page 150) 
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Builders’ Hardware ProductionjInt 


NHA hopes to break existing bottleneck in hous- 

ing program by continued CPA priority aid. Return 

of Mystic pig iron furnace to operation may boost 
the 1947 builders’ hardware estimates. 


Wir housing require- 


ments for builders’ hardware esti- 
mated at 42 per cent of output for 
the two-year period, 1946-1947, it is 
apparent that it will be some time be- 
fore hardware is available for other 
purposes in the quantities and types 
that were common before the war. 
Likewise, normal inventories at all 
levels of trade are somewhere in the 
distant future. 

A combination of priorities as- 
sistance and rated orders will assure 
sufficient hardware for the National 
Housing Agency emergency program, 
but overall requirements will not be 
met as shown in Table I. 


Supplies Insufficient 


Production is expected to increase 
during 1947, but supplies will still 
not meet the full demand for housing 
and other uses. 

Table I indicates clearly that the 
builders’ hardware requirements for 
the housing program will increase 
next year as the program reaches its 
goal of 2,700,000 dwelling units. The 
housing requirements include hard- 
ware for wood windows incorporated 
by the millwork producer and the 
carpenter at the site, in addition to 
that sold over the counter. 

The major shortages affecting the 
builders’ hardware industry are those 
which have been troublesome to all 
metal-using industries—pig iron and 
steel. 
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By EUGENE J. HARDY 
Associate 
Washington Representative 
of Hardware Age 


The inability of the Mystic Iron 
Co. at Everett, Mass., to get into pro- 
duction sooner has been the greatest 
contributing factor to the pig iron 
shortage in the New England indus- 
try. It can be readily seen why this 
is so. 


Costs Prohibit Production 


‘New England produces about 60 
per cent of the nation’s builders’ type 
hardware. The Mystic furnace used 
to supply about 75 per cent of the 
pig iron requirements of the builders’ 
hardware industry in this area. Due 
to high operating costs the company 
was unable to produce and sell pig 
iron at a profit. It has been inop- 


erative for about 21 months. During 
this period it was also difficult to ship 
pig iron into New England because of 
prohibitive freight rates. 


The Primary Reason 


The fact that this furnace will 
again begin operating between Nov. 
15 and Dec. 1, under NIIA’s pre- 
mium-payment plan, is the primary 
reason why NHA experts say 
builders’ hardware production in 
1947 may exceed the estimates shown 
in Table I. The capacity of this fur- 
nace is 15,000 tons a month, and it 
will benefit by a $12-a-ton bonus on 
its entire output. 

To overcome these material short- 








Table I 


Builders’ Hardware Requirements 
As Related to Supply and Demand 


(Millions of Dollars) 


Total 


1946 Housirg Other 





Ist quarter .... 14 
2nd quarter .... 6. 20 
3rd quarter .... 22 
4th quarter .... 18 

TOTAL 74 


Housing 
Requirements as 


Estimated 
percent of Total 


Total Supply 
19 21.9 
26.7 19 
32.1 
29.1 

106.9 
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Table II 


Steel and Cast Iron Requirements 
For Builders’ Hardware 
Needed in Housing Program 











(Tons) 

1946 Steel Cast Iron 
lst quarter ..... 2.750 1,165 
2nd quarter ..... 4,600 1,940 
3rd quarter ..... 6.925 2,920 
4th quarter ..... 6,320 2,665 

> Sr 20.595 8,690 

1947 
Ist quarter ..... 4,970 2,100 
2nd quarter ..... 6,985 2.945 
3rd quarter ..... 7.780 3,280 
4th quarter ..... 6.660 2.810 

RA 26,395 11,135 
1946 and 1947 

| 46,990 19,825 
Source: NHA. 








ages and provide sufficient hardware 
for the housing program, NHA has 
directed CPA to issue various or- 
ders from time to time granting pri- 
orities assistance for the following 
types of builders’ hardware: butts, 





ALK up and down Main St., 
U.S.A., any day between now and 
Christmas. Look up and down and 
what do you see? Christmas, of course! 
Christmas emblazoned in street light- 
ing and decorations; in tinseled shop 
windows; in wreaths and ribbons and 
opulent looking Santa Clauses. Christ- 
mas is in the air. You can see it in the 
gift hunters’ eyes. 

Dim and drab as Main St. may be 
at most any other time, it now becomes 
a little more glamorous as department 
store windows, drug windows, appli- 
ance store windows and even filling 
station windows light up and dress up 
and sell out those stocks of merchan- 
dise that hardware stores sell every 
day of the year. ° 
Look up and down your Main St. 
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door trim; sash, screen and shelf 
hardware; night latches and dead- 
locks; spring hinges; and sash bal- 
ances and sash pulleys. 


Orders Issued 


These orders, briefly, are as fol- 
lows: 

Direction 13 to Order M-21—This 
direction provides for the continued 
allocation of merchant pig iron to 
foundries making the listed hardware 
item and their components. 

Direction 18 to Priorities Regula- 
tion 28—This direction provides for 
the assignment of CC ratings on one 
application for the iron castings and 
steel required for the production of 
each of the listed items. 

Schedules A and B to Priorities 
Regulation 33—These schedules di- 
rect hardware dealers and distrib- 
utors to accept rated orders (HH 
and HHH) for the listed hardware 
items in an amount equal to at least 
75 per cent of their deliveries to 





Christmas Is Visual! 


and make sure that there’s no dark 
blot where your store is. Be sure that 
it is as visual as every other store—and 
more so than the brightest—along Holi- 
day Street. 

Put a few portable spotlights in your 
windows, if they’re not there now. Use 
them with filters—green and blue, am- 
ber and red and strong white for em- 
phasis. Crepe paper, a pot of glue and 
scissors make window borders and cut- 
out backdrops; they decorate pillars 
and walls and counters. Pots of paint 
turn the black and whites of every day 
merchandising into the reds, greens, 
blues and silver of holidays sales.  Cot- 
ton batting and shredded mica snow; 
evergreen boughs, holly wreaths and 
mistletoe sprigs tell their own Christ- 
mas tale and there are price cards 





hinges, and hasps; door locks and 





users in any calendar month. 

According to NHA, hardware is 
one of the bottleneck items in the 
housing program, but it is not as 
serious as are other materials such as 
nails and millwork. 

NHA regional directors have re- 
ported to headquarters that with 
practically no shelf stock in many 
areas, builders are dependent on cur- 
rent deliveries. Delivery time aver- 
ages about 90 days. 

Strangely enough, deliveries are 
better in the South and West than in 
New England. 


Simplification an Aid 


NHA says one of the bright spots 
in the situation is the fact that the 
hardware manufacturers have car- 
ried wartime simplification practices 
into the peacetime years and, in an 
effort to achieve maximum produc- 
tion, have concentrated their produc- 
tion on a minimum number ' of 
popular types. 





touched up with twigs of pine and gay 
wrappings and wrapping twine. And 
if ingenuity fails, a whole industry is 
ready to supply the decorative spirit to 
the store that wants to achieve the 
holiday selling spirit. 

Christmas is visual. And the hard- 
ware store must be visual if holiday 
gift buying is going to lead to your 
store. War-time excuses of no help and 
no merchandise and the public will buy 
anything are almost as outmoded as 
Santa using reindeer when he can use 
a four-motored plane (courtesy of 
WAA). Tinsel and streamers in dust 
covered store-room cartons are not go- 
ing to sell your gift items, your utility 
items, your appliances (scarce as they 
are) if everyone goes visual for Christ- 
mas—but you! 
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At the right is the exterior of 
the new store. The new and 
ample entrance provides fine 
show window facilities. The 
entire exterior of this corner 
store will be repainted some 


time in the future. 


| Biers stores, like 


people growing old, may become 
venerable and highly respected, but 
at the same time they are apt to be- 
come somewhat “tired.” 

Silliman’s, which has been an in- 
stitution in New Canaan, Conn., for 
as long as the oldest of the 7200 
residents of this 300-year-old New 
England commurfity can remember, 
was beginning to feel and look its 
years until about 20 months ago 
when the management of the firm de- 
cided it was about time to do some- 
thing about it. 

When a modernization project on 
the store was undertaken in March, 
1945, the owners themselves did not 
dream of the changes that have since 
been effected, not only in the physical 
appearance of their store but in the 
internal structure of the business 
itself. 

While the contrast between the old 
and the new store has been marked, 
as the pictures on these pages will at- 
test, progress towards the nearly com- 
pleted store of today has been sure 
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In the oval, at left, is seen the 
exterior of the store as it was 


but sometimes painfully slow, prin- 
cipally because of shortages in build- 
ing materials. 

All the while that the bricklayers. 
carpenters, plumbers, electricians and 
others were making drastic changes 
in the store’s appearance, the per- 
sonnel and business methods of the 
concern were just as certainly under- 
going change, so that today, with 
more hardware merchandise becom- 
ing available, this firm is in a position 
to stop coasting and go into high 
gear. 


Changes Made 
When Albert L. Wilson, vice- 


president and general manager of 
Silliman’s, doffed his uniform, after 
11 months of running supply ships 
for the Army in the Pacific, he was 
not at all satisfied with conditions at 
the store as he found them, but he 
was fired with ambition as a result 
of the “breather” he had taken from 
the business while helping win the 
war. He had originally joined the 
concern in 1934, 

Mr. Wilson went to Camp Butner, 


before it was remodeled. 


Silliman’s|ls | 


N. C. to see Mitchell Kellogg, treas- 
urer of the company, who at the time 
had just returned from overseas 
duty with the Army, and outlined his 
plan for rejuvenating the old estab- 
lishment. Mr. Kellogg liked the idea 
and has worked incessantly to help 
put it into effect. Mr. Kellogg, who 
is known by about everyone in and 
around New Canaan, supervises op- 
erations on the first floor. 

Today the modernization job is 
nearing completion, after an expendi- 
ture of about $60,000 in improve- 
ments, but Mr. Wilson and his staff 
are only beginning to roll up their 
sleeves for a two-fisted selling job. 

A tangible result of the moderniza- 
tion already realized is an estimated 
business increase of 120 per cent this 
year over the business done in the 
prewar years. 

Appliance sales, thus far this year, 
have been two and one-half times as 
great as the total appliance sales in 
the last 10 years. 

Under today’s set-up, merchandise 
is departmentalized and each depart- 
ment has its own specialists. 
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An incentive plan has been put into 
effect, and at the end of the year the 
salespeople in each department will 
share a bonus if their unit exceeds 


its yearly quota. The bonus will 
amount to 5 per cent of net sales in 
excess of the quota. 

The six salesmen in the farm de- 
partment, which operates in its own 
building across the street from the 
main store, at the end of October al- 
ready had a $3,000 bonus to be 
shared at the end of the year. 

Silliman’s has expanded its total 
selling space threefold, and now has 
five selling floors: A basement and 
three floors in the main store and one 
floor in the farm department. The top 
floor in the main building is now 
being rushed to completion so as to 
be available for the Christmas season 
and will be well-stocked with toys. 
This floor will also be used for gar- 


This is the up-front display of 
sporting goods. There is plenty 
of room for examining articles. 
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This is the record department, a new 
section since the remodeling. At the 
left is the record bar on which may 
be found a wide range of popular 
and classical recordings and needles. 
There is ample seating capacity in 
each of the two sound-proof booths. 
In the oval is seen the album section. 


Old New Canaan, Conn., firm is realizing an 
increase of 120 per cent over prewar sales. 
Employee incentive bonus plan an innovation 


The main floor is devoted to some 
hardware, housewares, gifts, sporting 
goods, etc. 

Wilson estimates 


den and yard furniture, linoleum 
yard goods, occasional furniture, 
bulky housewares items, and oil 
cooking stoves and heaters. Mr. 


that with 
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Here is the store 
as it was before 
the changes were 
made. High shelv- 
ing was in order 
and there was an 
old style stairway 
back in the rear. 


o a 


force in the store sold almost every- 
thing in stock. There were few spe- 
cialists and everyone had to have a 
smattering of knowledge about the 
thousands of items in stock. Many 
man-hours were wasted by the sales 
force in chasing all over the estab- 
lishment in search for items. 

The second floor is devoted to 
radios and phonographs, a complete 
record department, and major ap- 
pliances. A complete kitchen unit 
occupies one end of this floor. This 
kitchen has been wired, has plumbing 
and will be used for actual demon- 
stration of the various appliances. 

When appliances are more plenti- 
ful, house-to-house selling will be 


used to promote major appliances. 


A section of the tools and related lines display, now located in the basement. ‘ : 
This section is spacious and is provided with new fluorescent illumination. The sale of complete kitchen units 
will be promoted. 


normal business conditions Silliman’s 
has a market for between $50,000 
and $75,000 per year in major elec- 
trical appliances. 

For the first time, appliances are 
being promoted by the firm and the 
newly-organized appliance depart- 
ment now represents one of the major 
divisions of the business. One real 
result of the modernization project 
was to put Silliman’s into a pre- 
eminent position for appliance sales. 
It kept competition out of town. A 
large appliance store that was plan- 
ned for New Canaan was located in 
another town when it was learned 
that Silliman’s planned to engage 
actively in appliance merchandising. 

Before Silliman’s began the mod- : 

Here is a small section of the gift department. Lettering at the top of the section 


ernization of its business methods as and the glass shelving serve to enhance its appearance. The storage compartment 
well as the store itself, all of the sales doors are single and hinged in the middle giving added space. 
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And here's a view 
of the main floor 
as it appears to- 
day. The columns 
could not be elim- 
inated so islands 
were built around 
them. This picture 
was taken from 
an almost identi- 
cal position as that 
across the page. 


lost every- A considerable change was made 


e few spe. in the store front. Previously, the 
to have a doorway faced the street intersection 
about the and one pavement leading to it was 
ck. Many at a steep grade and was precarious 
the sales in the winter when covered with ice’ 
the estab- or snow. This entrance was closed 
s. and converted into a prominent dis- << 5 
evoted to play window. A doorway was broken = ar 
complete through the front of the building, and 4 y Le “a a 
najor ap. large display windows were built on ee r & 38 
then unit either side of it. - _ —— 
or. This Several display windows were ™ 
plumbing placed on the second floor, and will , ae 
1 demon- be used for the showing of major ap- «? 
ances. pliances or large window display 
re plenti- pieces, which will get attention by 
will be day or night from the street. 


There has been a complete trans- A wide variety of table model radios and record players is shown here where 


»pliances. 


on wal customers may examine them and hear them. Advertising material is on the wall. 


formation of the interior of the es- 

tablishment. The store was rearranged 
to spot merchandise in its most 
logical place according to modern 
hardware merchandising. 

Metal posts, which have always 
been obstacles, jutted out into the 
aisles in the old store. Mr. Wilson 
designed display island counters to 
go around these columns. These new 
fixtures have a large table capacity 
at waist height and are adaptable to 
almost any kind of merchandise. 

A real feature of these fixtures is 
the storage space beneath, where 
large quantities of stock are readily 
available but are not exposed. The 
actual work of making the new 
counters, displays, fixtures and gen- 
eral store decoration was under the 

direction of J. E. Sharp, local de- 


And here is another section of the giftwares department showing a lineup of signer of displays and store interiors. 


Special storage cabinets. Concealed lighting serves to make the department 0 2.9 P 
bright, completely modern in appearance and attractive to its many customers. Fluorescent lighting is used 
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throughout the store. In some places 
lighting units are concealed in molded 
louvres, for indirect lighting. As- 
phalt tile floors are used throughout. 


A new heating and ventilating sys- | 


tem keeps the store comfortable dur- 
ing all seasons. Big 41/2-ft. ventilating 
fans give a complete change in air 
for the whole building every 20 
minutes. 

Even more interesting than the 
transformation in the store’s appear- 
ance is the change the management 
has made, and is continuing to make, 
in its business methods. 

In redesigning the store, allowance 
was made for greatly expanded office 
facilities, so that it is no longer neces- 
sary for the office personnel to “prac- 
tically sit on each other’s laps.” 
Individual offices now extend the 
length of the second floor. The latest 
in business machines and equipment 
have been installed. The efficiency of 
not only the business department but 
of the entire store has been increased 
tremendously by this move alone. 

Store operations are facilitated 
greatly by three separate communica- 
tions systems. One inter-communica- 
tions system has 12 stations scattered 
throughout the main store and the 
annex. With this set-up it is possible 
to have as many as six simultaneous 
two-way conversations. With this 
network it is possible to locate any- 
one in either building quickly. 

A second system is used for credit 
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verification and has 23 stations, all 
connected with the credit office. 
When a customer desires to make a 
purchase and have it charged to his 
account the salesperson goes to any 
one of the stations and asks the credit 
office for the account number of the 
customer. The credit manager 
promptly looks at the customer’s ac- 
count and, if his rating is satisfactory, 
gives the sales clerk an account num- 
ber. In case the customer is a poor 
risk no account number is given and 
the salesman asks the customer if he 
will please go to the office. 

To insure that the customer does 
not give an account number to the 
salesperson, or that that salesperson 
does not presume that a customer’s 
credit is still good because a previous 
credit application was approved, all 
account numbers are changed each 
day, so that it is absolutely necessary 
for the sales clerk to call the credit 
office on each credit transaction. 


Music Throughout the Store 


The third system is used for piping 
music from the phonograph record 
department to all parts of the estab- 
lishment. It is also used to bring 
announcements about certain mer- 
chandise which is being featured. 

This music draws the attention of 
the customers to the fine new record 
shop on the second floor, but its 
greatest value is in lifting the morale 
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of customers as well as that of the 
store personnel. Carols and seasonal 
music are used during the Christmas 
holiday season to give everyone with- 
in hearing the holiday spirit. 

Mr. Wilson’s greatest interest, and 
quite properly, seems to be in his 
sales personnel. He strongly advo- 
cates sales training and encourages 
all of his salespeople to take the free 
evening courses in sales training and 
sales management offered by the 
Connecticut State Board of Educa- 
tion. At present eight salespeople are 
taking these courses, twice a week, 
in Bridgeport and Norwalk. Mr. 
Wilson is taking the same courses 
three nights each week. 

These people are furthering their 
own interests by taking these courses 
for they are the ones most likely 
to benefit in the realignment the 
firm’s management is now making 
in the sales personnel. Some who 
have shown no interest in learning, 
to improve their sales technique, are 
no longer with the firm. 


As soon as conditions permit, Mr. — 


Wilson plans to have a store training 
program, under the direction of his 
merchandising manager, John J. 
Harding, who has similar ideas on 
modern store operation. Mr. Harding 
had a background of 10 years as 8 
salesman, as a department manager, 
store manager and finally as an as 
sistant division manager for one of 
the country’s leading chain stores. 
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FOR OVER 40 YEARS... 
REMINGTON AUTOLOADERS 
HAVE BEEN FIRST CHOICE ! 


BRIDGEPORT, CONN., November 21, 
1946. Ever since the first Remington 
autoloading shotgun was introduced in 
1905, it has been evident that this was the 
easiest-to-sell gun of its type. And the 
modern Remington Sportsman and 
Model 11 are still selling fast! More than 


half-a-million sportsmen have bought | 


Remington autoloading shotguns. 
Under present conditions of limited 
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REMINGTON 
SPORTSMAN 
3-SHOT 





REMINGTON 
MODEL 11 
5-SHOT 














shipments, we’re grateful for your pa- 
tience and appreciate the fine selling job 
that is being done. If you must wait a 
while for shipment, remember that any 
guns delivered will come up to all ex- 
pectations. Remington will not sacrifice 
standards of quality or workmanship! 
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EXPRESS SHELLS! & 
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What will 
she buy for 
Uncle George? 


Whether it’s Mary, or Grace, or 
Jane ... if she’s an average 
woman, she’s likely to buy on 
impulse! It’s up to you to help 
her make up her mind. Let her 
see something in your store that 
will make her exclaim, “Just the 
thing for Uncle George!”’ 

With the Christmas buying 
rush about to start, why not put 
the entire store on the alert? Your 
displays and merchandising pro- 
gram deserve a lot of time and 
thought. Remember, you’re not 






just competing with the next 
hardware dealer down the street. 
You’re competing with all the 
dealers in town! 


It’s “‘all out’’ for the biggest 
Christmas business ever! Be sure 
of your share by spot-lighting 
the right merchandise. And don’t 
forget, IF IT’S REMINGTON, 
IT’S RIGHT! 











REMINGTON “CORE-LOKT” 
AMMUNITION LOADED WITH 
NATURAL SALES POINTS 


BRIDGEPORT, CONN., November 
21, 1946. Most modern center fire am- 
munition looks alike to new shooters . . . 
but just look at a Remington soft point 
*‘Core-Lokt”’ bullet and you see its ad- 
vantages. 

Sales people can point to the serrated 
edge of the bullet jacket. They can ex- 
plain how it controls expansion upon 
impact. And customers easily under- 





stand how this controlled expansion 
feature makes a ‘“‘Core-Lokt’’ bullet a 
more effective bullet! 

Yes, it’s easy to sell Remington am- 
munition with soft point ‘‘Core-Lokt”’ 
bullets. ..especially since they cost no 
more than ordinary ammunition. 


a3 


whole “Core-Lokt” bullet bullet after impact 
(stays in one piece) 

















DO YOU LISTEN T0 
“CAVALCADE OF AMERICA” ? 


While the famous Du Pont radio show 
“Cavalcade of America’”’ (every Mon- 
day evening NBC coast-to-coast net- 
work) promotes all divisions of the Du 
Pont Company .. . all products asso- 
ciated with the Du Pont label . . . on 
October 28 the commercial announce- 
ment was related chiefly to the promo- 
tion of Remington sporting arms and 
ammunition. 


It was timely in that it occurred at 
the start of the hunting season .. . at 
the time of year when sales of sporting 
arms and ammunition reach their peak. 


A coast-to-coast audience heard it. 
There were hunters listening—some of 
them probably your home-town cus- 
tomers. Experience tells us that all such 
Cavalcade commercial announcements 
boost the prestige of jobbers and dealers 
handling the complete Remington line. 








Sportsman is Reg. U. S. Pat. Off., Core-Lokt is a 
trade mark of Remington Arms Company, Inc. 
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This truck and trailer expedite bottled gas service for Gerhart's. 


Fast Service Builds Bottled Gas Business 


P. C. Gerhart & Son hauls gas from 
Chicago, 200 miles away and does 
like service for four other firms 


iii and in- 


genuity have helped P. C. Gerhart & 
Son, Algoma, Wis., build a decidedly 
profitable bottled gas business in and 
around that town of 2700 population. 
Mr. Gerhart handled bottled gas 
prior to the war and had established 
a fine business volume in the Algoma 
area. He had more than 250 accounts 
in the town and rural areas and had 
also sold numerous bottled gas stoves 
to his customers. War-imposed re- 
strictions hampered the wartime bot- 
tled gas business, chiefly because of 
the lack of containers. He decided to 
haul empty containers back to Chi- 
cago headquarters of his supply 
source, 200 miles distant, and pick 
up full containers on the return trip. 
At the same time, he contracted to 
perform a like service for four neigh- 
boring dealers. 

With the ending of the war, Mr. 
Gerhart decided to go right on haul- 
ing bottled gas to the Algoma area. 
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As present he has a new 26-ft. trailer 
with tandem wheels capable of haul- 
ing the quantities of gas he and the 
other dealers need. 

“We really are, able to haul a lot 
of bottled gas with this trailer,” says 
Mr. Gerhart. “Our customers are 
pleased with the fast service we can 
give them. By working with the other 


dealers we can quickly plan on a trip 
fér more gas when it is needed.” 
Mr. Gerhart is looking toward the ’ 
future. He believes that he can open 
many more accounts in his area. 
When that happens he knows that his 
stove and bottled gas business will 
increase. At that time, the heavy 
trailer will be put into more frequent 
use. 
“The trailer is paying a profit right 
now,” says Mr. Gerhart. “We are 
working on plans to make more fre- 
quent use of it for hauling purposes, 
so that such additional use will not 
interfere with the bottled gas service.” 








Utility Items Made Interesting 


Housewares, including some daily utility items, of no great beauty. were made 
interesting in this semi open back window of Black & Co., Danville, Ill. Cotton 
sheathing gave an appropriate snowy appearance. 
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HARDWARE INDUSTRY 


Your industry is one of hundreds served by Union Pacific. 
Every shipper is assured of efficient, dependable transpor- 
tation when materials or merchandise are earmarked for the 
Strategic Middle Route, uniting the East with the Midwest, 
Intermountain, and Pacific Coast States. 


nd.” = Union Pacific provides specifically designed cars, various 
al fs services and departments, to assure proper handling of a 
an open wide diversity of products. 

is area. Union Pacific’s facilities and equipment are ready to meet 
» that his the heaviest needs of commerce. Traffic experts are stationed 
ness will from coast-to-coast. They will help you with that next ship- 
e heavy ment—and every shipment. 

frequent 


For dependable, fast freight service always . . . 


be Specific ~ 
say Union Pacific’ 


fit right 


*% Union Pacific will gladly furnish 
confidential information regarding 
available industrial sites having 
trackage facilities in the territory 
it serves. Address Industrial Dept., 
Union Pacific Railroad, Omaha 2, 
Nebraska. 





UNION PACIFIC RAILROAD 
The Strategic Middle Route 


IN WIND, RAIN, SNOW OR HAIL @e YOUR FREIGHT GETS THERE BY RAIL! 
147 
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Outdoor Displays Attract the Farmers 


Limberg’s of Green Bay, Wis., is on 
a main highway and features lines 
where the passers-by can see them 


at truckers and 
outdoor men find items to buy at 
Limberg’s Hardware, 1046 Velp Ave- 
nue, Green Bay, Wis., and through 
plenty of outdoor display to supple- 
ment fine show window and interior 
display, L. J. Limberg has built a 
fine volume of business during the 
past three years. 


Mr. Limberg sells a garden tractor 
which averages between $200 and 
$375, depending on size and has sold 
more than 35 of these during the 
past season. He could have sold 
more, he states, had he had some of 
them on hand. 

Located on Highway 141, which is 
said to carry more traffic than any 
other in Wisconsin, Mr. Limberg uses 





Here's the front of the store facing on Highway 141. : 





A section of the outdoor display that intrigues passing farmers. 
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outdoor display on garden tractors 
to catch the attention of gardeners 
and farmers. Green Bay is the cen. 
tral shopping center for this area of 
the country and farmers drive to it 
from points 25 to 50 miles away to 
do their shopping. Mr. Limberg has 
figured out his display setup to at- 
tract much of this trade. 

Another item which he stocks and 
displays well is a motor scooter which 
sells for almost $200 and which can 
be used for a variety of delivery pur- 
poses. He has sold a number of these 
in the area and expects to sell many 
more during the coming year when 
supplies will be more generally avail- 


able. 
Profitable Items 


“These are really important items,” 
says Mr. Limberg, “and they carry a 
good margin of profit. People who 
buy the tractors and scooters become 
good boosters for them. They send 
many prospects to us, in fact, more 
prospects that we can handle at the 
present time.” 

In addition to these lines Mr. Lim- 
berg also handles milking machines, 
food freezers, fireplace supplies and 
water heaters, all items which farmers 
buy. On some of these items he is 
the dealer in the Green Bay area and 
he also acts as distributor for other 
counties. 


Prospects Good 


“We are doing a fine farmer busi- 
ness,” he says, “and we expect to do 
still more. We have made many con- 
tacts with farmers in this area. Our 
store exterior and interior is bril- 
liantly lighted and this also helps to 
enable farmers to spot our store 4s 
they drive along this highway. 

“I am glad to say that in my seven 
years in business my buying problems 
have been aided greatly through the 
use of Hardware Age’s ‘Who Makes 
It’ issue. I owe a lot to that book.” 

Mr. Limberg says that he started 
his business about seven years ag 
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shaped to fit the hand 
ably. 
- LATERAL ADJUSTING 
LEVER — Permits side- 
ay wise adjustments of 
f a Cutter. 


KNOB — Fits tightly 
into ring boss cast in 
plane bottom, prevent- 
ing looseness and knob 
splitting at base. 


BODY — Finest grey iron, 
strong and rigid, milled 
and ground straight and 
true. 


LEVER CAP — Holds cutter 
securely in position — no 
chatter. Pear-shaped hole 
keeps Lever Cap tight 
when Cutter is adjusted. 


STANLEY TOOLS 
NEW BRITAIN, CONNECTICUT 


NOVEMBER 21, 1946 





HANDLE — Perfectly 


naturally and comfort- 


CUTTER-—Selected steel, 
individually hardened 
and tested. Cutter cap 
gives extra stiffness to 
Cutter, eliminates 
chatter, curls shaving 
producing smooth sur- 
face. 









ADJUSTING NUT-— 
Regulates thickness of 


FROG — Provides sup- shavings. 
port directly at rear of 

mouth, makes Plane 

practically one solid 

piece. Adjustable for 

width of mouth. 





No other partnership between tool and craftsman can 
compare with the record of Stanley Bailey Planes used 
by woodworkers the world over. Every Stanley Bailey 
Plane has one standard of performance — fine, fast, 
effort-saving results year in and year out. This tool 
needs no postwar build-up . . . it sells . . . it satisfies . . . 


it pays profits! 


STANLEY 


TRADE MARK 


THE TOOL BOX OF THE WORLD 
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At the right is one of the motor scooters. Boats are also here. 


with relatively limited capital. How- 
ever, he saw a future in the outskirts 
roadside type of store and with the 
use of good display and other mer- 
chandising features, has built a fine 
business. He plans to remodel and 
enlarge his store building. 

“We have plenty of parking space, 
and that means a great deal to farm- 


ers,” he says. “They do not like 
crowded city streets. They like the 
drive-in type of spot and that is what 
we have. Many of them know ex- 
actly what we handle and make plans 
to buy at our store on their shopping 
trips to Green Bay.” 

Limberg’s farm display showroom 
is located at the south side of the 





FROM ANY ANGLE 


Mitre Matic); 


IS A WINNER 








No more fussing with bolts 
and gadgets .. . no more 
rehandling and re-adjusting 
for true, accurate mitres. 


Just press the convenient 
finger tip control key for quick 
adjustment to any standard 
angle of right or left mitre. 

itre Matic is a winner in 
profits because this appealing 
mitre unit will move fast from 
your stock at a good profit on 
each for you! 


Order Mitre Matic from your 
jobber. If he does not carry, 
write: 


McGrath-St. Paul Co. :; 
EROS RABIN be 
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Check these Features: 

V One hand operation. 

V Change cutting angle without 
releasing saw or work. 

V Self-indexing for 9, 22.5, 30, 
36, and 45 degree cutting 
angles in both directions. 

V Positive lock provided for all 
other angles. 

V Light, weight 7 lIbs., easily 
handled. Constructed of alu- 
minum, with high grade, tool 
steel wearing surfaces. 


RETAIL PRICE $] 495 


FIFTH ST 
MINN 











242 € 
PAUL 1 

















building at the present time, but will 
be enlarged. The other side of the 
building is devoted to pottery, gifts, 
paint and general hardware. 

“We are constantly looking for 
other farm lines which we can handle 
profitably,” says Mr. Limberg. “We 
ask farmers what items they need, 
and if we haven’t got them, we try 
to stock them. In this way we have 
been building our stock with more 
and more items to attract the farm 
trade.” 


These Ideas Stimulated 
Business for 
Retail Stores 


(Continued from page 137) 


and refreshment furnished by the Jack- 
son firms. 

In the afternoon there are entertain- 
ment acts, band concerts, baseball 
games and other features. Highlight of 
a recent program was a $1,000,000 auc- 
tion of prizes donated by the sponsoring 
firms. On registering each guest was 
given $1,000,000 of special Back 
Scratch money. With this money guests 
bid on the merchandise presented in the 
auction, including radios, nylon hose, 
desk lamps and similar articles. Guests 
do not forget the fine time they had at 


Jackson. 
7 * * 


List Brand Names 


Merchants of Hamilton, Ohio, have 
a mighty good publicity idea so far 
as nationally advertised brands of mer- 
chandise are concerned. The business 
men list the brands of all the merchan- 
dise they handle with the secretary of 
the Chamber of Commerce. Thus, when 
anyone telephones the chamber to ask 
where a certain brand of merchandise 
can be purchased, the right answer can 
be given. This service has resulted in 
much additional business for local mer- 
chants and built much customer good 


will. 
* = + 


Pancake and Other Days 


Business men of Devil’s Lake, N. D., 
have an excellent farmer trade bui]ding 
program, according to Donald J. Dona- 
hue, secretary. He says: 

“The Chamber devotes considerable 
time and money to farm trade promo- 
tions due to the fact that this isan agri- 
cultural community. Close contact is 
maintained with county agents and a 
sistance rendered on all possible oc 
casions. 

“We conduct an annual Hereford 
show and sale and an annual Short 
horn show and sale sponsored by the 
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state breeders association, and also a 
state Hampshire sheep show and sale, 
all of which are put on in the big 
Winter Sports Building. 

“We have an annual fall fair or festi- 
yal featuring agricultural products and 
livestock, supplemented by stage and 
radio talent and regular festival attrac- 
tions. 

“A farmer-merchant party is staged 
each spring to which all business and 
professional men invite farmers of their 
acquaintance and invitations are mailed 
to key farmers asking them to also 
inform their neighbors. A lunch and 
beer are furnished and the men can 
play cards and games. It is a fine social 
evening. 

“Plans are being formulated for s 
similar event for the wives and children 
of the farmers, with wives of business 
and professional men entertaining at a 
large party for the wives, and a free 
movie at one of the local theaters for 
the children. 


“Plans are being made to feature a 
‘Macaroni Day’ late in autumn at the 
Fall Fair. As Devil’s Lake is in the 
center of America’s greatest durum 
wheat production area, considerable 
emphasis is laid on durum products. 
Restaurants feature spaghetti and ma- 
caroni dishes on that day. We believe 
that this feature will develop into one 


of our outstanding events.” 
* - + 


Round Up 


Outstanding rural promotions at 
Jackson, Miss., include a 4 H Roundup, 
a statewide event staged once a year. 
Approximately 300 white and Negro 
district 4 H club contest winners are 
brought to Jackson for an overnight 
visit featured by a tour of the city, en- 
tertainment, and a visit with the gov- 
ernor of the state. Jackson business 
men delegates are also visiting four 
large livestock shows within an area 
of 100 miles to spread the gospel of 
trading at Jackson. 

* * * 
Farmer-Businessmen 
Meetings 


Through the co-operation of the Mont- 
gomery County, Inc. Farm Bureau and 
the Crawfordsville, Ind., Chamber of 
Commerce, as well as the State Cham- 
ber of Commerce a monthly meeting is 
being held in various county areas on 
agricultural and. business topics, some 
of which are “Rural and Urban Busi- 
ness,” “Uses of Farm Products,” “The 
Interrelationship Between Man, Food 
and the Soil.” 

The meetings are well attended by 
businessmen and farmers and cordial 
telations exist between the two groups 
because of such fellowship. 
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TRIPLEX 





First, the finest steel available for the 
purpose. Then, electrically controlled 
heat treating for precision accuracy 
and uniformity. That’s TRIPLEX— 
preferred by many buyers for a 
quarter of a century. Write for new 
catalog just off the press. 


Cap Screws In All Sizes 
and All Four Heads 


THE TRIPLEX SCREW COMPANY 
5317 Grant Avenue . Cleveland 5, Ohio 





Brand Names Foundation Campaign 
Accelerated to Feature Importance 
Of Brand Names and Trade Marks 


ANUFACTURERS and retailers 

are promoting the significance of 
brand names and trade marks to a great- 
er extent than ever before, Henry E. 
Abt, managing director of Brand Names 
Foundation, Inc., 119 W. 57th St., New 
York 19, N. Y., said in a statement is- 
sued to trade groups. 

“Advertisements stressing the mean- 
ing of brand names are appearing with 
widely varied sponsorship in all types 
of media throughout the country,” Mr. 
Abt stated. “These campaigns have had 
two direct results. Public confidence in 
nationally advertised brands has been 
strengthened. And this has paid off in 
sales of specific products and in increas- 
ed traffic in retail stores.” 

He cited the following brand promo- 
tion techniques revealed by a nation- 
wide survey of advertisements now be- 
ing made by the Foundation: 

1. Institutional ads by manufacturers 
in newspapers, consumer magazines and 
trade papers have stressed the general 
philosophy of the brand system. 


2. Recognizing the fact that a con- 
siderable percentage of their business 
depends on sales of nationally adver- 
tised brands and could be increased, 
hardware and supply dealers, retail, de- 
partment stores, clothiers, druggists, 
grocers and others have featured their 
stores as local centers for nationally ad- 
vertised brands. Besides ads in local 
newspapers, many department stores 
are pushing this theme in stickers past- 
ed on their monthly bills, messages on 
the stamps of metered mail, show win- 
dow bulletins, etc. 

3. Pay envelope inserts, bulletin board 
messages and company house organs 
are being used to tell employees of their 
double stake in the brand names system, 
both as consumers and as workers. 

4. Tie-ins with regular advertising 
campaigns have promoted brand con- 
sciousness by copy slants which put 
across the idea that the product ad- 
vertised has “one of America’s great 
brand names.” Boxes and devices in- 
serted in regular advertisements are 





The CASTMASTER-Waterproof Nylon Bait Casting 


Line for Fresh or Salt Water Fishing 


ARROWHEAD -Tapered & Level Fly Lines, in Nylon 
PRIMO & MARINA- - Cuttyhunk Lines for Salt 


Water Fishing 


“EVERY INCH DEPENDABLE” 


THis 24- pound Albacore gave Jim Hildreth, 
Safeway Executive, a real battle. Jim likes to use 


light tackle so he’s fussy about lines. 


He chose 


Sunset’s MARINA Cuttyhunk Line for its unfail- 
ing dependability... They're the Acme of perfection 


in fishing lines.. 


.They're made of only the finest 


Linen Yarns — hard cable laid on the very latest, 
improved machinery. 

That's why SuUNseT MARINA Cuttyhunk Lines are 
the choice of smart fishermen everywhere. 


SEE YOUR 
JOBBER 


. 
New York 7 


More of these fine lines are becoming 


available every day 


REPRESENTATIVES 
ED. . SIMON CO. JOHN W. BENTLEY M.D CuneuLay 
7358 N 706 G. 


m Ave. 


Chicago 45 Suffolt, Vigints — 


often used to drive home the “Buy by 
Brand” message. 

In summing up the campaign, Mr, 
Abt said its principal points are te tell 
consumers that: brand-name advertising 
builds loyal markets which make low. 
cost mass production and regular em- 
ployment possible; shopping by brand 
is efficient and quick; the variety of 
brands is accurately designed to meet 
individual taste preferences; competi- 
tion between brands insures constant 
research to improve quality; the free 
choice of consumers determines, which 
brands survive. 

“These points were outlined in the 
plans book, ‘Operation America,’ which 
the Foundation distributed last spring 
to manufacturers, advertising agencies 
and media,” Mr. Abt said. “The plan 
is taking hold and results already show 
widespread cooperation.” 








“Shoppers’ List” Ad 
Attracts Attention 








HOPPERS 
LIST 


Camp Chaise. re, folding, 


nani pr out-door cooking $1.00 
Pruning Shears, Briar Edge $1.00 
Lawn Sprinkler, Fountain ... 50c 
Wire Splice Clamps, Holdtite 10c 
Uncle Josh Pork Rind Frog 50c 


Insulators, 25 packed 
with nails 


Barrel Faucet, all brass .... 
6-12 Insect Repellant 
100 ft. Wire Clothesline 


Everready Fiash Lig 
With Batteries 


Hydraulic 5-ton’ Jack 

Box End 5 Wrench Set, 
Hinsdale 

Eagle Pump Oiler 

Scythe Stone, Indian Pord 

Emery Dresser 

Flue-Stop for Chimney 

Floor Raising Jack Post 

Pump, Oilers, with Long 
Spout, 1 qt 


Grain Bag Cart with 
Rubber Wheels 
Simer Paddle Pumps, pumps any 
liquid, 700 gal. per hr. . $16.50 
Tennis Racket, American 
Driver 15 


MAIN HARDWARE & MACHINE 00 


PHONE 48 120 N. MAIN 


The Main Hardware & Machine Co. of 
Mayville, Wis., is using a “Shop; 
List” type of advertisement which is at- 
tracting considerable attention in that 
town of 3000. One of these ads, shown 
above in part, had over 75 items listed. 
In original form, it measured one col- 
umn wide and was 15 in. high. 
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We’ve just 
referred 
7 MILLION 
Gift Buyers 


*++Here’s One Gift Idea 
That Fits Every 


Outdoorsman ! 


S580 7430 


ARGUS oBsE 


THES OWE PuRrECT curt 5, 
a Camp, 2 


RVATION scopes 


thes to bunt. fish *ail, bi 
cop. Here’ & full, nen 


+ 2 perunds 3 
you en 
SERRE Hh IMEC shan, n pack @ wits 
% 


mn. With an Arg 


of any wh 
That's an Argun (yn Raiheiesy 
' TGs Ohewev ation 
nts #0 Hight ‘ant tion % 


Standard of chins 
trips « P 
8 40d making distans 


CHECK Teese 
ready show petro 


» 4 Lightness 


ont 
* S. 20-power 9 ¥ 2 pounds — for 


ving @ 23-4eot held oy packing 


of view @t 200 yards x uf 
4 


5 ADVANTAGES MAKE THE 
ARGUS SCOPE AN IDEAL GIFT 
FOR EVERY OUTDOORSMAN 


- $1.79 
ing $1.00 
ige $1.00 1. Coated lens gives sharp, clear image éven in 
- 50c poor light. * 2. Quick focusing saves seconds 
itite 10c ° : P P 
og Séc when game is moving fast. * 3. Eyepiece design 


permits comfortable use with glasses or goggles. 
a: $ be * 4. Light weight—only two pounds—means easy 
45c packing. * 5. 20-power magnification gives a 23- 

T5c foot field of view at 200 yards. 


,. $1.25 


Scheduled in Sports Afield and Outdoor Life 


The advertisement reproduced above is suggesting the Argus Observation 
"$6.05 Scope as an ideal Christmas gift. Other Scope advertisements run in Field & 
a Stream and American Rifleman for December. And Argus advertisements in 
80c The Saturday Evening Post, Time, Holiday, Popular Photography and U. S. 
Camera also feature the Scope as a superb gift. ; 


This year worthwhile gifts will be really hard to find. Gift buyers who read 
these important outdoor magazines will be coming to your store to see and buy 
the Scope. Make it easy for them! Keep the Scope out front. Suggest it to every 
logical buyer, and you'll do a lot toward making Christmas much more satisfying 
to gift buyers and to recipients alike. 


$14.89 


UNLESS YOUR STOCKS OF ARGUS OBSERVATION SCOPES ARE 
AMPLE, BETTER ORDER MORE FROM YOUR WHOLESALER NOW! 


@rgus OBSERVATION SCOPE 


Built by ARGUS, manufacturers of fine 
cameras and precision optical instruments 
ARGUS, INC....ANN ARBOR, MICH. 








arFgus 


ANN ARBOR, MICH 
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Feature Christmas Gifts and Toys 
In Late December Windows 
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CHRISTMAS WINDOW 
GIFTS 


MERCHANDISE: Carving 
sets, cake covers, roasters, 
electric iron, broiler, dinner- 
ware sets, bowl sets, baking 
dish, casserole, custard cup, 
alarm clocks, electric clocks, 
salad bowls, condiment set, 
syrup pitcher, cookie jars, 
toaster, stainless skillet, dutch 
oven, and covered sauce pot, 
coffee makers, meat thermom- 
eter, can opener, knife sharp- 
ener. 


BACKGROUND: Center pan- 
el of white material or painted 
wallboard. Side panels of 
bright red material. Cut-out 
letters of red material on cen- 
ter panel. White wreaths on 
side panels. 


HARDWARE AGE Original Window Display IDEAS 


CHRISTMAS WINDOWS 
TOYS 


MERCHANDISE: Dolls, 
stuffed animals, aeroplanes, 
toy telephones, horns, Chinese 
checkers, building blocks, 
erector sets, books, wheelbar- 
rows, chairs, tot bikes, elec- 
tric trains, wooden toys, games 
of all kinds, sewing sets, toy 
utensils, drum, dominoes, fire 
trucks, autos. 


BACKGROUND: Center pan- 
els of white corrugated board 
or painted wallboard. Side 
panels of red material. Cut- 
out letters of red material. 
Pictures of Santa Claus on 
side panels. 
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Here's the Big News! 
20 Million Hard-Hitting Sales Talks In... 


Tis NEW, enlarged national 


VINDOW advertising campaign is backed up 


by a complete merchandising pro- 


Carving 
s roasters, 
ler, dinner- 
ets, baking cards, posters, booklets, newspaper 
astard cup, ‘ 

tric clocks, mats, decalcomanias—all geared] to 
liment set, 

yokie jars, help you sell... 

illet, dutch 

sauce pot, 


t thermom- 
nife sharp- Fa 
enter pan- 
or painted 
panels of 


al on oe ADHESIVE 


vreaths on 
(In tubes ) 


gram — counter display box, store 


IT’S SOMETHING DIFFERENT! 





Not just another glue. It’s a war-tested adhesive that answers 
your customers’ needs as nothing else can do! Grips on 
tile, glass, metal, brick, concrete, plastics, plaster, wood. 
It’s waterproof—sets quickly without heat or pressure. 


1001 USES 


All your customers are prospects—home owners, car 
owners, boatmen, carpenters, contractors, glaziers, 
plumbers, mechanics—and once they try, they'll 

always buy MIRACLE ADHESIVE! 
















































) MAIL COUPON TODAY 


MIRACLE ADHESIVES CORPORATION 











850 Clinton Avenue, Newark 8, N. J. NAME aeseeceoece - o-- -- oe ceeeeeeeeeee -- -- - - - eee eee eee en eee eee een eee reeeeee eee eens eeee ee ee wma - 
* 
Gentlemen: 
[] Please enter my order for one gross—({6 display boxes) 
Miracle Adhesive in 25¢ tubes. Price $21.60. Sells for $36.00. Pn ORS Es ik Se ee ewe Le tes 2 deem rh ad 
[] TRIAL ORDER—Please send me 1! display box—24 tubes—at 
$3.60. Sells for $6.00. DISTRIBUTOR 
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Gift, Glassware and Pottery Sales se 
Jump 60 Per Cent in Past Year ¢ 


tion,” 
that v 
Waupun, Wis., store traces this 
increase to attractive display 


stock. 
thing 
and ample lighting facilities fee display of 
gifts, glassware and pottery at the 
Marshall-Wells Store, Waupun, Wis., 
owned by E. L. Wright and G. L. The O 
Baumhardt, has resulted in a 60 per it bec: 



















































cent boost in volume on the line in attract 
the last year. The store has an excel- one 0! 
lent front, possessed of considerable dow | 
visibility from the sidewalk, so that also h 
shoppers can look right into the store passer 
and see the gift and glassware section. As 1 


Messrs. Wright and Baumhardt use 


ample lighting, which helps a great . 
deal in calling the attention of women | | 
. ent pr 

to the line. 
from t 
by .rur 
On Main Highway to this 
“We are located on one of the have 
which 


main highways leading right into the 
heart of this little city of seven thou- Dis 
sand,” says Mr. Wright. “When pany’s 
women see our brightly lighted store 
and the attractive displays they usu- 
ally stop and look at them. We have 
many town and rural patrons who 
have been attracted to our store be- 
cause of lighting and displays.” 

Gift items at this store begin at 





25 cents and range upward to $10, maint: 
according to the owners. Figurines, firm ¥ 
pottery and lamps, as well as glass- able v 
ware items are in constant demand. has $: 
Farm women like the better gift items in 194 
and so do the town women. Farm reveal 
women also like dinnerware sets for one di 


eight or more persons, sometimes 
buying two sixes. They also purchase 


' D 
> 8 , 
| J 








h¢ea 
A] <8 “s plain, white stock as well as large For 
size mixing bowls. operat 
Co. hi 
of O. 
Attractive Appearance “en 
The gift and glassware section of years 
the store begins near the left side of worke 
the front entrance and extends 30 ft. days, | 
down a sidewall. The background assisti 
is of knotty pine with harmonizing and f 
ledges, making a striking appearance. one 8 
Here is a side view of the section. Knotty pine walls add a distinctive note. The shelving is all of glass and is of “T 
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arranged in neat rows. Lower level 
displays contain large glassware serv- 
ing plates, as well as pictures, mirrors 
and some cutlery. 

“This open display encourages cus- 
tomers to browse through the sec- 
tion,” says Mr. Wright. “We find 
that women like to check over our 
stock. Frequently they find some- 
thing that they like, and will buy.” 


One wall spot in the department 
near the front of the store has a mir- 
rored background. This reflects much 
of the merchandise and makes an at- 
tractive impression. 

The lighting in the store is excel- 
lent, so that night sidewalk circula- 
tion gets a splendid view of the well 
arranged store, a factor which in- 
fluences sales considerably. 





Distinctive Name, Attractive Displays and 
Quality Lines Build Business in Gifts 


(Continued from page 125) 


The Orchid Shoppe can quickly find 
it because the name of the shop is 
attractively lettered on the outside of 
one of the windows. Frequent win- 
dow displays for the gift section 
also help attract the attention of the 
passers-by. 

As to her department, Mrs. Walker 
says, “We are located on the west 
side of the town and are in an excel- 
lent position to get plenty of business 
from this section as well as from near- 
by.rural areas. Women like to come 
to this shop because they know we 
have a wide selection of items from 
which to choose.” 

Display units made in the com- 
pany’s own shop include “specialty 


shop” type shelving, of different 
lengths. Shelves are narrow enough 
to be attractive but, at the same time, 
they permit the attractive placement 
of merchandise. Everything is within 
easy reach and clear view of all cus- 
tomers visiting The Orchid Shoppe. 


The importance of good housekeep- 
ing is emphasized by Mrs. Walker 
who says, “An important point in 
making such a department profitable 
is to keep it neat and clean. This 
takes a lot of planning and dusting 
but it pays. We have customers who 
come back month after month just to 
look for new gift items. With our 
stock neat and clean, such customers 
return time and again. And they 
make numerous purchases.” 





Once an Appliance Department — 
Now It's “The Appliance Shop” 


(Continued from page 128) 


maintain a stock of needed items, the 
firm was able to maintain comfort- 
able volume so that today the store 
has $25,000 more merchandise than 
in 1942. A Saturday customer check 
revealed that store traffic for about 
one day, reached 5,000. 


Present Management 


For the past several years, the 
operation of the Roberts Hardware 
Co. has been under the management 
of O. T. Law, who is a son-in-law of 
A. L. Roberts. And for a number of 
years two of Mr. Law’s sons have 
worked at the store during school 
days, Saturdays and vacation periods, 
assisting in the various departments 
and functions. At the present time, 
one son, Robert, L. Law, is manager 
of “The Appliance Shop” and the 
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other, Daniel F. Law, is associated 
with his father in the parent store. 

A second store, known as “Rob- 
erts,” carrying a line of housewares 
and appliances, is operated in Graf- 
ton, W. Va., a Baltimore & Ohio Rail- 
road center, 22 miles from Clarks- 
burg. In existence for the past 16 
years, that store’s volume has been 
increased from a few thousand dol- 
lars to one which this year will reach 
$100,000. 

The third, and newest venture is 


“The Appliance Shop.” 
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ALL-STAR 
| LINE... brings in 


more cash! 





Takes no genius to figure it out. 
Look: In the Star line there's a saw 
for cutting everything a hack saw 
or band saw can cut — from tool- 
steels to ham bones. So, display the 
Star line out front. Let customers 
see you've got what they want, 
whatever they want! With the 
complete Star line you just natu. 
rally complete more 
sales. 

Selling’s easier, too. 
People know Star 
blades. Star displays 
and selling helps let 
them know you sell’em. 
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Sold Only Through Recognized Distributors 
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HOUSE NUMBERS 


that 
SELL! SELL! SELL! 
~ A Good 10¢ Worth 
GLEAMING 
BLACK PLASTIC | 




















NEAT—STURDY 



































10 Doz. Assortments in Attractive 





Who Makes It? 


Yesterday Harry Dunn says to Bill Schreeb, “How do you get 
that kid to dig so many forms?” “That was easy,” replied Bill, 
“TI told him for every ten he dug he could eat one.” Speaking of 
digging, sometimes you want to know where something is made 
or who makes it. WE HAVE A DIRECTORY THAT LISTS 
EVERY MANUFACTURER IN THE UNITED STATES (aimost) 
and we'll loan you this directory and you can dig out what you 
want to know. Many have availed themselves of this oppor- 
tunity. And if you are digging for worms, now is the time to 
buy that SPADING FORK, because they are going to be scarce 
again next spring. We have D HANDLE and LONG HANDLED 
ONES “I think I’m gonna die,” says Jack Cherry, “I bought 
one of those life time fountain pens and it broke yesterday.” 
Someone called us up and said we forgot to say anything about 
the Hospital Fund Drive in our iast ad. Thanks. SEND IN YOUR 
SUBSCRIPTION TODAY. And we are going to continue to harn 
about your health by being prepared for that first cold morning. 
Mornings like Monday morning makes morning over neglect 
more’n more necessary. Have the STOVE set up and be ready 
for Jack Frost. For only $29.50 you can get a PARLOR FURNACE 
and we have other STOVES as low as $5.00. STONE LINED 
STOVES from $49.95 to $69.95. We have such well known makes 
as ANCHOR, RAYBOY, GLOW BOY, HEATROLAS, RIVER- 
SIDES AND OTHER GOOD MAKES with new fire pots in 2m 
and as good as new. Just like new except the price. It’s ridicu- 
lously low. ARE YOU DOING ANYTHING ABOUT YOUR 
CHRISTMAS? Buy things now and hav’er laid away. Only a 
few DOLLS left. SCOOTERS, TRICYCLES and things like that 
are gonna be awful scarce. “I 
feel like a lion in a den of Dan- 
jels,” said C. B. Story when he 
had to pay a dollar for overtime 








Display Box 
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In Girard, Paul Sells Apex Electric Washers. 






Here is the ad that sold for John Sell. 


John Sell Sells With “Who Makes It” Issue 


OMETIMES selling is akin to dig- 

ging and sometimes sales come 
easily like some kinds of digging. John 
Sell of Sell & Sons Mercantile Co.,- 
hardware dealer of Pittsburg, Kan., 
got himself the proper kind of sales 
digging tool—the annual Merchandis- 
ing Director, The “Who Makes It” is- 
sue, part of the Harpware AcE ser- 
vice to its subscribers. 

But Mr. Sell didn’t let it rest on his 
office shelf. He advertised it and offered 
it as a buying reference to his cus- 
tomers. The advertisement illustrated 
here is just one of the several ways he 
told customers and prospects to come 
on and get it and find the source for 


almost any type of needed hardware 
merchandise. Then for the remainder 
of the ad, Mr. Sell chats informally 
with his readers; informally, yes, but 
never pointlessly for the reader is al- 
ways brought right up smack against 
a sales message that just about coaxes 
him to get right into the store quickly 
and buy before someone else does. 

This one ad brought three customers 
but even three customers can buy a lot 
of merchandise these days if they know 
where to get it. One steady user of 
Mr. Sell’s copy of “Who Makes It” is 
the State Teacher’s College which 
would be a pretty sizeable account on 
any store’s books. 





Primary Job Instruction 


VOID the use of technical terms and 
phrases in the initial period of 
training. Use simple words, not neces- 
sarily of one syllable, but words that 
are commonly used and have a univer- 
sal appeal. 
A friendly, companionable manner 





of presenting instruction dispels from 
the learner’s mind the feeling of im 
feriority that lack of knowledge usually 
creates. 

Self confidence is a good spring board 
to efficiency and is an essential part of 
a salesman’s mentality. It does not 
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Every month over a million mechani- 
cal-minded men read MECHANIX 
ILLUSTRATED Magazine. Many of 
them are your neighbors and your 
customers. 

In MECHANIX ILLUSTRATED they 
find articles on what to make in their 
home workshops, projects that involve 
their hobbies, suggestions for spare 
time tinkering around the home. Our 
readers love that sort of thing! And 
almost every job starts with a trip to 
the hardware store. 

And every month many of Amer- 
ica’s most famous manufacturers— 
whose products you corry—vuse the 
advertising columns of MECHANIX 
ILLUSTRATED to help you move their 
merchandise. Cash in on this by dis- 
playing the products advertised in 
MECHANIX ILLUSTRATED. 
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build up self confidence if the learner 
has not fully grasped information be- 
cause the jargon of selling is not yet a 
familiar one. 

Job instruction must be geared to 
meet total inexperience at the begin- 
ning—subsequent group instruction 
classes dealing with all the angles of 
salesmanship lead the pilgrim toward 
the goal of complete understanding. 

Therefore, do not throw out terse al- 
lusions on the psychology of public re- 
lations or the science of sales promotion 
to a group of earnest beginners who 
are nervously asking themselves: “How 
do I go about getting somebody to buy 
something?” 


Explains Essentials 

Break down the job analysis to a 
bare framework of basic and essential 
rules for selling. 

A begiuner should not, at first, be 
overwhelmed by a mass of information, 
however, valuable it may be. 

What would-be salespeople want to 
learn are the hard, practical facts of 
merchandising. When they are on their 
feet, selling and earning—well-informed 
and sure of themselves—they are anx- 
ious to keep their jobs and will be en- 
thusiastic to give some return, in loyalty 
and co-operation, for the practical as- 








Latest News on 


RECONVERSION 
on page 186 








sistance they have already received in 
a free training service. 


Ten Fundamentals 


A job break down should be identi- 
fied by a brief tabulation. So brief, 
that memorization of each process is 
automatic. These are the 10 basic re- 
quirements for correct performance of 
the selling job which every person 
should now before going on the floor. 

1. How to write and add up a sales 
check. 

2. How to take payment for a cash 
sale. 

3. How to handle a COD purchase. 

4. How to handle a charge account 
purchase. 

5. How to greet a customer. 

6. How to learn stock in hand quickly 
(through own initiative, with help of 
buyer, sponsor or class meetings). 

7. How to memorize prices (by mak- 


















NYLON 


Made in eight sizes and 


4 
Size ° ° ° 
Test ° ° ° ° 12% 
List per spool (50 yd.) 


Size . . 
Test . ‘ ° 
List per 100 yd. 


STATESMAN 


$1.35 


+ + , - ' 
Bait Casting Line —™ 
A POPULAR AND FAST SELLING LINE 


Meets the most exacting demands of the world’s best fisher- 
men... Stronger and smoother than other lines of equal 
diameter... Braided by our special slow, careful process 
which insures greater strength and distance in casting... 
tests. Black, white or gray. 


15 20 25 30 35 
1.50 1.85 2.00 2.35 2.50 


Packed two 50 yd. spools connected. 





— , 
Soa 


I H F E D 





Cc B 
42 50 
$6.15 6.75 | 


42 and 50 test on 300, 400, or 1000 yd. tubes, universal 
winding, cellophane protected. 


Ask Your Jobber Salesman 
“ Nothing better was ever made for fishing than a Norwich Line’ 


NORWICH LINE COMPANY, Inc. 
NORWICH, N.Y. 


, 








ing a note book of price ranges for 
brand and other merchandise, learning 
these thoroughly). 

8. How to discover tactfully what 
merchandise customer is seeking and 
what price she will pay. That the best 
way to do this is to show medium 
price merchandise first and from the 
customer’s reaction, judge whether she 
wants to pay more than this or less. 

9. How to concentrate customer's 
choice on a few pieces only and avoid 
confusion by not presenting a large 
selection. 

10. How to listen to the customer to 
léarn what she wants and how best to 
please her with merchandise which is 
at hand. 

Only when a group of beginner sales- 
people actively demonstrate their thor- 
ough understanding and acceptance of 
the basic principles outlined should 
they be taken, step by step, through the 
more complicated phases of training 
in salesmanship; customer approach; 
merchandise information; quick sales 
by follow-up of promotional advertis- 
ing of brand names; inventory and 
upkeep of stock; selling points without 
misrepresentation, and finally inspira- 
tional talks on employer-employe rela- 
tions; opportunity for upgrading and 
promotion; employe benefits; store 
policies; inter-departmental co-opera- 
tion. 








Stanley Booklet 
Tells About Tools 


Stanley Tools, New Britain, Conn., has 
issued a booklet, “Facts About Tools.” 
prepared particularly for the man 





behind the counter in the hardware 
store, who sells tools. It gives consid- 
erable information on the use and sell- 
ing features of Stanley Tools. Copies 
are available to hardware dealers and 
members of their sales force. 
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A NEW, FAST-SELLING ACCESSORY YOU CAN 





2270914 




























FOR CHILDREN 


SELL TO OWNERS OF BOTH NEW AND OLD CARS! 


Here it is—a new, practical, profit-producing ac- 
cessory you can sell on sight to every one who 
drives a car—new or old! Compactly designed for 
quick, easy installation under the glove compart- 
ment, Auto-Serv Dispensers bring Kleenex Tissues 
to the finger tips of motorists—for wiping soiled 
hands, for cleaning windshields, for dirty steering 
wheels, for handkerchiefs, for facial care, for chil- 























Use this eye-catching counter display demon- 
Strator to help you sell Auto-Serv Dispensers for 
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Kleenex Tissue. Available at no extra cost. 


dren’s sticky hands—or a hundred other uses. 
Auto-Serv Dispenser for Kleenex Tissues is a perfect 
“extra profit’ item—to sell separately or as deluxe 
equipment. Smartly designed, with gleaming chro- 
mium front, Auto-Serv Dispensers are easily in- 
stalled in a few minutes—without special tools. 
Each Auto-Serv Dispenser shipped complete with 
package of Kleenex Tissues. Refills slip in quickly. 


STURDY CONSTRUCTION 
~-- EASY TO INSTALL 


Ruggedly built of heavy gauge black finished metal 
with chromium plated face. Will fit under glove com- 
partment of car. 1034 inches long, 274 inches high, 
54 inches deep. Each unit packed in attractive carton, 
with complete instructions for installation. 


WEIGHT 2 LBS., PACKED 12 TO CARTON 
SHIPPING WEIGHT 24% LBS. 


Li37 PRICE. . « + S25 each 


(includes a package of Kleenex Tissues) 
(East of the Rocktes) 


WRITE DIRECT OR SEE YOUR JOBBER 


GANTNER INDUSTRIES, Inc. 


75 CE 


WACKER DRIVE -s 


CHICAGO I, ILLINOIS 





















The Only Complete 
Text Book on 


BUILDERS 

























HARDWARE 


Excellent as a G-l 
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the only up-to-date and complete volume 
ever published on all phases of this im- 

This 220 page, fully illustrated book is 
portant and profitable basic hardware line. 

The deluxe cloth-bound edition, origi- 
nally priced at $3 per copy has recently 
been reduced to only $1.50 per copy, and 
@ new cardboard-bound edition is now 
available at only $1 per copy. 


Prepare to 
Capitalize on 
The Huge Post-War 
Building Boom! 


Order your copy now! 
foe woenee awww wewr nnn nw eee new 
MAIL THIS COUPON TODAY 
Herdware Age, 100 E 42nd St., N. Y. 17, 

N.Y. Send: 
ouwen ct ot "Taking | the 


es! my in the U. $. (Canada 
c in . $. 
Gnd Foreign Countrles—$2.00). 





We Pay Postage if Payment Is Enclosed 


Job Training Manual 
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Builders Hardware Quiz 


fee the questions in this quiz and see if you can answer them without referring 
to the answers. It will be good practice for you for the subject of builders’ 









hardware will continue to assume ever increasing importance with the progress of 
the building program. These questions are taken from “Taking the Mystery Out 
of Builders’ Hardware” by Adon H. Brownell. 


CuHapter 22 — INTERMEDIATE COURSE 


Colonial and Modern Schools of Design 


NAV Pee 


. Name three schools of design in every-day use. 

. What four metals are principally used in colonial design? 

. Give three good accessories to be sold with forged iron installations. 
What is meant by H and L hinge plates? 

How coes the square hub change the manufacture of lever handles? 
Why is it important to carefully check architect's details? 

Where can real hand-wrought hardware be seen? 


Cuapter 23 — INTERMEDIATE CouRsE 


Cylindrical Locks 
1. In government specifications, are tubular and cylindrical locks specified to- 


gether or separately? 


tS 


tise locks. 


. Give three general types of trim. 


an > ww 


. State four advantages of the cylindrical lock as compared with standard mor- 
. In a cylindrical lock, where is the key inserted? 


. In what year was the cylindrical lock introduced to the trade? 
. What two kinds of cylinders are used with cylindrical locks? 


CuHapter 24— INTERMEDIATE COURSE 


Tubular Locks 


AO wh 


on 


. What does the term “tubular lock” mean? 

. Is a cylinder front door set a single unit? 

. Give four advantages of the tubular lock. 

. Name three types of sets typical of this development for interior doors. 
. Can these sets be secured in standard hardware finishes? 

. Has the tubular lock line been fully developed? 

. Name two products used first with the tubular line. 

. Are tubular locks made with more than one backset? 


(Answers on page 230) 





Co-ops Scheme with C.LO. 
To Expand in Retail Field 


WIFT expansion into the retail trade 

area of Michigan was approved in 
a co-op and C.L.O. parley recently held 
near Detroit. 

Gus Scholle, president of the Mich- 
igan C.I.0., described the plan before 
a meeting of 300 delegates from Mich- 
igan C.1.O. locals. 

Mr. Scholle gave official support to 
the tax-free co-ops and the delegates 
discussed co-op publicity, establishing 
a forum for co-op and union educational 
work. 

The Michigan C.1.0. Council has di- 
rected all C.1.O. affiliates to establish 
co-op committees to support the con- 
sumer co-op program. 

The action is the follow-up on the 





pledge of Walter Reuther before the 
National Co-operative Congress in a ses- 
sion at Columbus, Ohio. Reuther’s 
speech which he could not deliver in 
person, outlined the C.1.0. plan to assist 
locals in securing funds to establish con- 
sumer co-ops throughout the Detroit 
area. 
—Homenr E. Marsu, 
Director of Research, N.T.E.A. 
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@ Actionrod is the new steel casting rod with the touch of bamboo. 


ecified to- 





dard mor- 





New tempering and drawing processes, perfected after 16 years 
of experiments and research, have given Actionrod the ruggedness 
_of steel plus the action of fine bamboo. 








Designed for the finest action possible in any casting rod, 
Actionrod is made only of the highest quality spring steel—shaped 
expressly for flexible tip-action. 

It’s a beauty of a casting rod from the machined plastic handle 


rs. 








to the polished chrome tip. Mildrum steel guides are copper-wound 
and chrome-plated for extra strength. Balanced handle is serrated 
and grooved for comfortable, non-slip grip. Wedge-type reel lock 
and blade-locating rod lock built right into the handle. Owner’s 
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in a ses- name engraved free on handle disc. 

Reuther’ 

eliver in CHICAGO DISPLAY ROOM: ROOM 922, 201 N. WELLS STREET 

| to assist 
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. Detroit 

N.T.E.A. ; WITH FLEXIBLE TIP-ACTION 

[ 
ORCHARD INDUSTRIES, INC. 
20201 SHERWOOD AVENUE « DETROIT 12, MICHIGAN 
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Sales Jumped When Belts Were Shown 
Where Customers Could See Them 


+ "as * 






















































Part of A. Librett’s tool department, ELTS for mechanics, homework- 
with belts in a prominent position. shop fens and other home uses 


have long been in stock at the A. Lib- 





EXTRA SALES APPEAL / 
MERIT-MADE 


Gi) €-Z FUP 
TOASTER 








OVEN-TOASTING 
DESIGN™. 

















See Your Local Distributor! 
MERIT-MADE, INC. 

33-37 FRANKLIN ST. BUFFALO 2, WN. Y. 

In Canada: Merit-Made, Ltd., Fort Erie, Ont. 









"Pat. Pend. 





rett hardware store in New Rochelle, 
N. Y. They were not a fast-moving 
line until the store put them where all 
could see them—right in as part of 
the tool department displays. Placed 
on a table with a wide variety of 
hand tools and power tool accessories 
they quickly increased in popuiarity. 
Previously, the store had carried but 
a limited stock and made sales chiefly 
on demand. Now, with an easy-to- 
spot display of a wider variety of 
sizes, about 30 belts a month are sold 
—mostly at 90 cents each. 

Before belts were displayed, in- 
stead of just kept in stock, many 
people bought them at Librett’s sim- 
ply because they could not find them 
in other stores. As larger stocks of 
power tools become available the 
store’s display will be expanded from 
the present 40 sizes to about 100. 
Belt sales lead to sales of other lines, 
Mr. Librett finds, and so he plans 
to use a sign with them suggesting 
the purchase of more than one belt. 
It will read, “Buy a Spare for Your 
Home.” 


The Show Window 
Is an Outside Salesman 
RIGHTNESS is the answer to the 


problem of making the show win- 
dow sell merchandise to fast-moving 
traffic; brightness by the combination 
of high footcandle values on _light- 
colored merchandise or backgrounds. 
Reflected images of bright sky areas, 
buildings, and sidewalks as seen in the 
show window surfaces have always 
been a problem, but here again compet- 
ing brightness of merchandise inside 
the window will allow the merchandise 
to be seen clearly. 

Open store fronts, in which the entire 
store interior becomes the show win- 
dow will be widely used for many kinds 
of stores. Because of the daytime re- 
flected images on the large-area plate- 
glass front, the entire store interior will 
need to be of a high brightness in order 
to make the open front successful. 
Some open front stores will have sim- 
ple displays just inside the window. For 
these the show window lighting will 
consist chiefly’ of well-controlled ad- 
justable spots at the ceiling, shielded so 
as to light the display but not to be 
seen by customers in the store. 

From the Three A’s of Store Light- 
ing, by James M. Ketch, Lamp Depart- 
ment, General Electric Co., Nela Park, 
Cleveland, Ohio. 


HARDWARE AGE 











NOVED 



































w Rochelle, 
ast-moving 
n where all 
as part of 
ys. Placed 
variety of 
accessories 
2opuiarity. 
arried but 
les chiefly 
nm easy-to- 
variety of 
th are sold 


layed, in- 
ck, many 
rett’s sim- 
find them 
stocks of 
lable the 
ided from 
bout 100. 
ther lines, 
he plans 
juggesting 
one belt. 


for Your 


Ow 
sman 


rer to the 
show win- 
ist-moving 
mbination 
on light- 
kgrounds. 
ky areas, 
en in the 
e always 
n compet- 
se inside 
rchandise 


the entire 
how win- 
any kinds 
ytime re- 
ea _plate- 
erior will 
. in order 
iccessful. 
lave sim- 
dow. For 
ting will 
led ad- 
ielded so 
ot to be 
re Light- 
. Depart- 
la Park, 


E AGE 





NOVEMBER 21, 1946 


Vip, 






Here is a lawn sprinkler that is bound to move 
quickly when your prospects see it on display. 


The STREAMLINE Lawn Sprinkler is manufactured by 
the Mueller Brass Co.—one of the largest brass and 
copper mills in the Country. The Mueller Brass Co. 
trademark, STREAMLINE, under which this sprinkler 
is sold, is internationally famous as the mark of 
high quality, time-tested products. 


This sprinkler saturates in SQUARES instead of 
circles. It has a range of from 3 to 24 ft. on the 
side, and operates from 4 Ibs. of water pressure up. 
It sprinkles right up to its own base, and the square 
sprinkled is parallel to its base. 


Owing to its construction, it is almost impossible to 


Mueller Brass Co. products are advertised 
in many national publications. They are well 


known throughout the nation as quality 
products. 





tip over when manipulating the hose to change it 
from one position to another. It eliminates the an- 
noyance of wet paths and sidewalks, and its posi- 
tion is changed without turning off the water. It 
will operate on moderate inclines as well as on the 
level. 


The STREAMLINE Lawn Sprinkler is handsome in 
appearance, and sturdily constructed of non-rust- 
oble materials. There are no threaded parts to be- 
come loosened. It is tested, adjusted and inspected 
before shipping, and no further attention is neces- 
sary. The sprinkler is ready for use when removed 
from the carton—neither dealer or user has any 
assembling, tightening or adjusting to do. 


STREAMLINE Lawn Sprinklers are sold through your 
jobber. 


STREAMLINE 


PIPE AND FITTINGS DIVISION 


MUELLER BRASS CO. 


PORT HURON, MICHIGAN 






















Sickle Grinder 
88500 


Plust 


Derfone os 


IMMEDIATE DELIVERY 


The attractive design and efficient operation of light-weight, 
quality constructed Brede-Bilt products sell themselves whether 
on the job or in a store display. 

Take the Brede-Bilt Sickle Grinder for 
example . . . it is complete with the new 
improved Brede Rotating Clamp for easy 
adjustment. Other equipment includes 
genuine vitrified sickle cone and wheel, a 
steel wheel guard, steel tool rest and gen- 
uine Oilite bronze bearings. This tool is 
particularly useful for sharpening farm 
edged tools, harrow discs, sickles, axes, en- 
silage knives, etc. 

e new ... modernly designed and 
strong Brede-Bilt polishing head | has a 3 
way pulley and is also equipped with long- 
lived Oilite bronze bearings. It’s a real Polishing &grinding head 
sales puller! BB200 Cast Iron 

Another item worth a double check is the 88100 Aluminum 
Brede-Bilt Power Grinder. Light, it weighs 
only 1114 pounds, yet is precision built 
to 2/1000" tolerance and is noted for its 
toughness. Finest aluminum alloy gives 
it unusually high tensile strength plus 
elongation that guards against break- 
age. It’s a real bargain, too! Equip 
with genuine electric furnace-vitrified 
grinding wheels. 

Don’t pass up the sales possibilities 
and fine profits that can be yours in 
stocking low cost, reputable Brede-Bilt 
products. Jobbers write or wire to ad- 
dress below for prices, discounts, etc. 
Dealers write us for your nearest jobbers. 


ROD LA BELLE COMPANY 


National Sales Representatives 


General Offices, 621 Plymouth Building, Minneapolis 2, Minn. 











Radio-Appliance Backlog 
Draws New Firms 
to Field 


HE large backlog of unsatisfied de 

mand for radios and household ap. 
pliances has attracted about 7000 new 
firms to this field according to an arti- 
cle which is appearing in the Novem. 
ber issue of Domestic Commerce, 
monthly publication of the Department 
of Commerce. These new entrants were 
offset by the closing of only about 800 
businesses in the household appliance 
and radio field. 

In 1944 and 1945 about 7000 new 
firms entered the appliance and radio 
field and many existing firms estab 
lished new branches. These new en- 
trants were offset by the closing of only 
about 800 businesses in this field. 


More Outlets 


The prospects for sales warrant an 
increase in the number of retail out. 
lets, the article states. However, atten- 
tion is called to “the ever-present dan- 
ger that their number may increase be 
yond the point justified, and that the 
number of failures in this field may rise 
disproportionately.” 

In many instances veterans and war 
workers are attracted to the radio and 
appliance business because they hope 
to be able to utilize their wartime elec- 
trical training to good advantage. 

The prospective proprietor is advised 
not to overestimate the market and t 
carefully consider other important fac- 
tors. These include the competition to 
be met, his ability to obtain merchan- 
dise under present conditions, and the 
adequacy of his capital to carry him 
until the store is firmly established. 

“Among the many reasons for busi- 
ness discontinuances are fluctuations in 
purchasing power, poor location, insuf- 
ficient experience, incompetence and 
inability to secure good merchandise,” 
the article continues. 

“The growing tendency toward liv- 
ing in apartment houses and the de 
cline in the size of home units has 
created a market for small electrical de- 
vices which make housekeeping easier 
and more pleasant. The obsolescence 
and mechanical failure of many old 
models, moreover, should tend to swell 
the volume of sales. The rural field also 
holds great promise. In 1942, accord- 
ing to the Department of Agriculture, 
only 60 per cent of rural dwellings had 











Latest News on 
RECONVERSION 
on page 186 
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electricity, 70 per cent had radios, 39 
per cent had mechanical refrigerators 
and 24 per cent had gas or electric 
stoves.” 

“Although somewhat handcapped by 
inexperience,” the author, Irene Carey, 
Office of Business Economics, concludes. 
“The new businessman with a promising 
location, adequate capital and a will. | 
ingness to appraise and correct mis- 
takes has a good chance of becoming a 
permanent part of the business com- 
munity.” 





The Care of 
Fire Extinguishers 


AND fire extinguishers must be 

kept ready for instant use or they 
may fail to operate properly when 
needed. To maintain them in good 
working order, they must be inspected 
frequently, refilled immediately after 
use, and thoroughly serviced at least 
once a year, according to information 
released recently by the Safety Re- 
search Institute, Inc., New York. 





The annual servicing may be carried 
on throughout the year by a few ex- 
perienced men, who also take care of 
recharging. If a large number of ex- 
tinguishers is involved, the work can 
be done at one time by a group espe- 
cially assigned to this duty. Inexperi- 
enced men should be supervised to as- 
sure correct treatment and re-assembly 
of each extinguisher. In no case should 
80 many extinguishers be removed for 
servicing at the same time as to leave 
any area without protection. 

Soda acid and foam extinguishers 
must be recharged annually, if they 
have not been used and refilled in the 
meantime. Other types are recharged 
only after use. The tag attached to 
each extinguisher should show the last 
date of recharging or annual servicing. | 
Only replacement parts or recharging 
materials made by the manufacturer of 
the extinguisher being serviced should 


be used. 


The servicing procedure for each type 
is as follows: 








Vaporizing Liquid 

Test the action by pumping some of | 
the contents into a clean, dry container, | 
and return the discharged liquid. In 
the case of the pump-gun types, add | 
more liquid, if necessary, to bring the 
level to within half an inch of the top. 
In servicing the stored pressure type, 
bring the liquid to the proper level and 
replenish the air pressure. 

Never recharge a vaporizing liquid | 
extinguisher with ordinary carbon tetra- | 
chloride or use water to test operation, 








YOU'LL GET ACTION FEATURING 


THE “HORN OF PLENTY’ LINE OF... 


ae ¥e* 





Popular, practical ...an excel- 
lent gift number. Jars, 3-oz. capacity, are 
decorated with 4-color “Horn of Plenty’’* 
decals. Rack is sturdy steel construction 
with de luxe red ripple finish; 8” long and 
6” high; has handy key-hole slots in back 
for wall mounting if desired. Six of the 
spice jars (except salt and pepper) come 


.. 915 —THR 


4” long and 4” high. 
sets to the shipping container. 
retail price: 39c** 


*“Horn of Plenty” (design pat. No. 144,464) har- 
monizes with all popular kitchen color combinations. 


aa 


Another popular “Horn of 
Plenty’’* number that will appeal to your 
customers. Jars, with their smart colorful 
decals, are 3-oz. capacity; sturdy metal tray 
is finished in de luxe red ripple... measures 
Packing: 2-dozen 
Suggested 


SPICE SET 


equipped with removable inner shakes 
tops as well as solid outer caps. Set also 
includes “Selector” sheet of 8 additional 
spice names which can be substituted for 
standard factory labeling shown above. 
Packed in individual cartons. Suggested 
retail price: $2.00** 





five PIECE RANGE SET 







An outstanding value 
that will be a big-seller with deal- 
ers everywhere (as soon as mater- 
ials become available). Consists 
of two 6-oz. jars for flour and 
sugar, two 3-oz. jars for salt and 
pepper, and handy metal rack de- 
signed for easy carrying or for 
wall mounting. Jars have decor- 
ative “Horn of Plenty’’* decals; 
rack has de luxe red ripple finish 
... measures 9” long and 54” high 
overall. Individually packed. 
Suggested retail price: $1.00** 





EE PIECE RANGE SET 


** Slightly higher west of 
Mississippi. 
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Dealers! 


[ ABESTO 


Roof Adhesives and 








Coating Materials 















3 SPECIAL 
PUNCHES! 


Yes, ABESTO gives you three 
powerful selling punches: 


1 SUPERIOR QUALITY 


for repeat business 


2 JOBBER and FACTORY 
COOPERATION in_pro- 


moting sales 


3 BIGGER MARGIN OF 
PROFIT 


Dealers! 


ABESTO MFG. COKP. 
Michigan City, Indiana 
Dest. 16 


Please send me free specification sheets and 
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as either will cause corrosion. Do not 
lubricate any part of the extinguisher. 


Soda Acid 

Be sure the nozzle opening is clear; 
then invert the extinguisher and dis- 
charge the contents. Unscrew the head 
and examine the gasket, which should 
be replaced if it is damaged or badly 
worn. Remove the cage containing the 
acid bottle, putting aside the stopple 
for later replacement. Make sure all 
the extinguisher parts are kept together 
so that they may later be returned to 
their respective units. 

Rinse the extinguisher shell thor- 
oughly with warm water, draining it 
through the hose. Open clogged holes 
in the hose strainer with a piece of 
wire. Replace the hose and nozzle, if 
badly worn or damaged. 

Dissolve the dry chemical in luke- 
warm water, according to directions 
on the recharge package. Pour the so- 
lution into the extinguisher shell, and 
bring to the filling mark by adding 
water. Remove the cork from the new 
acid bottle and replace it with the 
stopple from the old bottle. Replace 
bottle and cage in the extinguisher 
neck. (If any acid spills on the skin or 
clothing, wash it off with water.) Rub 
a little vaseline on the shell threads and 
replace the head, using only hand 
power. Be sure that the gasket fits 
snugly against the shell neck. 


Caution 
If the extinguisher looks badly 
dented, or the seams appear weakened, 
do not discharge. Instead, remove the 
head and pour out the contents. Re- 
turn to the manufacturer or his agent 
for repair. 


Foam 


As in the case of the soda acid, dis- 
charge by inverting. Remove the head 


Building Items 
Sent Abroad 


Challenging statements to the effect 
that large amounts of housing items 
are being exported, Paul F. Nitze, act- 
ing director of the State Dept.’s Inter- 
national Trade Policy, last week told 
the American Legion’s special com- 
mittee on housing that 1946 exports of 
such goods amounted to less than 3 per 
cent of total domestic production. 

Exports of closet bowls and water 
closets have been restricted to 3.6 per 
cent, he declared, while bath tubs were 
held down to 1.7 per cent. Nail ex- 
ports were 2.3 per cent; stoves, 2.2 per 
cent, and furnaces only 0.5 per cent. 








and lift out the inner tank. Rinse the 
extinguisher thoroughly, draining water 
out through the hose. Dissolve the 
charging material according to instruc. 
tions on the packages, using hot water 
for the A charge and lukewarm water 
for the B charge. Pour solution A into 
the inner cylinder and solution B into 
the outer tank, bringing both up to the 
filling marks by adding water. Replace 
the stopple on the inner tank and re 
turn it to the extinguisher shell. Re 
place the head, as for the soda acid. 


Loaded Stream and 
Gas Cartridge 


Since these types operate by gas re 
leased from a carbon dioxide cartridge, 
they should not be discharged for the 
annual servicing. Remove the head and 
gasket and inspect parts as outlined 
under the soda acid. Remove the car- 
tridge and weigh on an accurate scale. 
A loss of half an ounce or more indi- 
cates leakage and a new cartridge 
should be inserted. If necessary, add 
water to bring the liquid in the tank 
up to the filling mark. Then replace 
the head. 


Carbon Dioxide 


Examine hose and horn for defects 
and see that the seal on the operating 
valve is intact. Weigh the unit. If 
there is a loss of weight, the extin- 
guisher should be recharged. Recharg- 
ing service is offered by the extin- 
guisher manufacturer or his agents or 
by carbonic gas plants. 


Pump Tank 


Test by operating the pump several 
times, discharging the solution back 
into the extinguisher tank. A drop of 
thin lubricating oil may be placed on 
the piston rod packing. Bring up to the 
filling mark by adding water, if neces 
sary. 
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COVERED SAUCE POTS: Recessed FRENCH-STYLE FRY PAN: Smooth COVERED CHICKEN FRYER: Beau- 
rim retains moisture. Inside wa- rounded sides permit foods to slip tifully balanced, extra heavy 
by gas re ter gauges. Comes in four sizes, from pan to plate easily. Bake- gauge. Moisture-seal cover. Bake- 
> cartridge, 4 qt., 6 qt., 8 qt., 10 qt. lite handles. Two sizes, 8” and 9”. lite handle. 
red for the 
e head and 
is outlined 
ve the car 
irate scale. 
more indi- 
cartridge 
ssary, add 
el ots, ra [ 
nd ,Vans...an 
e 
—new styles... new sizes 
or defects 
ple that every woman wants DOUBLE BOILER: Broad well- 
unit, Bf balanced base. Double use... 
the exile The fast-selling Reynolds Lifetime Heavy Aluminum either as boiler or two separate 
Recharg- Utensil line is more complete than ever before! eo 
the extin- : ae ; : p 
agents or Twelve striking new items have been added in a wide 
range of styles and sizes to suit each customer's needs 
... all Reynolds-designed . . . easy to clean . . . easy to 
handle. Each utensil is made of heavy-gauge stamped 
ip several Reynolds Lifetime Aluminum, quality-controlled every 
ion back step of production from mine to finished utensil. 
. drop of : oe a’ 
placed on For further information on the Reynolds Lifetime PUDDING PAN: For puddings 
up to the Heavy Aluminum Line, and the nationally advertised macaroni dishes, souffles, gelatins, 
if neces or general storage. Three sizes, 


Reynolds Lifetime Triple-Thick Line, write Reynolds 
Metals Company, Housewares Division, 2008 South 
Ninth Street, Louisville 1, Kentucky. 





114 qt., 2 gt., 3 qt. 







OTHER LIFETIME FAST SELLERS 






Straight-side covered Saucepans, 2 qt. and 


i G S$ $ qt.; Bake-Storage pan; Cooky sheet; Nest- 
ing Saucepans, with or without covers, 1 

D 5 qt., 114 qt., 2 qt., and 3 qt.; Fry pans, 7” 
and 10”. 


a Z, 1242-B 
for : 
REYNOLDS | fl VTL © HEAVY ALUMINUM UTENSIS 
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State Department Names Countries 
With Which It Will Seek Reciprocity 
To Further Export and Import Trade 


Also lists products which will be considered 
for possible granting of tariff concessions 
by the United States in these negotiations. 


The Acting Secretary of State, 
on Nov. 9, formally announced 
this country’s intention to con- 
duct trade-agreement negotiations 
with 18 nations, and also an- 
nounced a list of products on| 
which possible tariff concessions 
will be considered in Reciprocal 
Trade- Agreement Negotiations. | 
Countries with which trade- 
agreement negotiations are being | 
sought are: Australia, Belgium, 


Brazil, Canada, Chile, China, 
Cuba, Czechoslovakia, France, | 
India, Lebanon (Syro-Lebanese 


Customs Union), Luxembourg, | 
Netherlands, New Zealand, Nor- 
way, Union of South Africa, 
Union of Soviet Socialist Re-| 
publics, the United Kingdom, | 
and the areas for which these 
countries have authority to nego- 
tiate. Invitations to most of these 
nations were announced in 
Dec., 1945. The negotiations 
will probably begin in April, 
1947. 


The Committee for Reciprocity 
Information simultaneously _ is- 
sued a notice fixing the dates 
for submission to it of written 
information and views about the 
projected negotiations and of ap- 
plications to appear at public 
hearings before the committee. 
The notice sets forth the time 
and place for the opening of 
these hearings. 

Closing date for submission of 
briefs with respect to the pro- 
posed agreements is Dec. 21, 
1946 and the closing date for 
applications to be heard is Dec. 
21, 1946. Public hearings will 
open on Jan. 13, 1947. The first 
hearing will be at 10 a. m., Jan. 
13, 1947, in the Department of | 
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as 


Commerce Auditorium in the De- 
partment of Commerce Building, 


| 14th and E Streets, N. W., Wash- 


ington, D. C. Information and 
views in writing concerning the 
proposed agreements, with the 
listed countries, shall be sub- 
mitted to the Committee for Re- 
ciprocity Information. 

These communications should 
be addressed to “The Chairman, 
Committee for Reciprocity In- 
formation, Tariff Commission 
Building, 8th and E Streets, N.W., 


| Washington, D. C. Ten copies of 


written statements, either type- 
written or printed, shall be sub- 
mitted, of which one copy shall 
be sworn to. 

Persons or groups interested in 
import products may present to 
the committee their views con- 
cerning possible tariff conces- 
sions by the United States on 
any product, whether or not in- 
cluded in the list of “Products 
On Which Possible Tariff Con- 
cessions Will Be Considered In 
Reciprocal Trade Agreement Ne- 
gotiations made public by the 
Acting Secretary of State.” This 
list may be obtained from the 
Committee for Reciprocity Infor- 
mation, address as above. 

It is intended to include in 


| administrative regulations which 
| have stood in the way of United 
| States export trade with these 
| countries, and as to any discrim- 
inations by these countries which 
have proved detrimental to United 


States exports. 


IMPERIAL KNIFE MOVES 
NEW YORK OFFICE 


The New York office of the 
Imperial Knife Co., Inc., Provi- 
dence, R. I., manufacturers of 
pocket knives, has been moved 


58th Sts. 


KANSAS HARDWARE MAN 
HAS 80th BIRTHDAY 


The 65 employees of the A. A. 
Doerr Mercantile Co., wholesale 
| and retail firm of Larned, Kans., 
| were joined by many other resi- 
| dents of Pawnee County, Kansas, 
| in extending 80th birthday felici- 
tations to A. A. Doerr, on Oct. 
24. 

Mr. Doerr moved to Kansas 
from Pittsburgh with his family 
when he was only 11 and it was 
not until he was 21 that he had 
an opportunity to attend school, 








the proposed trade agreement an 
adequate escape clause, along 
the lines of that appearing in 
our trade agreement with Mexico, 
under which a concession which, 
as a result of unforeseen cir- 
cumstances, causes serious in- 
jury to domestic producers, can 
be modified or withdrawn. 
Information is also solicited 
about other trade barriers, such | 
quantitative 


} 
| 


restrictions or 


but he did find time to read and 
study at home and after very 
brief schooling he earned a 
teacher's certificate. Later he 
owned and edited the Larned 
newspaper and he was over 30 
when he entered the hardware 
business. 

He added farm supplies and 


implements, well supplies, plumb- | 
His | 


ing fixtures and furniture. 
interests continued to expand 


from 401 Broadway to 1776 Broad- | 
way, which is between 57th and | 
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| 
A. A. DOERR 
and he added automobile sales, 
acquired an undertaking business 
and in 1938 purchased the metal 
products manufacturing concern 
which he operates as the Doerr 
Mercantile Co. factory. He served 
| in both houses of the state legis 
| lature and as state business man- 
| ager for one year. at its 
| He is a former president of the held a 
| National Federation of Imple- lantic 
ment Dealers. Erne 
D. C., 
preside 
NEW CONCERN MAKING Works 
| LIGHTWEIGHT MOTORS a te 
Power Products Corp., Graf- - 2 
| ton, Wisc., is a new company ’ “¥. 
manufacturing a new light-weight Jr., ‘ 
compact gasoline engine, weigh- ae 
ing only 16 lbs., designed for use vice-p! 
on portable and _ self-propelled vice-pI 
equipment such as compressors, Co., F 
| pumps, flood lights, lawnmowers, H. B 
bicycles and airport services. H. B 
Principles of the new company Easter 
are R. T. Lueloff, president, and Paint 
Robert G. Krueger, vice-presi- tanoog 
dent, both of whom have had hard 
| substantial experience in the Paint 
gasoline engine field. Mr. Lue- Wis., 
loff was formerly an executive Napkc 
with Firestone Tire & Rubber Houst 
Co. and manager of the Outboard and V 
Motor Division of the West Bend Co., § 
Aluminum Co. Mr. Krueger was Ele 
formerly chief engineer for Kis- mittee 
sell Motors and West Bend aC! 
| Aluminum Co., Outboard Motor ager, 
Div. E. B 
The engine will be produced Jenk 
in a new modern plant at Graf- Moore 
ton, Wisc. Marg 
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[RDW A 


JFTHE TRADE 


AGE WHILE IT’S NEWS 











— $$ 
——— — EE = 


AE ACE Fore NOVEMBER 21, 1946 


————. — 
—= ee 























Paint, Varnish & Lacquer Association 
Reelects E. T. Trigg at 58th Meeting 


The National Paint, Varnish & | & Co., San Francisco; Robert W. 
Lacquer Association, Inc., elect- | Matlack, president, Geo. D. 
ed the following officers, Nov. 8,| Wetherill & Co., Philadelphia; 

Fletcher W. Rockwell, president, 

National Lead Co., New York, 
|}and Frederick G. Weed, presi- 

dent, Rinshed-Mason Co., De- 


troit. 













MORRIS HEADS ECA 

SERVICE DIVISION 
Myron J. Morris was recently 
appointed manager of the Service 
Division of the Electronic Corp. 





















completely modernized and 


equipped plating, polishing and | 


buffing division 


welding and paint departments. 
Ample provision has been made 
for expansion of the present 
plant facilities which include 
testing laboratories. 

The new plant combined with 
two subsidiary plants at Galion 
and Crestline, Ohio, provides 
the company with sufficient fa- 
cilities — dependent upon suf- 
ficient supplies of raw materials 
—to increase prewar production 
approximately four times. 





AUERBACH SECRETARY 





and complete | 
| and fully equipped drill press, | 


AVERY ADHESIVES 
MOVES, INCORPORATES 


The incorporation of Avery 
Adhesives, Los Angeles, manu- 
facturers of Kum-Kleen Labels, 





R | of America, 170 S3rd St., Brook- OF BICYCLE INSTITUTE 
bile sales, lyn, N. Y. He will be responsible pg tees ee 
g business | for the company’s integrated ser-| 40% ‘Auerbach has been Ee 
che meal | vice plan which coordinates tech- pointed executive secretary, Bic | 
- aa nical information, parts and ser- —— Institute of America, 122 E. | 
the Dealt vice facilities for dealers. 42nd St., New York City, accord- 
He served Chas’ Suken Shelby Gyels R. 8. AVERY 
tate legis a Co., Shelby, Ohio, and president 
ness mian- of the B.A. During the war has recently been announced by 
at its 58th annual convention, Mr. Auerbach served as a staff | R. S. Avery, general manager of 
ent of the held at the Traymore Hotel, At- | oficer in the Flying Training | the former partnership firm and 
of Imple- lantic City: | Command with the rank of cap- | now president of the newly 
Ernest T. Trigg, Washington, tain. He was placed on inactive | formed corporation. Other offi- 
D. C., president; J. Heath Wood, | duty in March, 1946, after three | cers of the new company, to be 
president of Standard Varnish and a half years of service. known as Avery Adhesive Label 
AKING Works, Chicago, vice-president; | Prior to becoming an officer in Corp., are Dorothy D. Avery, vice 
ITORS T. A. Flynn, Butler-Flynn Paint the U. S. Air Forces he was ex- | president, and H. Russell Smith, 
ton Co., Washington, vice-president ecutive secretary of the New | secretary-treasurer. 
company of wholesale division; E. A. Foy, York State Restaurant Owners , The company recently moved 
- ge | Associati shi i les offices, headed 
ht-weight Jr., Foy Paint Co., Inc., Cincin- Ass ociation, which he organized | its general sa 9 
>, weigh- nati, treasurer; and _ regional _ 1938. ees . by General Sales Manager Amory 
i for pet vice-presidents, Franklin J. Lane, Under his direction B.I.A. is | Smith, from New York City to 
propelled vice-president of Boston Varnish planning a greatly expanded pro- | 36 W. Union St. Pasadena 1, 
preeeess, Co., Boston, for New England; gram to promote the interest of | Calif. adjacent to its main fac- 
mowers, H. Braith Davis, president of the American bicycle industry. | tory. The cotporation garage 
aie  & Gels Co. Babine MYRON J. MORRIS offices in all principal cities in 
eeieadlll in, 2 Geis Gitace United States and Canada and 
me, old Paint & Varnish Co., " Chat- _Ptior Rg his association with es a 
ce-presi- tanooga, Tenn., Southern; Bern- Electronic Corp. of America he eT 
an fd hard Mauts, president, Mautz was a radio and radar instructor ENGLISHTOWN CUTLERY 
in the Paint & Varnish Co., Madison, | °* ‘he Naval Signal Corps and ‘FAIR TRADES’ DOVER 
fr. Lue- Wis., Central; Alfred J. Knapp, | a Sa xe on. AND CREST LINES 
“wes — a & — Works, fice. pply Announcement has been made 
utboard and W.W Holt, R W. eg a oa <4 ny gm “talk Che = 
st Bend Co., San Francisco, Western. DOMINION ELECTRICAL ellective Nov. 1, 1946, Mage 
per was Elected to the executive com- COMPLETES NEW PLANT less steel flatware pattern named 
or Kis- mittee for three-year terms were: Dominion Electrical Mfg., “Dover” and its “Crest” line of 
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“Welcome—”’ is written—on the entrance 
door that is graced with hardware by 
SAGER. And asa “‘line’’ of builders hard- 
ware—from first to last—SAGER is made 
with firm accent on durability and depend- 
ability, on precise operation, convenience 
and ease of installation. So for modest 
cottage or imposing sky-scraper, SAGER 
stands for distinctive style in builders 
hardware, for enduring charm and beauty 


... for hospitality moulded in metal. 


BETTER STYLE IN BUILDERS HARDWARE by 


NORTH CHICAGO, ILLINOIS | 








SHAPLEIGH HARDWARE 
ADVANCES TWO WITH 
FIRM 36, 42 YEARS 


The directors of the Shapleigh 
Hardware Co., 900 Spruce St., St. 
Louis 2, Mo., at a meeting on 


B. F. CONNOLLY 


Oct. 31 elected Burton F. Con- 
nolly a vice-president, and Car- 
roll E. Hill as secretary. 

Mr. Connolly will be in charge 
of the operating division. He 
entered the employ of the com- 
pany in 1910 and has been with 
the firm continuously except 
while serving overseas in World 
War I. He started as a price 
clerk and in 1909 became mana- 
ger of the billing department. 
Later, as industrial engineer, he 
worked in every department of 
the business. He was elected a 
director in 1931. In 1940 he 
was elected assistant secretary 
and was elected secretary in 
October 1945. 


c. E. HILL 


Mr. Hill was employed by the 
Norvell-Shapleigh Hardware Co. 
in 1904 and was assigned to the 
house furnishings goods buying 
department. He became mana- 
ger of this department in 1912. 
In 1918 he was elected a director 
and in January, 1944, he became 
an assistant secretary of the firm. 


HURLEY OPENS OWN 
AGENCY IN NEW YORK 


John H. Hurley, former sales 
executive of S. C. Johnson, Inc., 
Racine, Wis., wax polishes, etc., 
has resigned to return to the east 


agency in New York. His pres- 
ent headquarters are at 306 Mon- 
tross Ave., Rutherford, N. J. 
Prior to his association with 
Johnson, which included sales 
and promotional responsibilities 
and management of the export 
division, he was a field sales ex- 
ecutive with the Sylvania Electric 





| Products Co. in the New York 


and Chicago markets. 


SPECO, INC. APPOINTS 
EXPORT MANAGER 


Appointment of Ross W. 
Swogger as export manager of 
Speco, Inc., 3142 Superior Ave., 
Cleveland, Ohio, manufacturer of 
automotive, household and in- 
dustrial chemicals, has been an- 
nounced recently by Jules Vin- 
ney, president. 











and open his own manufacturers’ 


ROSS W. SWOGGER 


Prior to joining Speco, Mr. 
Swogger was export manager of 
the Oster Mfg. Co., Cleveland, 
with which he was affiliated for 
over 20 years. His first project 
for Speco will be a world-wide 
sales campaign on Rustrem, & 
new paint which, applied right 
over rust is claimed to seal the 
surface and stops further rust 
action. 

New export sales offices have 
been opened at 15017 Detroit 
Ave., Cleveland. 


HURRICANE SPRINKLER 
NAMES WITTROCK AS 
REPRESENTATIVE 


L. Robert Wittrock, Cleve 
land, Ohio, manufacturers 
agent, has been named to repre- 
sent the Hurricane Sprinkler 
Co., 909 Olympia Bldg., Miami 
32, Fla, in Cleveland and 
Cuyahoga County. He will 
handle the company’s revolving 
lawn sprinklers, Hurricane and 
Rain Squall models and the 
Typhoon sprinkler head. 
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New England Chapter, N.C.H.A. & A.S.A.H.C. 


Re-elects Dow at Boston Dinner Session | 


The first meeting for the 1946- 
47 period of the New England 
Chapter of the National Con- 
tract Hardware Association and 
the American Society of Archi- 
tectural Hardware Consultants 
was held at the Hotel Lenox, 
Boston, on Oct. 24th. Sixty- 
eight members and prospective 
members, the largest attendance 
thus far for the New England 
Chapter meetings, attended the 
conference and the banquet. 

The meeting was called to 
order by Chapter President Frank 
C. Dow at 3 pm. The guest 
speaker was Adon H. Brownell, 
general sales manager of Lock- 
wood Hardware Mfg. Co., Fitch- 
burg, Mass., whose subject was 
“Putting a Profit Into Builders’ 
Hardware.” The text of Mr. 
Brownell’s talk was taken from 
his article in the Oct. 24 issue of 
Harpware ACE. 

George P. Merrill, The Stanley 
Works, New Britain, Conn., sec- 
ond vice-president of the society 
and a member of the New En- 
gland chapter spoke on the im- 
portance of strengthening the 
membership in the Society in 
the New England area and urged 
all to support their Chapter by 
attending the meetings and par- 
ticipating in the discussions. 

John R. Schoemer represented 
the officers of the Association 
and the Society. Mr. Schoemer 
outlined the 1947 promotional 
plans of both organizations. He 
stressed the importance of mem- 
bership in the Association to give 
moral support to its work in im- 
proving industry conditions. Mr. 
Schoemer asked that all eligible 
builders’ hardware men join the 
Society immediately to avoid the 
examination requirement for 
membership which becomes effec- 
tive on Jan. 1, 1947. 

The annual election of Chap- 
ter officers for the year 1946-47 
was held and the following new 





officials were elected: President, 
Frank C. Dow, King and Dexter 
Co., Portland, Me.; vice-presi- 
dent, Norman F. Barber, Chandler 


and Barber Co., Boston, Mass.; | 
secretary, Edwin J. Morton, man- 


ufacturers’ representative, Spring- 
field, Mass., and treasurer, Alden 
C. Dudley, Dudley Hardware 
Co., Providence, R. I. 

The meeting was followed by 
a cocktail hour and banquet at 
the Hotel Lenox. Among the 
invited guests were: Walter J. 
Hodge, 
Lasier Co., Chicago; Frank H. 
Sherwood, Lockwood Hardware 
Mfg. Co., and former executive 
secretary-treasurer of the Asso- 
ciation and the Society. In ad- 
dition there were present as in- 
vited guests six students from the 
Lockwood Builders’ Hardware 
Training School at Fitchburg. 





BRAZILIAN ARRIVES 
TO PROCURE LINES 


Sr. Gilberto Rossetti, repre- 
senting the Companhia Indus- 
tral e Commercial de San Paulo, 
of San Paulo, Brazil, arrived in 
New York, Nov. 7, for a 45-day 
visit in this country, during 
which time he will contact man- 
ufacturers of builders’ hardware, 
hand tools, radios, electrical ap- 
pliances, etc., for export to his 
country. The Estado of San 
Paulo, has a population of 8,- 
000,000 people. Sr. Rossetti’s 
mail address is c/o U. S. Dept. 
of Commerce, 350 Fifth Ave., 
New York City. 





FALCON MODEL CO. 

NAMES NEW AGENCY 

Falcon Model Airplane Co., 
Long Beach, Calif., has ap- 
pointed Burke-Mayer & Asso- 
ciates, Inc., 520 W. 7th St., Los 
Angeles 14, Calif., as its dis- 
tributing agent. 











PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
DEALERS ASSOCIATION in convention, Oct. 28-29 at the 
Davenport Hotel, Spokane, elected the following officers: 
Herb Price, Omak, Wash., president succeeding George Mer- 
riman, Spokane; W. W. Kabrick, Yakima, Wash., vice-presi- 
dent; and directors, W. N. Dielschneider, The Dalles, Ore., 
and Ray Garrison, Klamath Falls, Ore. Shown in the photo- 
graph, left to right, are: new president Herb Price; retiring 
president, George Merriman; vice-president W. H. Kabrick 
and James B. Channing, managing secretary. The convention 
in resolutions expressed approval of taxation of cooperatives. 
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vice-president, Norton | 



















It’s new! 


It’s beautiful. It’s a sales maker. 
Handsome bleached-oak that blends with any 
background ...curved glass that’s stream- 
lined and modern...an eye-catching-red 
knife panel make this one of the most at- 
tractive displays ever put out for pocket 
knives. It’s simple and practical to use too 
—with. a large stock compartment, lock- 
able door and instruction panel for dealer 
clerks. Available through your Camillus 
distributor. Camillus Cutlery Company, 
New York 17, N. Y. 






CAMILLUS 


HAS THE EDGE 
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ANIMAL TRAP CO. GETS 
WILDLIFE AUTHORITY 


Richard Gerstell, Ph.D., who 
spent many years with the Penn- 
sylvania Game Commission, han- 
dling many activities including 
the management of game farms 
and numerous items in connec- 


dent. Paul Jamerson is vice 
president and C. E. Peltier is 


| secretary-treasurer. 


SENECA ABRASIVES 
LINE INTRODUCED 


The Sterling Grinding Wheel 
Division, Tiffin, Ohio, has an- 


| nounced its new line of Seneca 

Abrasives, consisting of grinding 
wheels, scythestones, sharpening 
stones, and other related items 
for the hardware and automotive 
fields. 

Backed by over 60 years manu- ’ 
facturing experiences, Seneca 
Abrasives is offering a complete 
line of abrasive items, attractive- 
ly boxed in yellow, blue, black, 
and white containers. 

Manufacturers representatives 
have been appointed. A three- 
color, 40-page catalog, listing the 
entire line, has been issued. 


| 


THE RITTENHOUSE CO. 
NAME OF CHIME FIRM 


The Rittenhouse Co., Inc. is 
the new name of the Honeoye, 

tion with research matters, has|N. Y, concern manufacturing 

joined the Animal Trap Co. of | door chimes. The company was 

America, Lititz, Pa., as manager | previously known as the A. E. 
| of trappers’ service. His duties | Rittenhouse Co., Inc. 

will include correspondence with | 

trappers, meeting with all kinds | 
of organizations to discuss traps 
and trapping, and the testing of| OLIVER IRON & STEEL 


new model traps before they are| Robert M. Hayes has been 
placed on the market. | elected secretary of Oliver Iron 
| & Steel Corp., South 10th and 


DR. RICHARD GERSTELL 





The Stokes Sealed-In Ball- 
bearing Transmission on every 
AUTOMATIC DUO-DISC 
WASHER is your protection 
against profit-eating service 
calls. One of the quietest and 
simplest, yet sturdiest units 


R. M. HAYES NEW SECT. 


ever developed for home wash- 
ers. That’s why AUTOMATIC 
requires so few service calls... 
gives extraordinary customer 
satisfaction . . . leaves more 
profit that you can keep from 
each sale. 


Automatics are easy to sell, 
too, because in addition to the 
Stokes Sealed Transmission, 
only AUTOMATIC offers your 
customers the ‘‘Duo-Disc”’ fea- 
ture. With thisinvertible DUO- 
DISC agitator housewives can 
wash equally well the most 
delicate fabrics or the heaviest 
of blankets in either of its 
washing positions. 


Remember, Automatic’s ex- 
clusive Triple Guarantee pro- 
tects you as well as your cus- 
tomers. Write us for name of 
your nearest Automatic Dis- 
tributor. 


Only 5 Moving 
Parts, each pre- 
cision machined 
for long trouble- 
free service. 


‘ 
Made in Newton, lowa Since 1908 by 


AUTOMATIC WASHER COMPANY 








His position will be the same 
as that now held by Harry Van 
Cleve, also a former Pennsylvania 
Game Commission man, who is 
retiring in the near future. 

Dr. Gerstell entered the Naval 
Reserve in 1942 and during the 
last five years of this period, 
served as Chief of the Division 
of Research. From the middle 
of 1942 until shortly after the 
close of the war he served with 
the Navy’s Fleet Air Arm, work- 
ing primarily with problems per- 
taining to high altitude flying and 
aviation safety. During the first 


10 months of this year he served | 
Joint | 


with Admiral Blandy’s 
Army-Navy Task Force One, 
and participated in the Bikini 
bomb tests. 

He is the author of numerous 
technical articles dealing with 
wildlife conservation as well as a 
few popular articles appearing 
in the Saturday Evening Post, 
Nature Magazine and others. 


REORGANIZE HARDWARE 
CLUB IN NEW ORLEANS 


Reorganization of the New 
Orleans Hardware Club, tempo- 
rarily disbanded during the 
war, was announced recently. 
C. E. Vetter was elected presi- 











Muriel Sts., Pittsburgh, Pa., ac- 
cording to an announcement by 
Theodore F. Smith, president. 
Mr. Hayes has been with the 
company since 1944 in the posi- 
tion of treasurer. W. F. Roll, 
who has been assistant treasurer, 
will serve, in addition, as as- 
sistant secretary. Mr. Roll has 
been with Oliver for over 4 
years, during which time he has 
served in many official capacities. 

Before joining Oliver, Mr. 
Hayes was assistant treasurer of 
U. S. Steel Corp. of Delaware. 


HOUSTON RETAILERS 
ORGANIZE TO BETTER 
TRADE RELATIONS 


The Houston (Texas) Retail 
Hardware Dealers Association, 
composed of independent hard- 
ware dealers of that city, elected 
Howard Payne, of the South 
Main Hardware Co., president at 
an organization meeting held, 
Nov. 6. Othere officers are H. J. 
Mueller, first vice president; 
Carl Allen, second vice presi- 
dent; J. L. Todd, treasurer; 
and R. L. Lynch, secretary. 

The association was organized 
to promote better relations be- 
tween retail hardware dealers, 
wholesalers and consumers. 
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YMBOLIZING 


the modern. 

“twin efficiency”’ 

of Monarch Ranges... 
“Speed with Economy” 


The hardware dealer has, traditionally, stood 
for quality. Monarch also, traditionally, has 
stood for quality. Which perhaps is why the two, 
for 50 years now, have enjoyed such happy and 
successful relations. 


MALLEABLE IRON RANGE CO. 


2416 Lake Street Beaver Dam, Wisconsin 
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Symbolizing 


Monarch’s reputation 
for durability — 

Unbreakable Malleable 
Iron Construction 


PE AUTHORIZED DEALER 


BaMONARCH RANGES 











COMBINATION CIRCULATOR 





SCHAIBLE CO. ADDS 
5 REPRESENTATIVES 


The Schaible Co., Summer St., 
Cincinnati 4, Ohio, has completed 
making appointments to its sales 








EARL G. ZIMMERMAN 





force. Three New York state ap- | 
pointments have been made as | 
follows by Sidney Mullikin, di- | 
rector of marketing: For western | 
New York, Earl G. Zimmerman, | 
at Kenmore, Buffalo, N. Y.; for | 
central New York, Joseph A. 
Walsh, at 317 State Tower Bldg., | 
Syracuse, N. Y., and for eastern 
New York, Meyer Bressen, at 
Albany. John H. Petty & Co. 
had previously been appointed 
for the metropolitan New York 
area. 











own manufacturers’ representa- 
tive agency some time ago. Lee 
Novotny has been a manufac- 
turer's representative for the past 
15 years. 

W. M. Conner, Cincinnati, re- 
cently joined the Schaible Co. 
to assist Michael Schaible, presi- 
dent and general manager, in 
certain phases of industrial engi- 
neering in connection with the 
company’s continued expansion. 
Previous to joining Schaible, Mr. 
Conner was with the Wright 
Aeronautical Corp., at Lockland, 
for 5% years. 


MEYER BRESSEN 


Mr. Zimmerman spent his en- 
tire business life in the plumb- 
ing and heating industry. He was 
first with W. A. Case & Co. and 
then for 16 years was with the 
Crane Co., devoting most of his 
time to plumbing sales. He 
formed his own business as a 
plumbing and heating manufac- 
turers’ representative in 1935. 

Before the war Mr. Walsh cov- 
ered the central New York area 
out of Syracuse, for three years, 
as a member of the Alexander 
Mitchell Plumbing & Heating 


Manufacturers’ Representative or- 


JOSEPH A. WALSH 


The Novotny brothers, Lee J. 
and A. L. Novotny, who operate 
under the name of Novotny, Inc., 
6052 Plankington Bldg., Milwau- 
kee, Wis., have been appointed 
to represent Schaible in Wiscon- 
sin and Rockford, Ill. For 15 
years A. L. Novotny was with 
A. J. Lindeman & Haverson Co., 
and was its district manager at 





Milwaukee before starting his 
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W. M. CONNER 





ganization. After the war he was 
New York City sales manager 
for J. A. Zurn Co., until he 
formed his own business as a 
manufacturers’ representative, in 
Syracuse, last summer. 

Mr. Bressen spent his entire 
business life in the plumbing 
and heating industry. 


HOME ECONOMIST JOINS 
TRAUBEE PRODUCTS 


Cay Hillegas, well-known as a 
home economics expert, has 
joined the staff of Traubee 
Products Inc., 924 Bergen St., 
Brooklyn 16, manufacturers of 
the Time-Saver pressure cooker 
and a complete line of utensils, 
as cooking and food consultant. 

Miss Hillegas has done post- 
graduate work in the home 
economics field at N. Y. U., Co- 
lumbia and Cornell. She is co- 
author of the Dodd-Mead-pub- 
lished book “Menus and Recipes 
for Allergics” and has done con- 


siderable free lance writing for | 


Fawcett magazines and the New 
Yorker. She was a staff member 
of the N. Y. Herald Tribune on 
home economics subjects, writing 
for that paper’s Sunday magazine 
supplement, This Week. Previ- 
ously she supervised snack bars 
and clubs for the overseas USO 
in Brazil in World War II. 

Her work with the Traubee Co. 
will cover a wide field of kitchen 
testing. 

‘LUSTRA’ TRADE NAME 

SOLD BY WABASH 


The Lustra Corp. of America, 
40 W. 25th St., New York 10, has 
purchased the trade mark and 
trade name “Lustra” from the 
Wabash Alliance Corp., Brook- 
lyn, N. Y. 

The trade names “Lustra” and 
“Lustralite” cover lamps and 
lighting products which the 
Lustra Corp. manufactures or has 
manufactured or assembled for 
its exclusive distribution, includ- 
ing such items as incandescent 
electric light bulbs and fixtures, 
fluorescent lamps and fixtures, 
infra-red heat lamps and fixtures, 
spotlights, floodlights, insect re- 
pellent lamps, light conditioning 
bulbs, reflector lamps, desk and 
table lamps and fuses. 


U-C LITE MFG. CO 
IN NEW QUARTERS 


The U-C Lite Mfg. Co., maker 
of Big Beam portable electric 
hand lamps and accessories, has 
moved its general offices and fac- 
tory to new and larger quarters 
at 1050 W. Hubbard St., Chicago 
22. The firm was formerly at 1] 
E. Hubbard St. 








DUNBAR GLASS NAMES 
EXCLUSIVE AGENTS 


Officials of the Dunbar Glass 
Corp., Dunbar, W. Va. am 
nounced that effective Jan. 1, 
1947, the New York firm of 
Newland, Scheeloch & Piek, 
Inc., will be exclusive distribu- 
tors for Dunbar cut and deco 
rated novelty and table glass 
ware. This exclusive distribu- 
torship will include the Do 
minion of Canada as well as 
the entire United States. 

Other Dunbar glass prdéducts 
will be merchandised as hereto- 
fore, company officials _ state. 
Private mould and _ industrial 
products, Jane Dunbar “Flame- 
Resist” cooking utensils and 
products for the florist trade 
will be marketed through regu- 
lar trade channels and presented 
by Dunbar’s own factory sales. 
men. 

BOOSTERS PLAN 33rd 

CHRISTMAS PARTY 


The 33rd annual Christmas 
party of the Hardware Boosters, 
Inc., will be held Wednesday 
evening, Dec. 18, at the Hotel 
Roosevelt, Madison Ave. and 45th 
St., New York City. Tickets, of 
which only a limited number will 
be sold, will cost $8.00 per per- 
son and may be obtained from 
Harry J. Schmitt, 8733 110th St., 
Richmond Hill 18, N. Y., secre- 


| tary-treasurer. A Christmas din- 


ner, entertainment and _ tradi’ 


| tional distribution of gifts will be 


part of the annual gathering. 
Good fellowship hour will be at 
6:00 P.M., with dinner to be 
served promptly at 7:00 P.M. 
The Boosters will have the use 
of a private cocktail lounge and 
private bar. 

Members of the entertainment 


committee conducting the big 


party are: Ernest W. Law, vice 
president of the Boosters and 
chairman; Robert J. Duncanson, 
second vice president; Arthur M. 
Pope, William Wolfe, Kenneth M. 
Lanyon, Mortimer Maas and 
Robert Watson. 
FIRST NEW PLANT FOR 
PLASTIC SCREENING 
BUILT BY LUMITE 


The Lumite plant of the Chico- 
pee Mfg. Corp., recently com- 
pleted at Cornelia, Ga, is 
claimed to be the first plant built 
in this country exclusively for 
the production of plastic insect 
screen and fabrics. It has more 
than 55,000 sq. ft. of floor space 
and occupies a 330 acre tract, 
and is claimed to be the most 
modern factory in the textile in- 
dustry. It employs about 250 
persons. 
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ATTRACTIVE 
DEALERSHIPS 
NOW OPEN! 
















Wire Mesh Partitions 
—sectional—fit any 


height or width. 






















Lr 





























5 










































































Step stool Model 4-C— 
Swing-away steps, extra- 
large back, baked-on 
enamel finish. Tested to sup- 
port over 1,000 pounds. 
Retail price $7.45 (without 
back $6.45). 
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Stewart Iron Picket Fence is available in many 
styles. Also Chain Link Wire 
Fence for all types of property 
protection. 


ate 




























A limited number of hardware dealerships for 
COSCO stools are now available in cities of 10,000 
or less population and outlying shopping centers of 
larger cities. If you are located in one of these areas, 
here’s an opportunity for you to stock America’s 
leading line of all-steel household stools! COSCO in- 
cludes regular, — de luxe and step stools in a 
wide variety of fast-moving models. All are priced 
for rapid turnover ($1.95 to $14.95 retail) and to 
provide profitable mark-up for you. National adver- 
tising assures ready customer demand. Write today 
for full details! 




















Here’s Why COSCO Stools Are Best Sellers! 













“TWO-IN-ONE” STEP STOOLS—A restful seat and 










a handy household ladder. Rubber-treaded safety Many hardware dealers are increasing their 
steps swing compactly away beneath seat. Three profits with Stewart products. And it’s all clear 
models, with and without backs, chromium or enamel profit, too, because you make no investment and 






ee you are not required to carry any stock. Here’s 
all you do: Send for free Stewart literature and 
familiarize yourself with Stewart products. Then you send us 
your inquiries for fence and other metal specialties. We do the 
rest and pay you a commission when the sale is made. Simple, 
isn’t it? Write today! There’s no obligation whatever. A 
few products are shown above. There are scores of others. 











uz 
UTILITY STOOLS—Just right for doing home tasks. 
With or without curved backs, chromium or enamel 
finish, plain or upholstered form-fitted seats. Five 
different models. 

















DELUXE STOOLS—Designed expressly for 









breakfast or rumpus room bar. Tubular construc- THE STEWART IRON WORKS CO., INC. 
tion, high-quality imitation leather on seats. Two 1337 Stewart Block, Cincinnati 1, Ohioe 
models. Attractive colors. Experts in Metal Fabrications Since 1886 













HAMILTON MANUFACTURING CORPORATION 
DEPT. A-10 » COLUMBUS, INDIANA 
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DIAMOND 


DIAMALLOY 
Featherweight Adjustable 


WRENCHES 











A tool for the particular mechanic, made by 
one of the largest manufacturers of war time 
tools for the government. 


Drop forged from special alloy steel care- 
fully hardened and tempered, individually 
tested, wrapped and sealed in _ individual 
cartons. 


Write for our new tool catalog 


DIAMOND CALK 
HORSESHOE CO. 


4610 Grand Ave. Duluth, Minn. 
































A. E. BELL 


WASHBURN INCREASES 
REPRESENTATION 


A. E. Bell will become the 
Washburn Co. representative in 
the Southeastern territory, ac- 
cording to an announcement by 
Ed. H. Gorton, sales manager. 

For over 20 years Mr. Bell 
served Washburn customers in 
the New York State and central 
Pennsylvania territory. His new 
territory will include North Caro- 


| lina, South Carolina, Tennessee, 


Alabama, Georgia, and Florida, 
with headquarters in Atlanta. 
Succeeding Mr. Bell in the 
New York State and central 
Pennsylvania territory will be a 
returned veteran, Cecil B. Bro- 
dien. Mr. Brodien started with 
the Washburn Co. as a sales cor- 
respondent in 1936. He served 
with the Marines in the South 
Pacific for nearly four years, and 

































CECIL B. BRODIEN 


was recently discharged as a first 
sergeant. Since his return he has 
been reacquainting himself with 
Washburn lines of housewares, 
kitchenwares and household hard- 
ware. Headquarters for his new 
territory have been established in 
Rochester, N. Y. 


FOR ‘WALKEE-BIKE’ 
SALES AGENT NAMED 


Appointment of the Norklee 
Co., Steubenville, Ohio, as ex- 
clusive sales agents for the 
Fageol “Walkee-Bike,” manufac- 
tured by Caldwell Industries, 
Inc., Kent, Ohio, was announced 
recently. Sales will be handled 
only through recognized jobbers. 
The Norklee Co. will also self 
several new toy items to be in- 
troduced by Caldwell Industries, 





Inc., early in 1947. 











ANTI-POLLUTION CAMPAIGN LAUNCHED IN NEW 
YORK. Clean waters, free from pollution, for better fishing, 
recreation and health are the objectives of the Ostertag Com- 
mittee of the New York State Legislature. 

Pictured (left to right), at a recent meeting of the com- 
mittee in Utica, N. Y., are: Senator Chauncey B. Hammond, 
Elmira, co-chairman; Assembiyman Harold C. Ostertag, At- 
tica, chairman; Commissioner Perry B. Duryea, of the N. Y. 
State Conservation Commission, and Myron T. Ibbotson, vice- 
president of the Horrocks-Ibbotson Fishing Tackle Co., Utica. 


| More than 200 representatives of municipalities, industries 
| and sportsmen’s groups attended. 


HARDWARE AGE 






























DIEN 


ed as a first 
turn he has 
iimself with 
housewares, 
sehold hard- 
for his new 
tablished in 


-BIKE’ 
YAMED 


ie Norklee 
1i0, as ex- 
} for the 
” manufac- 
Industries, 
announced 
ve handled 
-d jobbers. 
| also self 
to be in- 
Industries, 





N NEW 
- fishing, 
ag Com- 


he com- 
mmond, 
tag, At- 
ie N. Y. 
yn, vice- 
.. Utica. 
dustries 


E AGE 

















FINE SPONGE RUBBER 
ESSENTIALS FOR YOUR 


Housewares Department 


Quick turn-over items of almost universal 
demand, long off the market but now avail- 
able for immediate delivery. 


SPONGE RUBBER STANDING 
AND SHOWER MAT 


A “lifesaver” for the 
housewife who stands 
long hours at household 
tasks — a fine sponge 
rubber cushion that pre- 
vents tiring of feet and 
leg muscles. Gives sure 
footing under the show- 
er. Serves as an “insula- 
tor” on wet floors when 
using electric washer. 


No. 200—18" x 28" x 3%" Thick. Retail, each $3.00 


BRITE-N-UP (2 Purpose) 
U.S. Rubber “KOYLON” 
Latex-Foam 
RUBBER SPONGES 
| Exceptionally absorbent fine qual- 
| ity rubber sponges — better, 
cheaper and longer lived than 
natural sponges. Use them WET 
or DRY — wet, for automobiles, painted walls, carpets, 
woodwork, kalsomine; dry, for wallpaper, painted walls, 

window blinds, felt, etc. 
Painters size, 2"x4"x654". Retail, each $1.50 
Household size, 2'x3"x4". Retail, each 75¢ 















SPONGE 
RUBBER 
KNEELING PAD 


A tough, flexible, thick sponge rubber pad for household 
use; cleaning, scrubbing, gardening — or a man’s pad 
for carpenter, repair, plumbing or other knee-punishing 
jobs. Made in 2 sizes 


NO. 100—7" x 13" x '/" thick. Retail, each 69%¢ 
NO. 107—7" x 15" x 54" thick. Retail, each 89% 


If your jobber cannot supply, order direct at regular 


dealer discounts. 


HEDLUND-NOLTIMIER CO. 


624 S. Michigan Ave., Chicago 5, Ill. 
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Exclusive with 


These Top 
Quality 
Sales- 
Boosting 


Features! 











It pays you to 
sell the floor- 
leveling device 
that gives your 
customers most 


for their money 
M3 Wd 








If you’re not selling Perma- 

Jacks now, you're missing a 

sure money-maker. Thousands 

of dealers are cashing in on 

this utility that sells on sight,to owners of homes, farm 
and commercial buildings. They'll tell you to sell 
Perma-Jacks and not just any adjustable floor leveler. 
For only Perma-Jacks are built with Timken roller 
bearings—only Perma-Jacks are made with Acme 
square threads on the screw, so you needn't be a 
Hercules to turn them up to capacity load. Only 
Perma-Jacks have extra-heavy top and bottom plates, 
2 extra-heavy supporting pins, to carry a 12-ton load 
safely, and a glossy gray anti-rust baked enamel 
finish, inside and out. It’s the only fully engineered 
product and it retails for only $10.95 (higher in Can- 
ada)—full profit for you. Insist on top-quality Perma- 
Jacks—if your wholesaler doesn’t have them, write us. 


7 
s 


The Quality Permanent Steel Jack-and-Post for Leveling Sagging Floors 


Product of PERMA-JACK Corporation, 12500 Berea Road, Cleveland 11, Ohio 


A Subsidiary of Republic Industrie 
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IMPROVED WINCHESTER, 
WESTERN SHELLS ARE 
READY FOR HUNTERS 


The redesigning of all Western 
and Winchester shotgun shells 
for game shooting to include the 
Super Seal Cup Wad, the Super 
Seal Crimp, and other ballistic 
improvements has been an- 
nounced by J. M. Olin, president 
of Olin Industries. 

Original announcement of the 
Super Seal Cup Wad developed 
by Olin Industries technicians 
was made early in September, 
immediately following the Grand 
American Handicap, in which 
Western and Winchester Super 
Trap Loads containing the new 
Cup Wad were used by the pub- 
lic for the first time. 

In combination with the wad- 
less type Super Seal Crimp and 
a new wax seal designed to water- 
proof the nose of the shell, lubri- 
cate the cone of the gun’s cham- 
ber, and insure easy extraction 
of fired cases, the Super Seal 
Cup Wad has been adopted as 
standard for game loads in both 
Western and Winchester brands, 
including Western Super-X and 
Winchester Super Speed long- 


range loads, and Western Xpert | 


and Winchester Ranger upland 
game loads. 

While the wadless-type crimp 
was adopted to Western-Win- 
chester trap and Skeet loads in 
1939, this major improvement 
could not be extended at that 
time to game loads because of 
the pressure of the national de- 
fense research program. 

Limited quantities of the new 
loads in all gages and load classi- 
fications for game shooting will 
reach the market in time for use 
during the hunting seasons this 
fall. 

DOW EXHIBITS FILM 

ON MAGNESIUM USES 


“Treasure From the Sea,” a 
new Walt Disney motion picture 
which investigates, in 10 colorful 
minutes, the intriguing possibili- 
ties of magnesium, had its pre- 
mier at the Monte Carlo, New 
York City, Nov. 7, attended 
by representatives of business 
papers, newspapers and maga- 
zines, as guests of the Dow 
Chemical Co., sponsor of the 
film. 

The film takes its title from 
the Dow-perfected process of 
manufacturing: magnesium from 
a formula in which sea water is 
@ component part. Brief, but 
highly entertaining, the produe- 
tion illustrates the effect that use 
of a metal as light as magnesium 
will have on both consumer and 
industrial fields. Kitchen uten- 
ils, vacuum cleaners, wheelbar- 
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rows and lawnmowers made of 
magnesium are pictured lighten- 
ing the burden of daily chores. 

Produced in Technicolor, 16- 
mm sound reduction prints of the 
film may be obtained through the 
Princeton Film Center, Prince- 
ton, N. J., without charge. A 
20-minute film on the extraction 
and processing of magnesium 
will be offered with the Disney 
short, under the title “Magne- 
sium—Metal From the Sea.” 

National distribution of the 
two subjects will be restricted 
during the first year to consumer 
groups of all kinds, management 
and industrial audiences and vo- 
cational and technical classes in 
schools and colleges. 





NEW SCHICK DIRECTORS 


New directors of Schick, Inc., 
Stamford, Conn., are Harold C. 
Genter, of Minneapolis, Minn., 
and W. N. Guthrie, of Meriden, 
Conn. 

Mr. Genter, an _ industrialist 
with a wide range of interests in 
Midwest and Eastern companies, 
was one of the original owners 
of the Toastmaster Toaster Co. 
| Mr. Guthrie is president of the 
| Cuno Engineering Corp., Meri- 
| den, Conn. 





" 
| A. W. PORTER SECRETARY 
OF ARKANSAS R.H.A. 


A. W. Porter, manager of the 
Arkansas Association of Insur- 
ance Agents, has resigned his 
position to become executive sec- 


| retary of the Arkansas Retail 


Hardware and Implement Deal- 
ers Association, with headquar- 
ters at the Lafayette Hotel, Little 
Rock, effective Nov. 1. 

As secretary of the hardware 
and implement group, he will 
succeed George L. Turner, Little 
Rock implement dealer, who has 





been secretary more than ten | 


years. Joe D. Baker, of Eudora, 
president of the state association, 
announced his appointment. 

He is a veteran of World War 
I, having served with the infan- 
try in France for 14 months, and 
is a graduate of the University of 
Arkansas with a B.S. in Busi- 
ness Administration. Before at- 
tending the University, he was 
in the hardware business in Para- 


gould. 


OAKES & CO. STARTS 
PRODUCT DESIGN AND 
DEVELOPMENT DIV. 


Oakes & Co., 650 S. Clark St., 
Chicago 5, marketing and mer- 
chandising firm, has established 
a Product Design and Develop- 
ment Division. 

The foundation of this new de- 
partment, headed by G. Henry 
Van Veen, is a part of the firm’s 
plan for post-war expansion, and 
enables it to offer the manufac- 
turer expert product and package 
design as well as national distri- 
bution and merchandising. 

Since 1935 Oakes & Co. has of- 
fered distribution and merchan- 
dising service to makers of hard 
goods, household equipment, fur- 
niture, paints, sporting goods, 
toys, automotive supplies and 
farm equipment. 

Oakes & Co. coordinates the 
efforts of manufacturer, inde- 
pendent distributor and indepen- 
dent retailer to provide an inte- 
grated and economical flow of 
merchandise. 

The firm’s services eliminate 
all credit risks and unnecessary 
billing for the manufacturer, and 
provide advertising and mer- 
chandising helps for the distrib- 
utor and retailer. With the ad- 
dition of this department, Oakes 
& Co. claims it offers the most 
complete service of any mass dis- 
tribution organization. 














WERNER PLASTICS CO. 
OPENS SALES OFFICE 
R. D. Werner, president of 


| Werner Molded Plastics Co., re- 


cently announced the establish- 
ment of sales and advertising 
offices at 295 Fifth Ave. New 
York City. 

A division of the R. D. Werner 
Co., Inc., manufacturers of the 
Chromtrim line of metal mold- 
ings, the firm has its manufac 
turing facilities at Long Island 
Che. Th ts eee 

EASTERN CONVENTION 

OF N.C.H.A. PROPOSED 

BY TRI-STATE GROUP 


A proposal for an eastern re- 
gional convention of members of 
the National Contract Hardware 
Association in the Boston, New 
York, Philadelphia, Pittsburgh 
and Washington areas, next 
Spring, was passed unanimously 
at a quarterly meeting of the 
Tri-State Chapter in Philadel- 
phia, Oct. 14. 

The suggestion was made by 
John J. Soeffing in response to 
comments of various members 
for the need to increase interest 
in the Association and bring into 
closer cooperation the chapters 
in the eastern area. A commit- 
tee, to contact the chapters con- 
cerned, was named with Mr. 
Soeffing as chairman. Other mem- 
bers are: Harry Appleton, A. J. 
Schelly, Chris Herr and Eugene 
Peters. 

The Tri-State Chapter is con- 


ducting a drive for increased” 


membership. The 32 members in 
attendance at the meeting were 
urged to solicit for membership 
all qualified personnel in their 
area. 

Officers nominated at the meet- 
ing were: A. J. Schelly, chair- 
man; Robert Knorr, vice-chair- 
man, and James F. Leonard, sec- 
retary and treasurer. 








Havre, and Rock 








MONTANA HARDWARE AND IMPLEMENT ASSOCIATION OFFICERS elected at the 
group's annual convention, Oct. 24-26, at Billings, Mont., are, front row, left to right: 
Lochiel Edwards, Malta, and R. E. Miller, Circle, directors; C. W. Backlin, Bozeman, presi- 
dent; David Dorwood, Deer Lodge, vice-president; back row, left to right: P. H. Hoekstra, 
Denton, retiring president; George Ferris, Great Falls, Doyle Potts, Billings, Otis Brende, 


Hand, Helena, directors, and C. M Wall, Helena, secretary-treasurer. In 
resolutions adopted by the convention, the association went on record for taxation of coop- 


eratives; opposed amendment of the fair labor standar 
service establishments and recommended revision of the Montana unemployment compensa- 


tion laws so as to place Montana on the merit rating system. 


ds act of 1938 to cover local retail and 
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Here’s how to 
yse your ash can 
to sell 


more brushes! 








tail and 
npensa- 
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KELLOGG BRUSH MFG. CO., Westfield, Mass. — 





























Move your ash can right up to your brush 
counter. Then take your old display rack 
and toss it into the can! Jump on it... 
smash it ... or leave it whole—but just 
make sure you get rid of the display! 

How is that going to help you sell more 
brushes ? 

The latest brush selling technique is to 
show pictures of the various brushes in ac- 
tal use. And that’s the big feature of the 
new Kellogg Visual Display No. 3450. 
Clear, eye-catching pictures mounted over 
the brushes tell the complete story of each 
brush . . . create an instant desire to buy. 
This is a tested, exclusive Kellogg merchan- 
dising feature. 

So... for more brush sales, put your ash 
can to work—and order the Kellogg Visual 
Display deal No.3450, today. Brother, wait 
till you see the difference it makes in your 
brush sales! 







VISUAL MERCHANDISER 
with Offer No. 3450 
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Retail Value: 


Cost to you: 


PROFIT: 372% $20.70 


QUALI TY . your wholesaler today! 


Order from 




















CC DREDGE SLING CHAINS 
CC IRON DREDGE CHAIN 
CHAIN FITTINGS 
CLAW EMERGENCY TIRE CHAINS 
CLAW TIRE CHAINS 
CM LIBERTY COIL CHAINS 
CM LIBERTY MACHINE CHAIN 
CONVEYOR CHAIN 
DREADNAUGHT TIRE CHAINS 
DIXIE TRACE CHAINS 
HARNESS CHAIN 
HERC-ALLOY HEAT TREATED CHAIN 
HERC-ALLOY SLING CHAIN 
HERCULES STEEL LOADING CHAIN ® 
HOISTING CHAIN 
INSWELL BBB COIL CHAIN 
INSWELL PROOF COIL CHAIN 
INSWELL STEEL LOADING CHAIN 
INSWELL TWIST LINK COIL CHAIN 
LOG HAUL-UP CHAIN 
NIAGARA TRACTOR CHAIN 
TIRE CHAIN ACCESSORIES 
TOW CHAINS 












































AUTOMOTIVE ... AGRICULTURAL ... HARDWARE... 
INDUSTRIAL... MARINE... for practically every chain 
use there is a CM product designed specifically for that job 
It could be possible that by the time this advertisement appears we moy 
again be in position to start filling dealers’ orders completely and promptly 
as-we did prior to December 1941. In any event, we here are very much 
aware of the peacetime job that lies ahead and how important it will be 
to all our dealer friends to have a dependable source of supply for quality 
chain. You con count on CM...as always. 


COLUMBUS - MCKINNON 


CHAIN CORPORATION 


(Affiliated with Chisholm-Moore Hoist Corporation) 
General Offices and Factories: 


126 FREMONT AVENUE, TONAWANDA, NEW YORK 
Sales Offices: New York, Chicago, Cleveland, San Francisco 
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HARDWARE BRIEFS 





— 





ARKANSAS 


The Besser Hardware Co., 510- 
512 Center St., Little Rock, Ark., 
has been sold by Mr. and Mrs. 
Elder Johnson to Ralph Coleman. 
The firm was established 40 years 
‘ago by the late Lippman P. Bes- 
'ser. Mr. Coleman has been in 
'the hardware business in Little 
Rock for the past nine years. 





ILLINOIS 


| The Andrew Hardware Co. has 
moved from 1904 Lake St. to 135 
‘Broadway, Melrose Park, Ill. Mr. 
|Anthony Andrews, proprietor, is 
|the father of the three Andrews 
\Sisters. 


KENTUCKY 


The American Trading Post 
\has opened a retail hardware, toy 
land house furnishings business 
jin Morehead, Ky. The business 
lis owned and operated by Mrs. 
\Nannie P. Holbrook. 





KANSAS 

| The name of the Vincent Bros. 
‘Hardware business at Clay Cen- 
iter, Kans., has been changed to 
\Vincent Hardware, with the re- 
‘cent purchase of Arthur Vin- 
lcent’s interest by his nephew, 
\Dr. Felix Vincent. The firm was 
started by four Vincent brothers 
in 1878. The new owner is of 
the third generation of the origi- 
inal owners. Ernest Lopp, who 
|has been with the firm for 15 
iyears, is now manager of the 
store. 


| Curtis E. Walters, brother of 
William Walters, hardware re- 
tailer, recently purchased the 
| interest of John Walkington in 
the Walters & Walkington Hard- 
ware Store, Seneca, Kans. Mr. 
Walters will take over his part 
of the store about the first of the 
year. 

Dale Newell is the new owner 
of the Flaxbeard Hardware, 
Smith Center, Kans. 





NEW YORK 


Herman Abend, who has been 
in the retail hardware business 
30 years, has moved from Vleigh 
Place, Kew Gardens, N. Y., to 
84-40 Jamaica Ave., Woodhaven, 
N. Y. For the first 22 years his 
store was established at 188 Ful- 


Sol Shapiro, formerly manager 
of the Wholesale Hardware Co, 
761 10th Ave., New York City, iy 
opening his own jobbing and re 
tailing business at 350 W. 59th 
St., New York City 19. 





OKLAHOMA 


The Mitchell-Goodwin Hard. 
ware and Lumber Co., Chatta 
nooga, Okla., has been purchased 
by Mr. and Mrs. Logan Hyder 
and the name changed to Hyder’s 
Lumber and Supply Co. Mr. 
Hyder was manager of the 
Mitchell firm 15 years before 
establishing a business of his own 
in the same town several months 
ago. 


OREGON 


Lundquist Bros., Inc., consist- 
ing of five brothers, is a new 
concern in the hardware, house 
hold appliances, paint and wall- 
paper business, to open Nov. 15, 
at 6216-6218 N.E. Columbia 
Blvd., Portland, Ore. The store 
manager is Milton R. Lundquist, 
and associated with him in the 
business are Charles H. and E 
M. Lundquist, both of Portland; 
H. E. Lundquist, of Los Angeles; 
and Eugene B. Lundquist, of 
Logan, Utah. 


TEXAS 


Burrows Hardware Co., Bee 
ville, Texas, one of the state's 
oldest hardware establishments, is 
undergoing a broad moderniz- 
tion program. The modernize 
tion program was announced it 
connection with the appointment 
of Sidney I. Malone, grandson of 
the late J. C. Burrows, founder, 
as general manager, and the 
designation of Milton Dunn a 
assistant general manager. Mr. 





AN ‘INSIDE’ JOB 


Burglars broke through a 
rear window in the Reese 
Hardware Co., Dalhart, 
Texas, on Oct. 1, turned the 
safe upside down and using 
sledges, bars, chisels and other 
tools from the store’s stock 
knocked off the door and took 
$300. They even used a paif 
of the store’s gloves during 


their work. 
ia 








ton St., Brooklyn, N. Y. 
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(LESS SPECIAL DEALER DISCOUNT) 








flere are electric power units that will move right 
o¥ your floor at a comfortable profit. 


The 3KVA unit is the size and type power plant in 
demand by farmers, dairymen, poultry ranchers and 
hatcheries, homesteaders, small shops. They are a 
necessity to modern living where public utility power 
lines are not available—and are invaluable as stand-by 
wnits during temporary interruptions of regular electric 
service. 

At the low re-sale price of $480.00 you give your cus- 
tomers the best, while insuring your own margin of 
profit. The units are new—compact— versatile— built 
to endure. Investigate immediately through your War 
Assets Administration Regional Office. 


SPECIFICATIONS OF THE 3KVA ELECTRIC POWER UNIT: 


GENERATOR: 
3KVA, 115, 120 or 125 volts, 3 phase, 60 cycles, 1200 RPM. 
ENGINE: 
Gasoline; 4-cylinder (Hercules Model ZXB): 9.5 Horsepower at 
Generator Speed; 25%” bore, 3” stroke; 64.9 cu. in. displacement. 


EQUIPMENT: 


Starting Motor and Generator for use with vehicle-type, 6 volt 
battery (but battery is not included); Oil Filter; Oil Bath Air 
Cleaner; Manual Choke Control; Gas Gauge on ‘Tank; Gasoline 
Strainer. 


CONTROL PANEL: 
Main Switch: Circuit Breaker and Fuses; F 
meter and Ammeter, Charging Ammeter, Oil 


HECTRICAL CHARACTERISTICS: 
Wiring, lights, —* motors (either three-phase or single-phase) and 
appliances served from these units can be used on most power 
company lines. 

WEIGHT AND DIMENSIONS: 
Shipping Weight 900 lbs.; 
3’ 214” high. 


War Ass 


Offices located at: Atlanta + Birmingham 
Boston + Charlotte + Chicago «+ Cincianali © 
Cleveland + Dallas - aare * rears * Fort 

Worth - Helena + H . ksonville 
Kansas City, Mo. « Little Rock - Los Angeles 


uency Meter; Volt- 
‘Pressure Gauge. 


(Crated) 4’ 10” long, 2’ 6” wide and 
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Contact your War Assets Administration Regional Office for 
complete information on the availability of the electric power 
unit you 


Although this material has previously been offered to priorit 
claimants, 10 per = <> the ———— has been reserv 


to fulfill any furt ie y claimants including 
VETERANS OF WORLD WA II who are invited to con- 
tact the Regional Office serving their area. 


EXPORTERS: The War Assets Administration solicits your 
inquiries. Communicate with your foreign clients promptly. 


NISTRATION 






|} Louisville - Minneapolis - Nashville - New 
y Orleans . New York * Omaha 
Philadelphia + Portland, Ore. - Richmond 
St. Lovis + Salt Lake City + San Antonio 
San Francisco + Seattle + Spokane - Tulsa 655-3 
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When we get what it takes 
to make UNION tools in the 


quality and quantity you want. 


You’ve borne with us through materials shortages, 
production snags, disrupted delivery schedules 
due to national conditions. You expect to be re- 
paid for your waiting by Values striking a new 
pitch in the scale of prorrrs. 


They’re coming!—the greater UN1IoN lines with 
all the design and utility features built up while 
production was held up. They'll be shipped with 
our grateful appreciation of your patience,—to be 
translated into record SALES of 


Roller and Ice Skates, 
Fishing Tackle, Chisels and 
Screwdrivers, Hack Saw 
Frames, Gun Implements 


HARDWARE COMPANY 


@r"cwt era estas. ‘636 
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NEW YORK OFFICE ISI CHAMBERS STHEET 
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Dunn was with the company for 
many years until shortly after Mr. 
Burrows’ death, when he re- 
signed. Mr. Malone also has 
been connected with the com- 
pany for some time. 


TEXAS 


H. D. Grogan, J. G. Grogan, 
Jr. and R. C. Peebles have incor- 
porated the Cleveland Hardware 


and Lumber Co., Inc., to do busi- 
ness in Cleveland, Texas. 


es 


VIRGINIA 


The Southern Hardware § 
Electrical Corp, which was re 
cently formed in Alexandria, Va, 
with Robert B. Murphy as presi- 
dent, has turned back its state 
charter because of a scarcity of 
materials and labor troubles. 











OBITUARIES 








ROBERT T. JOHNSON 


Robert T. Johnson, 82, senior 
employee of the A. Y. McDonald 
Mfg. Co., Dubuque, Iowa, who 
was sales manager of the pump 
and plumbing brass goods divi- 
sions from 1920 to 1938, died 
Sept. 30. Since 1938 he held a 
less active position but spent 
every day at the office. He had 
been with the firm for 64 years 
and served under three genera- 
tions of the McDonald family, 
starting as an office boy with the 
founder. He was a pioneer in 
the sale of plumbing in Iowa. It 
is believed that he was the old- 
est active member in the pump 
manufacturing and plumbing sup- 
ply industries. 


WILLIAM R. HOSFORD 


William R. Hosford, sales 
manager, Tool Division, Duro 
Metal Products Co., 2649 N. Kil- 
dare Ave., Chicago, Ill., died 
recently. He was associated with 
Duro for more than 20 years 
and had a wide circle of friends 
in hardware and automotive 


fields. 


CLARENCE A. NEWPORT 
Clarence A. Newport, 80, em- 


and clothes lines in the mid- 
west. 


WILLIAM BARTHEL 


William Barthel, 77, founder 
in 1928 of the Barthel Hardware 
Co., Missoula, Mont., now being 
operated by his two sons, died 
at Vancouver, Wash., Oct. 25, 
after a brief illness. 


R. B. NIXON 


R. B. Nixon, retired salesman 
for E. C. Atkins and Co., saw 
manufacturers of Indianapolis, 
Ind., died Oct. 7, of a cerebral 
hemorrhage. 

He became associated with the 
Atkins Co., in 1907, traveling 
out of Minneapolis, Minn., sand 
adjacent territory, later being 
transferred to the Virginia-North 
Carolina territory with head- 
quarters at Norfolk. He retired 
from active service in 1945, at 
the age of 82 years, but made 
several trips after his retirement 
in the interests of the company. 

Mr. Nixon was a member of 
the Atkins Pioneer Club and also 
of the “Old Guard,” an honor 
group of southern salesmen. 

Two grandsons, officers and 
| fliers in the Navy, lost their lives 


|in World War II. 





ployee of E. C. Atkins and Co., | 


saw manufacturers, of Indian- 
apolis, Ind., 60 years, died re- 
cently. He started working for 
the company in 1886 as a helper 
in the circular saw department. 
He had been secretary of Atkins | 
Pioneer Club for the last 39 
years. 


WALTER C. COLLINS 


Walter C. Collins, 75, a m.m- 
ber of the G. F. Wright Steel & 
Wire Co., Worcester, Mass., 
sales organization in Chicago 
since 1923, died Oct. 28. He 
had been prominently identified 
in the distribution, particularly 
of poultry netting, wire cloth 


| 


| 
| 
| 


R. B. NIXON 
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a] Devoe products open 





a big new postwar market! 





NOVEMBER 21, 1946 


Read that again, Mister, because we mean it's a 
BIG new market! Every property owner in the coun- 
try needs protection against the molds, termites and 
other insects that destroy wood and fabrics. Most 
know they need it. That’s a big market. A profitable 


market. 


These new Devoe products put you right into this 
market with both feet. They bring you extra, profit- 
able sales that didn’t exist before—because no pre- 
vious products met the need so fully, so widely. 
Write, or see your Devoe representative today and 
make sure you’re in on this big, profitable, new 


market! 


DEVOE WOOD PRESERVATIVE 


An oil base product that won't wash off like previous 
water solutions. Applies by brush, dip or spray. 
Penetrates—and you can paint right over it! Harmless 
to humans and animals — but lastingly effective 
against wood-destroying agents. In two types— 
Green for general use. 
Clear for special applications. 


DEVOE ROPE AND FABRIC PRESERVATIVE 


Efficiently protects rope, canvas tarpaulins and other 


fabric items from rot and insect damage. 


NATIONALLY ADVERTISED 


© Country Gentleman e Successful Farming © Farm Quarterly 


@ Small Homes Guide @ Architectural Forum 


EFFECTIVE SALES AIDS 


@ V’indow Display @ Sales Training Data © Consumer Booklets 
























































CPA Orders Housing Nails _ 
Set Aside for Rated Orders 


To insure an adequate supply 
of nails to builders and con- 
tractors under the Veterans’ 
Emergency Housing Program, 
the Civilian Production Admin- 
istration has ordered that 50 per 
cent by weight of each shipment 
of housing-type nails received by 
suppliers from nail producers be 
set aside and held indefinitely to 
fill rated orders. 

The action was taken by add- 


|ing nails to the set-aside list of 


Schedule B to Priorities Regula- 
tion 33. The nails which are sub- 
ject to the 50 per cent set-aside 
are housing-type nails defined in 
Schedule A to PR-33 as “wire 
and cut nail 2 penny to 20 penny 
inclusive; nails and brads smaller 
than size 2 penny but suitable 
for roofing, siding, lath or mill- 
work. This does not include size 
2 penny to size 10 penny cement 
















or bright box nails.” 

Nails have been on the HH 
preference rating list of Schedule 
A to PR-33 for some time. Until 
now, however, there has been no 
set-aside. 

The new set-aside for nails 
was made at the request of the 
National Housing Agency to as- 
sist the Veterans’ Emergency 
Housing Program. The action 
was necessary because nails had 
not been going in adequate 
quantities to contractors with HH 
(housing) ratings at levels of 
distribution from which these 
contractors normally purchase. 
The set-aside is believed to be 


the most effective means of as- 


suring compliance in an item 
subject to black market opera- 
tions. 

NHA officials said that the set- 
aside provision, the recently- 
approved premium payment plan 
for nail production, and the lead- 
ing nail manufacturers’ pledge to 
exert maximum efforts to increase 
production, will all contribute to 
the elimination of hoarding or 
black marketing of nails. The 
production goal is 77,000 tons or 
more of nails a month by 
December. 

With the addition of nails, 
there are now 19 groups of build- 
ing materials on CPA's set-aside 
list in Schedule B to PR-33. 




















CPA Allows Rating of Small Motor Orders 
For Warm-Air Furnaces in Vet Housing 


Because furnace manufacturers 
recently have found it necessary 
in some cases to ship forced 
warm-air furnaces without blower 
motors and these furnaces, now 
installed, need motors to make 
homes habitable during the com- 
ing heating season, the Civilian 
Production Administration _ re- 
cently made provision for chan- 
neling small motors into these 
furnaces. The need applies par- 
ticularly to a number of homes 
built under the Veterans’ Emer- 
gency Housing Program. 

Direction 14 to Priorities Reg- 
ulation 33, recently issued, pro- 
vides that any owner, occupant 
or builder of a housing accom- 
modation who is unable to obtain 
a blower motor for a forced 
warm-air furnace which was in- 
stalled without a motor may cer- 
tity in writing to his furnace 
supplier that the housing accom- 
modation is occupied or ready 
for immediate occupancy but will 
not be habitable without a blower 
motor. 

The direction provides that the 
supplier must treat this certifi- 
cate as if it were a rated order, 
and either fill, if he can, or pass 
it on through regular trade chan- 
nels until it is filled. 

The wording of the certificate 
to be used in obtaining a blower 
motor follows: 

“The undersigned certifies to 
the seller and the Civilian Pro- 
duction Administration, subject 
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to the penalties of Section 35a 
of the United States Criminal 
Code, that (i) he is the——— 
(state whether owner, occupant 
or builder) of a housing accom- 
modation located at————(give 
location of housing accommoda- 
tion) in which a forced warm-air 
furnace has been installed with- 
out a blower motor, (ii) the 
housing accommodation is occu- 
pied or ready for immediate oc- 
cupancy, but will not be hab- 
itable during the heating season 
without a blower motor, (iii) he 
has been unable to obtain a mo- 
tor for the furnace, and (iv) 
the motor which he gets with the 
certificate will be installed in and 
used with the furnace which has 
been installed without a motor. 


(Signature of owner, occupant 
or builder)” 


If the supplier does not have 
any suitable motors on hand with 
which to fill the orders, and does 
not customarily obtain motors 
from a motor manufacturer for 
assembly with the forced warm- 
air furnaces which he sells, he 
must promptly forward the cer- 
tificate to the supplier from 
whom he obtained the blower 
without the motor, noting on the 
certificate his own name and ad- 
dress, CPA said. 

The certificate must be ex- 
tended in this manner until the 
order is filled or it reaches the 





furnace manufacturer who cus- 
tomarily obtains the motor from 
a motor manufacturer (or the 
blower manufacturer, if the fur- 
nace manufacturer customarily 


motors from him), but the order 
must be filled by that manufac- 
turer under the rules of Direc- 
tion 14 to PR-33 and the certifi- 
cate may not be extended by 


obtains blowers complete with | him. 








WAA Names Special Representatives 
To Aid Small Firms in Parchases 


To provide the greatest pos- 
sible assistance to small busi- 
nesses in purchase of surplus 
property, War Assets Administra- 
tion has established small busi- 
ness representatives in its zone 
offices and has authorized its re- 
gional offices to establish small 
business sections. 

The six zone representatives 
named are: J. L. King, Philadel- 
phia; D. A. Hinson, Atlanta; Roy 
Webb, Kansas City; Ralph Il. 
Roberts, Dallas; R. E. Lawrence, 
San Francisco, and Harry R. 
Kimbark, Chicago. 

The regional small business 
sections will have the following 
functions: 

1. To carry out all the provi- 
sions of WAA directives and 
orders pertaining to assistance to 
small business; 

2. To assume _ responsibility 
for the prompt execution of or- 
ders placed by the Reconstruc- 
tion Finance Corporation for 
resale to small business under 
the authority of Public Law 457, 
Section 18 (e) ; 

3. To cooperate with the RFC 
and help in the search for and 
acquisition of personal and real 





property for small business; 

4. To maintain contact with 
all commodity groups in WAA in 
the interest of small business; 

5. To assist commodity chiefs 
in planning sales programs to 
the end that small business be 
fully advised as to the commodi- 
ties available; to help develop 
offerings in lots of a size that is 
suitable for small business, and 
to work with the advertising sec- 
tion to furnish accurate infor- 
mation to small business on all 
surplus advertised for sale; 

6. To maintain close contact 
with small business groups, 
Chambers of Commerce and 
other organizations interested in 
the welfare of small business; 

7. To assist individual small 
businesses on their particular 
problems, and to establish work- 
ing relations with officials in 
other government agencies in 
order that assistance to small 
businesses may be expedited; 

8. To represent small business 
on Regional Inter-Agency Small 
Business Committees, composed 
of the small business groups of 
RFC, Department of Commerce 
and WAA. 
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HEDGE-KLIP 


PORTABLE ELECTRIC HEDGE TRIMMER 


FOR HOME OWNERS...LANDSCAPERS...NURSERYMEN! 4 ‘ 50 


© Continuous duty Universal electric motor, 110v, AC-DC apa 
in zone 
(Less Discounts) 





© Hardened tool-steel blades with 12” cutting length $4950 
© Two aircraft-type balanced handles with inserts a eee ere 


. Complete with 15 ft. extension cord, switch and plug DELIVERY of at least one dozen per account in time 


for the Christmas gift trade is assured. 





Pr? oF 


© May be used on hedges, shrubbery, trees and grass 





Thousands of HEDGE-KLIPS have already been sold all over the 
country. Thousands of other consumers are waiting patiently for this 










House 
ont in 
—s att yond practical, precision-engineered, all-electric hedge trimmer. Cash in 
n, ° 
New on the demand. Order without delay. 











Times, 
Christian Science 


publications. nore mats con A C . M r.WEe@ e) L C O ey i N C . 


ee@-.-* pera 
oaain ond other promot! 
° 102 WEST 101 STREET - NEW YORK 25, N. Y. - ACADEMY 2-2475 
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Specially selected for the 
Hardware 
Retailer 





Practically every cus- 
tomer entering your store 
is a prospeet, at one time 
or another, for one or 
more of these sturdy, serv- 
iceable Gilmer V-Belts. 
They are specially 
selected to cover 887 
applications— washing 
machines, oil burners, 
power tools, home work- 
shop equipment and 
other small appliances. 


The assortment consists of 35 Gilmer V-Belts, a 


variety sufficient to fill most of your customers’ re- 
quirements. Attractively mounted and arranged on 
the compact Gilmer “Eye-Ful” Tower, these belt 

make an attractive counter or window display. 


The V-Belt business is always active, and is highly 
profitable. Take advantage of this big demand. Mail 
coupon below for the Gilmer No. 350 Assortment. 
Itecosts but $23.92, including selling accessories. 


L. H. GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 


Division of United States Rubber Company 


moot -------- 7 


L H. GAMER COMPANY 

Tacony, Philadelphia 35, Pa. 

Send me the complete Gilmer “Eye-Ful” Tower Assortment, 
No. 350, as follows: 

1—35 assorted V-Belts for household appliances. 

2—Gilmer Handimeter (patented) for quick measuring of belts. 
3—Display stand, sign, inventory form. 

4~—~Gilmer Belt Catalog, “America’s Belt Bible”. 


Bill me $23.92 through your nearest jobber. 


NAME____ 


ADDRESS________ ‘ sls niblahtiteaip Eiteinigtineienieiibibiaiaiilas 
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REMOVE LIMITATIONS 
ON GLASS CONTAINER 
PRODUCTION-DESIGN 


All controls over the manu- 
| facture and design of glass con- 
tainers have been removed by the 
Civilian Production Administra- 
tion. Action was taken by re- 
| voking Order L-103, which had 
| restricted glass bottle and jar 


shapes and sizes to the patterns | 


made in 1942. 
CPA said it was removing the 
control, in effect since May 11, 
| 1942, because a reasonable bal- 


| ance of supply and demand has 


been achieved throughout the in- 
dustry, with manufacturers re- 
porting backlogs of orders down 
to normal, 

At the last session of the Glass 
Container Industry Advisory 
Committee, John D. Small, CPA 
Administrator discussed revoca- 
tion of the order and explained 
CPA’s policy to cancel controls 
as soon as production records in- 





dicated they are no longer neces 


“Both the user and ultimate 
consumer of the packaged goods 
will benefit from such self-im- 
posed regulation,” Mr. Small said 
at that time. 

Accordingly Mr. Small is now 
requesting all manufacturers and 
users of glass containers to carry 
out the following policy in line 
with the revocation: 

1. Every possible effort should 
be made to hold to a minimum 
any changes in the present pat- 
tern of operations. 

2. Such changes as are pro 
posed should be resisted if they 
will jeopardize the present pro- 
duction and delivery rate of con- 
tainers. 

3. The interest of the small 
customer should be protected to 
the maximum extent. 

Though the order is revoked, 
CPA pointed out that it could 
still use its priority powers where 





assistance is necessary. 








RETAIN RECORDS 


All producers. processors, and 


other distributors of any com- 


modity currently under price controls are required to retain 
for a year after date of decontrol of each commodity, all 
records, reports, and other documents that they were re- 
quired to keep or to make, up to the time of decontrol, the 
Office of Price Administration has announced. 








Warning Sounded on Foreign Guns 


ITH the hunting season in full swing in many sections 
of the country, it is important that sportsmen and 





returning G. I.’s again be warned to look out for the booby 
traps which may be lurking in foreign-made wartime guns 
and ammunition. 

“There is no way for the average sportsman to tell whether 
his souvenir gun is safe to shoot or not, for it surely won't 


| blow up unless it’s fired,” says Henry P. Davis, of the Reming- 


ton Arms Co. “The best thing to do is to send a full and 
detailed description of the gun or pistol to General Julian S. 
Hatcher, Technical Division, National Rifle Association, 1600 
Rhode Island Avenue, N. W., Washington, D. C., and get his 
advice. General Hatcher is one of the world’s foremost authori- 
ties on both domestic and foreign small arms, but in many 
instances even he cannot give you full safety assurance with- 
out an examination of the piece. 


Good Prewar German Guns 


“It is generally recognized that before the war the Germans 
made good guns. And during the first part of the conflict 
rigid standards were maintained. , But if you own a German 
gun made during the latter part of the war, you may unwit- 
tingly be in possession of a one-way ticket to Valhalla. It is 
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were ‘carelessly machined, for speed of production was the 
thought of the day. And it is also well known that the slave 
labor forced to manufacture those guns did its share of sabo- 
tage, which makes every one of these guns a possible booby 
trap. It is extremely difficult for any one not an expert to tell 
the difference between the old and new. 

“According to General Hatcher, European gun-makers do 
not make their weapons with completely interchangeable parts. 
The guns are hand-fitted and the major parts of each indi- 
vidual gun are stamped with the same serial number. It is 
safe to fire the gun only when all numbers are the same. 

“Perhaps the most dangerous of foreign-made guns are 
those produced by the Japanese. During the war the Nips 
resorted to casting their rifles and those made along toward 
the last are particularly dangerous. The older Japanese guns 
are generally safe with the right ammunition, but this cannot 
be obtained in this country. 

“As a general rule, foreign ammunition is safe when used 
correctly. Unfortunately, several types of foreign ammunition 
will fit some American guns and vice versa, but there are a 
number of other factors which should be considered, including 
pressures, and bullet sizes. The German 7.92 mm cartridge 
will fit the Model 1903 Springfield rifle, but the bullet size 
is not the same. The 7.92 mm bullet is for a diameter of .323 
inch and the Springfield 03 bullet is actually .306 inch in 
diameter. A small difference but enough to burst the gun. 

“There is also the danger of getting hold of some foreign 
proof loads, made for the purpose of blowing up weak guns. 
These might get mixed in with some regular loads and then 
you’re surely in for trouble. 

“And look out for those foreign-made shotguns. In recent 
years we have developed some extra heavy loads and these 
old guns from other soils simply cannot take them. They are 
safe only so long as they remain as souvenirs. Play safe. 
Write General Hatcher before you take a chance . . . then 
maybe you won’t take it.” 





Development and Use ef Standards 
Important to Management 


The proper development and use of standards is the most 
effective tool now available to management for controlling 
costs in this period of rising labor and raw material prices, 
according to Howard Coonley, chairman of the Executive Com- 
mittee of the American Standards Association. 

“When other cost factors are at their most inflexible,” Mr. 
Coonley said, “it is vital that the men who control this 
country’s industry put their own production house in order. 

“Rationalized production costs are an absolute necessity 
in the interest of the producer and the consumer and for the 
smoothly functioning national economy necessary for our 
safety in a disturbed world.” 


Premium Payments 


RTHER extending its growing subsidy plan, NHA has 
set up a scale of premium payments for nail kegs, staves 
and headings, retroactive to Nov. 1. This brings to 16 the 
number of premium payment plans instituted by NHA. 
Under the overall plan on kegs, staves and headings, the 
following premiums will be paid: 4 cents for each nail keg 
produced above quota; keg heading, 1% cents for each set of 
keg heads produced above keg heading quota; 40 cents for 
each bundle of staves imported from Canada; and—for closed 
stave mills (those not operating during the period Sept. 1 
through Oct. 31)—20 cents for each bundle of staves pro- 
duced, plus 20 cents additional for each bundle produced above 
2400 bundles per month, multiplied by the number of closed 
stave mills owned by the company. 





well known that the German guns produced in that period | 
















SOUND JUDGMENT PoiINTS TO 


The Dayton Line! 












































DAYTON JET-TYPE DEEP 
WELL SYSTEMS. Ideal for 
farm water systems. Capacity 
—200 to 750 gallons per hour. 


DAYTON SHALLOW WELL 
SYSTEMS. Pumping Capaci- 
ties of 250, 350 and 500 gallons 
per hour. 
























DAYTON WATER SOFT- 
ENERS. Brine-storage, single- 
control valve type. Capacity 
30,000 grain. 


- 


DAYTON WATER SOFT- 
ENERS. Several types avail- 
able. Capacity — 30,000 grain 
gallons per regeneration. 
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THE DAYTON PUMP & MFG. CO. * DAYTON, OHIO 
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The GREATEST IMPROVEMENT 


IN WORK GLOVES IN THE 
PAST TWENTY YEARS! 


Entirely different from any 
glove intended for the same 
purpose! 


Outwears several 
pairs of ordinary woven fabric 
gloves. Made of specially 
knitted material with hun- 
dreds of “loops” in every 
square inch, to cushion and 
protect the hand. Can be 
washed without excessive 
shrinkage—and hold their 
shape! Treated with John- 
son’s “DRAX” to make them 
water repellent! Tested in 
laboratories and under 
actual working conditions. 


Send For New 
CATALOG 


Big, new catalog 
lists full line of 
ADVANCE work 
loves including 
eather palm 
gloves, flannel 
gloves, wire 
stitched gloves, 
welder's gloves, 
etc., as well asa 
complete line of 
safety and protec- 
tive clothing for 
every industry. 


“A Better Work Glove For Every Purpose” 


ADVANCE 


GLOVE MANUFACTURING CO. 


DEPT. HA-7, 901 W. LAFAYETTE BLYD. 
DETROIT 26, MICH. 


Detroit. Toledo Chicago+-Rome, Ga. 














Carborundum Announces New 


Hardware Merchandising Program 


New markings and designs for packages emphasize Carbor- 

undum brand name on all products. Simplified terminology 

on labels, related line selling with new “point of sale” displays, 

sales manuals, improved catalog and other features part of 
new merchandising program. 





The new packages showing how the brand name is more prominent than ever 
before and how the end labeling stands out for easier identification. 


NEW and very comprehensive hard- 
ware trade merchandising program 
was recently announced by The Car- 
borundum Co., Niagara Falls, N. Y. 
Improved colorful packaging, promi- 
nently featuring the company’s brand 
name; new, attractive “point of sale” 
display units; simplified end labeling; 
an improved catalog; an electrotype 
guide and new promotional kit for 
wholesalers and a dealer promotional 
guide are all tied together to better serve 
the trade and the ultimate consumer. 
Bold red and blue are the colors of 
the new packages. The new packages 
all feature the name Carborundum and 
many bear the legend, “A Product by 
Carborundum.” In fact, all packages 
of the company’s products now em- 
phasize that name, rather than the 
many other brand names previously 
used on former packages. End label- 
ing, on each package now has the de- 
scriptive matter in the same sequence, 
as all other new packages. Plainly indi- 
cated is the fact that the product is 
abrasive paper, pouncing paper, sander 
disc, industrial cloth or whatever other 
type it may be, part of the simplified 
terminology plan. 
Fourteen new and colorful display 
units for table, counter or window use, 


all featuring the Carborundum name 
were created for the program. Each 
displays the actual product, gives its 
name and catalog number and shows 
the product in use. Of various sizes these 
are made for several numbers of sharp- 
ening stones, Carborundum Safety-Blade 
Hone, No. 57 File and Scythe Stone, No. 
66 Knife Sharpener, Axe Stone, No. 149 
Pocket Hone, Hook Stone, Valve Grind- 
ing Compound, Auto Stone, No. 194L 
Pocket Hone and Sportsman’s Stone. 
There are also other display units for 
grinding wheels and a basket display 
for Handy Sandy assortments for paint- 
ers, carpenters, mechanics and house- 
hold use, in assorted grits. Each display 
unit is designed for use in related sales 
displays and for use with other Car- 
borundum units and merchandise. 
Another important step in the pro- 
gram is the new informative data on 
the backing of coated abrasives. Here 
again the brand and company name are 
prominently indicated. Information, in- 
cluding specifications, is the same as 
that on the end labeling of cartons. 
The new looseleaf Hardware Catalog 
No. 105 featuring Carborundum prod- 
ucts for the hardware trade lists the 
entire line and illustrates the new pack- 
ages, enabling the user to keep the 


HARDWARE AGE 





































Today 
being 

giant ¢ 
of ove 


Today 
jyou— 1 
practic 
stretch 
makin 
fraying 


safety 


Ass 
life 
irot 
hea 
No. | 













_ |NOW-SATURATING YOUR 
~ COMMUNITY WITH THE 
KOILED KORD STORY! 
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gives its 
id shows 
izes these e baa 
of sharp- Today—right in your community, your customers are Cash in now on this barrage of advertising. Stock up 
ety-Blade being told: get Koiled Kords at your dealer now. It's a on Koiled Kords now. Remember—every Koiled Kord 
tone, No. giant campaign, in top mass magazines with circulation sale nets you as much profit as 5 or 6 ordinary cords! 
. .* = of over 20,000,000—and readership many times that ! Holiday buyers are free spenders—prepare for really 
e Grind. ; P ; big Koiled Kord sales — NOW. Order plenty of all 
Yo. 194L Today—hard selling advertisements are at work for three Kellogg Koiled Kords from your wholesaler — 
s Stone. you—telling your customers about these better, more TODAY! 
snits fer practical electrical cords—selling their exclusive, easy- . 

display stretching, self-retracting action ... giving the sales- KOILED KORD DIVISION 
or paint: making “no-dangling, no-tangling, no-kinking, no- Kellogg Switchboard & Supply Company 
‘¥ ome fraying” facts — describing their extra convenience, 6680 South Cicero Avenue, Chicago 38, Illinois 
| display Safety and economy. Leading Manufacturer of veleghene. orate Radio Apparatus and industrial 
ed sales 
er Car- Cash Iu—Onrder Now Grom Your Wholesaler 
se. 
the pro- P 
eo fa KOILED KORDS E-X-T-E-N-D-O 

: A 
ame are — pS Senemmere os tenemssrrcaoamntams RENEE STS A, 
Hon, In- For Heater Appliances The Multi-Purpose Extension Cord . 
ame as Assures extra convenience, extra cord Eliminates dangling, —— and kink- The “Safety-First” cord for washing 
tons. life — specially designed for electric ing df cords—perfect for radios, lamps, machines that won't dangle on damp, 
Catalog irons, roasters, grills, hot plates, room mixers, hand vacuums, fans, light power _wet floors . . . reduces menace of shocks, 

nak heaters, etc. tools, etc. shorts, and blown fuses. 

Mg the No. 6000-2 ( SP atiachran ) Retail $2.95" ea. No. 8001-6 (,omsie connectors) Retail $2.95* ea. No. 8011-2 (with attachment plug only) 
is "= No. 6000-1 ( th gttachment ) Retail $2.75* ea. No, BOOI-5 (“ith,msle sttach-) Retail $2.75* ea. Retail list throughout U. S. $3.50 each 
ad ~ *Prices 15c higher west of Rockies *Prices 15c higher west of Rockies Retail prices protected by Fair Trade Acts 
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HOUSE NUMBERS 


lhal GLOW IN THE DARK 


Up front is the new packaging for Car- 
borundum Knife Sharpener No. 66, as 
compared with the older package. 


catalog up to date, with the addition 
of new pages or price sheets as they 
are issued. A mailing card is included 
with each catalog requesting recipient's 
name, address, position and wholesalers 
from whom he buys. 

Having a colorful design on sturdy 
stock, the new catalog for dealers em- 
phasizes the identity of al] Carborun- 
dum packages and display material. A 
handy commodity index gives ready 
reference as to products and prices. 
There is also a numerical index for lo- 
cating commodity names and specifica- 
tions, according to catalog number. 
Each product’s specifications are clear- 
ly shown in detail. 

Only hardware items are included in 
this catalog. Those dealers and whole- 
salers wishing data on automotive 
wheels may obtain it on request. Prices 
are emphasized by a tinted background. 
‘ Cut sheets for floor sanding are incor- 

° ° porated in the new catalog and com- 
Unlimited modity headings are at the top of each 
page to make products easier to locate. 


Po te nt i a | : Color panels behind illustrations give 


greater clarity to product pictures and 


M a rket : highlight price data in each chart. 
- A colorful brochure, for distribution 
The minute one set of Agate to dealers, entitled ‘The Case of Miss- 
Lumi Plastic H Numbers is seen “Glowing in the ing Profits,” is profusely illustrated and 
— _ - ee g F outlines the entire merchandising pro- 
Dark” in a neighborhood, everybody wants them. This sen- gram in simple, lively terminology. 
sational new item is creating extra profits for many dealers. Copies of it are available through 
No electricity, no wiring, no reflectors. Numbers absorb wholesalers. cial 
and store daylight, then emit a phosphorescent glow af- For the wholesaler a direct mail fo ‘ 
‘qhtfall. Mad f “— Ried abet d er, “Enter the Six Solutions to “The 
ter nightfall. Made o toug ; ivory-co ored plastic—an Case of Missing Profits,’” shows com- 
weather-proof—Agate Luminous Plastic House Numbers lend bination use of Carborundum displays 
distinction to every address. in hardware stores. This promotional 
piece also includes samples or illustra- 
H tions of the new displays, new packages, 
Packaged for Quick Sales new catalog and the dealer book, “The 

The ten section shipping carton (one section for each Case of Missing Profits.” 

digit—12 identical numbers in each section—a total 
of 120 numbers per carton) serves as a sales-creating 
counter display. Each individual ‘“Glow-In-The-Dark"’ 
house number is individually packaged in a cello- 
phane bag, with sales-stimulating card enclosed. 
Also enclosed is an attractive 
counter display card and a 
window streamer. Order a stock 
today. a 


Glow-in-The-Dark Switch Plates and 
Cord Pulls Also Are Available Now! 





a ea 


AGATE PLASTICS CORPORATION es tee ee seem 


MERCHANDISE MART, CHICAGO 54, ILLINOIS trasted with the older unit 
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The DEPENDABLE 4-piece A-P Heat Reg- 
ulator set-—for warm air, steam or hot wa- 
ter coal-fired furnaces — has many proven 
features that help you to ready selling. 


The modern streamlined A-P Thermostat, with its ivory-tone 
cover, recessed easily-read thermometer, is sensitive to 1° 
temperature change, operates fast and frequently for close 
control of room temperatures. Compact, powerful Damper 
Regulator is quiet in operation, precision built for years of 
trouble-free service, and has a ‘‘stoking safety” feature that 
furnace owners appreciate. Separate Limit Controls avail- 
able for warm air, steam, or hot water systems, avoid dan- 
gerous and wasteful overheating for extra safety and econ- 
omy. Transformer and complete accessory and installation 
kit permit quick, easy installation. 

Help your furnace-user friends NOW to coal savings, and 
more convenient, uniform, comfortable heating this year. 
Write for your complete sales kit on the A-P Heat Regulator 
Set for coal-fired furnaces. 


AUTOMATIC PRODUCS COMPANY 


MILWAUKEE 10, WISCONSIN 


ca 
= 
= 
= 








2442C NORTH THIRTY-SECOND STREET ° 


DEPENDABLE @oxtrole 


FOR HEATING + AIR CONDITIONING 
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IN GREAT DEMAND?! 


just look at the features that 
make Flexscreen seli so fast! 


Adds distinctive charm and beauty to any home. 


@ Stops flying sparks—prevents fire-damage to 
rugs, floors, furniture. 


Easily opened or closed with one hand—with 
exclusive Unipull control. 


Sheer, flexible, woven-metal curtain lets MORE 
firelight shine through. , 


@ Need not be lifted aside to add fuel—no fuss, no 
bother, no burned hands. 


Heat-tempered metal fabric will give life-long 
satisfaction. 


Ready for instant use, its convenience makes for 
increased safety. 


@ A size, type, style to suit any fireplace. 


@ Remarkably low in cost—popular sizes as low 
as $12.50 retail. 


Nationally advertised in leading magazines— 
customers ask for it. 


Send for a Bennett Flexscreen Catalog o 
BENNETT-IRELAND INC. 


MAKERS OF FRESH-AIRE FIREPLACE UNITS 





1126 NORTH STREET, NORWICH, NEW YORK 
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Vacuum cleaners—Decontrol of 
household vacuum cleaners by the OPA, 
announced (November 6) brought state- 
ments from industry leaders that the ac- 
tion would result in no material changes 
in the prices charged consumers. “Decon- 
trol follows representations which we have 
been making to the OPA for many 
weeks,” said Bret C. Neece, Landers, Frary 
& Clark, New Britain, Conn., president of 
the Vacuum Cleaner Manufacturers’ Asso- 
ciation. “We foresee no great changes in 
the price structure. Decontrol does offer 
opportunity for reasonably flexible read- 
justment in the case of some cleaners, with 
relation to the actual costs involved. We 
can look forward now to a full free flow of 
our products to continue serving the long 
pent-up demand for new household equip- 
ment. It will strengthen and stabilize our 
industry’s whole set-up, from the factory 
clear on to the final retail outlet.” 

. * 7 


Paint volume—A prediction was 
made by Ernest T. Trigg, National Paint, 
Varnish & Lacquer Association, recently at 
a meeting in Atlantic City, N. J., that the 
paint industry will have “all the volume of 
business it can take care of for some years 
to come.” Volume of paint sales, for this 
year, would, he stated, have reached 
$1,000,000,000 if the necessary raw ma- 
terials had been available. Sales, ac- 
cording to government figures, he declared, 
in the first eight months of this year rose 
nearly 17 per cent over the same period in 
1945. 

> . > 

Washing machines — Household 
washer production is 15 per cent above the 
monthly average for 1941, the industry’s 
highest prewar year, according to the latest 
figures available, and the output in August 
was 26 per cent above that in August, 1941, 
or 186,965 compared to 148,811 washers. 
According to a report issued by the 
American Washer & Ironer Manufacturers’ 
Association, August, 1946, production of 
washers also exceeded July output by 12 
per cent. Ironer production was reported 
below 1941, aggregating 10,869 in August 
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compared to 18,478 in the same month of 
1941. 
. . > 
Electric irons—Proctor Electric 
Co., recently issued a statement through 
Robert M. Oliver, vice president that, “De- 
control will immediately affect the price of 
only one Proctor appliance, Model 961 
Never-Lift iron.” This iron had a retail 
list of $12.50 when introduced prior to the 
war and the increase on that model, as of 
Nov. 4 was to $12.95 including excise tax. 
* * 7 
Bicycles—130,000 units valued at 
$3,200,000 were shipped during July, 1946, 
and 141,000 units valued at $3,500,000 dur- 
ing August, according to a recent report re- 
leased by the Bureau of the Census, U. S. 
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Department of Commerce. However, Au- 
gust shipments increased eight per cent in 
number and 10 per cent in value over July, 
and reached a new high in shipments for 
1946. 
> . > 

Porcelain enameled products— 
Shipments showed a moderate decrease in 
September to $6,700,000, according to a re- 
port released Nov. 5 by the Bureau of the 
Census, U. S. Department of Commerce. 
These shipments were seven per cent less 
than the August shipments, valued at $7,- 
200.000 but were more than twice as great 
as the shipments valued at $3,300,000 dur- 
ing September, 1945. More than half of 
the decrease occurred in shipments of 
cooking, household, and hospital utensils. 
There were decreases also in shipments of 
refrigerator parts, store fronts, and other 
architectural porcelain parts. These sta- 








Wholesale Hardware Sales‘ 
By Geographic Divisions, for September, 1946 
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Percent Change 
. 1946 Amount (Add 000) 
DIVISION vs. Percent 
| Number | a ES ee eS SEE Ty Nine Nine 

of from Months | Months 

Firms Sept. Aug. Sept. Aug. 9 mos. 
c 1945 1946 1945 1946 1945 | (Add 000) | (Add 000) 
U.S. TOTAL...... 312 +63 —2 | $64,127 | $39,360 | $65,488 +39 | $488,306 | $251,611 
New England...... 19 +75 +3 1,481 1, +38 11,452 8,296 
Middle Atiantic......... 75 +50 7 9,016 6,019 9,740 +35 74,286 047 
East North Central 45 +75 —5 10,725 6,127 | 11,345 +46 87,827 60, 040 
West North Central 39 +66 +3 11,587 6,999 | 11,256 +48 77,208 52,188 
Atlantic. 53 +86 +3 8,206 4,414 7,997 +47 58,308 39,796 
East South Central 18 +70 +2 3,814 2,242 3,728 +41 29,430 20,928 
West South Central 27 +47 +1 7,999 5,429 7,952 +% 60,215 45,009 
Mountain... . 10 +74 +5 1,873 1,074 1,783 +46 13,646 9,337 
AS 26 +652 —8 9,426 6,212 | 10,251 +24 75,934 61,170 

Bureau of the Census Published in Business Division by Current Wholesale Trade 


a Includes 23 reports received too late to be incorporated in Census Bureau published releases. 
b Includes reports received too late for inclusion in previous monthly totals. 
c Number does not apply in all cases to the year-to-date figures. 





States comprising 


regions: 
New yer og —s Mass., N. H., R. L, Vt.) 


Middle Atlantic—(N. 


- ¥., Pa.) 
East North Central tit.. Ind., Mich., Ohio, Wis.) 


West North Central—(lowa, Kan., Minn., Mo., Neb., N. D., S. D.) 


Seuth Atlantic—(Del., D. C., 


Mountain—(Ariz., Colo., Idaho, Mont., Nev., 
Pacific—(Calif., Ore., Wash.) 


Fla., Ga., Md., N. C., ’s. 
East Senth Centralh—(Ala., Ky., Miss., Tenn.) 
West South Central—(Ark., La., Okla., Texas) 
N. M., Utah, Wyo.) 


C., Va., W. Va.) 
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Immediately means now ... there's 
no waiting for the “Sandmaster” 
drum and disc Sander and the 
“Workmaster” 12-inch wood Lathe. 
With industry and home hobbyists 
crying for good power tools, here 
are two items you can sell at once, 
emphasizing these advantages for 


quick sales: ; SANDMASTER—Cam action lever 
Both machines are made of rust- adjusts table for various depths 
proof structural aluminum alloy, of cut. Shaft extended for acces- 
with accuracy in cutting and sand- pai A ots age ae oe — 
e es T j ° 
ing assured through precision ball a =: en as e hicbeohin 
bearings sealed for life. planer. 


Remember—immediate shipment. 
You'll sell them before they have 
time to catch dust. 








WORKMASTER—End play in spindle taken 
up without replacing or rebuilding any 
part of head. V-type four-step pulley gives 
positive drive, and variety of speeds as- 
sures exactness in all turning operations. 
Perfect alignment of centers. 
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WATERBURY 14, CONNECTICUT 
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FOR MORE TOOL MILEAGE 


Pliers for 
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CORPORATION 
UTICA 4,NEW YORK 











tistics were compiled from returns of 84 
manufacturers for Sept., 1946, these manu- 
facturers representing substantially the en- 
tire production of the industry. Included 
are companies doing porcelain enameling 
on a jobbing basis as well as producers of 
porcelain enameled products for sale. The 
data shown in the report do not, however, 
include porcelain enameled stove, re- 
frigerator, and washing machine parts, 
which are produced and assembled into 
completed end products by the same com- 


pany. 


2 + 7 
Washing machines — Factory 
ship ts of h hold washers in Septem- 





ber were second highest for any month 
this year, totaling 184,215, compared to 
186,965 in the preceding month, according 
to announcement by the American Washer 
& Ironer Manufacturers’ Association. The 
month was exceeded by only three others 
in the history of the industry. Shipments 
were 12.3 per cent above 163,324, the 
monthly average for 1941, final prewar year 
o: full production in the industry. Ironers 
shipped in September aggregated 13,413, 
compared to 10,869 in August and 17,991, 
the monthly average for 1941. It was the 
year’s best month for ironers, topped only 
by 14,201 in June. Overcoming a slow 
start at the beginning of 1946 caused in 
part by shortages of materials and labor, 
the industry has brought washer factory 
shipments in the first three quarters of 
the year up to 1,364,007. This compares 
with 1,469,916, three-fourths of the 1941 
total. The ironer total is 85,420, com- 
pared to 161,997. 


Nail keg staves, headings—De- 
tails of a premium payment plan on west- 
ern area nail keg staves and nail keg head- 
ings—one of five new incentive plans 


announced for issuance this month and 
retroactive to Nov. 1, were outlined Nov. 
12 by the Office of the Housing Expediter. 
The other four plans include an eastern 
area plan for nail kegs, galvanized steel 
sheet, carbon steel sheet, and millwork 
items. Regulations on all of these will be 
issued some time this month, bringing the 
total number of premium payment plans 
to 16. Nail keg staves and headings pro- 
duced in Washington, Oregon and Cali- 
fornia, states which are excluded from the 
area plan on kegs, staves and headings, are 
eligible for premiums under the western 
area plan. Amount of the premiums is 5 
cents per set of staves produced above 
quota and 2% cents per set of heads pro- 
duced above quota. The quota is the aver- 
age of the three highest months’ produe- 
tion in the first 9 months of 1946. The 
western area plan is effective from Nov. 
1 through April 30, 1947. 


Furniture production lessens— 
Furniture shipments in September dropped 
8 per cent below August, in dollar value, 
but were 55 per cent above a year ago, ac- 
cording to Seidman and Seidman, ac- 
countants to the furniture industry. Con- 
sidering price increases since 1941, and a 
drop in output of lower priced merchan- 
dise, these observers concluded that the 
physical output of furniture, today, is at a 
rate considerably below 1941. 

+ od ” 

Reviewing steel pipe demand— 
A prompt review of steel pipe requirements 
for the housing program will be made by 
CPA, following information received from 
pipe producers that they had shipped some 
300,000 tons, “about three times the hous- 
ing and utilities requirements of buttweld 
pipe to distributors” during the third quar- 
ter. On the basis of the above shipments, 








Wholesale Hardware Inventories‘ 


By Geographic Divisions, for September, 1946 



































END-OF-MONTH INVENTORIES (Cost) STOCK-SALES-RATIOS b 
Percent Change 
GEOGRAPHIC Sept. 1946 Amount (Add 000) 
DIVISION vs. 
Number 
of 
Firms | Sept. Sept. Sept. Sept. Sept. 
1945 10% 1946 1945 1948 1946 1945 1946 
U. S. TOTAL 198 +43 +5 | $68,241 | $47,576 | $65,116 152 170 140 
N Ly om tettnccaak 13 +37 +4 2,334 1,708 2,246 §22 
Middle Atlantic. ....... 43 +21 —2 6,942 5,745 7,072 131 157 117 
East North Central 35 +74 +6 14,637 8,428 | 31,783 154 158 1 
West North Central...... +42 +4 14,500 | 10,212 | 13,888 159 134 
South Atlantic.......... 27 +45 +8 3,706 2,563 3,437 113 129 104 
East South Central 8 +64 +3 2,061 1,257 1,994 138 124 135 
West South Central..... . 17 +38 +8 8,470 6,137 7,830 162 174 150 
Mountain. ............. +30 +9 989 759 907 99 132 
cific. . . 17 +38 +5 14,602 | 10,767 | 13,959 201 227 179 











Bureau of the Census 


a Includes 21 reports 
b Stock-sales ratios are obtained by 


Published in Business Division by Current Wholesale Trade 


received too late to be incorporated in Census Bureau published releases. 
dividing the stocks by the sales for an identical group of firms. 
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all of the housing needs should have been 
satisfied. However, builders with “HH” 
(housing) priorities have complained to 
government agencies of their inability to 
get buttweld pipe during this period. Gov- 
ernment spokesmen said that if investiga- 
tion shows that HH ratings had been dis- 
regarded by distributors, it might be neces- 
sary to impose an indefinite “set aside” on 
all distributors’ stocks for buttweld pipe. 
NHA says that a “distorted geographical 
distribution pattern” also has been affect- 
ing pipe shipments. Industry members 
have generally been following the “histori- 
cal” pattern of shipments of the 1937-1940 
period, but NHA said that construction 





demands were unusually high on the West | 


Coast and in Texas, which were low ton- | 


nage shipping points for the steel industry 
in prewar days. It therefore emphasized 
that the steel industry must maintain 
shipments to all areas of the country to 
prevent a slowdown in the home construc- 
tio program. 
2 s * 

Vacuum cleaners— The Hoover 
Co., N. Canton, Ohio, vacuum cleaner 
manufacturers announced that despite de- 
control of such equipment the company 
does not intend to increase its present 
established prices for the various cleaners 
made by it. Every effort, the announce- 
ment stated, is being made to produce con- 
siderably more cleaners than the company 
made in prewar days. 


Farm equipment scarce—It is 
easier to sell farm machinery today than 
at any time in history but new equipment 
is coming through only in small doses. This 
was the story of dealers attending the re- 
cent annual convention of the National Re- 
tail Farm Equipment Association, in Chi- 
cago. It looks as though farmers may ex- 
pect no substantial increase in deliveries of 
new farm equipment for at least another 
year. Chairman B. F. George, of the As- 
ciation’s planning committee, said that, 
“Manufacturers do not promise dealers any 
great improvement in 1947.” He estimated 
that farm dealers are filling only 40 per 
cent of orders, despite production rates 
that in many instances equal or exceed 
those of pre-war years, and it is hard to 
estimate when dealers will catch up. While 
demand is exceptionally high for all farm 
equipment, dealers report it is largest for 
heavy machinery. An acute lack is that 
of motors for such purposes as pumping 
water and grinding feed. Two chief fac- 
tors in the demand are said to be the 
war time emphasis on new and improved 
farming methods, and today’s high level of 
farm income. Also, there is a substantial 
increase in farms where electricity is be- 
ing used, and this has boosted the demand 
for electrical equipment such as milking 
machines, food freezers, and water sys- 
tems. It also has induced formerly exclu- 
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Six interchangeable 
screw-in tips adapt 
iron to oa variety 
of soldering jobs. 






Sell Kwikheat Thermostatic Soldering Irons for 
profits and repeat sales. They give customers 
solid, satisfying performance and long useful 
life. Built-in thermostatic control prevents over- 
heating ... less re-tinning. Heats fast... only 
90 seconds. Use less current to keep iron at 
usable temperature. ° 
_ Two sizes, 225-watt and 450-watt. Less than 
half the average weight of conventional-type 
irons of equal power. Perfect balance. Cool, 
plastic handle. Six interchangeable tips and core 
of fast-heating copper alloy. Body of heat- 
resistant chrome plate. Push the new, modern, fully 
guaranteed Kwikheat Soldering Irons for profits. 
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The high grade quality of welded 
and weldless Cleveland Chain never 
Depend on 


varies this quality 


reputation to satisfy customers 


and build repeat business for you. 
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Wholesale Hardware Collections 
on Accounts Receivable“ 
By Geographic Divisions, for September, 1946 
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| | ACCOUNTS RECEIVABLE Collection Percentages b 
' hak a — — — Es ee ED 
Percent Change 
GEOGRAPHIC | Sept. 1946 Amount (Add 000) 
DIVISION = 
a PE A ae 
of 
Firms Sept. A Sept. Sept. Aug. Sept. A 
1948 1 1946 1945 1946 1964 1945 1946 
U. $. TOTAL...... 285 +56 +8 | $56,604 | $35,679 | $51,256 100 99 104 
New Engiand........... 18 +65 +7 1,432 867 1,340 88 B4 co) 
tlantic......... Ba +62 +7 8,620 6,312 8,061 92 93 96 
East North 1 43 +73 +10 9,964 6,772 9,080 101 103 106 
West North Centra’ 38 +67 +12 9,140 5,481 8,141 116 119 121 
South Atlantic.......... 51 +71 +6 7,585 4,447 7,160 99 95 101 
East South Central 14 +45 +65 2,190 1,541 2,081 101 99 97 
West South Centra! 24 +35 +6 5,358 3,966 5,063 108 102 m1 
ecatidonectan 8 +68 +8 890 529 827 $3 90 on 
beteccdocobedeced 2 +H +9 10,405 7,791 9,503 91 91 95 
| Bureau of the Census Published in Business Division by Current Wholesile Trade 
a Includes 23 reports received too late to be incorporated in Census Bureau published releases. 
= are obtained by dividing the collections by the accounts receivable fer an identical 
group 
sive farm implement dealers to carry decision on premium payments for ex-_ 


















































many “hardware” items they did not sell 
before the war, such as washing machines, 
refrigerators, vacuum cleaners, and elec- 
tric irons. 
es 6s s 

Less farm equipment made— 
CPA reports that September production of 
farm equipment declined about 5 per cent 
from the August level which was a preced- 
ing record high. While September’s dollar 
value, $63,275,584, was lower than August 
production, this figure exceeded CPA’s 
estimate for September, which had been 
$58,000,000, and the decline probably was 
due principally to the fact that there were 
three fewer working days in September 
than in August. The September produc- 
tion compared with $47,864,104 volume for 
September, 1945. Total output for the 
third 1946 quarter amounted to $189,629,- 
156, nearly 30 per cent more than for the 
same period of 1945. 


Recent announcements—On Nov. 
5. CPA ruled that householders who had 
new hot air furnaces installed without 
blower motors, because of the recent short- 
age, may apply for blowers on a priority 
basis. This action allows owners, occu- 
pants and builders to certify that homes 
occupied or ready for occupancy will not 
be habitable unless blower motors are ob- 
tained for their warm air furnaces. These 
self-issued certificates may be used as pri- 
orities to obtain motors from suppliers, who 
in turn may use them to get motors from 
manufacturers. Two premium payment 
plans for nail kegs were announced, to be 
retroactive to Nov. 1, by housing expediter 
Wyatt. It was also promised that early 


terior house paint will be made. Priorities 


assistance for the procurement of steel 


be used in housing products was amplified 


by CPA, to include wash basins up to 


inches. As of November 6, CPA knocked 
out its long-standing allocation control over 


cattle hides and skins. It rescinded 


its 


Order M-310 on the ground that the in- 
creased flow of cattle to slaughter, since 
price decontrol, indicates supplies shortly 


will be normal. 


Cotton crop estimate lowered— 
The Department of Agriculture now esti- 
mates this year’s cotton crop at 8,487,000 


bales of 500 pounds each, on the basis 
Nov. 1 showings. This is a decrease 


of 
of 


2.7 per cent from a month ago. The in- 
dicated crop would be approximately 525,- 
000 bales smaller than last year, and would 
be only 542,000 bales larger than the 1921 
crop, which was the smallest since 1895. 
The cotton crop totaled 9,015,000 bales last 


year, 
(1935-44) average. 


and 12,553,000 for the ten-year 


“Perhaps 10 per cent greater” 


—Washington officials generally predict 


Christmas sales volume perhaps 10 per 
cent greater, in terms of actual goods 
across the counter, than in last year’s 
record holiday buying. In terms of dol- 
lars, some economists of the Federal Re 
serve Board believe the peak will be 20 
to 25 per cent higher than a year ago, but 
say that price increases account for much 
of the extra volume expected. Bankers 
reporting informally to the Federal Reserve 
Board from a number of cities have stated 
that store cxecutives are “very optimistic” 
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QUAKER'S Grandma Binney says: Vad 
"MY! THIS GADGET ON ., lee 
MY QUAKER HEATER 

































fember this... only QUAKER dealers 
ve the *evadget” that clinches sales! Only 
d@alers can become neighborhood 
dquarters” with QUAKERTROL 
zing, fuel-saving, trouble-killing 
makes QUAKER heaters an 


triumph in efficiency. 
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Only QUAKERTROL automatically produces and synchronizes 


a regulated flow of air with the flow of oil at every flame setting. 





tHe QUAKERTROL unit Only QUAKERTROL provides the right draft for proper com- ag 


PATENTED AND MANUFACTURED oe 
exceusivety SY QUAKER bustion regardless of chimney condition or weather, 25% in | 
fuel saving over any natural draft heater guaranteed! 


QUAKER MANUFACTURING COMPANY 
223 W. Erie St., Chicago 10, If. 







The FIRST name cn oct heaters 
“The LAST WORD tx effcccency/ 
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Model 2013 Model 2010 FHERE'S A QUAKER BURNOJL HEATER 


FOR EVERY SIZE SPACE HEATING JOB 
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Shipments made from wholesalers 















: PARLYN CASEMENT WINDOW OPERATOR IS ROLLER BEARING * and UNIVERSAL* 


“Trede Merk* 
707 SOUTH BROADWAY 
LOS ANGELES 14 CALIF 





and have been stocking up heavily—“per- 
haps overstocking in some lines,” board 
officials remark. At the Commerce Depart- 
ment, D. S. Wilson, economist of the busi- 
ness structure division, predicted the holi- 
day buying would run from “rather good 
to startlingly good.” “There will be more 
goods available, a wider choice and a dif- 
ferent kind of goods,” he said. “Good toys 


courage consumers from buying anything 
but necessities.” 

Unreservedly optimistic was Walter 
Morrow, president of the American Retail 
Federation, who offered this forecast: 
“Holiday business should be marvelous 
Wage and income payments are high over 
the country, production is strong, there is 
a huge backlog of demand for all the 
heavier consumer goods. I would guess 
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arlyn Operator is this 

to old fashioned “scraping” 
nger-tip action that’s friction 
“building life- 

arkable 


y® Operator truly universal — 










up, from 2 to 200 pounds, for left or 
post-war features never before offered 
opening; burglar proof; 


superior 
llows fi 


free and trouble free. It makes the Parl 


for every window size from 10” 
right hand. ¢ Other Parlyn 


include: 20% to 30% wider 
sor write for catalog file sheets today. 


construction; easier, faster installation. ¢ See this rem 


operator at your dealer’ 





* Another outstanding feature of the new P 


roller bearing arm action. Far 


design, this exclusive feature o 
time” 
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are now available in quantity, along with 


many types of household appliances and the physical volume of geeds ould woul 


top 1945 by 10 or 12 per cent. However, 


suenichings. I wouldn’t want to venture any long-range 
“I do not share the belief that the peak forecast of business beyond Christmas.” 

of merchandising has been reached, nor ** 6 

do I believe that business yet is pricing New-comers in radio and appli- 

itself out of the market. ances—The large backlog of unsatisfied 
“However, any further increase in gen- demand for radios and household appli- 

eral price levels could very definitely dis- ances attracted some 7,000 new firms into 








SALES OF 1,361 INDEPENDENT RETAIL HARDWARE 
DEALERS IN THE UNITED STATES 
September, 1946, Comparisons 





Sept.’46 Sept.’4 


No. vs. vs. ’ ’ ; 
tores’ Sept.’45 Aug.’46 Sept. ’46 Sept.’45 Aug 46 
; ee : 1.361 44 —5 $14,976,983 $10,392,728 $15,773,522 





1946,’ $144,663,324; 1945, $102,064,645 
First nine months of 1946 showed a 44 per cent gain over 1945 














“ Per. 
Percent Change cent 

Sept. 46 Sept. '46 C hange 

Number compared compared Dollar 9 mos.’ 

of firms with with Sales vs. Pe 
States reporting’ Sept.’45 Aug.’46 Sept.’46 9 mos. 
EPROPS OOO INE: 18 +26 —18 $197,088 +38 
BON, wedadhuctacbeos des 7 +49 —12 73,307 +4 
aan te 18 +31 —4 199,180 a 
a oe eee 171 +46 — 6 2,563,198 te 
CIR oc’ ob cace waco ous 23 +39 —2 7,320 t 
CRED .vak.ceeadanews 18 +53 0 116,907 a 

MEE Sothsotapestesxeaes 18 +59 + 2 235,197 + 
EE ond detwusscudecess 21 +47 —2 251,266 +42 
N° cVikedhuadacuicieata 12 +19 + 3 126,228 +42 
rere 109 +43 —4 950,286 +45 
SN, 463A Gd cp conandese 53 +40 —12 462,725 ot 
ORE EAT at eee 39 +50 + 6 324,022 +49 
DD. soeecahssabisbiena 35 +38 +1 692 +35 
BENG. decen ved alia ah ihre 12 +50 —15 155,229 +55 
Massachusetts ............ 41 +54 — 1 479,752 + 
EEE was boasicccseede 60 +41 —7 654,488 13 
DEE siedadecessaueeas 37 +55 +4 281,486 + 

DN widcossucoeesasse 12 +80 + 8 205,415 +62 
ee Jad omeek mace 31 +32 + 2 127,273 +50 

DEED ci pawincwcceceds 14 +33 —48 126,909 +11 _ 
New Mexico .............- 5 +39 — 6 83,249 +31 
eee 90 +42 — 8 920,397 +34 
EL Scans A oedras.0:n-0an ae 113 +47 — 6 1,263,403 +45 
MIND 63 sabacaucc scons 32 +35 + 2 252,892 +34 
RE. sath sscicntn sonkeds 25 +47 — 6 373,444 +43 
Pennsylvania ...........-. 123 +47 —2 1,378,535 +40 
re 7 +52 —7 97,938 +59 
Ty GEE Sincecicsecescs 12 +42 —14 139,064 +39 
Ee By ee 49 +34 —2 614,015 +37 
WHEE: cdcbversassececus 8 +28 + 3 128,533 +23 
WI bigs Cio 0c educte 29 +47 —4 386,087 +36 
MEE. . cs Gudherscacsncke 74 +47 —5 764,937 + 
GR, BE niccceciscccos 38 +27 —4 280,558 +36 
Los ina. | ESS 19 +71 — 8 370,522 +59 
Tk! 8 +55 + 6 131,626 +45 
i I Soa nckccses 38 +27 — 4 280,558 +36 
NS Re aan 22 +44 — 6 251,439 +46 








1 Includes reports received too late for inclusion in previous monthly totals. * Number 
does not apply in all cases to the year-to-date figures. Compiled by Bureau of Census, 
U. 8. Department of Commerce. 
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RIVETLESS a” Aan 
SOCKET ‘scoor 





NO RIVETS 


SMOOTH 
SURFACE 














UNSURPASSED 
FEATURES 


1 — Smooth socket... no 
sharp or rough edges. 


2 — Less chance of handle 
breakage. 
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3 — Lower end of handle covered 
with metal cap which protects handle. 





4 — Handle securely fastened to scoop 
by a single rivet at frog. 





“AMES” PRODUCTS 


























SHOVELS FORKS 5 — Easy to rehandle. 
SPADES HOES 
scOOoPS RAKES Armor-D or Split-D handle optional. 
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AGRICULTURAL HANDLES hd - 
AMES 
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PARKERSBURG, W. VA. AMES BALDWIN WYOMING CO. NORTH EASTON, MASS. 
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As New As 


Tomorrow! 


Set in a Brand New, eye-catching 
Orange & Black display of 
special design, the GREAT 
NECK Red-and-Black PLASTIC 
Handle Wood Chisel is as 
popular as ever! 


<. Crear Neck» 


, 4 
UN@REAKABLE | ~* HANOLE — 















New Display of 
No. 22 Unbreakable Handle 
Wood Chisel 


Each Chisel is of scien- 
tifically tempered high grade 
alloy steel. 


Each Handle is of Red- 
and-Black Plastic that is 
% Unbreakable! 
%& Shatterproof! 
¥% Splinterproof! 
% Warp-proofl 


THE GREAT NECK Poise 
SYMBOL OF QUAL. - 
ITY & SERVICE 


GREAT NECK SAW 
MANUFACTURERS, INC. 
MINEOLA, L. |. 














those fields in 1944 and 1945, the Com- 
merce Department has stated. In addition, 
many existing firms established new 
branches through that period. 


More real rubber—CPA, on Oct. 
30, authorized tire manufacturers to in- 
crease the natural rubber content of their 
product. This move was made possible by 
increased shipment of natural rubber from 
the Far East. Manufacturers of small and 
medium-sized passenger car tires, which 
constitute 95 per cent of the industry’s out- 
put, may raise the natural rubber content 
up to 23 per cent. Formerly the allowed 
natural rubber content was 13 per cent. 
Large passenger tires, which formerly were 
allowed only 13 per cent natural rubber, 
will now be permitted a 67 per cent con- 
tent. CPA also said that tire manufac- 
turers will be allowed a production of fifty 
“experimental” white sidewall tires per 
month, to familiarize themselves with pro- 
duction problems. These tires must be 
marked to show that they are “experi- 
mental.” 
. * . 
Going out of rubber business— 

Uncle Sam, it seems, is going out of the 
rubber business, possibly on the first of the 
year, certainly before March 31. Under 
the existing system, the government buys 
rubber from foreign sources and resells it 
to American companies. The decision to 
restore the business to private hands, offi- 
cials said, is based on an improvement in 
world rubber supplies which is expected 
to bring at least 50,000 tons a month into 
this country, mostly from British Malaya. 
That volume should be sufficient to fill in- 
dustries’ needs and guard against a lifting 
of prices, but there is some fear that 
American rubber firms will be so eager to 
get supplies that they will try to outbid 
each other, once the trade is back in their 
hands. The end of government purchasing 
does not mean the end of government con- 
trol of the domestio use and allocation of 
natural rubber. CPA officials want to keep 

the right to ration rubber among tire com- 

panies and other users, and to specify how 

much natural must be used in combination 

with synthetic. This is for two reasons: 

First, early in 1947 the natural rubber 
supply will not be sufficient for unlimited 
consumption; second, later in 1947, when 
natural rubber is ample, the government 
will want to compel the use of some syn- 
thetic in order to keep alive our now- 
important synthetic rubber industry, for 
national security. 

s . s 

Record paper output—The great- 
est volume in its history will be produced 
by the U. S. paper industry this year, ac- 
cording to an estimate prepared by the 
American Paper & Pulp Association. It 
has predicted that output in 1946 of all 
grades of paper will total 21,245,000 tons. 











This compares with 19,667,211 in 1945, and 
20,241,466 in 1941 (the earlier record), 
While the over-all total will set a new high 
mark, output of some types of paper will 
be lower this year than during war or pre 
war years. Newsprint, for example, also 
book papers, fine papers, and tissue prod- 
ucts will fall behind earlier records. How. 
ever, wrapping and bag paper and paper- 
board output will set new peaks, accord. 
ing to industry estimates. 

s 66 2 

Vacuum cleaners—Continuing a 
series of records established in June, July 
and August, factory sales of household 
vacuum cleaners broke through to a total 
of 223,039 in September, according to an- 
nouncement by C. G. Frantz, Cleveland, 
Ohio, secretary-treasurer, Vacuum Cleaner 
Manufacturers’ Association. This compares 
to 234,148, all-time high established in 
August, 209,108 in September, 1941, final 
full prewar productign year, and again 
tops March, 1941, highest prewar month, 
when factory sales were 217,906 cleaners. 
“Vacuum cleaners thus are going through 
in unprecedented numbers to consumers, 
as there is exceedingly little lag between 
factory sales and retail outlets,” Mr. Frantz 
said, 

= + ” 

Wholesalers’ inventories and 
sales—Inventories of wholesalers rose 6 
per cent in September, while sales fell off 
4 per cent, leaving a Sept. 30 “stock-sales 
ratio” of 115 per cent, against 108 per 
cent on Aug. 31. These figures come from 
the monthly Department of Commerce sur- 
vey. The department’s report also noted 
that in the first nine months of 1946, sales 
by wholesalers were up 28 per cent, to 
$3,892,000,000. Sales for September were 
44 per cent above the same month last 
year and inventories were 45 per cent 
higher than on Sept. 30, 1945. The depart- 
ment said that a large part of the increase 
from a year ago is accounted for by the 
rise in prices, but it also noted that in- 
ventories are up slightly more than sales. 
For most trades, supplies on hand at the 
beginning of October were adequate for 
approximately six weeks at current rate of 
sales. Measured in terms of weeks’ supply, 
inventories of many lines are approaching 


pre-war levels. 
a s 7 


Retail prices at 25 year high— 
September retail prices of consumers’ 
goods and services reached their highest 
point in more than 25 years, the National 
Industrial Conference Board said in its 
quarterly survey of 65 cities. September 
retail prices generally were 16.3 per cent 
above September, 1945, with food-stuffs, of 
course, showing the largest recent in- 
creases. Raising its index on 100 in 1923, 
the Board said retail prices were 114.6 in 
September, compared with 108.2 in June, 
and with 115.7 in November, 1920, the last 


HARDWARE AGE 











high | 
of La 
which 
0.6 pe 
per © 
was 2 
porar 
June, 
ing Vv 


the O 


1 sta 
the { 
the | 
using 
the « 
ing 2 
ago. 
deco! 
of 1 
per « 
grair 
152.8 
102. 


pa 


Nt 









high mark. Also up, was the U. S. Bureau 
of Labor Statistics’ wholesale price index, 
which covers 900 commodities. This rose 
0.6 per cent during the latest week, to 135.9 
per cent of the 1926 average. This index 


1 in 1945, and 
lier record), 


a new high 
of paper will 











ng war or pre 

example, algo was 20.6 per cent higher than before tem- 
d tissue prod. porary suspension of controls at the end of 
records. Hoy. June, and was 61.8 above the correspond- 
er and paper. ing week of 1937 and 42.9 per cent above 
peaks, accord. the October, 1929, index. 
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Commodity price comparisons 

—The Associated Press, reporting the Nov. 
1 status of important price averages, gave 
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in June, July 





























of household the following percentages, compared with 
th to a total the 1926 “par,” which its index has been 
ding to an- using. For the eighth consecutive week 
t, Cleveland, the over-all index registered a gain, stand- 
uum Cleaner ing at 157.52, compared with 111.83 a year 
his compares ago. Industrial price averages, reflecting 
tablished in decontrol of hides, climbed to a new high 
, 1941, final of 124.06. Food prices averaged 148.21] 
and again per cent of 1926, livestock 216.44 per cent, 
war month, grains and cotton 192.84 per cent, textiles 
06 cleaners, 152.84 per cent, and “non-ferrous” metals 
ing through 102.85 per cent. 
consumers, +2 
ag between Retail store sales—Retail store 
Mr. Frantz sales in September were estimated at 
$8,203,000,000 by the Department of Com- 
merce. This was 28 per cent higher than 
ries and in Sept., 1945, but 2 per cent below 
Ts rose 6 August, after adjustment for the difference 
les fell off in the number of shopping days. The de- 
‘stock-sales partment reported total retail sales in the 
t 108 per three months ending Sept. 30 set a record 
come from quarterly high3l per cent above the 
merce sur- same quarter last year and 7 per cent 
ilso noted ‘ above the second quarter this year. The 
1946, sales chief factor, however, was the rise in 
- cent, to prices, the department observed. More 
uber were recently, there have been increasing indi- 
onth last cations of a narrowing of the rate of gain 
per cent in U. S. department store sales, as reported 
\e depart- by the Federal Reserve System. Sales of 
: increase the nation’s department stores were up 
r by the only 17 per cent in the week ended Nov. 2, 
that in- from a year ago, and were up 20 per cent 
an sales. in the four weeks ended on that date, com- 
d at the pared to the corresponding period of 1945. 
uate for eee 
t rate of Farm income high—The Depart- 
supply, ment of Agriculture reports that farm in- 
come from marketings, for the first ten 
months of 1946, totaled $17,800,000,000, an 
increase of 7 per cent from the correspond- 
high— ing period last year. Receipts from live- 
sumers’ stock and livestock products were up about 
highest 5 per cent, and represented 55 per cent of 
jational the total income from marketings. Receipts 
in its from crops increased 13 per cent, and 
tember represented 45 per cent of the income. 
r cent October income from livestock and crops 
uffs, of were both 30 per cent above September. 
nt in- ey: ae 
—. Re-checking forward commit- 
F ments—Consumers of steel who have or- 
tee ders on the books of a large steel com- 





pany, in the Chicago district, for delivery 
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in the first and second quarters of 1947, 
are being asked to cancel the present ton- 
nage, and to place new orders with a 
view to reducing orders on mill books to 
a minimum of requirements. The present 
condition of the order books of this com- 
pany for shipment, in the first half of next 
year is “bulky,” and it is believed that the 
cancellation of standing orders and the 
placing of new ones for actual needs will 
result in cutting down the load on mill 
books considerably. Only one producer in 
the Chicago territory has opened books 
for the first and second quarters of 1947. 
Another producer is reported considering 
such a move on Nov. 1. Such a review of 
forward commitments probably is wise for 
all concerns, small or large, whose buying 
ahead may have been heavy and perhaps 
panicky and pyramided, due to the short- 
ages and delays in the recent past, in the 
arrival of merchandise ordered months ago. 


High employment continues— 
Employment in the U. S. remained above 
the 57,000,000 mark in October, for the 
fourth straight month, the Census Bureau 
reports. It listed 57,360,000 persons em- 
ployed in October, 10,000 below the pre- 
ceding month. However, employment has 
declined but little from the all-time high 
of 58,100,000, reached at the Summer peak 
last July. Unemployment in October was 
estimated at 1,950,000, relatively level with 
the two preceding months. In Aug., 1945, 
the final month of the war, there were only 
about 830,000 persons looking for work. 
The Bureau’s figures over only civilian 
labor forces, excluding members of the 
armed services. 


Rising “travel market”—Travel 
is “big business,” with a vast market wait- 
ing to be exploited, Don Thomas, manag- 
ing director of the All-Year Club of 
Southern California, Ltd., said recently. 
He cited that money spent in pleasure 
travel in 1939 was 7 per cent of the na- 
tional income for that year, and exceeded 
what was spent, on a basis of wholesale 
prices, for all motor vehicles manufactured 
that year. Explaining the great potential 
market that exists for all those engaged 
in any way in supplying the needs of vaca- 
tionists and travelers, Mr. Thomas said 
that, whereas not so many years ago a 
vacation was a luxury, today more than 
four-fifths of all persons employed in pri- 
vate industry and 97 per cent of all office 
workers are eligible for paid vacations. 
“Over 85 per cent of all union workers 
have vacation clauses in their working 
agreements. In all it is estimated that 30 
million workers are now eligible for paid 
vacations. The higher standard of living 
enjoyed by most Americans, compared with 
our fathere’ days, and the greater surplus 
of purchasing power, enables a vastly 




































































1 The only saw that cuts dif- 
ficult curves, square corners 
any pattern—without turn- 
ing work. 

2 Ideal forcraftmen, hobbyists 
—or anyone whoworks with 
wood, plastics or light metals. 


3 Sharp, long- lastin 


blades 


won't break. And they'll fit 
most coping saws and jig 


Saws, too. 


Stack it...and display it! Call your 
wholesaler today. Or write for 
name of distributor nearest you. 





No need to shift 
work or change 


blade position. 
Simply saw k- 


wards, sideways— 
any direction. 


Sturdy frame, with 
new lever-action 
snap-on device, 
holds the right 
blade tension con- 
stantly. 


TYLER SPIRAL SAW BLADES: Shipped 
ready for display in packages of 3, 


6 or 12 blades. 


TYLER COPING SAW FRAME: Mounted 
on colorful display card, complete 


with four blades. 






larger number of persons to obtain plesures 
of travel.” Mr. Thomas suggests that, by 
proper advertising, many tourists areas can 
multiply their business by putting their 
resorts on a year round basis. He ex- 
plained that southern California for many 
years did only two months’ business a 
year. By promotion it has been possible 
to attract tourists and vacationists all year, 
through emphasis on the particular advan- 


summer crowds can be avoided, and when 
absences from office and shop can be 
“staggered,” should be emphasized, he 
believes. 
> > > 

Busy Christmas season foreseen— 
Department and mail-order stores expect 
the Christmas buying season of 1946 will 
ring up the largest dollar volume of sales 
in their history. However, the prospects 


for record business are slightly dimmed by 


tages of each of the four seasons. The 
the feeling among many retailers that this 


advantages of “off season” vacations when 


Store Front Advertising Gets Results 


since 1869 
first choice 


fine craftsme 


Today ... recognized Af 

among the basic tools of 

try. VAUGHAN tool 

electrically-hardened steel 
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It always pays to buy a good toGiggs 
ia 


No. 700— 
Small Tool Assortment 
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Hardware stores with more than one floor have an opportunity to do some effective 

advertising by means of signs. So believe Fred and Walter Rechlin of the Rechlin 

Hardware Co., Bay City. Mich. This firm carries signs between the third and second 

floors and the second and first floors which read “Bay City’s Most Popular Store 

and “Where Prices are Lowest.” These signs can be seen easily by the thousands 

of people who go up and down the street every day and they help draw business 
to the store. 
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THE GREATEST SHAVING WY 


SHOW ON EARTH! 
| 


Coe 
GEM RAZORS... $ 
GEM BLADES 


ee 
Go after history’s richest “shaving market’ with 
history’s most popular blade-and-razor team. Those 
natural shave-partners . . . and profit-partners .. . 
advertised, recognized GEM RAZORS and GEM 
BLADES! — Gem Division, American Safety Razor 
Corp., Brooklyn 1,N. Y. 











































GEM “PEERLESS” RAZOR 


Available again! The famous 
Gem Micromatic Razor with its 
many exclusive features. All metal. 
Clog-proof. All one-piece. Gold- 
plated throughout. De luxe case 
with 5 Gem Blades. Counter dis- 
play holds 6 razors, to retail each 
at $1.25. 


GEM JUNIOR RAZOR 


The popular-priced Gem “Parade” 
model. Gold-plated throughout. At- 
tractively packaged in hinged case 
with 3 Gem Blades, to retail at 39¢. 
Available in smart counter display 
containing 6 units. 


















GEM BLADES 


Gem Razors per- 
form best with 
Gem Blades! 
Catch those 
“quarter custom- 
ers” with this self- 
selling display 
card. Holds 10 
packs of 5 blades 
each, retailing at 
25¢ a pack. 


REVERSIBLE 
BLADES 


The famous Gem Blade 
with two super-keen 
edges. Use Edge No. 1 
for full life; then re- 
verse, use Edge No. 2. 
Pack of 5 blades now at 
new low price of 25¢ re- 
tail. Vending card dis- 


fmm plays 10 packs. 


" AVOID ‘5 O'CLOCK SHADOW: with GEM BLADES 
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Your customers appreciate quality... 
they come back for it time and time 
again. That's why you'll find ROYAL 
lines so easy to sell the year around... 
easy and profitable. 





ROYAL ELECTRIC CO. Inc. 


PAWTUCKET RHODE ISLAND 


WIRE + PLUG and CARTRIDGE FUSES 
CORD SETS TROUBLE LIGHTS 
CHRISTMAS LIGHTING SETS 











may be the last of the bonanza Christmas 
seasons for a while. There are several 
reasons, merchandisers point out, why this 
holiday trade will top its predecessors; 
individual income and savings in the 
hands of the public are still at high levels; 
this is the first Yule-tide season since 1941 
that stores and mail order houses will offer 
all the traditional gift items in what ap- 
proaches prewar quantity and quality; and 
lastly, the inflated prices of merchandise 
will make this year’s volume look like a 
greater increase over past peak buying 
than it actually is. Latest actual figures 
(Federal Reserve) show that sales of the 
country’s department stores rose 23 and 19 
per cent respectively in the week and four 
weeks ended Oct. 26, from year-ago 
periods. 
ca s . 

Searcities persist—-All the main 
gift items of former Christmas season on 
the market, but not all are in sufficient 
quantity to meet the expected rush. One 
mail order house says that, although sales 
will be “terrific,” return of unfilled orders 
will also run high because its stocks of 
electric trains, sleds and various other 
large-demand gifts will be insufficient to 
fill all requirements. Sporting goods, toys, 
leather luggage, power tools for home 
workshops, and radios are among the more- 
plentiful items of gift merchandise that 
have made their way back to store shelves. 





Gifts such as electrical appliances, also are 
expected to count for a big part of this 
year’s increased business. A factor which 
will help sales is the availability of ip 
creased sales personnel. Department stores 
report clerks are somewhat easier to re 
cruit than in the last few years. 


Mail-order and chain showings 
—The highest sales on record, both for 
October and the first nine months of its 
fiscal year, were reported by Sears Roebuck 
and Co. October sales rose 59.7 per cent 
to $171,577,953, while sales from Feb. 1 to 
the end of October climbed to $1,189,148, 
986, an increase of 63 per cent over the 
corresponding 1945 period. Also, Mont- 
gomery Ward & Co. sales for both October 
and the nine-month period set all-time 
records for the company. October sales 
topped $100,000,000 for the first time in 
any one month in its history, totaling 
$112,154,993, and gaining 45.1 per cent 
over Oct., 1945. For the nine months 
ended Oct. 31, sales amounted to $74, 
941,857, a jump of 51.6 per cent. Among 
the variety chains, Woolworth’s reported 
an October increase of 16.3 per cent, and 
a year-to-date gain of 13.9 per cent, com- 
pared to 1945 figures. Kresge’s gains were 
14.4 and 10.1 per cent. J. C. Penney Co.'s 
betterment was 22.6 and 21.9 per cent, 
respectively. 








* The Outlook in the Steel Industry 


RICE increases made effective early 

during the week of Nov. 10 in the 
metalworking industry, following the 
elimination of OPA price controls, re- 
flected the sober thoughts of manage- 
ment now confronted with the possibili- 
ty of runaway markets which in turn 
would create a buyers’ resistance strong 
enough to start a business recession, 
according to The Iron Age, national 
metalworking paper. 


No General Rise Expected 


In the steel industry no leading steel 
producer this week made any changes 
whatsoever in the prices of steel prod- 
ucts. Nor is any general across-the- 
board advance looked for at least until 
Philip Murray’s United Steelworkers 
Union makes known its wage demands. 
On the other hand at least one leading 
steel producer may within the next few 
weeks or more make a price adjustment 
for those steel products on which it 
claims a loss or a low return. 

This steel company, along with others, 
had been negotiating with OPA for 
several months previous to the elimina- 
tion of price controls for an adjustment 
on products which were showing little 


or no profit. Because steel companies 
normally announce steel prices on a 
quarterly basis a few weeks or a month 
before the beginning of a quarter, it is 
expected that an announcement on high- 
er prices for some steel products will 
be made around the first of December 
or shortly thereafter. 

Steelmakers were already faced with 
increased costs this week when the price 
of iron and steel scrap reacted to the 
elimination of controls by moving up- 
ward. In some major centers the net 
increase in important openhearth grades 
of scrap advanced $2.50 a ton, but be- 
cause of the tight situation most orders 
being placed were on an open basis— 
as the broker obtained the material, he 
delivered it to the steel company. This 
contrasted to some normal markets 
where the broker sells at a price 8 
specific tonnage and then attempts to 
cover on the sale by picking up the 
material from dealears. 

For the past several months No. 1 
heavy melting steel and other similar 
grades have found their way into classifi- 
cations carrying a higher price. For 
this reason the prices being paid today 
for premium grade scrap will of neces 
sity because of the shortage cause the 
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same No. 1 and No. 2 heavy melting to 
be applied on current orders. Thus 
while the statistical increase in scrap 
prices early this week was more than 
$2.50 a ton, the actual increase in the 
price to steel companies from what 
they were paying a week ago amounted 
to an average of $2.50. 

Whether the current market prices on 
steel scrap will remain in effect the bal- 
ance of this week is problematical. 
While some scrap is coming out at the 
new quotations, dealers are in no hurry 
to fill the orders. It may be at least 
a week or two before the entire scrap 
list is clarified and before normal rela- 
tionships existing between various 
grades of scrap in prewar periods are 
reestablished. 


The Nonferrous Market 


The nonferrous market moved upward 
this week with copper being advanced 
3% cents per lb by two major producers 
to 1744 cents per lb delivered Connecti- 
cut Valley. Other producers are expect- 
ed to meet this price. This initial raise, 
according to authorities, by no means 
disposes of the possibility of still higher 
prices in the immediate future. 

A major producer early this week 
advanced the price of lead 2%4 cents per 
lb to a quotation of 10% cents per lb 
at New York. Other producers are ex- 
pected to meet this competitive position. 

At New York early this week zinc 
advanced from 8.69 cents per lb to 
10.94 cents. One of the largest increases 
in the nonferrous field occurred early 
this week when the sole producer of 
domestic antimony raised its price from 
144% cents per lb at Laredo, Tex., to 
234% cents per lb. The Office of Metals 
Reserve was expected to advance the 
price of pig tin to 6944 or 70 cents per 
lb from a former domestic ceiling of 
52 cents per lb. 

The removal of controls will have no 
drastic effect on the machine tool indus- 
try or machine tool prices as the indus- 
try shifts back into an era of competi- 
tion in a virtually free economy. Few 
across-the-board increases are looked 
for in this major industry. 

An overall lessening of extreme labor 
tension, a better distribution of steel 
products, a more workable pricing bal- 
ance between various steel items and a 
sane pricing policy are a few of the 
results expected in the steel industry 
now that price and wage controls have 
been eliminated. 

Steel producers, who have been 
forced to concentrate on the production 
of products on which a high return was 
realized and cut-back output on low re- 
turn items, will when price adjustments 
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sell like hotcakes because they provide 
the best cure for America’s closet plague 


44,557 home owners have 

written personally for information 
about K-Veniences during the past eight 
months. Such enthusiastic 

response to our national advertising 
backs up the findings of 

nation-wide surveys which 


show that unsatisfactory closets 

are a major problem in thousands of 
American homes. 

Production of K-Veniences is improving, 
so plan now to draw your share of 
sales and profits from this 

vast market. 


Feature K-Veniences consistently 





KNAPE & VOGT MFG. CO. 


GRAND RAPIDS 4, MICHIGAN 
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Monitor 


OUTGUESS 
,THE WIND 


Monitor Windmills are 
designed to reduce storm 
strain instead of fighting 
it, That is why they can 
ride out most storms 
without damage. 


An automatic wind governor keeps 
the wheel at a constant speed regard- 
less of wind pressure. The wheel can- 
not run wild, even in a storm. New 
pull-in control relieves shock and strain. 


All working parts of the Monitor 
Windmill head are carefully machined 
and set at the proper angle to reduce 
friction. Automatic lubrication elimi- 
nates the need for constant care. Iron 
Vault gear case keeps out dust and 
moisture, 


You can build a profitable business 
in windmill sales and service by pro- 
moting the Monitor line. 

Write your nearest Baker branch. 





@ BRANCHES @ 
. BAKER MFG. CO. Minneopolis, Minn, 
_— Madison, Wis; Fort Dodge, le; Cedor 
mr i Rapids, lo, Omaha, Neb.; Konsos City, 
Mo. Enid, Oklo.; Hutchinson, Kon 
BAKER MFG. LTO. Winnipeg, Conodo 
AXTELL CO. Fort Worth, Tex.; Amarillo, 
Tex, Lubbock, Tex, Sen Angelo, Tex. 


BAKER MANUFACTURING CO., EVANSVILLE, WIS 
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on the latter are eventually made be 
able to better serve their customers. 

A stepping up in the production of 
hard-to-get items will not only speed the 
output of finished manufactured goods 
but at the same time will deal a blow 
to the black market which existed to 
some extent in steel. This market was 
supported by some resellers who while 
buying steel from producers at legiti- 
mate ceiling prices charged from two 
to three times the allowed ceilings to 
ultimate purchasers. 

Some steel sources are slightly more 
optimistic over the industry’s future 
labor problems. While the possibility 
of a strike early next year is not entirely 
ruled out, the fact that the U. S. Steel 
Corp. and the steel union will meet for 
the first time without the shadow of 
government interference may mean an 
agreement will be reached much sooner 
than was generally supposed. No mat- 
ter what wage increase is subsequently 


granted it is a foregone conclusion that 
steel companies will be forced to ad- 
vance prices in order to make up for 
all or part of the additional wage costs 
involved. 

Steel ingot output this week con- 
tinued at peacetime peak levels un- 
changed from last week’s rate of 91.5 
per cent of rated capacity. The specter 
of a coal strike still hung over the in- 
dustry, but there were more adherents 
to the opinion that this crisis might be 
passed without a sharp drop in stee} 
production. 

Steel prices today are about 17.7 
per cent higher than the 1935-39 aver- 
age and about 17 per cent above the 
average for 1939, according to The Iron 
Age finished steel price composite. The 
same index indicates that the average 
steel prices in the third quarter of this 
year were only 7.1 per cent higher than 
they were during 1937. 





Three-Second Selling 


HREE-SECOND sélling is speed 

selling of ideas to fast-moving traf- 
fic past the show window. The com- 
monly accepted and undoubtedly ideal 
function of the show window is to stop 
pedestrians; show them the merchan- 
dise; create the desire to own. and 
thereby lead them into the store to pur- 
chase. It must be recognized, however, 
that the actual stopping power of most 
windows is less than 10 per cent of the 
passersby and that even the best win- 
dows seldom stop more than 20 per 
cent. 

This means that 80 per cent or more 
of the pedestrians pass without stop- 
ping. At the average walking speed and 
for the average window length, the 
passing time is about three seconds. 

Americans as a race are classed as 
“page flippers and window glimpsers.” 
Glimpse-selling windows designed for 
those who run and read are equally 
good for those who stop and shop. In 
order, however, to sell ideas forcibly 
and quickly, every principle that brings 
attention to the display, and holds it 
must be put to work. The principles 
that follow combine to attain that one 
objective—three-second selling. 

Single ideas can be grasped quickly, 
whether the displays contain many re- 
lated items or just one. The theme must 
be dominant and strong. In an effort to 
bring many samples of the store’s mer- 
chandise to the public attention, the 
window too often becomes a dumping 
ground for unrelated objects. 

Strong silhouettes of merchandise 
against its background get attention 
quickly. Where the colors of merchan- 
dise vary throughout the year the panels 


behind the central idea can be changed 
to correspond. 

Simple backgrounds are better than 
over-decorated backgrounds. Strong 
lines on the background should lead 
pedestrians’ eyes to the central display. 

Color in displays, decoration and 
lighting has a strong attraction power. 
Where colored light is used, direct 
white light onto the front surfaces of 
most displayed materials to give them 
their true color. 

Brightness balance that attracts at- 
tention and draws the eyes to the win- 
dow center is obtained by a good gen- 
eral illumination supplemented by spot 
lights that build the central brightness 
to a much higher value. If the mer- 
chant wants the window glimpser to 
remember also where he saw it, the 
window should contain the store name 
brightly lighted, perhaps as a combina- 
tion nameplate and simple footlight. 

—From The Three A’s of Store 
Lighting by James M. Ketch, Lamp 
Department, General Electric Co., Nela 
Park, Cleveland, Ohio. 
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BRINGS TO MIND... 


Many things truly NMERICAN 


Dominion is proud to be a part of the 20th century American 


industrial picture—confident that its products are representative 


of the finest in modern electrical appliances. 


Dominion appliances include: FLAT IRONS, WAFFLE IRONS, CURLING 
IRONS, TOASTERS, SANDWICH GRILLS AND GRID A-BOUTS, TABLE 
STOVES, HEATERS, POPPERS, HAIR DRIERS, MIXERS, HEATING 
PADS, INFRA-RED LAMPS, FANS. 





° 





TRACE MARK 





Distributed through 
reputable wholesale houses 
across the nation. 


DOMINION ELECTRICAL MFG. INC., MANSFIELD, OHIO 
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Closet Space Economizer 


The “Waldor” Space Saver extends per- 
pendicular or can be folded flat against 
door or wall. Space for 12 coat hangers. 





Individually boxed, 3 doz. in a_ case. 
Parade Products, Inc., 149-151 Lafayette 
St., New York 13. 


Protractor 


The “Center Finder” Protractor, manu- 
factured by the Interstate Sales Co., 1121 
Broadway, New York 10, N. Y., is designed 
for layout men, welders, foremen, mechan- 
ics, etc. It enables layout men to mark 4 
equi-distant points on circumference of pipe 
of any size at any degree at the same time. 
Serves as a 360-degree protractor. Has a 
zero - 90 deg. - zero scale together with a 
double-reading of % in.-per-ft. pitch scale. 
All calibrations etched on stainless steel. 
Weighs 10 oz., frame being made of mag- 





nesium. Retractable center-punch slides 
freely in the frame. A nest of four levels 
rotate in conjunction with the dial and 
register with the V and flat side of frame. 
Lists for $18.00. 





‘Banner’ Aluminum 
Plasterer’s Hawk 


The new “Banner” Plasterer’s Hawk, of 
the Banner Mfg. Co., 85 E. Gay St., Co- 
lumbus, Ohio, is made of 12-gage sheet 
aluminum and has a resilient sponge rub- 
ber dise to prevent plasterer’s callous. 
Has rounded corners and rough center on 
work side. Handle is 5 in. dried hard- 
wood, reinforced with center tie-bolt. In 
standard sizes, 134% in. square and 13 in. 
square, suggested to sell for about $2.75. 
Packed three to a carton. 





All-Purpose ‘Bar Boy’ 


The “Bar Boy” cracks ice, pulls corks, 
removes bottle caps, measures ingredients, 
cuts metal and plastic seals, and has a wet- 
or-dry security grip. Solid one-piece pres- 
sure-cast aluminum, highly polished. Indi- 








vidually packed in a red, black, and white 
plaid gift box. Designed and manufac- 
tured by Tempro, Inc., 215 Church St., 
New Haven, Conn., to retail for $1. 





‘Hallowell’ Catalog 


The Standard Pressed Steel Co., Jenkin- 
town, Pa., has issued a new 8-page folder 
on its “Hallowell” Speed Tool Kits. Numer- 
ous illustrations show the many tool com- 
binations which can be made with these 
multiple-purpose tools. 













































Aluminum Hampers 


Detecto Scales, Inc., 1 Main St., Brook- 
lyn, N. Y., has improved the appearance of 
its aluminum hamper by the use of hand- 








painted floral designs. The hamper is 
made of aluminum with plywood sides for 
added strength. There’s a different hand- 
painted floral design on each of the five 
basic colors—white, peach, blue, green and 
dusty rose. Priced at $14.95 ($15.50 west 
of the Mississippi). 


Ice-Roller Skates 


“Red Rascal” Ice-Roller Skates, manu- 
factured by the George K. Garrett Co., 
Inc., 1421 Chestnut St., Philadelphia 2, 
can be used as ice skates or can be con- 
verted into roller skates. Red rubber tires 
make it possible to skate indoors or out- 
side without the usual clatter and scratch- 
ing of steel wheels. Intended for begin- 
ners, from three to seven years of age. 
Wrench included for fastening wheels or 
runners. 
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| NOSE BAG HOLDER 
U.S. PATENT NO. 957,815 
Issued May 10, 1910 
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IN THE FEED BAG 


Yes, you're in the oats when you sell Dexter-Tubulars. They 
appeal to builders because they install faster. Give a life- 
time of guaranteed* satisfaction. They are more than a 
profit item for you. They build your reputation and goodwill. 
Displaying Dexter-Tubulars is good business. Demonstrating 
their advantages is even better. When customers see how 
easy they install — just bore two holes, then insert like a 
cartridge in a gun — the sale is made. And they'll come 
back for more. You're promoting for a big future when you 
display Dexter-Tubulars. 


*There is no questioning the honest in-built quality 
of Dexter-Tubulars. They are backed by a written 
lifetime guarantee packed in the box with every 
latch, supported by a company rated AA Al in 
Dun & Bradstreet. 


































Catalog No. 8650S 121 En- 
trance Lock Set, 5-pin tumbler 
cylinder lock available with 
Night Latch (illustrated) or 
Dead Lock. Solid brass handle 
outside trim, wrought brass 
inside trim. 











NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


ales Representatives in NEW YORK * BOSTON «+ MILWAUKEE «¢ COLUMBUS, OHIO + TAMPA 
DETROIT © PORTLAND, ORE. «+ ST. LOUIS * BALTIMORE ¢ FORT WORTH «+ CHICAGO 
CLEVELAND « PHILADELPHIA ¢ SAN FRANCISCO + LOS ANGELES + OMAHA «+ KNOXVILLE 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR 
AND SHELF HARDWARE 
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GREENLEE 
EXPANSIVE BITS 


Here is your answer to the wide demand for a fast, easy 
boring expansive bit . . . with free, positive chip clear- 
ance! For the GREENLEE specially-designed wide, open 
throat assures smooth, uninterrupted action always. All 
parts expertly designed and processed of top-quality steel. 
Cutting edges are filed sharp, and tested in wood. And 
remember, GREENLEE Expansive Bits are made in two 
securely-locking styles . . . Set-fast as illustrated or Plain. 
Sell top quality . . . sell GREENLEE! 


TX | 
uWGREENLEE: 
ae 


STOCKED BY LEADING WHOLESALERS 






















FAST SELLERS IN THE GREENLEE HIGH-QUALITY LINE 
Auger Bits e Expansive Bits e Socket Butt Chisels ¢ Socket Firmer Chisels e Car Bits e Razor Blade 
Draw Knives e Automatic Push Drills e Spiral Screw Drivers @ Bit Extensions e Bell Hangers’ Drills « 
Turning Tools « For complete information on these and other fine GREENLEE Tools, write today to 
Greenlee Tool Co., Division of Greenlee Bros. & Co., 1811 Herbert Avenue, Rockford, Illinois, U.S.A. 
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WHATS NEW 


Extensible Clothes Bar 


The “Wardro-Bar” is a telescoping, ad. 
justable bar for use in a clothes closet. 


Can be installed without screws, nails, 









brackets, ledges or any other type of sup- 
port. Consists of two chromium (or cad- 
mium) plated steel tubes. One tube tele. 
scopes into the other and is pulled out to 
the desired length, locking into position 
with a springsbutton. Any slack is taken 
up by turning the bar, releasing the 
threaded cap end to fit snugly against the 
wall. Rubber caps at both end insure a 
permanent fit without marring the walls, 
Comes in 24 in. length that opens to 42 
in., and a 42 in. bar that opens to 72 in. 
A long bar of 54 in., that opens to 84 in, 
is available for use as a shower curtain 
bar. Claimed not to sag, bend or slip. 
Individually packed. List from $3 to $5. 
Rop-Loc Products Co., 1401 W. 9th St, 
Cleveland 13, Ohio. 





Mixer Has Many Uses 


The “Margy Maid” Mixer, of molded 
clear transparent plastic, colors margarine, 
churns butter, whips cream, whips egg 
whites, makes ice cream, malted milk, 
salad dressings, cake frostings, etc. Shaft 
and mixing plate made of steel with « 
bright nickel finish. Ice cream and sherbet 
can be mixed thoroughly in the mixer and 
the entire unit then put into the freezing 
compartment of the refrigerator and al 
lowed to cool until thickened. Individually 
packaged in three-color carton and shipped 
six units to a display carton, two display 
cartons to a shipping case. Lists at $3.95. 
Margy Maid Division, Floyd T. Lovens 8 
Associates, 12 S. 1st St., San Jose 16, Cal. 
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Rope Line Clamp 


“Karleen” Line Clamp is for tightening 


























































sagging clotheslines, tent ropes, tennis and *% 

badminton net lines, boat rigging, truck STARTERS 
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othes closet. 
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bad 








tarpaulins, etc. Claimed to loosen with a 


type of sup- flick of the finger. Of satin-finished 
um (or cad- aluminum. Will not rust or chew line. 
ie tube tele. Being fair trade for 39 cents. CKarleen, | 
ulled out to Inc., Morris Plains, N. J. } 
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against the “RatStop,” a raticide produced by the 

nd insure a K-R-O Co., Springfield, Ohio, contains | 

s the walls, ANTU, the new miracle rat-killing agent, | 

opens to 42 according to makers. Claimed to be odor- | GE ee | 
ns to 72 in. less and practically tasteless to rats. Can | 
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sa Every user of fluorescent lighting 
Bee who has watched the annoying On- 
whise en Off habits of a dying lamp will 
alted milk, welcome the news about General 
etc. Shaft Electric Watch Dog starters. He'll 
eel with ¢ want to replace a// his starters when 
-_ a he sees how quickly they end annoy- 
Ange wa ing blink and flicker. 
or and ab ip? These double-duty starters are stop- 
individually Ee pences in drinking water fer rate or pers as well. A built-in cutout takes 
ind shipped dusted along rat tracks as AN rU is Tlie Cliiien ll sles Wine a 
two display claimed to kill rats when they lick dust = ps oes & 
ts at $3.95. from their feet. Suggested price 75 cents their useful life ends. Relamping need 
 Lovens @ acan. Six cans to carton. not be done at an awkward moment. 
se 16, Cal. What's more, Watch Dogs protect the 
Tarnish Preventative ballasts and save on maintenance. 
“Nopol,” a contraction of two words “no They're a big help in building more 
polishing,” is a vapor tarnish preventative fluorescent business all along the line. 
for silver, manufactured by Home Chemi- We're telling the story of Watch 
cals, Inc., Dumont, N. J. The chemical is Dog starters to your industrial and 
crystalline in nature and turns to vapor : : é 
commercial customers with ads like 





when exposed. Vapor escapes through 
small holes in the cover. In one ounce these. That means more sales and 


jars to sell for $1 and in 2 oz. jars for $2. | faster sales. You'll find it pays to 
| carry the complete line—for 15-, 20-, 
30-, 40-, and 100-watt lamps. For all 
the facts on this stepping-stone to 
more fluorescent business, write Sec- 
tion G17-1129, Appliance and Mer- 
chandise Department, General Electric 
Company, Bridgeport 2, Connecticut. 


*Trade-mark Reg. U.S. Pat. Off. > 4 


GENERAL @ ELECTRIC 
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Makes the tough-looking job 
literally a push-over... 
driving and drawing screws, 
drilling and countersinking. 
The spring in the handle 
keeps the bit in the screw 
slot and makes the job a 
simple one-hand operation. 
Sold with a %4” bit for driv- 
ing screws. Three drill 
points and countersink are 
also available. The Handy- 
man is a real “Yankee” tool 
... Something you can sell all 
over town. 


‘ Makes a hero 
out of a husband 








... Which makes the | 


YANKEE 


Handyman 133H 
a tool to feature 


















it 











NORTH BROS. MFG. CO. 
Division of The Stanley Works 
Philadelphia 33, Pa. 














Cordless Electric Iron 


A cordless electric iron, is being pro- 
duced by the Eureka Williams Corp., 
Bloomington, Ill. The iron draws instant 
heat from brief electric contact from a 
thermostat-controlled electric safety base. 
A micro-heat regulator, built into the base, 
governs exact temperatures for ironing 


| various fabrics. 





~ 


A thermostat control, automatically 
switches current on and off, eliminating 


the danger of fire. Retails for $17.95. 


Transparent Mailbox 


This transparent mailbox of “Lucite 
acrylic resin tells at a glance whether or 


” 


| not the postman has left any letters. Made 





in royal blue, ruby red, deep green and in 
colorless plastic. Flexible aluminum strip on 
the outside holds magazines and news- 
papers. To sell for about $8.00 Celomat 
Corp., 521 W. 23rd St., New York 11. 


New Arvins Feature 
Unique Selector Keys 


The Arvin model 555 in walnut finish 
plastic and its companion model in ivory 
plastic, the Arvin model 555A, are reach- 
ing dealers this month. The “piano key” 
type of automatic station selectors blend 


WHATS NEW 








into the contour of the cabinet. The width 
and length of the piano key controls are 
novel. Works on AC or DC. Noblitt- 
Sparks Industries Inc., Columbus, Ind. 


Retractable Dog Leash 


The “Lastic Leash,” recently introduced 
by Kellogg Switchboard & Supply Co., 
6646 S. Cicero Ave., Chicago, 38, stretches 





up ta five and a half feet and springs back 
to a seven inch coil when not in use. Its 
center is made of Nylon strands and is 
jacketed in Neoprene rubber. Although 
it weighs only 3% oz., maker claims it will 
withstand 200 Ib. pull. Retails for $6.00. 


‘Fleet Wheel’ Skates 


The Oakland Engineering Co., 800 100th 
Ave., Oakland 3, Cal., makers of the “Billy 
Boy” Pedal Car, is now introducing the 
“Fleet Wheel” De Luxe Ball Bearing 
Roller Skate. The skates are full size, 
adjustable, of all-steel construction with 
ball bearing wheels. Clamps can’t fall off. 
Leather straps. Being sold only through 
jobbers. Packed 12 prs. to a carton. 
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tu BANA BANTAM... 


A PRECISION VISE FOR CRAFTSMEN AND PRODUCTION MEN 






















Now in production is this 





high tensile strength alloy 
BANA Bantam Vise. 


The width With carbon steel jaws 
trols are : 

. Noblite- and two jaw attachments, 
, Ind. 


it will hold rigidly either 





straight, angular, or round 


sh surfaced parts. The BANA 
introduced 
ipply Co., 
p Siactalann pactly built and has a jaw 


Bantam is sturdily and com- 





capacity of three inches. 
Every customer is a potential sale for this production and drill press vise for the 


general machine shop or the craftsman’s home hobby shop. 






With Equalizing Jaw Attachment, round 
parts, either large or small, are firmly 
gripped. 


The BANA Bantam is well-built 
and ready to work for you ond 
your cusfomers. 





Available for immediate delivery, 

the BANA Bantam is priced at 

$3.49 Retail—A sure-fire seller!! 
Boxed individually in attractive 





















af two-color packages the BANA 
cing the Bantam is packed 12 to a shipping 
gees See aR Oe container, Freight Prepaid. The 
er pose Hl perts pratyree container is 10%"x 9%”x 6%” and 
heed under tension for the full weighs 30 pounds. 


width of the 2%" jaws. 





on. 


SWIVEL SNAPS © WALL TYPE CAN OPENER © SLIP-TITE HOSE COUPLINGS + BIG GAME SHOOTING GALLERY + AUTOMATIC TOY PISTOL 


BANA COMPANY #116 New Montgomery St., San Francisco, Calif. 
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WHATS NEW 


‘Sea-Lake’ Reel Has 
Interchangeable Spools 
A feature of “Sea-Lake” Fishing Reels 


are two spools, interchangeable for deep 
sea or lake fishing. Stainless steel, except 





Wrench grips the nut at three points of 
contact instead of the customary two. The 
Farm Utility Wrench accommodates seven 
popular sizes of nuts, square and hex, 
found on farm equipment. Drop-forged 
of high alloy steel. Made in all standard 
sizes and each end takes one hexagon and 
three sizes of square nuts. 


Fits 
boti 











































































and 
Aluminum Coffee Maker 
. This all-aluminum vacuum coffee maker, 
4 [9g e ) ff produced by Perfecto Products Co., 1132 
on N. Fairfax Ave., Los Angeles, is now in 
azs (A production. 
CHINA MARKERS | 
PRINT PRICES PLAINLY 
; : | sor bearings, gear and clutch. Star drag 
For quick, self-service | with extra friction discs for smoother oper- 
sales just mark the price ation. Enclosed case prevents entry of sand 
big and bold directly on and dirt. Has capacity for 300 yds. of deep 
the article. Do away with sea line; 75 yds. of lake line. Pentagon 
dangling tags or peeling Products Inc., 1316 Venice Blvd., Los 
stickers. Blaisdell China Angeles 6. 
Markers write readily on ee 7 
metal, china, glass, | ' 
plastic or any glossy Clothes Drying Rack 
surface. Marks are The Central States Products Corp., Ko- f , 
brilliant, legible and komo, Ind., has added a clothes drying Featured as the solution to breakage 
permanent... but easy to rack to its line. The “Whis-Ka-Way,” made problems, which cause heavy replacement 
remove with a damp from carbon stecl, hangs rigidly from expenses, the eight-cup size illustrated is 
cloth. chair back or towel bar. Though compact made of aluminum, long drawn in ‘one 
oe piece to prevent weak spots caused. by 
0 The special process by | seams and joints. Balanced handle is of 
ae which these pencils are heat-resistant Bakelite, attached with stain- 
— encased in paper, seals less steel neck band. Suggested retail 
< in the ingredients, price, $3.95. Jobbers being appointed. 
i — oxidation... 
< eeps them always fresh 
wag and ready. Molding Kits 
x Made in the following colors: Children and adults can make art models 
A 163-1 Thin Block 169-T Red for ornaments with powder, water and the 
6) 0th RS Vermilion Red flexible rubber molds found in Bersted’s 
Ma 166-T Brown 171-1 Gun Hobby Craft kits. Kit No. 3 has molds of 
> 167-T Light Bive 172-T Purple } 
Mom 168-1 Bive 173-T Thick Black N 
168\4-T Midnight Bive u 
T 
SHARD, in size, it adds over 5% feet of lineal . 
td +, clothes drying atea in the home. Finished : 
= % to resist rust. To retail for about 29 cents. ti 
: % s F UVtili : WwW h 
tee. v8 \ "ang . > arm Utility Wrencl 
Ord. po ait The Eazon Tool Co., 308 Endicott Bldg., 
pocee--- wim awl oxnnelned » | St. Paul 1, Minn., is introducing the 
{Mail this coupon for FREE SAMPLE ! | “Eazon” Wrench, a special model of which 
H ‘ ' | is the Farm Utility Wrench shown here. 
: S&atisOe7 PENCIL COMPANY !/ The engineered eccentric design of the 
‘ 141 Berkley St., Philadelphia 44, Pa.,Dept. H-6 {| | patented “lip” makes ratcheting possible 
' Send me sample of No. ' and adds an extra point of contact for 
: A ! | greater leverage and strength. The “Eazon” collie, dude frog, seal, turkey, squirrel Avail 
: : i | and a horse head. Paints, brush and var- 
‘ ernest... ' nish included for painting castings. Six 
§ Grv¥, sone, ovave_. —- } different kits. Bersted’s Hobby Craft Inc., TH 
wail Monmouth, III. 
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Available through all leading hardware wholesalers 


THE ELLWOOD COMPANY _e 709s. cicero ave. @ piso 44, ILL. 


LOXON 


TRADE MARK 


A NEW HOUSEHOLD SPRINKLER HEAD 


A BOTTLE CAP SPRINKLER 


Fits all standard beverage 
bottles. Gives a good spray 
and will not "POP OFF”. 


To retail at 


BY 


each 
The "Red Head" bot- 


tle cap has millions 
of friends—this is the 
RED HEAD'S Sister— 


"LOXON" 


IT LOXON 


TO SEAL 


Push down top (A) until 
y+ fingers of cap protrude. 
Snap fingers over rim of 
bottle. Then pull ring 
(B) all the way down. 







TO OPEN 


— pull ring (B) 

slip cap off. 
The Redheed bottle 
cap can be used over 
and over again. Keep 
several on hand at all 
times, 





COUNTER DISPLAY 
STOCK CARD NO. 40 


DISPLAY EASEL CARD ATTRACTIVELY 
PRINTED IN 3 COLORS, SIZE 10!/2"x 13'/2" 
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CLOTHES DAMPENER 
INSECTICIDE SPRAY 

FLOWER SPRINKLER 

MOISTEN VEGETABLES 


For use anywhere a light 
sprinkle is needed 
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BRAND 


HACK SAW BLADES 


Here's the original, time-tested HY-FLEX 
BLADE ... of a special analysis, 
molybdenum steel as Forsberg produces 
it. Scientific heat treatment enables these 
Blades to give practically equal per- 
formance with high speed tungsten steel. 
They're gauged and checked for accuracy 
throughout every step of manufacture, 
and given a tough bending pounds test 
before you get them for sale. if you 
want te promise long life on stubborn 
cutting jobs, offer Forsberg HY-FLEX 
Blades and you'll deliver it. 


A popular WHALE BRAND Hack Saw 
Frame for the machine shop mechanic 
and electrician. Adjustable for 8” to 
12” Blades. There's a complete line of 
WHALE BRAND Frames for every hack 


\\ — 


orsber 











WHATS NEW 


‘Midgi’ Lawn Trimmer 


The “Midgi” Mower is a lawn trimmer 
that gets the ragged edges left by the 
lawn mower and is used in a walking 
position. Mows around trees and founda- 


| tions. Length 50 in. Cutter blade is 7% 





in. wide. Wheels 3 in. in diameter. Four- 
to-one gear ratio. Cast aluminum gear 
hox. Two bronze oilite bushings. Cutter 
blade is saw blade steel. Drive shaft of 
steel tubing. Shipping weight about 14 
Ibs. To retail for $14.95. Midgi Products, 
122 North B St., Hamilton, Ohio. 





Electric Radiators 


The Morton “Co-Z-Air” which is claimed 
to heat an entire room without ever get- 
ting too hot to touch, operates on a dual- 
heat principle: Radiation and convection. 
It uses no water or steam. Plugs into any 
electric outlet. In addition to radiating 
heat like conventional radiators, it is said 
to draw cold air off the floor, pass it 
through the radiator and expel it through 
concealed vents, without a fan. Carrying 
handle can be used as drying rack. Comes 


aa SSSR Se ay 





in two sizes and 8 models. Claimed to use 
about the same amount of electric current 
(AC or DC) as a toaster or iron. Henry 
J. Morton Associates, Inc., 510 Boulevard 
Bldg., Detroit 2, Mich. 








133 Cornegie Wey, N. W. 


FOLDING 


Clothes Dryer 





A Household Necessity 


30 FT. OF DRYING SPACE 


SIZES 
Opened Collepsed 
W.31", H-64 31” « 27" x 5” 
PACKED 6 TO CARTON 
SHIPPING WGT. 42 LBS. 
Jobbers and Dealers write 








ATLANTA 3, GEORGIA 











The est ate 


BETTER BRAND 


mouse and rat 


TRAPS 


@ METAL OR WOOD TRIGGER 
@ FOUR-WAY ACTION 
@ OIL TEMPERED SPRINGS 


McGILL METAL Propucts Co. 


Marengo, Illinois 
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Adth Anniversary 
Natienal ‘illlti) Hilti 


‘ ia ia eon ctc 


pee back over the span of years 
since the foundation of our company, we 
| realize the many changes that have 

























































































NATIONAL 




















taken place in the industry and also the 
various emergencies that we have been 
called upon to meet. 


| We have grown steadily during these 
| years both in production capacity and in 

the number of individual hardware prod- 
ucts that we manufacture, thanks to the 
demand and loyal support of our dealers 
and their trade. We trust this fine business 
relationship will endure for years and 
years to come. 


It is quite fitting that we feature the “Big 4” 
Hanger and Braced Rail at this time because it 
still remains after years of faithful service one of 
our most popular hardware products. This rug- 
gedly constructed Hanger was specially designed 
for heavy sliding doors. Every feature of its con- 
struction, from heavy embossed hood to the 
hardened-steel roller bearings, portrays built-in 
stamina for long, hard service. 







































If you don't have these fine hangers in stock 
now, we advise placing your order today. 









MATIONAL MANUFACTURING Corners 
oe eS STERLING, ILLINOIS * *% *® # 
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A pliable, plastic 
weatherstripping. 
Easily and quickly 
applied to windows, 
doors, baseboords. 
Stops expensive heat 
lecks. 





Just press into 
place. Mortite does 
not shrink or crack. 
Keeps out dust and 
dirt, 

Roll covers about 


2 7 elton. $ .25 


Higher erat af Ruckies 
and Canada 














Above is one of the advertisements running in 


American Home Saturday Evening Post 
Better Homes & Gardens Time 

Howse & Garden Parents’ Magazine 
Howse Beautiful Popular Mechanics 
and other national magazines and newspapers. 


Soles are growing for Mortite, in its 4th suc- 
cessful year . . . an improved product now | 


in new, transparent moisture-proof package. 


ORDER THROUGH YOUR JOBBER 


4. W. MORTELL CO., 508 Burch St, Kankakee (f. | 
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PAINE 


WOOD SCREW 


—| ANCHORS 


Inexpensive anchoring device that gives 
effective anchorage in tough or fragile 
materials. There is no need for a setting 
tool. Screw cuts its own thread. 

















gal. size lists at $12. 
Lead Type (950) is available in 15 sizes" 4 ical Co., New Haven, Conn. 


from ‘e" diam. by 2" length to %" 
diam, by 2 lengths. 


Fiber Type (955) Is available in 11%" 
diams. to fit woodscrews from No. 5 to™ 
Ye" lag. Can be cut to any length. . 

Ask your Jobber or Write for Catalog 


THE PAINE CO. ‘ 
2967 Carroll Ave., Chicago 12, Illinois \ 


we ® 


Offices in Principal Cities 








‘PAINE - 
Mererrid 14/143) 





| snelled hooks and sinkers. 
| sell for about $5.50. Packed 12 to carton. 


- | 








Boy’s Fishing Kit 


The “Ranger” Fishing Kit, made by the 
Ocean City Mfg. Co., Toy Div., A & Somer- 
set Sts., Philadelphia 34, contains a reel, 


| made of metal and plastic, with an adjust- 


able click drag and a worm gear level wind 
mechanism with 100 yd. line capacity; a 
two-piece spring steel casting rod with an 


off-set handle; 50 yds. of Reytex line, 21 lb. 


test; wood casting’ plug; spoon, float, three 
Suggested to 


Weight 43% lbs. Sold only through jobbers. 


25% DDT Solution 


Bond 25% DDT for Water Thinned 
Paint, when used in painting is claimed 
to kill all household insects already in- 


festing walls and ceilings, and leaves a 





long-lasting residual coating of DDT under, 
as well as on the paint surface. For use 
with all water thinned paints, powdered 
casein, calcimine, etc. In powdered paints 
one 8 oz. bottle should be used for any- 
where from 5 to 10 lbs. of powder. Bond 
25% DDT also made for wall paper paste 
and flat oil paint. 8 oz. size lists for $1. 

New Haven 





Air-Operated Pruner 


A pruning tool that operates on com- 
pressed air and is claimed to be capable 
of cleanly cutting through 1% in. green 
limbs has been developed by Miller-Robin- 
son Co., 6414 McKinley Ave., Los Angeles 1. 

The “Limb-Lopper” is designed to sub- 
stantially reduce time spent on all pruning 
work, and to eliminate the tiring job of 


| i 





WHATS NEW 


using hand clippers. Up to 120 strokes 
per minute may be made by simply operat- 
ing a trigger, and the tool both upens and 
closes by air pressure. Far more cutting 
strength is provided by air power than can 
be obtained with manually operated shears, 
according to maker. Made in models to 
meet all pruning requirements. The heavy 
duty model has 12, 18, 36, or 54 in. exten- 
sions for reaching and cutting all large 
branches of trees, while the lighter duty 
model has 3, 12, or 54 in. extensions for 
working under the tree and on berry vines, 
grapes, etc. Requires only a small port- 
able air comressor and hose for operation, 
and as many as four tools can be operated 
at once by using a 2% to 5 h.p. compressor. 



























































‘Press-Ever’ Pants Hanger 


This new hanger hold trousers from the 
inside of the cuff, and is claimed to stretch 
bagging from the knees. Self-adjusting to 
any width pants leg. Expansion pressure 
regulated by the weight of the pants, which 
prevents over-stretching of the cuff. Mount- 
ed on display card. Suggested retail price 
59 cents. Frohock-Stewart Co., 79 Beacon 
St., Worcester, Mass. 
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Plastic Soap Dish 


The “Lustro-Ware” over-the-rim type 
soap dish is the latest addition to the 
“Lustro-Ware” bathroom fixtures line made 
by Columbus Plastic Products, Inc., 519 
Dublin Ave., Columbus, Ohio. The soap is 
suspended on edge for quicker drying and 





easy removal. Three vents in~the bottom 
provide instant drainage and ventilation. 
Made of polystyrene, they are made in & 
variety of colors. The suggested retail 
price is 39 cents. 
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@ Includes Washer, Lockwasher and 
Wing Nut, 4" special wide head bolt. 
Electro galvanized. All fasteners assem- 
bled. Packed 100 in display carton. 
Large profit at a small investment. 


Order from your jobber or direct 


rt 4} 
_Shavon Eeott ud SC! Co. 
Le - 


BOSTON 10, MASS. 
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( HERE'S WHAT 
FOLKS NEED 


to repair walls, floors, 
furniture, woodwork or 
plaster. This plastic 
repair material comes 
ja powder form... just 
mix with water and 

WILL BOT SHRINK: wse. Will not shrink. 
STICKS AND STays put Sticks and stays pat. 

. 0 
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Your jobber 
ean give im- 
mediate deliv- 
ery on Durham’s 
Rock-Hard Water Putty. 
Packed twelve 1-Ib. cans 
or four 4-lb. cans to case, 
Also available in 25, 50 
and 100-lb. drums for 
large industrial users. 


The PLASTIC Repair Material 





In POWDER Form 


SELL MORE 4 Ib. CANS 


Alert hardware dealers sell one 
case of 4 lb. cans to everv two 
cases of 1 Ib. cans. Be snre to 
display the 4 lb. size of Durham's 
Rock-hard Water Putty. It’s the 
big seller to carpenters, painters, 
plumbers, electricians and home- 
craftsmen. 
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| Utility Chair has a long base, 





| Air-Flor Type Heater 


Front and back views are shown of the 
new Everhot Fan Type Heater, Model No. 
910, made by the Swartzbaugh Mfg. Co., 





Toledo 6, Ohio. 


Interior has heat-reflecting polish. Nickle- 
plated grill and retractable handle. Four- 
blade fan and induction motor. Is 9% in. 
high, 9% in. wide and 7 5/16 in. deep. 
Wattage: 1320. AC, 115 volt. 50-60 cycle. 
Six ft. cord attached. Weighs less than 
544 lbs. 


Carborundum Displays, 
Packages and Catalogs 


The Carborundum Co., Niagara Falls, 
N. Y., is issuing to dealers 14 new dis- 


plays on as many of its abrasive items. | 
intended to take advantage of the benefi‘> | 


of related selling. The displays are «- 


tended for placement in the departwents | 
in which the items should most y vperly | 


be sold. The abrasives are in »ew pack- 
ages. A new catalog has been ‘ssued. 


Child’s Safety 
Auto Utility Chair 


The Child’s Safety Auto 
part of 
which pushes under seat back and holds 
securely even with sudden lurches of auto. 
Gives any child from 6 mo. to 6 yr. visi- 
bility through windshield and side win- 
dows. Has safety belt of webbed material. 
Made of satin finish aluminum tubing with 
white birch plywood seat and back. Deco- 
rated with decal. Can be used as a child’s 


“Peerless” 








ale 


chair in the house, or as a high chair by 


placing it on a regular table chair. Is 14 
in. high, 15 in. wide. Suggested to sell 
for $3.95. Peerless Industries, 5139-43 


Military Ave., Detroit 10. 





Made of steel and alum- | 
inum and finished in opalescent maroon. | 
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HERE'S HOW 
TO SPEED UP 
THREADING! 













































No. 531-A “TOM THUMB” 
Portable Threading Machine 
You can thread bolts, rods, studs, pipe, 


nipples, etc., in a jiffy on this machinel 
Many additional threading jobs are also 
made easy through the application of 
special fixtures. 

Rotary die-head and quick-acting, open- 
type vise speed up handling work in and 
out of machine. Dies are high speed, 
segmental type. One or more can be 
removed without replacing entire set. 
Die release is automatic with emergency 
hand trip. Dies reset to size automati- 
cally. Stock stop is adjustable and auto- 
matic in operation. Many other features! 
Standard range: %4” to 1%”. Pipe or 
nipple range: Ye” to 114”. 


Write for FREE Catalog No. 7B. 


MAIL THIS 


THE OSTER MANUFACTURING CO. 


vive: oe 2 ee ee ee 2 


CLEVELAND, OCHO 
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IMPLY brush or spray liquid Dri- 

Seal on wood, masonry or leather 
and they shed water like a seal’s skin. 
Dri-Seal quickly pe enetrates pores and 
seals out water. Treated surfaces are 
impregnated — no peeling off. Any- 
one capable of painting can apply — 
no experts required, 

Dri-Seal prevents mildew, fungus 
growth, dry rot. — termites. Meets 
the rigorous demands of semi-tropical 
and tropical climates. 

Uses for Dri-Seal products seem 
endless. Just a few of the many are: 
basements . . . concrete water tanks 


. Silos . . . boats . . . leather sport- 
ing goods .. . shoes .. . luggage . . . 
buildings... window sashes and sills 


. harness. Farm, home and factory 
offer a tremendous 3-way market. 
The first sale means repeat sales. 


Dri-Seal Products Inc. bas an 
attractive proposition for whole- 
salers and dealers. Write today. 


DRI-SEAL 
PRODUCTS INC. 


2326 N. 3rd Street 


MILWAUKEE 12, WISCONSIN 








WHATS NEW 





Portable Time Switch 


The Robot Portable Time Switch is a 
little electric mechanism that turns things 
on and off at exactly the time desired on 





a 24-hour schedule. It is announced as 
ready for sale by the Miller-Harris Instru- 
ment Co., 1434 W. Atkinson Ave., Milwau- 
kee 6, Wisc. It controls any household ap- 
pliance that can be plugged into an elec- 
trical outlet. It is an electrical time in- 
strument and not an ordinary electric clock 
with a switch added. It has two pointers 
on the dial which can be set to turn ap- 
pliances on and off at specified times. It 
is about three inches wide and five inches 
high. In metal and plastic case. It will 
turn lights on and off at normal times 
when the family is away, repeating the 
same operation each 24-hours as long as 
desired. Refrigerators may be defrosted 
each night. 





Distinguishing Labels 
Used on Ives Hardware 


The H. B. Ives Co., New Haven, Conn., 
is now using new labels on its packaged 
hardware. For the dealer’s convenience 
yellow labels with green printing are now 
used on steel or iron hardware items, and 
yellow labels with red printing on pack- 
ages containing brass or bronze hardware. 





Christensen Mist Spray 


Back in the market after a war time 
absence, the re-designed Christensen Mist 
Spray is again being manufactured by 
Pacific Western Engineering Co., 3165 E. 
Slauson Ave., Los Angeles 11, under exclu- 
sive rights. It is claimed to be effective in 
maintaining warehouse temperatures where 
stocks of fruit or vegetables, or even 
woolens or dry goods demand controlled 








humidity conditions while awaiting ship- 
ment. Also for use by rabbit breeders, 
bathhouse, nursery, greenhouse and hot 
house operators. For both outdoor and in 
door installation, it is effective for irrigation 
purposes as well. Also for use in grocery 
display stands. 


—_—_— 


Proctor ‘Pop-Up’ Toaster 


Proctor announces its new automatic 
Pop-Up Toaster, Model 1466, with the ex- 
clusive “Color Guard,” the thermostat con- 
trol that watches the color of toast. Once 
set for the desired crispness, the “Color 
Guard” automatically varies the toasting 
time, depending on the freshness or dry- 
ness of the bread. It is claimed that even 
cold toast can be placed back in the 





toaster and reheated to its original 
temperature, automatically and _ without 
burning. Toast may be popped up at any 
time without readjusting the color con- 
trols. Crumb tray snaps on or off. Proctor 
Electric Co., 220 E. 42nd St., New York 
City 17. 


‘Hotong’ All-Purpose 
Kitchen Utility Tool 


Some of the uses claimed for the 
“Hotong” are for lifting baby bottles from 
the sterilizer; lifting canning jars from 





boiler; opening or tightening jar lids; lift- 
ing corn on the cob and other hot vege 
tables; for removing or sliding pans from 
the oven; lifting hot custard cups, baked 
bean jars; holding roasts for carving, and 
for lifting hot baby clothes from boiler. 
To sell for about 50 cents. Packed 48 to 
small carton. Six cartons make up regular 
2 gross shipping carton for jobbers. Ruclair 
Products, Inc., 1328 N. Halsted St., Chi- 
cago 22. 


HARDWARE AGE 
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SELF CENTERING 
PUNCH 


GET THAT SCREW 
in STRAIT 


SPRING 
ACTION 


TAPERED TO FIT 
THE HINGE .... 


Made of Hardened Steel 
Small neck for extraction 

Sold thru hardware wholesalers 
Advertising Material free 
Display with each dozen 


Write today for particulars 


STeleay 


METAL PRODUCTS INC. 


SHELTON, CONN. 








Serving the 
Retail 
Hardware Trade 
Since 1936 


Well known brands of 
hardware, electrical 
and plumbing supplies. 


Inquiries from 
Dealers invited 


CROWN 


HARDWARE CO. 


723 W. LAKE STREET 
CHICAGO, ILL. 
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‘Dasco’ Arch Punch Set 


The “Dasco” Arch Punch, for use in 
cutting canvas, felt, leather, lead, soft 
brass and copper sheets and other soft 
materials, have interchangeable cutters in 


Exe 


the most popular sizes. Straight walls of 
cutters permit numerous regrinds. The 
holder and cutter are disengaged by 
simply removing the retaining ring. Cut- 
ter of high carbon alloy, electrically 
hardened and tempered and given blue 
temper finish. Also sold in open stock, 
any and all sizes. Set No. 1100 lists for 
$10.00. Damascus Steel Products Corp., 
Rockford, I]. 


Insulating Agent 


“Sentrycote,” now being distributed na- 
tionally, is a new plastic-base liquid in- 
sulating and water-proofing agent, contain- 
ing no oil. The new product is claimed to 
provide a tough insulation that shields elec- 
trical circuits against shorts and corrosion, 
keeps motors running through severe 
storms, seals cracks in cement or plaster 
and makes pipe connections leak proof. 
Applied by brush or spray. Sentry Prod- 
ucts Corp., 436 W. Arbor Vitae, Inglewood, 
Calif. 


Door Chime-Clock 


The NuTone K-38 Time Chime is a 
combination door chime and Telechron 
electric clock. Two-door model. Baked-on 
white enamel cover with chrome bezel. 
Dial is 6% in. square. Door chimes are 
also being made in combination with other 
kitchen and hallway clocks. NuTone, Inc., 
Merchandise Mart, Chicago 54. 








WILL BUY A 


propuct / 


Leading Manufacturer with National Dis- 
tribution... 


25 years in business, with facilities for 
high-speed mass production, desires to expand 
present line of nationally advertised hardware 
products SOLD THROUGH ALL LEADING 
HARDWARE WHOLESALERS AND DEALERS. 


Will consider the purchase of a controlling 
interest in the manufacture and sale of a 
PRACTICAL PRODUCT which can be made 
IN OUR OWN PLANT, OR IN ANOTHER 
PLANT UNDER OUR SUPERVISION, and 
which can be sold through our own sales or- 
ganization. We will exchange fi ial and 
credit information with principals only. Please 
state briefly all the essential facts obout your 
product .. . its present status ... and en- 
close a photo or drawing. All information 
confidential! 

Address Box K-840 


care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








































Six tumblers in a neat box 
—easy to display— easy 
to sell. Two blue, two tan- 
gerine, two green. 


Of most attractive design 
with flared rim which 
permits easy pouring and 
gives rigidity. Highly 
durable—good for long, 
satisfactory service. Size, 
814 oz. 

They make attractive dis- 
plays and move fast! An 
excellent item to feature 
now. Ask for folder A-l 
and prices. 


PLASTICS DIVISION 


The VLCHEK TOOL Co. 


CLEVELAND 4, OHIO 


3001 EAST 87th STREET 





WHATS NEW 


| Robeson Carving Knives 
| In Self-sharpening Case 


A self-sharpening carving set has been 
| introduced by the Robeson Cutlery Co., 
| Perry, N. Y. The new “ShurEdge” Gour- 























met Carver contains two carving knives 
and a fork encased in a modern container. 
Every time the knives are withdrawn they 
are automatically resharpened. Blades are 


| kept sharp by two Carborundum stones, set 
| at the correct angle inside each knife slot. 


The chrome vanadium steel blades are 
chrome plated. The knife cases are made 
of Pakkawood or selected inlaid woods. 
Other models of carving sets include a 
single 11 inch carving knife and a long 
and short set of two knives. The self- 
sharpening carving sets retail from $22.50 
down to $8.50. 


‘Rat-tu’ Contains ANTU 
The Nott Mfg. Co. has added ANTU, 


the:new powerful rat poison, to its line. 
“Rat-tu” is compounded in powder form 
and is packed in two different Antu 
strengths: “Rat-tu” containing 25 per cent 
Antu for tracking and “Rat-tu” contain- 
ing 5 per cent Antu for baiting. “Rat-tu” 
containing 25 per cent Antu is packaged 
in a 2-ounce sifter-top canister, retailing 
for 60 cents. “Rat-tu” containing 5 per cent 
Antu is packaged in the same way, retail- 
ing for 35 cents. Nott Mfg. Co., Mount 
Vernon, N. Y. Sales office is at 10 W. 
61st St., New York, 23, N. Y. 


Aluminum Clothes Prop 

A new, all-aluminum clothes prop is now 
being manufactured by Brot, Inc., 3507 
Carnegie Ave., Cleveland, Ohio. A cast 
aluminum line grip and a cast aluminum 
point that hold on concrete drives as well 
as in the ground are permanently swedged 
into 1 in. O.D., heavy gage, aluminum 
tubing. The complete assembly is 7 ft. 


q @ 




















9 in. long, weighs less than 1%4 lbs. cannot 
warp or bend, and is to retail for under 
$2.00. Shipments are now being made to 
Southern jobbers and full production is 
scheduled for Spring and Summer require- 





ments in Northern markets. 








7” ; 
ALL ITEMS IN STOCK— 
ORDER FROM YOUR JOBBER 


BABY SEAT 


Ne. 104. A sturdily made 
steel frame with strap hang- 
ers to fasten om auto seat 
beck. High quality 

lor seat pert. 





BABY SWING 


aod this fa and winter 




















NO. 23 
PLAID 
BIKE 
SEAT 
COVERS 





Made from high-grade fibres, cloth walls 
with drawstring, cotton padded. Made for 
comfortable riding. 


SPRADLING'S 
ST. LOUIS, MO. 





FOLDING AUTOMOBILE 





je. 06. Tae, SS Oe © Oa o 






























PATENT APPLIED FOR 


CLOTHESLINE REEL 


New! Different! Better! 


At last!...a trouble-free, smooth- 
working appliance for putting-up 
or taking-down clothesline in a 
jiffy. Reel Tite has sales appeal 
and will make profits for you. 
Just what your customers are 
looking for! 
Order today. 
Write for full 
information, 
discounts, etc. 








THE AUTO ARC-WELD MFG. CO. 


8005 Grand Ave 






* Cleveland 4, Ohio 
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Multt-shelf 


omen CHROME DISPLAYER 
1OBILE MAKES WINDOW 


TRIMMING EASY 





complete 
with 8x24"" 
glass shelves 








3 sizes; 
tag is 2, 3, 4-shelf 
Made from 
estertals, re- e 
@ Bard wear. 
No. 96. folds flat 
when not 
— in use 
» 
12"' space 
between 
shelves 
- 
ie satin SOLD IN PAIRS ONLY 
and counter PROMPT DELIVERY 





Makes it eosy to set up neat, attractive, better- 
selling window and counter displays. Made of solid 
steel. Thousands now in use. Shipped FOB, New 
York. Check with order please, as low prices pro- 
hibit charges or COD's. Limited quantity on hand. 
Order today. 

4-shelf, 56" high, with shelves, each $18. 

3-shelf, 44" high, with shelves, each $15. 

2-shelf, 32" high, with shelves, each $12. 


D.S.B., Inc., Dept. H 
32-01 57th STREET © WOODSIDE, N. Y. 
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FORMING WIRE 
FOR SPECIAL NEEDS 
Forming wire to specifications re- 
quires long specialization. Over 
the years, Brooks special wire 
forms have gone into millions of 
household and industrial devices— 


usually producing a better prod- 
uct at lower cost. 


M. S. Brooks & Sons, Chester, Conn. 
Since 1848 


BROOKS HOOKS 
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Mi-Cycle Sidewalk Bike MEET THE DEMAND WITH 


The Mi-Cycle has a frame of steel tubing 
suspended like a cantilever bridge to take 
hard wear. Over-size balloon tires, oilless 





... @ household word! 


ZIMS are sturdy and efficient, at- 
tractive in both price and appear- 
ance. Housewives all over the 
country know and ask for time- 
saving Zim household appliances. 











non- 


Non-slip, 
Adjustable handle (ff 


bearings, brazed joints. 
greasy V-belt drive. 
bars, seat and pedals, for children from 3 
to 8 years of age. Weighs 22 lbs. Overall 
length 42 in. National Cart Corp., 234 E. | 


Colorado St., Pasadena 1, Cal. 


Prepared Non-skid Mix 
For Ice, Snow and Mud 


“Shur-Go” is claimed to provide traction 
on snow and ice. It is a mixture of rock 
salt and small, and specially treated hard- | 
wood chips. The rock salt pits the surface | 
of the snow or ice and the chips sink in 
just enough to hold fast and provide trac- 
tion. When a thin layer is spread under 
the rear wheels of a car, the motorist shifts | 
into low-gear and drives away. Spread 
thinly on sidewalks it makes for safe walk- | 
ing. Claimed to be as effective in mud 
as when used in snow conditions. Packed | 
in a stout, 10-lb. bag. Shur-Co Corp., 
Crouch’s Island, Rochester 7, N. Y. 










Opens any shaped can, 
leaves edges neat and 
clean. Well made for 
long service. Folds up 
out of the way when 
not in use. 


ZIM JAR OPENER 








New Safety Device | 
For Work on Roofs 


“Roof Crabs,” designed to make roof 
painting and repairing safer and easier, 
and to speed up and simplify work on hard- 
to-reach dormers, are being made by E. & 
| J. Enterprises, 39 Grove Ave., Verona, 

N. J. “Roof Crabs” are steel claws, sold 

in sets of four, which the user attaches to a 

platform. This platform, when set on a 

wood or composition shingle roof, becomes | 

a safe, handy step from which to work. It | 
| clings tightly without being pounded in 

or adjusted, according to maker. The 
claws, while they hang onto the roof with 
a sure grip, do not damage the shingles. 
Each claw makes a small dent in the 
shingle, but these are unnoticeable under 
stain or paint. Instructions and plans for 
constructing the simple platform are pro- 
vided. Suggested to sell for $1.75 for set 
of four. 


Removes screw caps, bottle caps, 
pry-up caps and friction caps. Folds 
flat against wall when not in use. 





ZIM EFLATIRON REST 





important ad- 
dition to any ironing board. Leaves 
entire board free for ironing. Folds 
back neatly when not used. 


An 








WRITE FOR LITERATURE AND PRICES 
Latest News on 


RECONVERSION 
on page 186 





ZIM MANUFACTURING CO. 
Headquarters for Labor - Saving Home Appliances 
3047 Cerroll Ave.—Chicago 12, Illinois 
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Yes, versatile is the 
a word that aptly describes 
f the Master STREAMLINE 

steel tape rule. 

Its accuracy, of course, has 
never been questioned but, 
in addition to extreme accur- 
acy, STREAMLINE performs 
ay many measuring jobs. You can 
use it with confidence as a 
caliper, height gauge, scriber and for 
inside measuring. This last use Is par- 
ticularly outstanding since the reading 
is made directly on the rule itself — 
no adding or subtracting is necessary. 
The lever brake holds the reading 
indefinitely. 

Note STREAMLINE’s fine chrome 
plating and extra long tip which acts 
as a claw in holding the blade steady. 
Also note that spare blades can easily 
be inserted. 

Restock with STREAMLINE at once 
—available in 6 and 8 foot sizes. 


MASTER RULE MFG. CO., INC. 


201 Main St., White Plains, N. Y. 
BRANCH: P. ©. BOX 1587, OAKLAND, CAL. 


















WHATS NEW 








“Easy-Lift” Wheel Tool 


This tool has been designed to leverlift 
the car wheel into the proper position so 
that the lug bolts drop into place. Ends of 
the prongs are designed for use with 





either a lug or bolt-hole type drum. Tool 
is equipped with a clamp for adjusting the 
space between the prongs so that they can 
be made to slide freely throuh the holes 
of any automobile. 7.E.D. Corp., 928 S. 
Flower St., Los Angeles 15, Calif. 





Lawn Sprinkler 


“Streamline”—made of durable, non- 
rusting materials and saturates. lawn in 
squares instead of circles, maker states. 





Operates on low pressure, size of square 
depending upon volume of water delivered. 
Requires no adjustment. The Mueller 
Brass Co., Port Huron, Mich. 





“Premier” Sign 
For Dealers 


A colorful neon-fluorescent sign is now 
available to dealers at $30 each from the 
Premier Vacuum Cleaner Division, General 
Electric Co., Cleveland, Ohio. It is de- 
signed for use in windows or in store in- 
teriors. 


Showcase Lighting 


In a bulletin entitled “Fluorescent Show- 
case Lighting,” issued by the Lustra Corp. 





of America, 40 W. 25th St., New York 
City, the company presents a new stream- 
lined fixture for showcase, wallcase, and 
shadow box lighting. The fixture is de- 
signed for use in either modern or conven- 
tional type installations and is a narrow, 
compact steel reflector shell that is inside- 
finished in polished aluminum lengths from 
2 to 13 ft. for continuous lighting with up 
to 120 watts in fluorescent lamps. 


Portable Electric Heater 


Model 150 “Royal Master” features a 
totally enclosed Nichome A heating ele- 
ment. Air is drawn into the base through 
luvres, this providing pressure to force the 
heat up through the heater and assuring 





full air circulation. Also features three 
serrated aluminum reflectors so spaced as 
to pick up the air circulated heat and dis 
tribute it evenly. Operates at 1320 watts 
—110-120 volts, a.c.-d.c. Stands 15 in. high, 
13% in. wide, 7% in. deep. Packed one 
to a carton complete with approved cord 
set and plug. Underwriters’ seal of ap- 


proval. Suggested retail selling price, 
$8.95. Royal Master Appliance Co. 
Marion, Ohio. 


Solid Brass Tub Dishes 


Finished in lustrous durable chrome and 
made with large soap holder measuring 5% 
in. long by 3% ‘in. wide. Trg attached 
describes product fully. Suc,ested retail 
selling price $1.90 each. E. 4. Smith Mfg. 
Co., 652 W. Grand Ave., Cicago 10, Ill. 





HARDWARE AGE 
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12,900,000" WOMEN 
ARE TALKING ABOUT.. 






























Backed by the biggest profit names in 
the gas range business and a multi- 
million dollar nation-wide gas industry pro- 
motion, the ““CP”’ program will move high 
grade, profit-building, automatic gas ranges 
off your sales floor in volume to the 2 out of 3 
of your customers who make up the 12,500,000 
homes in the United States and Canada that 
have gas ranges more than 10 years old. 
“CP” is the only buying guide of its kind to 
superior cooking performance. The high ‘““CP”’ 
performance requirements are set by leading 
manufacturers aided by home economists, 
homemakers, and 1,200 gas utilities. That’s 
why your customers will look for the “‘CP”’ 
seal on the famous brand automatic gas 
ranges on your sales floor. 


Ask the manufacturers of the profit lines listed below 
how to build your sales with the “CP” program, or 
write Gas Appliance Manufacturers Association, 60 
East 42nd Street, New York 17, New York. 




















CASH IN ON THE “CP” PROGRAM 
WITH THESE FAMOUS BRAND NAMES 


A-B CALORIC DETROIT JEWEL 
ESTATE HEATROLA - GARLAND - GRAND 
GLENWOOD - HARDWICK - MAGIC CHEF 
O'KEEFE & MERRITT - QUALITY - ROPER 
SGE-ORIOLE TAPPAN - UNIVERSAL 
WEDGEWOOD - WESTERN-HOLLY 

In Canada 
CLARE BROS. - GURNEY .- 






































MOFFAT 


GAS HE WONDER FLAME FOR AUTOMATIC COOKING 
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KEY BLANKS 


Made from the 
finest brass stock 
obtainable, nickel 
# finish only. Care- 

fully selected for 


smooth finish. 
Accurate milling 
and correct di- 
mensions provide 
blanks that fit 
perfectly. 








WRITE FOR FREE 
CATALOGUE AND 
ADDRESS OF NEAREST 
JOBBER 


Mfrd. by 


HUGO MANUFACTURING CO., INC. 


6470 Epworth Bivd., Detroit 10, Mich. 
SOLD ONLY TIIRU YOUR JOBBER 











4. BOOT SAVER 


Sportsmen— 
Farmers— 


Outdoor Workers 
BUY 
ON 
SIGHT 


Van's Boot Saver is 
a smart, simple de- 
vice for the proper 
drying and between- 
season care of boots 
and other outdoor 
footwear. Easy to carry, even in coat 
pocket—folds flat. 










Quick Drying 


Rising warm air circulates through 
boots, quickly drying them. Prevents 
cracking—long boots do not have to be 
folded. 
FOR EASY SALES 
A convenient vending display 
which holds stock—occupies less 
than a square foot of counter 
space. Consistent advertising in 
leading sportsmen’s magazines. 


Retail Price $1.25 
leeving you a good profit. 

(t your jobber cannet supely yeu right sew, 
we will give your order prompt services. 
NOEL VAN TILBURG COMPANY 
1027 Washington Ave.. S.E., Minneapolis 14. Mina. 
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easy cutting and | 





_WHATS NEW 


Rotary Shackle Lock With 
1000 Key Combinations 


Lock is made without springs or rivets 
and cannot jam, according to maker. Strain | 
is said to be on the body and not on the 





locking piece because the round shackle 
rotates. Master keys to operate a series of 
72 Senior or 60 Junior locks, or any multi- 
ple thereof, may be ordered. Lock is made 
of cold rolled steel, cadmium plated, brass 
inner workings. Available in two sizes: 
Senior, 2% in. diameter and Junior, 1% in. | 
diameter. Former has dealer cost of $6.80 | 
per dozen; suggested retail price 85 cents; | 
latter has dealer cost of $4.80 per dozen | 
and suggested retail selling price of 60 
cents. Two keys furnished and 9-in. fasten- 
ing chain may be ordered. Merchandising 
tag, giving sales information and serving 
es price ticket, on each lock. Sterling Lock 
Co., 1301 So. Third, St., Minneapolis 4, 


Minn. 


Aluminum Paint Deals 


Thompson & Co., Oakmont, Pa., to pro- 
mote the sale of “Alumbrite” aluminum 
paints is offering the hardware and paint 


| trade special deals which include free 
| counter or window displays, counter mer- 
chandisers, window banners, newspaper mats 


and consumer folders with the purchase of 
the paints. In the “Alumbrite” line is an 
aluminum metal and masonry paint; an 
aluminum house paint and an aluminum | 
enamel. The paint is offered in three dif- | 
ferent size deals and the quantity of ad- 
vertising helps vary with each deal. 





Hacks Saw Handbook 


The Capewell Mfg. Co., Hartford 2, 
Conn., offers a new edition of its handbook, 
containing information of value to the oper- 
ator of hack saw machines; the user of 
hand hack saw blades and metal cutting 
band saw blades. The handbook is pri- 
marily intended for the man at the ma- 
chine or the man at the bench. 














Another Step 
of Achievement 





The Lurie Hardware Com- 
pany announces removal to 
its new and larger quarters 
—six floors of hardware 
items. 

Thanks to our many friends 
and customers for 15 years of 
steady growth. 

Distributors of nationally rec- 
ognized Hardware — House- 
wares — Plumbing and Elec- 
trical Supplies. 


Visit us at our new quarters and 
write for the Lurie Flyer, listing 
many hard-to-get, critical items. 


The Lurie Hardware Co. Inc. 
552-554 W. LAKE ST. 
CHICAGO 6, ILLINOIS 
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it’s a Dlo-ler” provucr 


Colorful 
BOWL COVERS 


EXTRA LARGE SIZES 
FIT.. MATCH YOUR NEW 
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He Registered trade mark of Corning Giast Works 
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NOW'S THE TIME TO SELL 
FIREPLACE 
ACCESSORIES 
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IMMEDIATE 
DELIVERIES 


Write Today for Catalog and Prices 


Westchester Brickote Products Co., Inc. 


1528 WILLIAMSBRIDGE RD., NEW YORK 61, N. Y. 








WORLD'S FINEST! 


LOW 


priceo KITCHEN TOOLS 


ALL-ALUMINUM e@_ BRIGHT FINISH 


Rugged Construction 


Jobbers & Retailers report turnover far above average. 
Full Standard Discounts with freight allowance to some 
points.@ Domestic shipping weight: about 1 lb.per dz. 


ORDER THESE FAST MOVERS TODAY! 


WESTERN METAL PRODUCTS 


5240 San Fernando Rd. Glendale 3, Calif. 























No. 3362 Z 
GOOSE BOY 
5 Inches High 


No. 3363 IZ 
GOOSE GIRL 
5 Inches High 


LARGE ASSORTMENT 
of 
HUMMEL STATUES 


In Beautiful Colors 
$10.80 per doz. 


We illustrate two of the best sellers. Price List No. 
268-Z showing full line with illustrations, mailed to 
any HARDWARE DEALER on request. 

333 and 335 Z 


South Market St. 
Chicago 6, Ill. 


IMPORTING 
AGENCY, tac 


LEO KAUL 





Agents wanted all over the world to sell our line to store- 
keepers. Liberal commission on orders and re-orders. 
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The Bruno Hole Cutter Kit in its colorful 
new case and gay holiday wrap is a 

fast selling combination that will boost 
your sales this Christmas. Plastic protec- 
tive case keeps tools clean and blades 
sharp. Each convenient kit contains 
two adjustable hole cutters with a 
cutting range of 44” to 214”. Available 




















with square or straight shanks. FREE 
Feature a display of these Bruno WITH p. ISPLay 
Hole Cutter Gift Kits in your Six N, 800 DEAL; 
window and on your counter. People Kits pocket Hote Cutter 
inven; 





everywhere recognize the quality 
and value of Bruno cutting tools. 





NOT JUST AN ITEM BUT A LINE 
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MEDITERRANEAN 
SPONGES 


for 
Immediate 
Delivery 





Similar to ROCK ISLAND 
and CUBA SHEEPSWOOL 


Some types are equivalent in shape and 
durability to the best Rock Island Sheeps- 
wool. Other types look like and are the 
equivalent of Cuba Sheepswool. 


ALL Grades and 
ANY Quantity at 
Very Attractive 
© @e @« Prices * © @e@ 
Also headquarters for all kinds of 
Florida and Cuba Sponges 


v v 


Deliveries temporarily discontinued owing 
to yarn shortage. 













2 WAY CLEANING HARMONY 
— a 


AMERICAN SPONGE & CHAMOIS CO., In 








JOBBERS .. DISTRIBUTORS 












THE ITEM WITH 


, For slicing 
CUCUMBERS 
COLD SLAW 
CABBAGE 
ONIONS 
BEETS 
APPLES 
CARROTS 
POTATOES 
Grating Bread 
For Crumbs 


3 Steel blades, keen cutting and 
ermanently mounted into smooth 
fard maple base. No parts to 
adjust, quick, easy cleaning. Sturdy 
construction and economical. This 
handy item is compact in size — 
only 15" x 5" x I" and is always 
ready for instant use. 


Our increased production, enables 
us to offer more widespread 
distribution at this time. 


~ WESCO 














Patent 
Pending 





PRODUCTS 
COMPANY 





CICERO 50, ILL 


2208 South SBth Ave 





Wyzenbeek Folder 


New additions to and present models of 
the Wyzenbeek line of Flexible Shaft 
Machines, High Speed Grinders, tools and 
accessories are illustrated and described 
in a new 16 page, 2-color folder just pub- 
lished by Wyzenbeek & Staff, Inc., 838 W. 
Hubbard St., Chicago 22. 





‘Peerless’ Boot Hanger 


Rust-proof metal, collapsible hanger to 
preserve and protect boots from rotting 
and cracking. Designed to hold all kinds 





of boots and waders. List price 50 cents 
per hanger. Peerless Chain Co., Winona, 
Minn. 


Protective Covers 


The Shira Rubber Co., Ravenna, Ohio, 
is producing protective covers of Vinyl 
plastic fabric. These include bowl, lamp 


shade, toaster and mixer covers. Finished 
with triple rows of elastic stitching. 





Paste Hand Cleaner 


Cabot’s “Klengon” Paste Hand Cleaner 
is designed for mechanics, painters and 
others whose hands ordinary soaps, abra- 
sives and corrosive liquids will not clean 
properly. Claimed to be an emollient soly- 
ent which dissolves and emulsifies the dirt. 
Works with either hard or soft water. Sold 
in 12% oz. cans, packed 12 to a case. 
Samuel Cabot, 141 Milk St., Boston 9. 











Builders’ Hardware Quiz Answers 


(Questions on page 162) 


CHAPTER 22 — INTERMEDIATE COURSE 


Colonial and Modern 
Schools of Design 

1. Modern, Modernistic and Colonial. 

2. Brass metal, white metal, forged 
iron and Swedish iron. 

3. Hinge plates, door knockers and 
foot scrapers. 

4. Plates in the shape of an H or 
an L. 

5. The lever handles are bored for 
set screws at a different position. 

. To be sure the hardware fits. 

. New England and Virginia have 
many homes with such hardware. 


a 


CuHapter 23 — INTERMEDIATE CouRSE 
Cylindrical Locks 


1. Separately. 

2. Its easy installation, lower costs, 
elimination of knob binding and 
convenient locking by means of a 
push button. 


3. .In the knob. 

4. Metal knobs, glass knobs and 
hand-painted china knobs. 

5. In 1924. 


6. Pin tumbler and wafer tumbler. 


CuHaptTer 24 — INTERMEDIATE CouRSE 


Tubular Locks 

1. Round lock requiring only the bor- 
ing of round holes. 

2. No. There are two units. 

3. lis easy application, economical 
installation, attractive design and 
simple lock mechanism. 

4. Passage lock set, closet set and 
bathroom set. 

5. Yes. 

6. No, for there will undoubtedly be 
many more developments. 

7. Plastics and bakelite. 

8. Yes; they are made both narrow 
and standard backsets. 
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Coming Conventions and Events 


Corrected Each Issue 
According to Latest Data 


Ace Hardware Corp. convention and 
ghibit, Jan. 27-29, 1947, at the Hotel 
Sherman, Chicago. E. G. Lindquist, 1319 
§ Michigan Ave., Chicago 5, Ill., secretary.. 


American Hardware Supply Co. con- 
gntion and exhibit, Jan. 27-28, 1947, at 
@mpany headquarters, 41-43 Terminal 
Way, South Side, Pittsburgh, Pa. William 
M. Stout, executive vice-president and 
general manager. 


Arkansas Retail Hardware and Im- 
plement Association annual convention 
and exhibit, Feb. 17-19 at the Lafayette 
Hotel, Little Rock. A. W. Porter, Lafay- 
ette Hotel, is secretary. 


Bicycle Institute of America, Inc., 
winter meeting, Jan. 28-30, 1947, at the 
Hotel Commodore, New York City, Cecile 
Meehan, 122 E. 42 St., New York City, 
secretary. 


California Retail Hardware Associa- 
tion convention, Feb. 11-13, 1947, at Hotel 
Whitcomb, San Francisco. LeRoy Smith, 
417 Market St., Rm. 237, San Francisco 5, 
Cal., secretary. 


Coast-to-Coast Stores annual meeting 
Feb. 10-12, 1947, at the Nicollet Hotel, 
Minneapolis, Minn. 


Connecticut Hardware Association con- 
tention, Feb. 11-12, 1947, at the Hotel 
Bond, Hartford, Ned Russell, Harris Hard- 
ware, Southport, Conn., secretary. 


Cooking and Heating Appliance 
Manufacturers, Institute of, 14th annual 
convention, Dec. 2-4, 1946, at the Nether- 
land Plaza Hotel, Cincinnati, Ohio. Samuel 
Dunckel, The Shoreham Hotel, Washing- 
ton, D. C., managing director of the In- 
stitute. 


Florida Retail Hardware Assn. conven- 
tion in May, 1947, at Orlando, Fla. William 
W. Howell, Waycross, Ga., secretary. 


Franklin Hardware & Supply Co. 
mnual dealers’ meeting, Feb. 4, 1947, 
probably at the company’s general offices 
ind warehouses, 918-928 N. Delaware Ave., 
Philadelphia, Pa. 


Georgia Retail Hardware Assn. conven- 
tion in May, 1947, at Atlanta, Ga. Wil- 
liam W. Howell, Waycross, Ga., secretary. 


Housewares and Appliance Show, 
Feb. 9-12, 1947, at San Antonio, Tex. San 
Antonio Housewares and Appliance Show 
Committee maintains offices at 2200 Alamo 
National Building, San Antonio 5, Tex. 


Housewares Show, April 27-May 2, 
1947, at Convention Hall, Philadelphia, Pa. 


NOVEMBER 21, 1946 


Exhibit sponsored by the National House- 
wares Manufacturers Association, 1402 
Merchandise Mart, Chicago. S. L. Hans- 
sen, temporary secretary. The association 
is a new group formed by the merger of 
The Housewares Manufacturers Associa- 
tion of Chicago and the New York House- 
wares Manufacturers Association. 


Illinois Retail Hardware Association 
convention and exhibit, Feb. 24-26, 1947, 
at Hotel. Sherman, Chicago. William F. 
Ewert, 1321 Merchandise Mart, Chicago 5, 
Ill., managing director. 


Indiana Retail Hardware Association 
convention and exhibit, Jan. 28-30, 1947, 


at Murat Temple, Indianapolis. G. F. | 
Pennsylvania St., In- | 


Sheely, 333 No. 
dianapolis 4, Ind., managing director. 








No. 9696 
2” wheel 


No. 7696 
1%” wheel 
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Iowa Retail Hardware Association con- | 


vention and exhibit,, Feb. 11-14, 1947, at 
Des Moines, Iowa. Exhibit at Coliseum. 
Philip R. Jacobson, Mason City, Iowa, 
secretary. 


Kentucky Hardware and Implement 
Association convention and exhibit, Jan. 
20-21, 1947, at the Kentucky Hotel, Louis- 
ville, Morris Jones, 501 Republic Bldg., 
Louisville 2, Ky., secretary. 


Michigan Retail Hardware Association 
convention and exhibit, Feb. 11-14, 1947, 
at Detroit. Sessions at Statler Hotel; ex- 
hibit at Convention Hall, Harold W. Schu- 
macher, 1112 Olds Tower Bldg., Lansing 
8, Mich., manager. 


Minnesota Retail Hardware Association 
convention and exhibit, Jan. 21-23, 1947, 
at the Minneapolis Auditorium, C. J. Chris- 
topher, Nicollet at 24th Minneapolis 4, 
Minn., manager. 


Missouri Retail Hardware Association 
convention and exhibit, March 11-13, 1947, 
at Hotel Jefferson, St. Louis. Louis C. 
Kreh, 323-324 Wainwright Bldg., St. Louis 
1, Mo., secretary. 


Mountain States Hardware and Imple- 
ment Association convention, Jan. 
1947, at the Cosmopolitan Hotel, Denver. 
John T. Bartlett, 687 Pine St., Boulder, 
Colo., secretary. 


National Crafts and Science Show, 
Nov. 17-24, 1946, at Madison Square Gar- 
den, New York City. Sponsored by Me- 
chanix Illustrated Magazine, New York. 


National Retail Hardware Associa- 
tion 48th annual Congress, June. 16-19, 


9-10, | 








Two Quality Favorites 


For more profit per sale... plus the 
steady protit that comes from unfailing 
customer-satisfaction . . . these two 
popular sizes of Bassick top-quality 
“Diamond-Arrow'’ Casters are rec- 
ognized standouts 


The famous Bassick two-level ball race 
construction provides full-floating 
swivel action. Self-lubricating bearings 
assure longer life and easier movement, 
while ‘‘Baco’’ composition wheels with 
soft rubber treads protect the finest 
floors. 


Order these fast-selling Bassick ‘*Dia- 
mond-Arrow"™’ Casters from your job- 
ber. Packed one set per box. THE BAS- 
SICK COMPANY, Bridgeport 2, Conn. 
Division of Stewart-Warner Corpora- 
tion. Canadian Div.: Stewart-Warner- 
Alemite Corporation, Ltd., Belleville, 
Ontario. 





Sell “Diamond-Arrow” Casters— 
No other quite so fine 
As these steady profit-makers 
Of the famous Bassick line. 








MAKING MORE KINDS OF CASTERS 
- «+» MAKING CASTERS DO MORE 
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Every User Recommends It— 


Every man who uses a Townsend Wire 
Stretcher is pleased with the ease with 
which it is attached to the wire, the rapid- 
ity with which the wire is brought into 
position for nailing, and the fact that he 
can the wire and nail it to the post 
without assistance, These time and labor 
saving features have made the 


Townsend Wire Stretcher 


a profitable seller for over 30 years. It 
will stretch plain, twisted, barbed, woven 
wire or large mesh open wire. The 3 foot 
wooden handle is fitted with malleable 
iron pincers with serrated steel grips war- 
ranted not to slip. Also ideal for tight- 
ening bands and wire on large shipping 
boxes, crates and bales. Send for Trade- 
prices, also folder which gives complete 


B. W. TOWNSEND 
Painted Post, N. Y. 
———— 





NEATER IN APPEARANCE 
EASIER TO HANDLE 
SUPERIOR IN SERVICE 





U. S. POULTRY NETTING 


STRAITLOK — HEXLOK 


Awl 


INDIANA 








STCCL & WIRE CO. 


MUNCTE 





| 








1947, at the Hotel Statler, Cleveland, Ohio. 
Rivers Peterson, 333 No. Pennsylvania St., 
Indianapolis, Ind., managing director. 


Nebraska Retail Hardware Association 
convention and exhibit, Feb. 25-27, 1947, 
at Omaha. Exhibit at the City Auditorium; 
convention headquarters at Paxton Hotel. 
C. A. McCoy, 325 Insurance Bldg., Lincoln 
8, Neb., secretary. 


New England Hardware Dealers’ As- 
sociation convention and exhibit, Feb. 20- 
22, 1947, at Hotel Statler, Boston, Mass. 
Russell R. Mueller, 185 Dartmouth St., 
Boston 16, Mass., secretary. 


New England Housewares Show, Feb. 
10-14, 1947, at the Parker House, Boston. 
Sponsored by the Housewares Club of New 
England. 


New York State Retail Hardware As- 
sociation, annual convention and trade 
show. Headquarters at Seneca Hotel, ex- 
hibit at Convention Hall, Rochester, N. Y., 
Feb. 4-6, 1947. N. H. Kiley, 508 Hills Bldg., 
Syracuse, N. Y., secretary. 


North Coast Retail Hardware Associa- 
tion convention, Feb. 2-3, 1947, at New 
Washington Hotel, Seattle, Wash., D. D. 
Stewart, 714 American Building, Seattle 4, 
Wash., secretary. 


North Dakota Retail Hardware Asso- 
ciation convention and exhibit, March 25- 
27, 1947, at the Municipal World War 
Memorial Bldg., Bismarck. Miss Clarine 
Sherwood, 21 Clifford Bldg., Grand Forks, 
N. D., secretary. 


Northern Wholesale Hardware Co., 
Ine., convention and exhibit, Feb. 23-25, 
1947, at the company’s office and ware- 
house, 805 N. W. Glisan St., Portland, Ore. 


Ohio Hardware Association convention 
and exhibit, Feb. 4-7, 1947, at the Cleveland 
Public Auditorium, Cleveland. Sessions 
and exhibit at Auditorium; convention 
headquarters at Hotel Cleveland. John B. 
Conklin, 175 So. High St., Columbus 15, 
Ohio, secretary. 


Oklahoma Hardware and Implement 
Association convention and exhibit, Feb. 
4-6, 1947, at the Municipal Auditorium, 
Oklahoma City. R. K. Thomas, 711 Wright 
Bidg., Oklahoma City, Okla., secretary. 


Pacific Northwest Gift, Toy and 
Housewares Show, Feb. 23-27, 1947, at 
the Olympic and New Washington Hotels 
and the Terminal Sales Bldg., Seattle, 
Wash. Sponsored by the Western Merchan- 
dise Exhibitors Association, 323 Geary St., 
San Francisco 2. 


Panhandle Hardware and Implement 
Association convention, Feb. 10-11, 1947, 
at the Herring Hotel, Amarillo, Tex. Mrs. 
C. L. Thompson Canyon, Tex., secretary. 


Pennsylvania and Atlantic Seaboard 
Hardware Association convention and ex- 
hibit, Feb. 10-13, 1947; at the Wm. Penn 
Hotel, Pittsburgh. W. Glenn Pearce, 400 
N. Broad St., Philadelphia 30, Pa., secre- 
tary. 

South Dakota Retail Hardware Asso- 
ciation convention and exhibit, March 18- 
20, 1947, at the Coliseum, Sioux Falls, 









Earl Erlandson, Cottonwood, S. D., secre 
tary. 

Southern California Retail Hardware 
Association convention and exhibit, Feb, 
18-20, 1947, at Long Beach. Sessions # 
Hilton Hotel; exhibit at Municipal Audi 
torium. A. C. Kammeier, 112 W. Ninth 
St., Los Angeles 15, Cal., secretary. 

Tennessee Retail Hardware Association 
convention at the Andrew Jackson Hotel, 
Nashville, Feb. 24-25, 1947. Morris Jones, 
501 Republic Bidg., Louisville 2, Ky., see- 
retary. 

Texas Hardware and Implement Asso. 
ciation convention and exhibit, Jan. 28-30, 
1947, at Houston. Sessions at the Rice 
Hotel. Exhibit at the Municipal Audi- 
torium. Ray M. Souder, 814-15 Texas Bank 
Bldg., Dallas 2, Tex., secretary. 


Triple Mill Supply convention, May 
11-14, 1947, at the Hotel Traymore, Atlan- 
tic City, N. J., will be headquarters for 
American Supply & Machinery Manufae- 
turers’ Association, Inc. The National Sup- 
ply & Machinery Distributors’ Association 
and the Southern Supply & Machinery Dis 
tributors’ Association. R. Kennedy Han- 
son, 1108 Clark Bldg., Pittsburgh 22, Pa. 





































is general manager of the American asso Used i 
ciation; Henry R. Rinehart, 505 Arch St, ao es 
Philadelphia 6, Pa., is secretary-treasurer defeat 
of the National association; George A. heater 
Fernley is advisory secretary of the Na a 
tional association, and E. L. Pugh, 712 

Volunteer Bldg., Atlanta 3, Ga., is secre — 
tary-treasurer of the Southern association. y 






Virginia Retail Hardware Association 
convention Feb, 24-26, 1947, at the John 
Marshall Hotel, Richmond. G. T. Ome 
hundro, Jr., Scotsville, Va., secretary 


treasurer. 


Western Gift, Toy and Housewares 
Show, week of Feb. 9-13, 1947, at the Civie 
Auditorium San Francisco, Calif. Spon 
sored by the Western Merchandise Exhibi- 
tors Association, 323 Geary St., San Fran 
cisco 2. 

Western Retail Implement and Hard- 
ware Assn. convention and exhibit, Jan 
28-31, 1947, Municipal Auditorium, Kansas 
City, Mo. Frank H. Spink, 322 Scarrit 
Bldg., Kansas City 6, Mo., secretary-tree 
surer. 

Western Winter Mart, Feb. 3-8, 1947, 
at the Merchandise Mart, San Francisco, 
Calif. Frank K. Runyan, Mart president. 

Wisco Hardware Co. 20th annual mer- 
chandising school and sales show, Dec. 24, 
1946, at company headquarters, 15 So. 
Brearly St., Madison, Wis. J. A. Fitschen, 












































secretary and general manager. Positiv 
Wisconsin Retail Hardware Association 9B pojm | 
convention and exhibit, Feb. 4-6, 1947, at we 

the Auditorium, Milwaukee. H. A. Lewis, . 
Stevens Point, Wis., secretary. Servic 
surely 














Latest News on 


RECONVERSION 
on page 186 
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FAST MOVING PROFIT BUILDER 


STERLING UTILITY 
IMMERSION HEATER 


THE OIL BURNING HEATER 
WITH PATENTED-STAINLESS 
STEEL VAPORIZING BURNER 


Fuel is vaporized in the patented burner 
engineered by the designers of the famous 
Breese Burner. The generated gases and 
not the raw fuel are burnt giving more 
HEAVY GAUGE efficient and economical operation. 
STEEL WITH 
WELDED SEAMS 
WEIGHS ONLY 
42% LBS. 


PORTABLE - MORE EFFICIENT - 
BURNS OIL - GASOLINE - 
KEROSENE - DIESEL FUEL 
USED AS WATER HEATER 
OR SPACE HEATER 


Used in stock tanks, this heater will warm the water to desired drinking 
temperature in the coldest weather. This means increased milk produc- 
tion in the winter months. Boils water in open vats for slaughtering, 
defeathering, bathing or washing. May be used as feed cooker or space 
heater to warm chicken coops, milkhouse, barn stall area and small out 
buildings. Low retail price means fast turnover. 


WRITE FOR FACTS 
AND PRICES TO 
DEPT. H10 


GEORGE HENRY COMPANY 
430 N. Michigan Ave., Chicago 11, Ill. 
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PATENTED * TESTED * PROVED 


THE HOSE NOZZLE 
WITH 7YWTERTOP SALES APPEAL! 
— 


Positive, Instant Control of Spray or Stream Right in the 
Palm of Your Hand. One Hand Operated. Automatic 
Instant Shut-Off. Leak-Proofed. Built for Life-Time 
Service. Retails at $1.85. ® An extra fine item you'll 
surely want to carry. Write today for discounts. 
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SMALL HAND TOOLS FOR 


BIG PROFITS 


Higher profits and quality go hand in 


hand, with Parker Small Hand Tools a 


proof of the pudding. Dealers who stock 


Parker Tools, valued for their high quality, 


make higher profits from their sales, 


and build for themselves a long list of 


satisfied customers. Keep a place open on 


your shelves for the Parker line of Small 


Hand Tools. 


PARKER MANUFACTURING 


U. 


WORCESTER 


1, 


MASS., 


Ss 


CO. 
a. ep 





- 
mact® . ane 
vue srowes cumnet® 





3 Million readers 
for these % and 
Vq pages in Better 
Homes & Gardens 


a6 GasT a8 TS 
4900ms ROesEwors — 





OPENING A 
PROFITABLE 
with your help 








MARKET 


This National and Local advertising for Fire Chiéf BRICK 
Soot Destroyer taps an unexplored market for you. Users 
prefer the convenience of “Just Toss The Brick On The 
Flames”. Using our cards and lenfiets in your counter and 
window displays will help “drain” your local market. Write 
us for display material if your jobber cannot supply you. 


THE KNACK CORPORATION 


Typical of the 84 line copy to appear weekly in 
Daily and Sunday newspapers. 


Use this eye-catching 3 color card 
on a counter pyramid of Fire Chief 
BRICKS. 


imprinted 2 color 
leaflets for coun- 
ter and mail dis- 
tribution are yours 
for the asking. 








2345 National Bank Bidg., Detroit 26, Michigan 








NOKORODE SOLDERING PASTE 


Will flux all metals except Aluminum. 
Takes the place of acid in all soldering 
jobs. Absolutely non-corrosive, safe as 
resin and rapid as acid. Not affected by 
heat and doés not spatter. The solder will 
not turn dark after using, and the work has high 


tensile strength. 


NOKORODE SOLDERING SALTS 


Eliminates the use of corrosive soldering acid and is 
the remedy for all soldering troubles—makes perfect, 
lasting and non-corrosive joints wherever used. Ex- 
tensively used by plumbers, tinsmiths and leading 
manufacturers in all lines. Highly economical, and 
has no disagreeable fumes while under heat—will not 
burn the operator’s hands or clothing. 


NOKORODE SOLDERING FLUID 


Like Nokorode Salts, eliminates the use of corrosive 
soldering acid . . . ready for instant use. Packed in 
one and five gallon containers, also in steel drums 
gy with faucets containing approximately 55 
gallons. 


NO CHARGE FOR CONTAINER 
CORE SOLDERS, NOKORODE, IDEAL ACID, GEM 


RESIN SOLDERS. ALSO MANURACTURED IN 
PLAIN STRING AND BAR FORM. 


THE M. W. DUNTON COMPANY 


678 EDDY STREET 
PROVIDENCE 3, RHODE ISLAND, U. S$. A. 
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4™H HALF-CENTURY 


PEXTO 


—=~ J1eee 6h 


| 


Before many\of the others} 
|had even begun, this really old 


a 


lreliable factory was-supplying| 


| TOOLS 


|which Pavel eli-te your alate of | 


i | 


Ibusiness to enjoy a PROFIT!) 
| AND WE’RE STILL GOING STRONG 


| “Theres +# Reason” 
ASK OUR WHOLESALE DISTRIBUTORS: 
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We thought you'd like to 
see how a LOFSTRAND* 
sprayer is constructed... 
Remember, it's the BEST 
product that builds the 
BEST customers...and 
LOFSTRAND is the best! 
All parts and workmanship 
are unconditionally 
guaranteed. 


*The name “LOFSTRAND” stands 
for 15 years of pioneering research 
and engineering achievement. 


THE LOFSTRAND COMPANY 
966 SELIM ROAD, SILVER SPRING. MARYLAND 











MONROE 
Acclaimed The Finest 
From Coast To Coast 


Acclaimed as the HOTTEST 

HEATER line. You too will agree that 

MONROE Heaters, with their striking 

beauty and outstanding quality are the 

Heaters for you to sell. Modern MONROE 

Vented circulating Heaters will make 

available to your customers the luxury 

of gas heat at a cost comparable with 

coal or oil. Unrivailed gas economy re- 

sulting from the unique design of the Super 

Warm-Fior Radiants and famous Gasmaster Burner make MONROE the 
choice of the L.P.G. user as well as those using other gases. 


Famous Gasmaster Burner 


Orifice Inside Bell 
(Protected from damage) 
Monroe Designed Valve 

(Precision and quality) 

Interior Baffles 
(Even flame distribution) 

Blue Flame Pilot 
(Light it once a year) 

More and Higher Ports 
(For perfect combustion) 


a y 





lorizonta 
(Dirt or Dust won't cleg It) 


Let These Sales Features 
Increase Your Heater Volume 


BRONZE BEARING BENCH GRINDERS 


Built rigid and heavy to withstand long hard service. 
Ideal for grinding and polishing work — for home, 
shop or garage. 

Note the fully enclosed base—a safe guard for the belt 
and "V” pulley, which can be driven from the back or 
below. Equipped with guards and adjustable tool rests 
for perfect work. Also popular priced Saw Mandrels. 
Write for descriptive circular of our entire line. 


® Ultramodern Styllag 
® Abundant Radiation 
® Warmer Ficors 


Medel Illustrated is MRV-65, 65,000 8.T.U., Height 35", Width 334", Depth 
2%" models in 45,000, 30,000, and 20,000 8.T.U. capacities. 


. Other vented 
Also unvented Kool-Kabinet models. 


MONROE STOVE CO. 
3256 MILWAUKEE AVE., CHICAGO 18, ILL. 
NEWARK, WN. J. 


COLUMBUS, OHIO 
SAN PRANCISCO, CALIF. 


NOVEMBER 21, 1946 


® Automatic Lighting 
®@ No Moisture Problem 
@ A.G.A. Approval for L.P.G. 


Majestic Toal Mfg Co. 
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120 N. JEFFERSON STREET 
CHICAGO, ILL., U.S.A. 








OMAHA, NEB. 
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RUSTICIDE PRODUCTS CO. 


3125 PERKINS AVE. CLEVELAND 14. OHIO 








Plastic 


WATERPROOF GLUE 


/ 
Here’s why this glue 


4 
Resin 
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is a profit-maker for you 


An excellent all-year-atound re- 
peat item...Weldwood Glue is 
a favorite of hobbyists, handy 
men, and skilled cabinet makers. 


Its unique selling points include 
tremendous strength . . . easy 
mixing in cold water. . . rot- 
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proof... waterproof . . . and 
stain-free. 


Packed in convenient-sized 
cans. Priced from 10¢ up. Ask 
your jobber for prices and com- 
plete information, or write direct 
to United States Plywood Cor- 
poration, Industrial Adhesives 
Division, Dept. 297, 55 West 
44th Street, New York 18, N.Y. 


WELDWOOD 


PLASTIC RESIN 


WATERPROOF GLUE 




































OMPARE the natural 
sun color of Ray-O- 
Sun with other glass sub- 
stitutes and recognize 
immediately why your 
customers will prefer it! 
»Ray-O-Sun preserves 
the natural color of. sun- 
light. The yellow cotton 
cord base and laminated 
— glazing admits the 
ull strength ultra-violet 
rays—an important source 
of Vitamin D. 

Limited quantities avail- 
able for immediate deliv- 
ery. Priced low — strictly 
competitive. Order from 
this ad or write us for 
price—be sure to state the 
number of rolls required. 







a* 
aaee™ ck\ 


‘SS 
saae*: 
SSS SOS SS OSS Saha 
‘ease waaee 
See 


\) 
re 
cs 
ok 





easee 
pesNeeeetns 
38 


SSS 





\) 






rs} 







r\) 


50-YD. ROLL 
36 inches wide 


CENTRAL EQUIPMENT CORP. 


TOLEDO 3, OHIO 


HARDWARE AGE 
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SHULER 
RADIANT 
REPLACEMENTS 


With Gas Heaters difficult to ob- 
tain, WHY NOT SELL RADIANT 
REPLACEMENTS to maintain or 
increase your dollar volume in 
the heating department. 


We carry a complete line of 
Radiants for all types of heaters, 
including those of heater manu- 
facturers which are no longer in 


business. Our Radiants are Gen- 

uine and are identical to those g 

used by the original manufac- NO 
if 


Catalogues and prices will be 
sent to dealers and jobbers upon 


SHULER 
RADIANT CO. 


1444 W. 9th St. 
CLEVELAND 13, OHIO 
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MODEL 125 
% INCH DRILL 


Maximum speed, power and stamina in MallDrills cut valu- 
able time from drilling in metal, plastics and wood. They 
penetrate faster, leaving clean, accurate holes. They will not 
stall under hand pressure ... run cool under load .. . are 
compact indesign for use in close quarters .. . light in 
weight and easy to handle. 5 powerful models—14” in two 
speeds, 5/16”, %” and %4”—available in 2 voltages—110- 
volt AC-DC or 220-volt AC-DC. 


4sk your Jobber for these nationally advertised products. 
POWER TOOL DIVISION 
MALL TOOL COMPANY 7702 South Chicago Avenue, Chicago 19, 111. 
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The Popular Nelson 
‘\CRESCENT’’ 


Sprays complete half circle over large area. 
Ruggedly built of heavy brass with non- 
tipping wide base. Will not bulge or leak 
even under 100 pounds pressure. Convenient 
—economical to use; steady seller! Order the 
“Crescent” from your jobber. 


“CIRCLE” RING SPRINKLER 
Competive-priced sprinkler offer- 
ing finer construction and per- 
formaace. Brass top, steel plated 
bottom. Order from jobber. 


Vcbsow MFG. CO. 
PEORIA, ILLINOIS 
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the ORIGINAL Adjustable 
— Basement Post 






with Built-in Jack 
FIRST in Profit-Making Sales 


TEL-O-POST outsells any other! 
Dealers everywhere are cashing in 
on the big demand. 7 out of 10 
homes need it! 


FIRST in Safety Engineering 


TEL-O-POST provides outstanding 
installation and safety features. 
Quick, easy adjustment — non-col- 
lapsible construction—complete 
security for every home need. 


FIRST in Proved Service 


TEL-O-POST is the original tele- 
scopic adjustable post. First in sales 
—and profit. Proved in service by 
over 200,000 home-owners. 


FIRST in Buy Appeal 


TEL-O-POST is just what millions 
of home-owners need and want. On 
display its functions are plain, its 
safety is evident. It’s the ready 
answer to every ‘‘sagging-floor”’ 
problem. 


FIRST in National Advertising 


Advertising in leading national 
magazines like the Saturday Evening 
Post and Better Homes and Gardens 
is telling millions of home-owners 
about TEL-O-POST advantages — 
creating big business and profits 






Retail 


$Q95 


Slightly higher 
West of Missis- 
sippi River. 







DISPLAYING & SELLING 
. 7 EL-O-POST IN YOUR STORE 











TEL-O-POST COMPANY 


Akron 8. Ohio 


140 Ash Street 





























Says Jack to Jill “Let’s tell ’em, 
How proud we ate to see 
That Myers tops all others 
In popularity !” 





THE F. E. MYERS & BRO. CO. 
Dept. F-26, Ashland, Ohio 











. .» MORE MYERS WATER SYSTEMS 
ARE IN USE THAN ANY OTHER MAKE 





ywock-0U7 FOR SALES 


A ACE 2-1 RUBBER HEADED HAMMERS 





ACE 2-1 HAMMERS REALLY MAKE A HIT 


Dan Morey 


814-16 $O. ROBERTSON BLVD., LOS ANGELES 35, CALIF. 





HARDWARE AGE 








RO. CO. 
Ohio 

















‘STEMS 
MAKE 





Seymour $mitx 


Serves As 

|e od OD 

A WRENCH 

A HAND VISE 
A CLAMP 






POWERFUL 
ADJUSTABLE 
TOGGLE ACTION 


Tremendous gripping and holding power—locks when closed 
for holding pieces for drilling, welding, scribing, grinding, 
etc. Easily and quickly unlocked. Used also without lock- 
ing as a plier. Thousands of uses wherever mechanics work. 
No. 1607, 7" size; No. 1610, 10" size. Full details on re- 
quest. Sold only through jobbers. 


SEYMOUR SMITH & SON, INC., Oakville, Conn. 


Makers of “Snap-Cut” Pruners, Grass Shears, Hedge Shears 


Seles Representatives: 
JOHN H. GRAHAM & CO., Inc., 105 Duane St., New York 8, N. Y. 








NOVEMBER 21, 1946 


Y 
2 lh 


iat ' a 








and attractive 
appearance. 


AVENUE / 
% CLEVELAND / 
; 4, OHIO 4 


f i, | OFS : pA | Boe 
| WORLD'S LARGEST MAKERS OF VISES 4 | Peanesten w 
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COLUMBIAN 5) | 
iy VISE MEG. CO. ) “inland 
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307 E. ONTARIO ST. @ CHICAGO 11, fit. 
archouse: 560 KING STREET, WEST + TORONTO 2, ONTARIO _ 


* 2. They Fit the 














Shock- Proof 
Break- proof 


Screw 





Attract Buyers! 


and here's why 


]. THEY elo} auctolel > 


Need 
va Every Craftsman, 
oe Operative 
epair Shop, H 
Mechanic Bei: 


173 TYPES 


On Attractive Dis- 


Play Boards Or 
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THE ,NEW © 
Sensational 
ZIP PRESSURE PLUNGER 


For Cleaning All Drains 


NTEED 
LL DRAINS 
Ss OPEN 


LOOK AT THE HIGH POINTS 


| @ FOR KITCHEN, BATH, 
LAUNDRY & BASE- 
MENT DRAINS 





@ FOR ALL INDUSTRIAL 
TRAPS 











@ EASILY STORED 
@ SIMPLE TO OPERATE 





After years of research work, laboratory and field 
tests, the ZIP PRESSURE PLUNGER results have 
proved amazing. In performance far surpassing any 
competitive product on the market. 


ZIP PRESSURE PLUNGER used regularly keeps all 
drains open, clean and sanitary. A compact unit 
that can be stored under the kitchen sink. Users re- 
port its easy operation and thorough job cleaning 
clogged drains have made the ZIP PRESSURE 
PLUNGER an industrial and household necessity. 


It will service any drainage problem . . . All industrial 
traps, kitchen sinks, bath tubs, laundry tubs, floor 
drains, etc. 


The ZIP PRESSURE PLUNGER will make sales history. Sensa- 
tional in performance, with a greater sensational sales per- 
formance. 


$138 


COMPLETE 


LIST 
PRICE 


I# your jobber cannot supply 
you, order direct from us. 


SYMONDS AND COMPANY 


1414 So. Michigan Ave. Chicago, Ill. 
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The Edlund Junior can 


the popular Edlund line. 





5. 0. S.- 


Available through Jobbers 
throughout the United States 


opener (above), leader of Cc ° M P A N Y 
BURLINGTON, 


VERMONT 
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C-B 
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Plastics for fabricating in the 
bome workshop represent a big 
and rapidly expanding market. It 
is a market that we have devel- 
oped almost single-handed through 
consistent advertising in Popular 
Science, Popular Mechanics, Me- 
chanix Illustrated, Popular Home- 
craft, Home Craftsman, Science & 
Mechanica, and other magazines. 


Now demand for C-B Plexi- 
glas, Lucite, Bakelite and other 
plastics is at a level] in most cities 
that will enable you to operate a 
C-B Plastics Departiiient at an at- 


PLASTICS 


tractive profit. We want you & 
have that profit—so that we cad 
concentrate more fully on distri- 
bution! © 


We are ready to give you all 
necessary information and mer 
chandising suggestions for instal- 
ling a profitable C-B Plastics De 
partment. To start you off 
the proper stock, we have p 
special, moderately priced stock as- 
sortments of sheets, rods, tubes, 
and special shapes—al! fast movers 
—all available for immediate ship- 


ment. Write us today for complete 
details. 


1 CARMEN-BRONSON Company 
Jobber Division 
165 EAST 3rd STREET © DEPT. 11R «© MOUNT VERNON, WN. Y. 


HARDWARE AGE 








FINEST SCISSORS AND SHEARS 


Manafactered by America's Foremost Cutler 


ML FORGED SOLID STEEL eo FULL NICKEL PLATED 
CAREFULLY FITTED 


C EMBROIDERY SCISSORS 
Sharp and blunt. Fully plated. 
4” $12 dozen. 4%” $13 Goszen. 
5” $13 dozen. 6” $14 dozen. 


A EMBROIDERY SCISSORS 
Bowble point. Oval pattern, full plating. 
# $15 dozen. 
#%”" $15.50 dozen. 5” $14 dozen. 
Hh” $16.50 dozen. 6” $17 dozen. 
8 5° ELECTRICIAN STYLE 8CIS- D 4” POCKET SCISSORS 
SORS. Heavy forged, full nickel plate. Forged full nickel plate. 
H6 dozen net. $9 per dozen. 

€ 7” SEWING SHEARS 

Medium weight. Fully plated. Length 

of cut 3%”. $19 dozen. 
* & G STRAIGHT AND BENT 
TRIMMERS. Heavy. Fully plated. High 6” $17 dozen. 
finish. 6” $18 oe > dozen. 
$20 dozen. 
IMMEDIATE SHIPMENT ¢ ALL PRICES F.0.8. NEW YORK CITY 

UNCONDITIONAL MONEY BACK GUARANTEE 


Write or phone us for your cutlery needs. 


Cutlery Division, GENERAL PAINTS, Inc. 
DEPT. 1 45 VESEY STREET NEW YORK 7, N. Y. 


FLUORESCENT DESK LAMPS 


For Immediate Delivery 


Also available with black Japan handles, 
T” $18 dozen. 8” $19 








EXECUTIVE MODEL 


is a beautiful yet sturdy fixture that adds to the ap- 
rance and efficiency of any desk — for office or 
ome. It is constructed of heavy white metal castings, 
stands 14% inches high, wt. 10 Ibs. The stationary 
hood is 19 inches wide and contains a parabolic type 
reflector that takes an 18 inch No. T-12, 15 watt flaor- 
escent bulb. Wired for 110 volts, 60 cycles, A.C. cur- 
rent. The Executive Model is finished in Brown 
Crackle, (individually packed). Sold only through 
recognized Hardware and Electrical Wholesalers. 


WESTERN 
FLUORESCENT LIGHTING CO. 


3242 Roosevelt Road Chicago 24, Illinois 

















IMMEDIATE DELIVERY 


ORDER 


HAINES APPLIANCES 


DIRECT 


Mail Us Your Order Today 


Oven style toasting Underwriters’ Approved 

For toasting bread, muffins, rolls, toasted cheese 

sandwiches, etc. 

Top plate is ideal for frying meats, eggs, bacon, 

hecting foods, etc. 

O.P.A. Retail price $12.95 
Dealers Cost: 

In lots of 6, ea. $8.95 In lots of 12, ea. $8.50 


@ TWO-BURNER ELECTRIC STOVE 
O.P.A. Approved. Retail $15.40. 
High, Medium and Low on both Burners. White 
Enamel. Standard packages of 8 ee 


List, 5% more zone 2 








@ ELECTRIC ROOM HEATER 
O.P.A. Approved. Retail $9.95. 
A beautiful standard size cabinet model. 1320 
Watts. Standard packages of 10. Underwriters’ 
Approved. — Each $6.50 


@ ELECTRIC TOASTER 
O.P.A. Approved. Retail $5.88. 
All Aluminum Two-Slice Flip Toaster. Standard 
packages of 10. — Each $3.95 








HAINES 
Mm ELECTRIC IRON 


(MODEL 300) 


Retail Price List $5.40 
(List 5% more in Zone 2) 


Beautifully streamlined non- 
automatic all chrome finish, 
weight 4/4 pounds, 550 watt. 
Stondord packages of 12. 
GOR FOP civic ces ccvceces $3.80 


IMMEDIATE DELIVERY on each of the above listed items 


Terms: Check with order or C. O. D. Net 
Reilway Express F.0.B. Chicago 


HAINES MANUFACTURING CORP. 


4754-56 N. CLARK ST. CHICAGO 40, ILL. 
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IT’S THE SEASON TO 


“RASS the SHLT” ror 
Ready Sales awo Quick Profits 


It’s easy to sell 


2 bags of Sterling Rock Salt 
to every customer! 
| BAG for the home | BAG for the car 


...to help customers keep .. to sprinkle under the 
steps, driveways, sidewalks, wheels when tires won't 
porches bare of risky ice grip. 

and snow. 


ProFrit—as thousands of stores do every winter— 
by mentioning Sterling Rock Salt in your adver- 
tising, and by tying up the two bags to every cus- 
tomer idea with your Sterling displays. It’s a “big 
demand item” that averages 30% profit. Keep 
plenty stock on hand—and 

on display. 

ORDER containers of six 10 Ib. 

bags from your wholesaler to- 

day! Order 100 Ib. bags for sales 


to institutions, stores, business 
firms, libraries, schools. 


INTERNATIONAL SALT CO., INC. 
Scranton, Pa. 


«=e € 
Ue ‘Auger-Action 


ROCK SALT 











STOGK TANK 
HEATER 


THE PIONEER - Hundreds 


of dealers now handle it. 


{ DEMAND 


Every farmer who has a stock 
<j tank is a prospect because it 

saves him time and disagree- 
able work in disagreeable 
weather. 1? helps to produce 
more milk and beef. 


DEPENDABLE 


For years the Warner sofe, 
economical heater with 
Minneapolis-Honeywell regu- |: 
lator and chromalox trouble- 
free heat unit has proved its | 
reliability under the most 
extreme weather conditions. 


Base and top housing, PROFIT ABLE 


precision machined cast iron. A qood seller during Fall 


W88 —I000 watt, 110 volt, Wt. 55 Ibs. 2nd Winter at full profit to 


W88D—1000 watt, 220 volt, Wt. 55 Ibs. you. Some territories still 
open. Write for agency 


details. 


THE NATIONAL IDEAL CO, 
906 N. SUMMIT ST., TOLEDO. OHIO 
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PROFIT ABLE 
HARDWARE STORE ITEMS 


(/NEATSLENE 


WBEELT ODRESSING © 








SHEPS NEATSLENE HARNESS 


Noatitens, Shops Victory 
x Harness , 
Ay RR 























“BEST FOR LEATHER IN ALL KINDS OF WEATHER” 


From the Foot Bones of beef animals processed is 
Omehe Packing Houses, comes the Pure Neatsfoot 
Oli used in SHEPS NEATSFOOT OILS. 


Made in three grades. 
eserves Leather 


Sold by jobbers everywhere. Inquire of salesmen 
NEATSLENE COMPANY 
Roy W. Sheperd, ‘’Shep"’ 

OMAHA 8, NEBRASKA 

















HARDWARE AGE 
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JACKSON products . . . the result of over seventy 
years development . . . are sturdy, dependable and 
long-lived. They have been time-tested and proved 
under practically every condition. From one source 
of supply it is possible to meet all requirements. Small 
wonder that dealers show the same preference for 
“Jackson” that their customers do. On this preference, 
alert dealers are building wider and bigger business. 


The nearest Jackson Wholesaler is ready to serve you 
JACKSON MANUFACTURING CO. 


HARRISBURG, PA. - 
Est. 1876 





























The "DANDEE’ Line 
i 


PLUMBING 
Tr UE 


SPECIALTIES 


“DANDEE” PROODUCTS.., 


Porcelain Glaze * Sink Hangers 

Bibb Seat Reamers Steam Gauges 

P. O. Basin Plugs * Brass Goods 

Fitall Handles Pipe Joint Cement 
Drain Pipe Cleaner 


*. 
OTHER POPULAR BRANDS... 


Ridgid Pipe Tools 
Parker-Kalon Boiler Plugs 
Smooth-On Iron Cement 
BRASS, IRON, CHINA, RUBBER, CHEMICAL 
PLUMBING and HEATING SPECIALTIES 
“Insist On DANDEE” 
Write for our Catalogue and Price List 


PLUMBING PRODUCTS Co. 






























Boston 14. Mass 


145 N. Washington St 


NOVEMBER 21, 1946 








Why 

R-V-LITE 
The ~#Ul- Purpose WINDOW MATERIAL 
BUILDS VOLUME SALES 


MORE eggs—BIGGER eggs when “Vitamin-D” sunshine rays 
reach birds. R-V-LITE admits over 60 times more “Vitamin-D” 
rays than window glass—builds sturdier chicks and pullets— 
increases egg yield. That means steady, repeat business and 
bigger profits for R-V-LITE dealers. 


Ideal for storm doors and 
windows and a host of other 


uses. 

@ R-V-LITE keeps heat in and cold 
out. Sell it to prevent drafts‘and 
cold epidemics in the home and 
all farm animal buildings. Trans- 
parent, shatter-proof, weather- 
proof, durable. Backed by strong 
magazine and radio advertising. 





Be Oe 

















. ” 
“ uT THE TRUTH 
i NOTHIN ANDER mcQUueen 
On the 







radio from coast-to-coos? 


Pree! Dispens- 


ing Display Rack 
and other selling 
helps. 








ORDER FROM 
YOUR JOBBER TODAY 


ARVEY CORPORATION 


Exclusive Manufacturers of R-V-LITE 


3470 N. Kimball Avenue, Chicago 18, Ill. 








* MARSHALLTOWN TROWELS * & 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 




















First with Majestic 


Other 


GARBAGE Majestic 
RECEIVER — 


Products 




























Se 


a (|) a — (|) 


For modern, sanitary gar- Circulator 





bage disposal. Guaranteed Fireplaces 

med Steel “i, 2%, 2 i. 
ane os pre Tinouert Fo Factory Ratocenacan, dovcleped 40. the Wehest 
construction. Flip -up lid Incinerators degree of tection, combined with car: la tion, Sand’s 
seals contents and odors Coal Chutes YOUR HARD st he Jone for 50 years. ORDER FROM 





inside. For many yeors, a Pireplece 
popular home convenience. Accessories 





SANDS LEVEL s.TOOL Co. 


B63!I GRATIOT AVE., DETROIT 13, MICHIGAN 


1103 Erie St 








The Majestic COMPADY huntington, ina 











THE W. BINGHAM COMPANY OF CLEVELAND SAYS— 


every hardware store that IT’S TIME FOR STORM WINDOWS AND eee 


puts Strip-—Seal in the window, 


uses a Strip-—Seal streamer, and KEE GOSSETT ¢ 
displays Strip-Seal on the counter, HANGERS 














sells twice as much as expected. Special guide flange and large “eyes” make 

F them handiest of all hangers. One set of 

Are you cashing in on hooks serves for both sterm sash and 

cold weather with Strip-—Seal? screens. You can get extra eyes or lower 

halves packed separately. Cash in on the 

Write for free displays growing popularity of storm windows. They 
and streamers today! save Sasi. 

F. D. KEES MFG. CO. 


TREMCO QUALITY PRODUCTS 


(Established 1874) 


FOR HOMES AND FARMS 
The Tremco Manufacturing Co., 8701 Kinsman Rd., Cleveland 4, Ohio 


OX K-8 _- BEATRICE, NEBRASKA 
DISTRIBUTED THRU WHOLESALE HARDWARE TRADE 























Inereased Store Tra wis MAYDOLE BALL PEIN HAMMERS 


BUILDS SALES . -_ ®& |. 


|] eustomers are passing your doors daily. Wake them up. “Show 
them that their hardware store © oe a -_ center. Pep up sa MAYDOLE Machinists’ Ball Pein Hammers as well 
















MAYDOLE Claw Hammers have been re ized for 
A of the Hagn Merchandiser is for the asking . . . Full = eagas 

ot , A Pa A pate ss may Beg vent wm Specialties. more than 100 years as a standard by which Hammers are 
Bend for your copy teday. judged. With MAYHEW Chisels, Punches, Screw Drivers, 
35th Anniversary Bit Extensions, etc., they carry complete satisfaction to the 

user and full profit satisfaction to the Dealer. 

JOSEPH HAGN CO. “Ask your Jobber Salesman” 
WHOLESALE DISTRIBUTORS SINCE 1933 MAYHEW STEEL PRODUCTS, Inc. 

217-225 W. MADISON STREET « CHICAG® 6 Shelburne Falls, Mass. 


























THE 


YOU CAN TRUST 


PLYMOUTH, MASSACHUSETTS 







HARDWARE AGE 





TURNBUCKLES and EYE BOLTS 


Screen Door Braces 


Turnbuckles, Inc. 


650 West Lake Street Chicago 6, Illinois 


DOUBLE YOUR MONEY 
Selling DECALCOMANIA iN. LET'S GET ACQUAINTED! 


TRANSFER MONOGRAMS | World’s Largest Manufacturer of 


Complete Alphabet In A Very Attractive Cabinet ACETATE CELLULOSE 
Each Cabinet contains 250 packages of LEATHER AND LEATHERETTE 


— (2 to 4 — in “peneen re- Your Cost $6 25 
purchosed ‘in “any” quantity of any intel oe . Low P riced 
only 2c per package. Nearly every Bri 
customer who comes Into your store can Youn 912.50 NOVELTIES AND NOTIONS 
Send Immediately For Descriptive Folder or 
For Extra Profits ORDER YOUR CABINET NOW. f M ¥ R F S S N 0 y 7 | T Y C 0. 
TRANSFER MONOGRAM CO. 501-507 EAST 171ST ST. BRONX, N. Y. 


308 W. Washington St., Dept. M, Chicago 6, Illinois Ludlow 3-1940-1-2 


Pres-to Canvas and Fabric Cement 
EASY TO USE — QUICKLY APPLIED 


DURAL waterproof cement for economically repair- 
Ing tips and tears in canvas and other fabrics— 
clothing, upholstery, etc. Unequalled for thousand 
and one uses. Cement both ports—lef dry—press 
together. Seams remain strong and waterproof when 
washed, boiled or ironed. Available In 2 oz., 4 oz., 
8 oz., quart and gallon sizes. 



































DURAL CO., INC. “wisconsin’ 





NOW...2 great, new profit items 
by the makers of VIGORO! Saeed nia 
. QUALITY PRODUCTS—Every | fides item 
is the — product for its purpose that can 


. . the insecticide and fungi- be ma 
End © Pest ii. thst helps control chewing © SUPERIOR PACKAGING —Motel Containers 


insects, sucking insects, and fungus diseases—available that stand ttractively labell + 

in handy dust gun package, cartridge refills, and sifter e re Bone teaid —: anaes to give 
package for house plants. Order today! © EFFICIENT SERVICE—Even during wartimes 
me Landen Customers were able to get prompt 

plus End o Weed delivery in quantities. 

. . « dooms over 50 different weeds to oes . ®@ COMPETITIVE PRICES—Every effort has 
certain death . . . roots and all — 8 ; been made to give you highest quality at 
ounces treat 2,000 square feet of lawn prices that will bring in profits. 

area. Order now! Londen Putty @ Flexiseal Glazing & Caulking Compounds 


SWIFT & COMPANY |! (ee! LANDEN PUTTY WORKS 


Plant Food Division * ; . 
: ng Street Mald wal 
U.S. YARDS © CHICAGO ¥, ILL. i £9 45 Irving en, Massachusetts 
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THE NEW Streamline 
“SIMPLEX” SPRING BUTT-HINGE 


@ Combines every important 
feature of proven advan- 










tage with the beauty of 
modern design and sim- 
plicity of application. 








@ Quality in every detail ia- 
sured by our sixty yeors 
experience in the design 
and manufacture of spring 
hinges. 
















Trim and Streamiined . the "Simplex" Spring Hi Is Rian. mo 
te harmonize withthe moit’modern requirement In bul rs” 

Application direct for door coring ‘itvout the ta of «hanging 
strip is both simple and economica requiring @ mortise cut In the 


Here is 0 product that maintains our tradition for quality - 
tradition that us through more than 60 years of cstins 
po 

















Ccnieaee = Spring Hinae Co. 


CHICAGO U.S.A” NEW YORK 
















rank BALE 
You'll be a “Doctor of 







in these magazines 


GOOD HOUSEKEEPING @ HOUSE BEAUTIFUL 
BETTER HOMES AND GARDENS @ GUIDE FOR 
THE BRIDE @ AMERICAN HOME @ HOUSE 









Water Closets” with a stock of 









FIT-ONE-FIT-ALL Tank Balls! 





AND GARDEN = 
is telling nearly 


MILLION READERS 


why 
Megat FIRESCREENS 


Are Best 





Designed with a tapered seat to assure 






proper operation on all size flush valves. 







Made of a tough, black synthetic 






compound for top-notch performance. 










e COMPACT, COLORFUL 


ank BAU COUNTER DISPLAY 
T 











12 individually pack- 
N ; aged FIT-ONE-FIT-ALL 


























t Tank Balls to the handy ono rmaRy 
4 af , perm: it 
fe E counter unit. SEE sharp - shooting LOGAN SCREENS with 
wig % sparks to pass the spark-proof piano hinge pe 
tie YOUR JOBBER TODAY. through the hinge give 100% protection or 
alt gaps ... to dam- hinge points. There is no 
age rugs, clothing gap. No sparks can pass 
and home. trough. 






LOGAN co., Inc. Ay 


LUCKY STRIKE ff ocan FIRESCREENS 


Lavelle Rubber Companys Chicago 
“ WITH SPARK PROOF PIANO HINGES 
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tall ia- 
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spring 
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hengi 
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TIFUL 
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It costs no more to own the best. 
modern-line Glass Cutters and painters’ and glaziers’ tools 








Buy RED DEVIL 
RED DEVIL TOOLS 
Irvington, New Jersey. U. Ss. A. 




















positive 
NO COMPLICATED PARTS 
EASY TO INSTALL 





NEWELL | DOOR CLOSERS - - 


2 No. 006-A ZEPHYR a 


For a low-priced closer, Ideal for combination This latest addition to the 
the 006-A has all the screen and storm doors Newell line operates in an 
features of higher-priced and light inside doors. oil bath. Smoothest oper- 
closers. A really proved Each one in individual ating closer yet presented. 
fast seller carton. 


TWO BEST nyo ie PPro 


No. 014 OIL-FLO 

















SWInG-A-WaAy 


Keg. U. 8. Pat. Off 


CAN OPENER 


$925 











For 
BUILDERS HARDWARE 


Ask Your Jobber to See 
Our Complete Line 




















J HARDWARE 
CORPORATION 


328 Grand Avenue 
Brooklyn 5, N. Y. 











FJocthaliel 


DELIVERY AT ONCE 


@ Imitation Leather @ Rubber Valve Bladders 
@ Shipped Inflated 


$13.20 DZ.—Junior Size $18.00 DZ.—Full Size 
Inflating Needles...............72¢ a dozen 


BAY STATE SPORTS 


88 BROAD STREET ° BOSTON 10, MASS. 











The Only CAULKING GUN 
with a Litetime camenntes 


Neh ge 





For Cartridge or Bulk 
Compounds 


Precision made with all working 
parts accurately machined. ‘*Extra 
heavy gauge barrels. *Uses all caulk- 
ing materials — even handles light 
oils. “Available in three sizes— 
6%”, 10” and 15”. List prices— 
$6.50, $7.50, $8.50. Write for discounts. 


All BEAVER guns are guaranteed for life. Any gun damaged or worn 
* service will be repaired or replaced by the manufacturer for only 
cents. 


WESTERN RESERVE MFG. CO., 3715 E. 93rd St., Cleveland 5, Ohio 














"AIDACO™ snano HUNTING & FISHING The > 5 Set 


Aluminum Tear 
Drop Knob, Polish- 
ed Case—Hardened 
Steel. Each Knife 
Zcomes in Leat 

Z Sheath. 





Y Wo. $B5—Saw Back 
(ilustrated) $16.20 
Per Doz. 

. $15.00 Per Doz. 
jad $16.80 Per Doz. 
ivecwed $16.80 Per Doz. 


No. 5SE—same s. » mo Saw 6: 
No. G5SE—sam 5SE, with Groeve 











o. AC — Saw Blade Cuts Metal & Wood. 

ine Blade, Has Safety Catch—Knife Closed 

. All Black to prevent rust. 

We also carry a complete 

line of Pocket Knives, Hunting Knives and 

Surf Fishing Equipment. Write Dept. HA 
tgp Catalog. 


BERNARD GOLDWEBER 


1133 BROADWAY, NEW YORK 10, N. Y. 




















Mfr. & Mfrs. a © Phone WAtkins 9-6608 
2% cash discount. Check with order. Net 10 days to 
rated firms. Jobber inquiries solicited. 














THE STUR pEE TOY LINE 


¢ 
vY ¥ TOYS THAT ARE DESIGNED | 
FOR QUICK Peon SALES—WRITE FOR CATALOG 
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0. f. Knisht co. 


409 GRISWOLD STREET 
DETROIT 26, MICHIGAN 


















— AND AFTER ALL OF OUR } IT’S SO EASY TO USE 
ADVERTISING, TOO! , FRANKLIN GLUE 


If Blondie had used 
Franklin Glue the 
joint would have 
been stronger than 
the wood itself. 
Franklin is genuine 
hide glue in liquid 
form, ready-to-use. 


THE FRANKLIN GLUE CO. 


COLUMBUS 15, OHIO 


TARPAULINS 


Md 
WA, (Canvas Covers) 
SS MADE OF NEW MATERIAL 

















































Mf, 





WATER PROOF—FLAME PROOF 














We also 
| TERMS: SIZES PRICES eye 
Check Must $2 2 1G’. ccc $10.95 Ea. | Drop Cloths 
Accompeny 14° « 16'...... 11.95 Ea. of White 
Orders Less 16° = 96°...... 13.95 Ea. Material 
Than $150.00 Lots of 6 or More Wire or Write 
| for prices 
| 


Phone—Write—Or Wire Your Order Today! 


TEXTILE COMMODITIES CO., INC. 
913 Roosevelt Rd. Dept. 15-D Chicago 8, ilinels 











™——_—— 


| Com GAL 














DOUBLE 
LOCKING 

















AVAILABLE NOW TO 


MINUTE MOP USERS! 


Dealers — Don't Miss the Extra Sales 


advantages—the “Double Locking” CIIICACO LOCKS 
give you... assure more sales, Good Will, Repeats... ’ —— & oe pee ty 4. ~ we 
SAFETY. TIOHT fer MORE EFFICIENT CLEANING 


Investigate. Ask your Jobber. 4 Feat the Now Minute Mop HANOLE.TIGHT 
Zone 14 is » CLAMP. A real sales getter, a profit-builder that 

CLA any MINUTE MOP you have in stock. Leoks the 
ALONE du Pont Cellulose Sponge Mop-head securely to handle. 


CHICAGO LOCK Co. 7?:.ncs"i" wee Str ty Vay Ff 


















och for orde 
List Price HANDLE-TIGHT CLAMPS today from your i 











20¢ 
APIECE for ee Packes ae ey 





CLAMPS te a box; 





hevee in fs shigoing carton. 


Ee, 
MINUTE MOP OD. Guccde cs an. 











SELL... To every plant 

in your area. Wherever 

belting is used this Dixon 

Fs : a Product goes over big. 
*BELTS y \ \\ oe Get one at your , Plant men know it. Show 
“oa it, sell it and profit. Are 

*TIME you handling Dixon's 
Complete Line of 15 fast 
sellers? Write today for 


DOES NOT CONTAIN GRAPHITE "Complete Line” folder. 










Supply House or 
write for Data 


Sheet #27 





Joseph DIXON Crucible Company + Div. 40011 © Jersey City 3, NJ. 
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id used 
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r than 
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enuine 
liquid 
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UE CO. 














#10 #11 
for Jobbers Drills for Wire Gauge Drills 
1/16 to 1/4" inc. #1 to 60 inc. 





#1 
for Jobbe 
1/16 to 1/2" by 64ths 


Sturdy Twist Drill Stands 


Made of die cast metal. Can be hung on wall 
Mo or placed on work bench. Popular priced. Sold 
2 through hardware and mill supply jobbers. 
rs Drills Sales Agents—John H. Graham & Co., Ine. 
105 Duane Street, New York 8, N. Y. 








FOLEY FLOUR SIFTER 


2 CUP SIZE 


It’s aluminum—light as a 
feather. Quickly sift with 
one hand, stir with other. 
Sifts into electric mixer. 
Sifts into measuring cup. 
Levels measurement. 

een 8 Stung o> 
FOLEY * Guaranteed by 
BLENDING FORK  \ {00d Housekeeps 
Slanted pronged fork quickly cuts short- 
ening into flour for pies. Creams sugar and 
butter for cakes, cookies, blends gravies, 
cream sauces. Stainless steel, 11 inches long. 

Available through jobbers only. 
FOLEY MANUFACTURING CO 
120 2nd St. N. E., Minneapolis 13, Minn. 
Makers of the Foley Food Mill 


Ph rae —* we 


NOW AVAILABLE! 


ROLLER DERBY SKATE CO. 
4533 Payne Ave., Cleveland 3 





Liberly  {/f 
Vistributors 


14 NO. Sth ST., PHILADELPHIA 5, PA. 




















The FINEST Line 
of Master Boxes 


MASTER BOXES 


Ever Made! 


Handled by 
more jobbers 
than any other 


Available in 
restricted 
quantities 


Master Metal 
Products, Inc. 
C-2019 «§=Buffalo 4, N. Y. 


No. 
Length 19”; Width 7”; D 








Order Lub-a-Spray Today 


gen Lub-2 Spray... 


GENUINE 
GRAPHITOID LUBRICANT 


PANE MANUFACTURING CO. 


MILWAUKEE 1, WISCONSIN 





EXPORT OFFICE 
NEW ORLEANS 


LEVELS 
Adjustable T ype 
FITTED WITH 6 CAT’S BYE VIALS 
eum OTHER LEVELS FOR EVERY USE==—mmm 


HALL LEVEL & MFG. WORKS 
1119 E. 4th ST. — AUSTIN, TEXAS 
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cia yeaah ete ond = 
TEX PAINT & VARNISH ouna 














They know hammers. 
And they find what they 
want in Phoenix De Luxe 
Hammers. . . scientifically 
heat treated head . . . flame 
hardened face... first quality 
hickory handle with a natural, 
easy fit to the hand... a fully 
buffed and polished head . . . and 
perfect balance for easy, tireless work. 
And how they do sell! Fact is, we’re 
behind on deliveries. If you haven’t re- 
ceived yours, we ask your continued 
patience. 


PHOENIX MANUFACTURING COMPANY 


Catasauqua, Pa. IAN 


Joliet, Ilinois 








th Hardware dealers can create new EXTRA 
PROFITS from ready and waiting home moderniza- 
tion jobs by owning and renting out this Lincoln 
Speed-O-Lite sander. Peeple giadly pay up to 
$5 per day in rentals alone. Besides you sell large 

ts of supplies that are needed in any floor 


finishing or building modernization program. 
THE LINCOLN SPEED-O-LITE 


This famous rental sander has earned th ds upon th ds of dol- 
lars for hardwore ond paint dealers from coast to coast. The rental 
income that ranges up to $5 per doy is only a starter. 


SPEED-O-LITE RENTAL SANDERS HELP YOU SELL SUPPLIES 
Figures complied by a aumbe~ of your fellow dealers clearly indicate 
that you can ADD SALES of ,sandpaper, paints, varnishes, seal, tools, etc., 
averaging up to $10 per day to «ach and every Lincoln Speed-O-Lite 
rental customer. We urge you—write today for full details about the 
Speed-O-Lite Sander Rental business. 








World's manufacturer of the most complete line of fleer maittenance equipment. 
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A NAME THAT GUARANTEES 


BRIGHT WIRE GOODS 
Quality 
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CONSUMERS CRACK FILLER 


or Wood Putty. Mixes smooth, dries hard and 
stays put. Will not chip, crack, shrink or peel. 
Fille holes, cracks or breaks in wood, stone, 
etc. 6-0z. and 1-ib. cartons. 


TIGER GRIP LINOLEUM CEMENT 


Ready for use for laying and patching. Also 
used on drain boards and stair treads. Packed: 
pints, quarts, gallons. 

















A Fast Selling, Profitable Line 


Is Consumer Products of Long Established Quality 


CONSUMERS GLUE COMPANY-— since 1906 —ST. LOUIS, MO. 





DAISY BRUSH CLEANER 


Cleans paint brushes perfectly and conditions 
them for work. Makes them last longer. 3-oz. 
cartuns 10¢; 12-0z. packages 25¢. Packed 1 
gross to the case. 


DANDY WALL PAPER REMOVER 


Easily applied—soaks old wali paper off walis 
in a Jiffy. Pint sufficient for average size room. 
Also quart and galion size cans. 






















‘ 2 | 


You Will Make Money 
ALL THIS WINTER 


- Hanny-” 
HANNAH 


AES. U. & PAT, OFF. 





Indoor dryer sales remain high 
all winter if you stock the 
Handy HannaH Clothes Dryer! 
28% ft. of clothes line. 30” 
sq. by 46” high when open. 
Made of selected hardwood. 
Will not stain, soil or snag fab- 
rics. Rapid turnover at $2.39 re- 
tail. Order from your jobber today. 














Euerell £. Young Co., Jac. 


WEST BRID( 


SEWAT 


anufacturers of Spec ialties for the Hardware Trade”’ 








Champion 
Hand Rail Brackets 


Cast Aluminum 


Supplied in 
Dead Black En- 
amel,symbol DJ. 
Packed 1 dozen 
in a box with 
screws. Two 
gross in a case. 





As this rail bracket is made of cast alumi- 
num, it will not rust. It is a strong sub- 
stantial item, reasonably priced. 


Nearly all hardware jobbers handle some 
products in the big CHAMPION line. 














THE CHAMPION HARDWARE COMPANY 














HAND AND POWER 
TOOL GRINDERS 
SICKLE GRINDERS 

GRINDING WHEELS 

SHARPENING STONES 


ABRASIVE FILES 
GENERAL 


3618 W. PIERCE STREET 
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Manufacturers of 
a 
Quality 
and Hardware 


Buy from your regular jobber 


HARDWARE 


VISES 
SKATE SHARPENERS 
LAWNMOWER SHARPENERS 
and GARDEN TOOLS 
LAWN RAKES 
GRASS CUTTERS 
WEED CUTTERS HOSE REELS 


COMPANY 





MILWAUKEE, WISCONSIN 

















THE NEW SISLEY NOZZLE 





1S OUTSTANDING 


IN SALES APPEAL (look at it) 

IN DESIGN (examine its features) 

IN CONSTRUCTION [look inside) 

IN PERFORMANCE [try it on your hose) 
IN RUGGEDNESS (test it) 


IN VALUE (at $1.00 list it is the outstanding noz- 
tle value for 1947) 


Its new exclusive seal will not leak at any normal 
water pressure and it actually improves with use. It 
sprays farther or finer with fine adjustment range. 
It's made of tough non-ferrous corrosion resisting 
alloy. Bright nickel plated for enduring beauty. 


LIST—$1.00 


ASK YOUR JOBBER OR WRITE FOR SAMPLE 


SISLEY PRODUCTS, INC. 


1301 MILBURN AVE. TOLEDO 6, OHIO 

















te, | 





verall Width 48 inches. 
Assembled on 2% inch 
diameter steel pole. Siz 


feet strands of six wire, 
steel cable wound on 
stamped steel. 

All aluminum castings. 
Disengaging handle at 4 
height for easy rewinding, 










The 
REEL-LINE 










With more new homes under construction and 
more new washing machines on order than ever 
before in American history, the revolutionary 
Reel-Line Disappearing Clothesline opens a tre- 
mendous new market. . 
companion item. Our intensive research, 
recently conducted with pilot models, revealed 
9 out of 10 housewives to be “live” prospects. 
Get the real facts about the Reel-Line Dis- 
appearing Clothesline; the line that eases 
wash-day drudgery; keeps backyards clear of 
unsightly obstructions. Get set to sell Reel-Line 
Disappearing Clotheslines. 


- representing a natural 



































AVAILABLE NOW 
in B.A.B. finishes 
ANDIRONS, FIRESETS & SCREENS 


Contact us or your nearest 
ROYAL FIXTURE JOBBER. 


CHATTANOOGA IMPLEMENT & MFG. CO. 





TENN 


CHATTANOOGA C, 





IMPROVED ALL METAL CONSTRUCTION 











Here is a pants and skirt hanger that is simple, compact, and 





absolutely fool-proof. It’s easy to use—just slip garment between 
spring grips, and they're held securely. Occupies very little space 


in wardrobe—permits storing of more clothes. 


Sturdily built, of best grade bright basic steel wire—hook is No. 
7 gouge, and spring grips are No. 10 gauge. Parts are electric- 
ally spot welded, and finished in lustrous nickel plate—will not 


rust. Length overall—10” 


A profitable, quick-selling_item 
WRITE FOR LITERATURE and PRICES 


TARA: 


Pn penne wamnpony 
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All-important identifying marks 
made with MARKAL PAINTSTIKS 
won't come off—unless you take 
them off. Sun, rain, cold, sleet, 
snow—no weather condition can 
destroy them. Besides, 

— PAINTSTIKS penetrate wet, mois- 
4% ture-frozen. or oily surfaces — 

they mark right through them. 


MARKAL PAINTSTIKS are made of 
special weather-resistant paint. The 
marks are clear, distinct. posi- 
tive—not messy like the old 
paint bucket and brush 
method. 





















¢ Made for 
all hot and cold 
surfaces 


Distributed by 





Additional 
Distributors Wanted 








A Specific Type 
MARKAL PAINTSTIK 
for Every Marking Job 





WRITE FOR SAMPLES 
AND LITERATURE 


MARKAL CO, **c:008000" 


Originators of Paint Sticks 















A WHOLE SHOPFUL OF TOOLS IN 
ONE... FOR HOBBYISTS, CRAFTSMEN, 
MACHINISTS ... WORKS WOOD, METAL, 
PLASTICS, GLASS 
Bigger profits than ever are coming 
your way with this great tool that 
broke all sales. records, for Casco is 
recognized as the leader, with more 
exclusive features than any other tool 
on the market. Sold only in retail 








stores, Casco is nationally advertised— Exclusive finger- wun ts se. 
to bring customers to you—in maga- grip Pp dy 
zines of every type: general, voca- — oan 
tional, arts-and-crafts and mechanical . vate if 
trades. This means business! po xf 








DELIVERIES STILL ARE LIMITED and based on allocations, but producti 
is improving rapidly. Casco Products Corporation, Bridgeport 2, Conn. 
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NOW AVAILABLE 


Premier P-20 
Portable Electric Water Heater 





The Premier P-20 Portable Electric 
Water Heater with 1500 Watt genu- 
ine Chromalox heat unit is the an- 
swer to quick supplies of hot water 
on the dairy or poultry farm, in lab- 
oratories, resorts, camps and homes. 


HOT WATER 
BY THE PAILFUL 


A pail of water hung on switch arm 
sets unit in operation . . . when 
pail is removed, switch shuts off 
automatically, 


% IT’S PORTABLE 

— Unit is hung by slotted bracket 
from small bolts, nails, or screws 
on walls, posts, etc, 


% YEAR-AROUND SELLER 
ye UNDERWRITERS’ LABORATORIES APPROVED 


ORDER DIRECT FROM 


THE NATIONAL IDEAL COMPANY 


TOLEDO 4, OHIO 














STEVENS 


NO. 555 LINE LEVEL 





The Little Level with the Big Sale 


Stevens No. 555 Line and Surface 
Level is made of hard drawn 3%" 


hexagonal aluminum tubing, 3” 
long, nickel silver hooks, weight, 


each 4 oz. 


Packed 12 to display box, weight 
per dozen 9 ozs. List price, each 
50 cents. 


E. A. STEVENS LEVEL co. 


Newton Falls, Ohio 














——|Classified Advertising Rates 


Senge of oe. Literature, Catalogs, 

orwarded to box number 
, oe. A A. poral. by sufficient 
postage for remailing. 














Help Wanted, Accounts Wanted 


Business Opportunities 
Representatives Wanted, etc. 


*BOXED DISPLAY RATES 
$8.00 Per Column Inch 











HARDWARE AGE is ed every other 
Set solid, maximum, 50 words....... $5.00 Thursday. Classified close 15 days 
Each additional word......... 10 Cuts or special borders not allowed. peodieun to date of publication. 


*DISCOUNTS FOR BOXED DISPLAY ADS Address your correspondence and replies to 





Positions Wanted 


(Special Rate) set solid, maximum, 
GO WOOED ccccccccccccccccocsoces $2.00 
Each additional word......... .05 


Allew Seven Words for Keyed Address 
or Your Address 





5% discount for 4 or more insertions. 
No Agency Commission allowed on Classified 
Advertising. 

REMITTANCE MUST ACCOMPANY ORDER 
Send check or money order, 
not currency or stamps. 


100 East 42nd St., New York 17, N. Y. 


HARDWARE AGE 


Classified Opportunities Dept. 

















ALLY ADVERTISED 


SALESMEN WANTED TO SELL NATION. 
“RADWAY’S 


FOR WEST COAST. SALESMEN CALL. 
ING ON HARDWARE DEALERS TO SELL 


Wanted 
& Help _j TRAL PARK GRASS SEED MIXTURES.” 


Original Trade Mark. Good commission and ter- 
NENT POSITION tm Well, Eatablie , , Ms ritory. For full particulars contact A. E. Fuller 


sale Hardware Firm in Middle West. Add Co., Hardware Distributors, 413 Greenwich Street, 


AEROSOL INSECTICIDE BOMBS. Commis 
sion basis. Address Box K-872, care of Harnpwanz 
Acs, 100 East 42nd St., New York 17, N. Y. 





Box K-62i, care of Hampwaaz Aon, 100 East New York 7, N. Y. Phone: Walker 5-2825. 
42nd St.. New York 17, N. Y. 





HARDWARE AND PAINT STORE MAN- 
AGER IN A LONG ESTABLISHED FIRM. 
Write and state fully your experience and previ- 
ous connections. Loper Bros. Lumber Co., Inc. 
Port Jefferson Station, Long Island, New York. 





WANTED — EXPERIENCED HARDWARE 
MAN IN METROPOLITAN DISTRICT. Good 
at Figures in Office of Long Established Hard- 
ware Firm as Price Clerk. Permanent Position 
for the right person. State experience and salary 
expected. Best of references required. Address 
Box K-837, care of Hanpware Acz, 100 East 
42nd St., New York 17, N. Y. 





ENGINEERING POSITION AVAILABLE. 
DESIGN ENGINEER. Position Open for Com- 
petent Designer familiar with Structural Steel 
Members and Hardware Parts associated with 
electrical distribution and transmission lines. 
Must be technical graduate preferably mechanical 
engineer. Submit qualifications and experience to 
Box K-849, care of Harnnware Acer, 100 East 











MANUFACTURERS - - NOTICE 
REPUTABLE WHOLESALERS, EXPANDING 
HARDWARE AND TOY LINES. CARRY OWN 
STOCK, INQUIRIES INVITED. 


OHIO BOTTLE & SUPPLY COMPANY 
404 Avenue 
P. ©. Box 2217, Akron 11, Ohio 


SALESMEN WANTED 


One of the Oldest and Largest pa yy ae of 
Ostrich, Turkey and Weel Dusters and Brushes has 
one for Salesmen calling on Hardware, Woeden- 

Paper Jobbers and Janitor Supply Trade. Ex- 
cellent Sideline. Commission basis. Address 


NEW YORK FEATHER DUSTER CO. 
Factory at 216 Mercer Street, New York 12, N. Y. 

















SALESMEN WANTED | 


By Manufacturer, to Call on Jobbers, 

partment, Variety snd Plumbing Seno Stace Stores oi 
Two New, Staple Items. Ultimate in field. Tremen- 
dous repeat sale potentiality. Exclusive territories 
assigned to men who can produce. Commission basis. 


Address reply to Box K-861, e/o HARDWARE AGE 
106 East 42nd St., New York 17, N. Y. 














42nd St., New York 17, N. Y. 











FARM SUPPLY BUYER 
EXCEPTIONAL OPPORTUNITY FOR MAN EX 
PERIENCED IN FARM MERCHANDISE BUYING. 
Contacts important. Must have good judgment, be 
not over 40, and willing to assume responsibility. 
Fast growing farm supply division of national con- 





cern located in the Midwest will pay very well for 
man with these qualifications. Give all particulars 


SALESMAN WANTED 


Full Time or Side Line, to sell Nationally ler Sew | 
Lineteum Lacquer, manufactured tong established 
Chicago Company, to paint, hardware and floor cover- 
ing outlets. Selling aids, furnished. Commission basis. 
Protected ssvounts. Immediate. deliveries. Give full 
details in 


JAY HOWARD 2D COMPANY 
664 N. Michigan Ave. Chicago 11, Illinois 








in first letter to 
Box K-869, care of HARDWARE gee, 
100 East 42nd St., New York {7, 




















Sales iwes Wanted 





Sideline Salesmen Wanted! 


We offer prompt shipments on 





WANTED SALESMAN 


TO SELL SCREEN WIRE AND OTHER WINDOW 
PCREEN SPECIALTIES TO'THE HARDWARE 
TRADE ON AN EXCLUSIVE BASIS. WRITE 


ACE JUVENILE FURNITURE COMPANY 


1634 SOUTH PULASKI ROAD, CHICAGO 23, ILL. 





MEDICINE AND WALL CABINETS, | | 
HAMPERS, CASTERS, WRINGERS. | | 





DRYERS, LAMPS, TOASTERS, STOOLS 
BROILERS, MIRRORS, RUGS, CURTAIN 
RODS, DISH CLOTHS, KNIVES, FORKS, 
TABLES, VENTILATORS, LIGHTING 
FIXTURES AND WASTE BASKETS. 











SALESMEN WANTED 


By Large Manufacturer and Distributor Pres- 
ently Calling on Store Fixture Manufactur- 
ers, Hardware Dealers. Restaurants and Ho- 
tel Equipment Supply Houses and Architects 
te Handle Fast Selling Miscellaneous Hard- 
ware and Allied Lines. State experience and 





The WALTER S. KRAUS CO. territory. 48 COOPER SQUARE, 
WOODSIDE NEW YORK ee ee Fe et Caen Age fee NEW YORK 3, NEW YORK 








SALESMEN WANTED 


to cover Plumbing Supply Jobbers and Large Hard 
ware Stores for « Plumbing & Heating Bpectaliy 


House in the following territories: New England > 


States, New York, Pennsylvania, Michigan, 
Illinois, Virginia, Indiana, Missouri, Wiscensin, 
South Carolina, North Carolina, Colorado, Kansas, 
Minnesota and Pacific Ceast. 


Address Box K-870, eare of ae ge aoe 








100 East 42nd St., New York 17, N. 














SALESMEN 


Calling on wholesale hardware with our 
self-centering punch spring action appear- 
ing on Page 223. A few states open. 


STELRAY METAL PRODUCTS, INC. 


SHELTON, CONN. 




















SALES REPRESENTATIVE 
SIDE LINE 
WANTED 


BY ESTABLISHED MANUFACTURING FIRM TO 
CARRY FULL LINE OF DOG COLLARS—HAR- 
NESSES—LEASHES—MUZZLES AND DOG AC- 
CESSORIES. 

10% COMMISSION-PROTECTED TERRITORY. 
TERRITORY OPEN—WEST COAST—NEW EN- 
GLAND—FAR WEST—ILLINOIS—MINNESOTA 
—ALABAMA—MISSISSIPP! —TENNESSEE—CAR- 
OLINAS. 


RELIANCE SALES 
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WELL ESTABLISHED MANUFACTURER’S 
REPRESENTATIVE, COVERING WEST 
COAST. Interested in representing manufac- 
turers of quality items of hardware. Can furnish 
ex¢ellent references. Address W. P. Frambes & 
Son, 907 S. Alvarado St., Los Angeles 6, Calif. 








DISTRIBUTORSHIP FOR QUALITY 
PRODUCTS DESIRED—Hardware Store and 
Building Supply Trade in Virginia, Washington, 
D. C. and Maryland. The “United” Supply 
Company: Office—306 Victor Building, Washing- 
ton 1, D. C., Warehouse—4202-4204—37th St.. 
Brentwood, Maryland. 








SOUTHEASTERN STATES 
Manufacturer’s Agents. Established 
1926. Staff of 6 men. Cover trade 4 
times yearly. Commission basis. In- 
quiries invited. 

ig tag yy mntorgaa em oe. 
9822 N. E. 2nd Avenue 











UNUSUAL SALES gaits ——_ Pend 
ig ca iber manufac- 

OPPORTUNITIES turers’ representatives 
now — hardware and paint store job- 
bing trade. Highest quality silver chrome finish 
with proven sales records. Well advertised and 
pr ti Give complete details. 

Address Box K-824, care of Hardware Age 

100 East 42nd St., New York 17, N. Y. 














Distribation—Present and Postwar 


nbn that 





Aggressive 


ANCO CORPORATION. Pi Pittsburgh, Pa. 
Branch Offices 
Mew York  Phitadetpiia | pyre Cmeage . Clevetand - Lostsvitte 
Covering ai: ciasses of jobbers. We will carry the 
sesounts or you can bill direct 
Write fer further infermaetios end refereness. 











AMAZING PATENTED SCREW HOLDING SCREW 
DRIVERS! Removes, holds, inserts, screws instantly 
hard-to-get-at places. 7 Models, small to large. Self- 
selling counter displays furnished. Wanted salesmen 
only with intimate following—hardware, automotive, 
electrical, radio, mill and plumbing supply jobbers, 
chain and department stores. Commission basis, im- 
mediate deliveries. 100% protection. Give full details, 
lines now selling, territory covered and all necessary 
data. Replies treated strictest confidence. Address 
Box K-862, care of WARE AGE, 100 East 42nd 
St., New York 17, N. Y. 











YOUR EXPORT 
BUSINESS 


when entrusted to BETTERBY merely takes 
the shape of additional domestic sales trans- 
actions. You are relieved of all details and 
worries. BETTERBY’S resident representa- 
tives abroad promote your sales and its staff 
of expertly trained export personnel compe- 
tently handles all correspondence and c lar 
and other documents for shipments all over the 
world. BETTERBY also eliminates your credit 
risks by paying for all goods in New York. 


BETTERBY — Exporters 


230 FIFTH AVENUE NEW YORK 1, N. Y. 











WANTED FRANCHISE DISTRIBUTORS 
FOR NEW TYPE MASONRY WATERFROOF- 
ING COMPOUND. This merchandise is avail- 
able for immediate delivery. We prefer small 
firms that can do the necessary merchandising. 
Liberal Advertising Allowance. State territory 
desired. Write to Box K-868, care of Harpware 
Ace, 100 East 42nd St., New York 17, N. Y. 








The Schutze Sales Co. 
393 W. Central Ave. 
St. Paul 3, Minnesota 


Manufacturers’ Selling 
Important Mid-Northwest Jobbers 

















DISTRIBUTION WANTED 


WELL ESTABLISHED MANUFACTURER OF 
HIGH QUALITY Ht pes BATHROOM AND 
KITCHENWARE LINES DESIRES DISTRIBU- 
TION THROUGH RELIABLE FACTORY REPRE- 
cc 15% COMMISSION ON DIRECT 


PRACTICAL PLASTICS, INC. 
DAYTONA BEACH, FLORIDA 











DISTRIBUTORS AND 


SALES REPRESENTATIVES 
WANTED FOR ALL TERRITORIES BY MANU- 
ALUMINUM COOK 


LERS AND DEPA 
MENT STORES, GIFT AND FURNITURE STORES. 
GOOD OPPORTUNITY, TO EARN LARGE INCOME. 
NORTHWEST STEEL PRODUCTS co. 
2746 N. ELSTON AVE. CHICAGO 47, ILL. 














| Accounts Wanted } 











GILBERTO ROSSETTI 


REPRESENTATIVE OF THE COMPANHIA 
INDUSTRIAL COMMERCIAL de SAN PAULO 


is interested in buying builders’ hardware, hand 
tools, electrical appliances, etc. Also interested 
in representing American Lines in Brazil. Ad- 
dress: Gilberto Rossetti, c/o Department of 
Commerce, 350 5th Avenue, New York, N. Y. 











HOW ABOUT YOUR 
NEW ENGLAND SALES?_ 


Aggressive, rated jobber t 
department, pet supply and sporting goods 8 stores is in 
position to give concentrated sales effort to 1 or 2 
Additional Lines of Outstanding Merit. Please fur- 
nish complete details. 


MASTERCRAFT PRODUCTS 


27 Haymarket Square Beston 14, Mass. 











MANAGING DIRECTOR OF EASTERN EXPORT 
AND MERCHANDISING CORPORATION VIS- 
ITING AMERICA EARLY NOVEMBER REQUIRES 
AGENCIES ALL CONSUMER 
AND. RETAIL SSeLING LINES. LINK-UP COV- 
ERS Att INDIAN EMPIRE TERRITORIES, CEY- 
URMA AND UNION OF MAYLAYA. 
SUBSTANTIAL ORDERS WILL BE PLACED IF 
PRICES COMPETITIVE. 











Address Bex K-85, care of HARDWARE AGE 
100 East 42nd St., New York 17, M. Y. 


MANUFACTURER’S REPRESENTATIVE, 
WELL ESTABLISHED, CALLING ONLY ON 
NEW YORK EXPORTERS. All accounts pay 
cash in New York. No documentation required. 
Large following, substantial volume of business. 
Seeks Additional Lines from manufacturers only. 
Offers intensive coverage. Opportunity for far- 
sighted manufacturers to gain world markets. 
Excellent references. Commission. Box K-874, 
care of Harnpware Ace, 100 East 42nd St., New 
York 17, N. Y. 





MANUFACTURER'S LINES WANTED 
FOR THE CHICAGO AREA. Aggressive Rep- 
resentative 16 years in sales and merchandising 
in this territory. Close contact with the electrical, 
hardware, automotive, jobbers, chain and depart- 
ment stores. Hard working producer, 
planned thorough coverage. Finest references. 
we Ades, 1547 Farwell Ave., Chicago 26, 

linois, 





WELL-ESTABLISHED MANUFACTURER'S 
REPRESENTATIVE calling on Industrial and 
Mili Supply Trades would like Line of Bolta, 
Nuts and Screws, also Kindred Lines for the 
five New England States. Well acquainted 
buyers of Ferrous, Non-Ferrous and Stainless 
Steel, Fastenings, etc. Address Box K-847, care of 
Haspwans Acz, 100 East 42nd St., New York 
1 Y 





FARM HARDWARE AND IMPLEMENT 
SALESMAN. Can give most economical com- 
plete coverage of outlets in Pa., N. J. and Md. 
College graduate, eleven years’ experience. Char- 
acter references and proof of above average 
ability to move good merchandise available. Ad- 
dress Box K-863, care of Harpware Ace, 100 
East 42nd St., New York 17, N. Y. 





MANUFACTURERS. YOUNG HIGH TYPE 
MAN, College Plus Education, experienced in 
dealer through jobber and jobber sales needs 
Good Line to hardware or sporting goods trade 
in Pacific Northwest. Seattle resident, financially 
responsible, best references, veteran. Want a 
good job done? Let’s Go! Address Box K-864, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 








MANUFACTURER OF SPECIALIZED 
, ELECTRIC TOOLS WITH 
INTERNATIONAL DISTRIBUTION 


1S LOOKING FOR ADDITIONAL LINE OF AIR 
OR ELECTRIC TOOLS ON EXCLUSIVE DIS 
TRIBUTION BASIS. 
Address Box K-865, care of HARDWARE f= 
100 East 42nd Street, New York 17, N. 


MANUFACTURERS WANTED! 


What Have You 
For Wholesale Distribution? 


Lines Wanted. Fast moving volume producers! 
Salable to Hardware & Paint Dealers, Lumber 
Yards, Building Supply Houses, Mill & Indus- 
trial Supply, Plumbing & Heating & Kindred 
Outlets. Specialties considered, no gadgets, 
quality essential. Established lines preferred. 
We contact over 5000 dealers monthly with our 
own line, and can increase coverage as re- 
quired. We stock, ship and carry our accounts; 
long established, financially sound. Please 
reply promptly, and forward catalogue, litera- 
ture, prices, maximum discounts, terms, etc. 


PARKER SAFETY EQUIPMENT CO. 


IRVINGTON 11, NEW JERSEY 
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YA PARDNER 
GOING WEST? NEED A LIFT? 


WE CORRAL A HEAP OF BUSINESS FIVE GOOD SALESMEN 
IN TWO NICE SHOWROOMS 


Idaho - Wyoming - Colorado Commission Basis Only 


H I 


Montana — Utah — 








Mercantile Building 
DENVER 





All Inquiries to Denver Office Pleasel 


LINDSAY-BERGSTROM COMPANY 
“WITH THE TRADE OVER A DECADE” 


Cheever Building 
SALT LAKE CITY 











EFFICIENT SALESMAN WANTS PROD- 
UCT TO SELL in South Carolina Area. Prefer 
exclusive territory on strictly commission basis. 
Can furnish satisfactory references. Address Box 
253, Chester, S. C. 


EXFERIENCED YOUNG SALESMAN AT 
YOUR SERVICE. Want Good Line to sell on 
West Coast. Will be glad to exchange references. 
I am a go-getter, ambitious and have car. What 
bave you? Address Milton R. Field, 794 S. 
Central Avenue, Los Angeles 21, Calif. 


EXPERIENCED AND SUCCESSFUL 
SALES MANAGER JUST ENTERING MAN- 
UFACTURERS REPRESENTATIVE FIELD. 
Through former connections with national con- 
cern have built wide acquaintance with Hardware, 
Building Material and Paint Trade. Desirous of 
securing 3 more quality lines. Coverage in Minne- 
sota, Iowa, Nebraska, Kansas and Missouri. Ex- 
change references. Address Box K-866, care of 
~__ Ac, 100 East 42nd St., New York 


MANUFACTURERS’ REPRESENTATIVE 
GIVING COMFLETE AND INTENSIVE 
COVERAGE of Maryland, District of Columbia 
and Virginia desires Additional Lines. Sales ex- 
clusively to jobbers. Will consider complete line 
or sideline. Stan Corak, 4001 Oakford Avenue, 
Baltimore 15, Maryland. 





LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE By Experienced 
Sales Organization. Well Acquainted with Hard- 
ware, Automotive, Electric Supply Jobbers and 
Chains. Boston Showroom and Warehouse. Dun 
and Bradstreet rated. Address Perkins Sales 
Co., 610 Newbury St., Boston 15, Mass. 





MONTREAL MANUFACTURERS’ AGENT 
covering Hardware Stores, Gift Shops, Grocery 
Stores, Departmental Stores, would consider new 
lines to be introduced or distributed in the 
Province of Quebec. No liquid products. Three 
experienced salesmen to give your merchandise 
the distribution it deserves. Address Box K-867 
care of Harpware Ace, 100 East 42nd St.. New 
York 17, N. ¥ 











REPRESENTATION 


Want good hardware or appliance line 

sold through hardware and electrical 

wholesalers and jobbers. Excellent repre- 

sentation. Pye a of Texas, Oklahoma, Ar- 
an 


BOX 5933, DALLAS 2, TEXAS 




















LINES WANTED!! 
Complete Coverage in 


OHIO, MICHIGAN, 
INDIANA, ILLINOIS 


John J. Kawecka 
Manufacturer's Representative 
1105 King St., Toledo 7, Ohio 


Samples or Catalog Invited. 








CANADIAN _ WEST 
I 


ATLAS DISTRIBUTORS CO., LTD. 
IMPORTERS—EXPORTERS—AGENTS 
For Active Representation 
Inquiries Solicited 
319 W. Pender St., Vancouver, Canada 

















PLUMBING - - - HARDWARE 
LINES WANTED BY THE SOUTHWEST'S LIVEST 
MANUFACTURER'S AGENTS. WE COVER AR- 
KANSAS, TEXAS, OKLAHOMA AND LOUISI- 
ANA WITH 8 TOP FLIGHT SALESMEN. 

Address Box K-87, care of HARDWARE AGE, 

100 East 42nd Street, New York 17, N. Y. 








EXPORTER— WELL EQUIPPED AND 
KNOWN AMONG LATIN AMERICAN COUN- 
TRIES AND EUROPE for over fifteen years 
with more than two hundred accounts will handle 
your lines on an exclusive basis or distribute your 
merchandise. References on request. Apply 
Antonio Gonzalez, 434 Broadway, New York 13, 
HN. ¥. 





LINES WANTED FOR BALTIMORE AND 
VICINITY AS MANUFACTURER'S AGENT. 
Owner of business now calling on Hardware and 
all classes of small stores desires several articles 
of merit and demand from a reputable concern. 
Address Box K-873, care of Harpware Aaz, 
100 East 42nd St., New York 17, N. Y. 





MANUFACTURERS’ AGENTS DESIRE 
LINE FOR NEW JERSEY, Contacting Lumber 
Yards, Hardware Dealers, Mill Supply Houses. 
12 years in territory. Aggressive coverage. Com- 
mission basis. Will carry stock. Address Box 
K-816, care of Hanpwarez Acs, 100 East 42nd St.. 
New York 17, N. Y. 








AVAILABLE — EXECUTIVE, MANAGER 
OR MANUFACTURER’S REPRESENTATIVE 
for Northern California. Responsible government 
executive wants permanent connection with estab 
lished manufacturer to earn $500.00 up monthly. 
Age 39, good health, excellent education; gentile, 
family-man, home-owner near San Francisco, Ex- 
perienced buyer, merchandiser, executive. Address 
Box K-834, care of Harnpware Acer, 100 East 
42nd St., New York 17, N. Y. — 























WEST COAST 


Sales Organization (representing manufacturers 
only) desires additional Houseware, Appliance, 
or Hardware Line—complete coverage by good 
road men—sel]l both dealer and jobber—perma- 
nent show-rooms in California. Available for 
interview in East in November and December. 


Address Box K-8i9, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 











FOR SALE 


MIAMI, ypenies SerAl, HARDWARE BUSI- 
NESS ESTABLISHED YRS. BY PRESENT 
OWNER. Sales Now 420.000 00 Monthly. Can be 
doubled. Almost New Building 50’: 90 op long 
term lease. Heavy inventory, modern fixtures. 
location. $80,000.00 Cash. 

Address Box K-854, care of HARDWARE AGE 

100 East 42nd St., New York 17, HN. Y. 
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“RED BIRD” PRICE CARDS | [ALUMINUM ICE CUBE TRAYS ‘in aatinaal 


Reg. U. 8S. Pat. Of. 





are Immediate Display-Way 
convenient—orderly— Delivery to Boost Sales! 

eM Popul TURNS 3. TIMES 

opuler A MINUTE 
Made in five handy sizes Sizes STURDY. ail stect 

Our transparent protectors render ” tat ad b+ ol ’ 
j ? the cards legible at all times. Write for prices Fy by ui 
Sample mailed on request Mention your Pend. £ wee 

















WEAVER-BEACH CO ron INSTANT RELEASE se GENERAL DIE AND | STAMPING “COMPA PAN ny 
“ ° EDISON Somes b soa Soc rag 
Scottsville, N. Y. 310 E. 149th $ York 51, N. Y. ates dba sews New York 12, N 
















































































FAST SELLERS! “The Jacks 
cs If You Want GF AND = Gusto 
ITY What You Want sogier ann 
SAFETY DOOR HOLDERS caver -_scoew ks 
When You Want It- | | | Serato Stine ie PEG 
coverings Lh RE Templeton, Kenly & Co. 
D AND Then place your “WANT AD” sod tree ai es a PB Arm heed 1899 
N — in the Classified Section of 3130 bog ae Ave., Chicege 22, Ill. —— 
ill handle Hardware Age. Hardware Age 
gon - tell your B dager iy 7 DAVID B. TAYLOR CO. INC. Tint rn Sons For 96% 
a e greatest number of read- BALTIMORE 2, MARYLAND Wetec ent Bum ta @ 
oro of omy paper in the Hard | | | Sate See Ore Ie ae os D-O DECAL 
a ware trade. It brings employ- Chemicals — (AGM) Water Heaters ond LETTERS-NUMBERS-SIGMS 
er and employee, buyer and Products — Gunes — Cutlery — Gifts BLACK & COLD 
AGENT. ee ae gets . a STOVES ry rorg 1 sete wt 
ware an Suits tor its classified as we Gas—Oil—Coal or Wood Costs $20.22—Sell 
oo as display advertisers. Hesduare—farm—Hesnsheld Specialties =. poe to responsible dealers ow Prone! 
ne Acz, STRICTLY Kiso SOLD THRU JOBBERS 
Hardware Age is not only Wholesalers & Distributors ain D-O DECAL CO. - ¥ 
—— widely, but thoroughly read. 
DesTRE — with copy and 1 remit- FOLDING von CLIP-RITE 
umber is 
ime CHAIRS COOK'S 
cs Box HARDWARE AGE rai.” any sri —-EW<— 
; 7 “ae ; bi 
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te New York City ADIRONDACK NAIL CLIPPER 
CHAIR COMPANY Root 2O¢ 
THE H. C. COOK CO. 











1142 BROADWAY 
NEW YORK 1, N. Y. 


ELEPHANT 
STEEL WOOL 


hover : | Long, uniform, resilient 
strands for keener bite 
S and longer life. Big 16- 


unit pkg. Order direct 
or from your jobber. 
Stee! Weel Corp. Springfield, Ohio | 


27 Beaver St., Ansonia, Cean. 


SPAR-TER 


.ANOTHER NAME FOR 


BETTER PAINTS 


THE SPAR-TEX COMPANY 
4309 THIRD AUE., NEW YORK 57, 1.¥ 



































i SHINE: 
N5, Process 


cHAM 


MADE ih U.S.A. A COMPLETE LINE 


ASK YOUR sOBe68: ; 
7 Yee 243 ®. autaliorn (* your 
FOR OUR DOUBLE DUTY CHAMO 4 ‘ya: 
DOUBLE VALUE TO THE CONSUMER | in the Trad sy? ag 











HOYT & WORTHEN TAMMIMNG CORP [AMERICAN SHEARER MFG co a 


MAVERMILL MASE 
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Holiday Season Profits 
Aluminum Grease Jar 


Sanitary grease jar of 16 gauge 
aluminum. Red and black trim. Has 
removable filter. Sells on sight 
Ready for immediate delivery. 
Packed 24 to carton. Samples avail- 
able to recognized dealers. Shipped 
anywhere in U. §.—$2.00. Prices 
and discounts sent on request. 













Pat 
Pending 


MILLER MANUFACTURING COMPANY 
P. O. BOX 5247 HOUSTON 12. TEXAS 














FOR THE HOME | D rete 


Beautifully 
Streamlined 





America’s Finest Ledge type kitchen swing spout 
—AlIl brass—Heavy chrome plated—Highly pol- 
ished — Standard centers — Easily attached to 
wood, metal or tile ledge. Immediate delivery 
Other listings. 


CORONA SALES 


Plumbing - Hardware Specialties 
Sta. G P. ©. Box 7001 Los Angeles 37, Calif. 
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Genui"° DOMES 2°’ SILENCE 


SLIDE SILENTLY - SOFTLY - SMOOTHLY 


SAVE FURNITURE 
iL & FLOORS-CREATE QUIET 


e O 


omes of Silence 


. . genuine slide 
f Silence 
Cushion Glides 
t and Bath 


ed write fo 


N.Y.C 


if he is not supp 


35 Pearl St., 


Ask your Jobber 


DOMES of SILENCE, Inc 
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THE LID’S OFF PRODUCTION! 


FOR MANY MONTHS, JACUZZI BROS., INC., HAS BEEN ANTICIPATING 
THIS VERY DEVELOPMENT. AS A RESULT OF CAREFUL PLANNING, WE 
ARE FULLY PREPARED TO MEET THE TREMENDOUS DEMAND OF OUR 
POTENTIAL MARKET. 

OUR NEW, STREAMLINED PLANT AT RICHMOND, CALIFORNIA, IS HUM- 
MING WITH ACTIVITY ... PUMPS AND WATER SYSTEMS OF ALL MODELS 
AND SIZES ARE ROLLING OFF THE ASSEMBLY LINE IN CONTINUALLY 
INCREASING QUANTITY. 

AS AN AGGRESSIVE APPLIANCE DEALER, YOU ARE WELL AWARE OF 
THE ENORMOUS BACKLOG OF CUSTOMER INTEREST WHICH EXISTS IN 
THE FIELD OF JET PUMP AND 

WATER SYSTEM MERCHANDISING. 

YOUR SHARE OF THIS PROFITABLE 

MARKET IS WAITING... 


NOW IS THE TIME TO INCLUDE IN YOUR INVENTORY A COMPLETE LINE 
OF JACUZZI PUMPS AND WATER SYSTEMS — NOT ONLY BECAUSE OF 
THE POPULARITY OF THIS TYPE OF PUMPING EQUIPMENT BUT ALSO 
BECAUSE IN STOCKING THE JACUZZI PRODUCT, YOU CAN TRUTHFUL- 
LY CLAIM TO BE MARKETING THE BEST CENTRIFUGAL-JET PUMP AVAIL- 
ABLE TODAY! 

WE INVITE YOUR INQUIRY RELATIVE TO ESTABLISHING YOUR BUSINESS 
AS A MEMBER IN OUR NATIONWIDE DEALER-DISTRIBUTOR ORGANI- 
ZATION. ADDRESS ALL CORRESPONDENCE TO: 


Jacuzzi Br04., Ine. 


* DEPT. 81 
5327 JACUZZI AVENUE 
RICHMOND, CALIFORNIA 








FOR 











FOR 

















SHALLOW 








DEEP 
WELLS 


HARDWARE AGE 





on a’ National” Fastener 
Makes Customers Happy 


Phillips Recessed Heads 
for every type of screw 


Your customers get easy, speedy, better fasten- 
ings with screws made by “National” with 
Phillips Recessed Heads. This unique recess 
automatically centers the driver, holds the 
driver from slipping, eliminates head break- 


age, makes better appearance — prevents 


on a nied ahaa chap ond marring work. Phillips Heads can be driven 
with one hand while the other holds the 


work. Simplifies hard-to-get-at jobs. 
National Screws with Phillips Heads are 
available in all standard types and sizes— 
steeland brass—wood screws, machine screws 
and sheet metal screws. Each is top quality 
with perfectly made threads. Sell “National” 


for satisfied customers. 


tig nes 
a 0 
MACHINE SCREWS with round and flat heads. Smooth, strong, 7 Aoee - 


rolled threads. Well-defined lead thread, slightly tapered for 
easy starting. 


SI OUR HAT’S OFF TO THE JOBBERS 


x % 


# 


For doing a swell job, in these difficult times, when many, many articles 


)) on new products and new developments . . . for handling the sales, credit, 
/ delivery and service to local industries and retailers . . . our hat’s off to 

the jobbers. They are ready to serve you on the complete “National” line 
“$3 of fasteners! 


% 
= 4] have not only been hard to get, but often unavailable . . . for keeping up 


.* 


THE NATIONAL SCREW & MFG. CO., CLEVELAND 4, 0. 








| MIRRO-MATIC 


PRESSURE PAN 


MIRRO-MATIC’s established leader- 
ship in the fast-growing field of pressure 
pan sales is due, in large part, to the 
perfection of its 3-way pressure control. 


Precisely machined from a single 
block of stainless steel, the MIRRO- 
MATIC Control is indestructible. 
Neither years of normal use, nor constant 

, careless handling, can prevent its consis- 
tent functioning with scientific accuracy. 


The MIRRO-MATIC Control auto- 
matically limits the pressure to the 
pressure selected, 5, 10, or 15 pounds. 


PATENT 2399115 
OTHERS PENDING 


Yes, “perfect control” has played a 
large part in MIRRO-MATIC leadership. 


TMT TEA MR | 7226 your jobber 
details 
MIRRO o“ MIRRO-MATIC 


has never stopped National Consumer Advertising 











ALUMINUM GOODS MANUFACTURING COMPANY * MANITOWOC, WIS. 


FIFTH AVENUE BLDG., NEW YORK 10 * MERCHANDISE MART, CHICAGO 54 
WORLD’S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 








